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NIAA Changes Organizational Setup, 
Hikes Dues During Hectic Session 


George Staudt Gets New 
Board Chairman Post; 
Annual Dues Raised $10 


MONTREAL, June 17—The Nation- 
al Industrial Advertisers Assn. de- 
cided at its 32nd annual meeting, 
which wound up here today, to 
increase dues, expand its head- 
quarters operation and change its 
organizational structure—but not 
before it had gone through one of 
the most hectic business meetings 
in its history. 

NIAA business meetings, like 
those of most associations, normal- 
ly are routine. But Tuesday’s meet- 


Other news of the NIAA confer- 
ence is on Pages 3, 30 and 57. 


ing was far from routine. For more 


than three hours, acrimonious de- 
bate, points of order, and more or 
less polite give-and-take gave the 
meeting the aspect of a rough-and- 
tumble political convention. 

Some 18 amendments to the 
constitution and by-laws, intro- 
duced as a “package” at the meet- 
ing, called for an increase of $10 
annually in members’ dues, for 
the employment of a fulltime pres- 
ident of the association, and desig- 
nation of the highest elected officer 
as chairman of the board. Current- 
ly, the top employe of the associ- 
ation has the title of executive sec- 


retary, and the president is elec- 
ted for a one-year term. There is 
no chairman. 


a As the amendments were intro- 
duced, it became immediately ap- 
parent that the membership, and 
official voting delegates represent- 
ing chapters and the members at 
large, were by no means unani- 
mously in favor of them. . 

F. J. Dunne, Heli-Coil Corp., 
New Britain, representing the 
Hartford chapter, and Leslie C. 
George, International Harvester 
Co. of Canada, representing the 
Hamilton, Oni., chapter, were the 
most vocal opponents of the chang- 
es. They had effective support 
from a number of other chapter 
representatives, especially from 
those representing smaller chap- 
ters. 

Mr. Dunne introduced a substi- 
tute motion declaring that no 
changes be made in the constitu- 
tion, by-laws, dues or designation 
of officers. After a floor fight of 
considerable fervor, the motion 
was finally defeated 182 to 86, and 
ultimately the original motion in 
favor of making the changes was 
accepted by a vote of 189 to 68. 
NIAA voting strength is by chap- 
ters, with each chapter given one 
vote for each ten active members. 


ws Asa result of the action, dues of 
active and associate members will 


(Continued on Page 57) 


Vital Role of Advertising Stressed to 


Marketing Men by 


ATLANTIC City, June 15—Adver- 
tising was cited here tonight be- 
fore the American Marketing Assn. 
as a vital part in any concept of 
dynamic marketing because: 

1. It helps to cut selling costs. 

2. Creates new consumer wants. 


3. Extends established markets. | 


4. Helps maintain the quality of 
brand-name goods. 

These assertions were made by 
Donald M. Hobart, v.p. and direc- 
tor of research, Curtis Publishing 
Co., and Wroe Alderson, partner 
of Alderson & Sessions, winners of 
year’s Parlin Memorial 
awards, which are made each year 
by the Philadelphia chapter of 
AMA for consistent contributions 
to the practice of market research. 


s The convention also heard Ed- 
ward F. Howrey, chairman of the 
Federal Trade Commission, de- 
clare that the policy of the commis- 
sion in anti-trust cases will be to 
follow “a rule of reason. A sen- 
sible and consistent anti-trust 
policy,” he said, “depends upon 
the appraisal of relevant economic 
and marketing factors. Competi- 
tion can be judged only after the 
market facts have been weighted.” 

Mr. Hobart, in his address on 
dynamic marketing, emphasized 
that “the greatest of all the dy- 
namic forces in marketing is the 
product itself. Too many prod- 
ucts,” he said, “are designed only 


Hobart, Alderson 


|by the factory, made by the fac- 
tory, produced for the factory. Dy- 
namic marketing says they must 
be designed for the consumer, 
wanted by the consumer, preferred 


by the consumer. 
| 


= “Too many manufacturers,” Mr. 
Hobart said, “seem to think that 
markets are their natural birth- 
right. The dirthright of the manu- 
facturer is not markets but market 
opportunity. Markets do not exist 
for the asking, they must be sought 


(Continued on Page 36) 


Spot Broadcast 


Availabilities 


On Page 36 of this issue, 
AA begins a new advertising 
feature in which networks 
and stations—both radio and 
tv—list and describe current 
and upcoming availabilities 
of various types. 

The service is designed to 
provide a week-to-week di- 
rectory of availabilities of 
interest to advertisers and 
agencies. Get in the habit of 
checking it weekly for un- 
usually good buys. 
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PRN CLas COMTENSERE 
nce 


FAMILY AFFAIR-Emphasizing its cor- 
porate name for the first time and 
the family of products it makes, 
Owens-lllinois Class Co. has sched- 
uled a series « eight four-color 
pages like this in The Saturday 
Evening Post, starting July 10. J. 
Walter Thompson Co.,.New York, 
is the agency. 


Trendex Finds 
TV Viewers Know 
Their Sponsors 


NEw York, June 17—Television 
advertisers, for the most part, con- 
tinue to do an excellent job of im- 
printing their names in viewers’ 
minds. 

This is the impression created by 
the most recent Trendex sponsor 
identification report covering about 
92 network pn2t :as in 10 multi- 
station market. tor April and 
May. 

Some 17 of & shows included 
in the listing released by the tel- 
ephone rating service’ scored 80% 
or better on sponsor identification. 

Television continues to maintain 
an average decidedly above that 
of network radio in the days when 
sponsor identification data was 
available on that medium. 


mw Pace setters were two multi- 
weekly series—Chesterfield’s Per- 
ry Como (CBS), with 91.4, and Co- 
ca-Cola’s Eddie Fisher (NBC), 
with 91.1. Close on their heels 


(Continued on Page 61) 


Didn't Like Drawings... 


General Motors, Irked by News Story, 
Pulls Ads from ‘Wall Street Journal’ 


Industrial Publishing 
Is Sold to Telenews;: 
Hexter Will Remain 


NEw YorK, June 18—Telenews 
Productions, which specializes in 
tv film programs for industry and 
government, has purchased Indus- 
trial Publishing Co.; Cleveland, 
publisher of Industry & Welding, 
Industry & Welding Quarterly, 
Flow, Flow Quarterly, Applied Hy- 
draulics, Commercial Refrigeration 
& Air Conditioning, Occupational 
Hazards and Precision Metal Mold- 
ing. All are controlled-circulation 
publications. 

Announcement of the purchase 
—no price has been indicated— 
will be made here Monday by Her- 
bert Scheftel, chairman of Tele- 
news. Associated with Mr. Scheftel 
in the ownership of Telenews are 
Marshall Field, president of Field 
Enterprises Inc.; Conde Nast Pub- 
lishing Corp.; Angier Biddle Duke, 
ex-ambassador to San Salvador; 
John M. Schiff, head of Kuhn, 
Loeb & Co.; Robert Straus and Al- 
fred Burger, both of Telenews, and 
Paul Warburg and James Sachs, 
investors in Telenews. 


s This group, “impressed by the 
tremendous progress of trade and 
business magazine publishing in 
the last few years and the spec- 
tacular growth of several large 
business publishing companies,” 


plans to use its acquisition of In- a But GM’s reaction to the Journ- 


dustrial Publishing as “the nucleus | 


for operations in this field.” 

It contemplates acquiring “sev- 
eral’ existing magazines, and plans 
to bring out several other new bus- 

(Continued on Page 4) 


Cancelations Arrive 
in Wake of ‘Journal’s’ 
Forecast of ‘55 Models 


New York, June 18—General 
Motors Corp. has canceled more 
than $11,000 of its advertising 
schedule in the Wall Street Journal 
after the Journal published what it 
said are details of 1955 automobile 
designs. The giant auto maker an- 
nually places an estimated $250,000 
in advertising in the Journal. 

Cancelation notices were sent by 
four GM advertising agencies on 
May 28, the day upon which the 
Dow Jones newspaper published a 
forecast of °55 car styling. The 
story included drawings, “rendered 
from the manufacturer’s own blue- 
prints” of next year’s Chevrolet. 
Drawings of the Chrysler Corp.’s 
new Dodge, as well as a “concep- 
tion” of the front end of next 
year’s Ford, were also reproduced 
by the Journal. 

Contacted by ADVERTISING AGE 
in Detroit, Felix Bruner, an as- 
sistant to Paul Garrett, GM v.p. 
and director of public relations, 
said the company would make no 
comment. A statement by Journal 
publisher Bernard Kilgore’ in 
which he said, “It appears to be 
true that General Motors has with- 
drawn all advertising from the 
Wall Street Journal” was read to 
Mr. Bruner and he again declined 
to comment. 


al story was almost instantaneous. 
At 5:30 p.m. that day, a cancela- 
tion order was telegraphed by D. 
P. Brother & Co., Detroit. Can- 
celations apparently were also 
(Continued on Page 61) 


VHF Operators Warn Senate Against New 
TV Freeze or Revamping of Allocation Plan 


WASHINGTON, June 18—Opera- 
tors of v.h.f. tv stations—the so- 
called “fat cats” with licenses for 
Channels 2 to 13—warned Senate 
investigators this week that the 
public’s multi-billion dollar in- 
vestment in tv receivers will be 


Last Minute News Flashes 


Doyle Dane Bernbach Gets New Max Factor Product 


New York, June 18—Max Factor & Co., Hollywood, has appointed 
Doyle Dane Bernbach to handle advertising for Erace, a new cover-up 
cosmetic used before makeup. Advertising will include large space 
insertions in 80 newspapers, a b&w page in Life, June 28, and other 
media still undecided. The agency already handles Max Factor lip- 


stick, Pan-Stik and the men’s line. 


Foulds Macaroni Names Clinton E. Frank Inc. 

LIBERTYVILLE, ILL., June 18—Foulds Macaroni division of Grocery 
Store Products Co. has named Clinton E. Frank Inc., Chicago, to 
handle its advertising, effective July 2. Foulds’ ad budget runs about 
$175-200,000 per year, most of it in newspapers. MacFarland, Ave- 
yard & Co., Chicago, is the present agency. 


Cointreau Ltd. Names Reach, Yates & Mattoon 


PENNINGTON, N. J., June 18—Cointreau Ltd., producer of Cointreau 
liquor and cordials, has switched its account from Lewis Advertising 
Agency, Newark, to Reach, Yates & Mattoon, New York. 


(Additional News Flashes on Page 61) 


endangered if the government 
takes the advice of u.h.f. (high- 
band) operators who have asked 
for a new tv freeze and a re- 
vamping of the tv allocation plan. 

The “fat cats” appeared after 
members of the Senate interstate 
commerce subcommittee chaired 
by Sen. Charles Potter (R., Mich.) 
indicated at the end of a three- 
day hearing last month that they 
are impressed with the serious- 
ness of the issues raised by high- 
band operators who say they lack 
power, audiences and programs to 
compete successfully with stations 
in the v.h.f. band. They expressed 
interest in proposals that all tv 
move to the u.h.f. band, or be re- 
juggled into u.h.f.-only and v.h.f.- 
only markets. 


= The v.i.f. operators who ap- 
peared at this week’s hearing 
took the position that the govern- 
ment should attempt to help u.h.f. 
stations by encouraging produc- 
tion of receivers and transmitters. 
But they contended that the sur- 
vival of competitive tv in each 
community depends on the ability 

(Continued on Page 8) 
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Pipe-Smoking Cancer Expert Heads 
Tobacco Industry Research Group 


New York, June 16—The To- 
bacco Industry Research Commit- 
tee has named Dr. Clarence Cook 
Little, a cancer expert who is not 
a physician, to direct its scientific 
research program. 

Announcement of the appoint- 
ment was made by Philip Morris 
president O. Parker McComas, 
chairman of the industry commit- 
tee set up early this year by 14 
tobacco manufacturers, ware-| 
house associations and growers’ 
associations. 

Dr. Little will be chairman of a 
seven-man scientific advisory 
board, which will supervise the to- | 
bacco industry-financed program. | 
The industry has appropriated 
$500,000 for research into the re- 
lationship between smoking and 
health, with cancer and heart dis- 
ease as major topics of considera- 
tion. 


= Former president of the Ameri- 
can Assn. for Cancer Research, Dr. 
Little is a past president of the 
University of Maine and the Uni- 
versity of Michigan. He is now di- 
rector of the Roscoe B. Jackson 
Memorial Laboratory, Bar Har- 
bor, Me., one of the country’s lead- 
ing research centers, a post which 
he will retain while working on 
the tobacco industry project. 

As chairman of the scientific 
board, Dr. Little will receive a 
$20,000-a-year salary. The other 
scientists and doctors making up 
the board will be paid traveling 
expenses only. 

In answer to a question at a 
press conference, Dr. Little called 
the statistical evidence on the rela- 
tionship between excessive smok- 
ing and cancer “suggestive” but 
indicated that he has not been con- 
vinced by experiments with ani- 
mals. 

“IT am ultra-conservative about 


said. “I have seen too many con- 
clusions drawn that tend to smoth- 
er further study. I just want to 
know more about it than is now 


cause and effect relationships,” he 


known.” 


® Scientists who agree to work on 
Research 
project will be completely free to 
publish their findings, and their 
‘reports will not have to be sub- 
mitted to the advisory board in 


the Tobacco Industry 


advance, Dr. Little pointed out. 


This will be the board’s ap- Hill 
proach as set forth by the re- , 


searcher: 


“It is our intention to study the 
broad field of tobacco in relation 
to human health and to suggest 
types of investigation which seem 
to be important and essential to 


increase human knowledge. 


“When these fields are broadly 
blocked out we shall look for the 
institution or persons best fitted to 
direct the research and shall try 
to provide them with facilities and 
personnel which are needed to in- 
vestigate the problem under con- 


sideration. 


Gamble 


McElroy 


monies for DuMont’s $5,000,000 


New York, June 16—Dr. Allen 
B. DuMont, who this week formal- 


a “We shall not attempt to direct|ly dedicated DuMont’s new $5,- 
the course of this research nor|000,000 Tele-Centre, has appealed 
shall we limit or influence the in-|to Congress to take action to es- 
vestigator in charge of it. We shall|tablish a “fully competitive na- 
try to preserve for him the high-|tionwide television system.” 


est possible degree of freedom of 


ideas and of execution.” 


In a letter to members of the 
Senate and House of Representa- 


More than 100 applications are|tives, Dr. DuMont said the ques- 


already on hand from scientists|tion of whether the 


spacious 


with projects which they feel|studios in the seven-story building 
would fit into the industry re-|that once was an opera house can 


search program. 


be used to the fullest extent de- 


Dr. Little emphasized that the|pends on the lawmakers. He re- 
purpose of the $500,000 program|minded them that the economic 
is to develop the “facts about to-|problems of high-band television 
bacco.” He referred to the “com-|are now under consideration by a 
mon sense business...and the rea-|Senate subcommittee. 


sonable evidence” that tobacco has 


This subcommittee has been 


relaxed a great many people and|paying particular attention to the 
is a “very good therapy for a great| plight of ultra high frequency sta- 


(Continued on Page 6) 


tions, which find viewers in some 


1954 Liquor Advertising in Newspapers 
May Surpass Record Set in ‘53: Corrado 


New York, June 17—Liquor ad- 
vertising in newspapers during 
1954 should surpass the 1953 record 
peak. 

This is one of many items to be 
found in “Handbook of Liquor 
Marketing—1954,” to be published 


TV Commercials 
Must ‘Open Minds,’ 
Kobak Tells Admen 


ALEXANDRIA Bay, N. Y., June 16 
—Edgar Kobak, president of the 
Advertising Research Foundation, 
today reminded advertisers that 
television can reach the eyes and 
ears of millions of people, but the 
commercial copy must “open their 
minds.” 

Mr. Kobak spoke at the annual 
convention of the Canadian Pro- 
prietary Assn. here. He discussed 
the role of research in the modern 
advertising world, the need for 


_ standards and the growing inter- 


est in motivation research. 

“Billions of dollars are spent 
for technical research, but only 
minute sums are being put into 
the study of what motivates peo- 
ple to buy the products developed 
in the laboratory. Too small a 
percentage of the advertising and 
selling dollar is being spent to 
find out more about how to make 
advertising and sales expenditures 
more effective. 

“Television brings people to 
your sales message, but better re- 
search is needed to make the mes- 
sage more effective,” Mr. Kobak 
said. 


areas slow to convert for high- 
band reception. They also report 
sponsor reluctance to buy u.h.f., 
particularly if the advertiser can 
get coverage on an _ established 


next week by Benjamin W. Cor- v-h.f. station. 


rado, liquor consultant and statis- 


tician. 


® In his dedication address at the 


Newspapers were the most im-|Tele-Centre, which is said to be 
portant medium used by liquor|t€ Most complete tv studio build- 
advertisers in ’53 from an expendi-|!"8 in the East, Dr. DuMont re- 
ture standpoint. The $37,000,000|™inded the industry of his com- 
spent for newspaper advertising|P®"Y's Plonecring role in televi- 
compared with $22,000,000 in the |*!©D- 


magazines, 


$10,900,000 for out- 


“This DuMont Tele-Centre is 


door advertising, and $1,400,000|°M¢ of the realities that grew from 


for transportation advertising. 


that early development and that 


Blends are the most important faith in television,” the manufac- 


category of liquor products using|‘UTer-telecaster 


said. “However, 


the medium, accounting for some there are a few in the television 
, 


43% of the total investment by the|iM4ustry today who feel that tele- 

vision broadcasting should belong 
to them exclusively because of 
their previous activity in radio 
broadcasting. They seem to feel 


industry in the medium. Straights 
are second in importance with al- 
most one-fifth of total industry 
expenditures. Bonds are in third 
place followed by gin and Scotch. 

“Liquor advertisers,’ Mr. Cor- 
rado says, “have become impor- 
tant users of color ads with large 
space.” 


= Seagram is the largest user of 
newspapers with an outlay of $8,- 
643,286 in 1953. Schenley is next 
with $6,069,876, followed by Na- 
tional Distillers with $5,346,232, 
Hiram Walker with $1,480,200, and 
Brown-Forman with $1,132,853. 


The most advertised brand in 
newspapers is Seagram’s 7 Crown| 
with a budget of $2,434,072. Cal-| 
vert Reserve is second with $1,- 
314,743, followed by Schenley Re- 
serve with $1,038,349. These three 
whiskies, all blends, are the larg- 
est sellers in the U. S. in the order 
mentioned, the handbook shows. 


FIRST CALENDAR-General Outdoor 
Advertising C... Chicago, says this 
Seagram speciacular is the first to 


The most advertised bourbon in|‘"C!ude both the date and time. 
newspapers is Old Hickory with The 92x80’ structure is seen on 


an expenditure of $760,833. Early | Chicago’s 


(Continued on Page 54) 


Michigan Ave. Link 


Bridge. 


DuMont Bergmann 


TELEVISION UNVEILING—Among those present for the dedication cere- 


Tele-Centre in New York were 


James Hill Jr., president of Sterling Drug and chairman of the 

executive conimittee of the Brand Names Foundation; Frederic R. 

Gamble, president, Four A’s; Lowell McElroy, v.p. of the Assn. of 

National Advertisers; Dr. Allen B. DuMont, head of the network’s 

parent company, and Ted Bergmann, managing director of the net- 
work. 


Dr. DuMont Dedicates $5,000,000 Studio; 
Appeals to Congress for ‘Competitive TV’ 


that any possible profits or bene- 
fits which might derive from tele- 
vision broadcasting are their spe- 
cial privilege... 

“In my opinion a monopoly sta- 
tus has already been allowed to 
grow in television and this mono- 
poly is the result of the allocation 
of television channels throughout 
the U.S. in numbers and of a type 
insufficient to support four compe- 
titive networks. Even more dan- 
gerous is the increasing growth of 
a monopoly in the merchandising 
and distribution of the products of 
American industry, which will 
surely result from a_ television 
monopoly. 


a “If national television broad- 
casting becomes the property of 
but two networks, only a favored 
few companies will be able to ad- 
vertise nationally on _ television. 
This is because of the few evening 
hours each day that make up the 
important family viewing time. A 
merchandising and_ advertising 
monopoly can ultimately affect the 
jobs and welfare of almost every- 
one in America,” Dr. DuMont said. 

DuMont has proposed two con- 
crete solutions for the v.h.f.-u.h.f. 
dilemma in testimony before the 
Senate subcommittee: (1) that the 
four networks be put on an equal 
footing in the top 100 markets by 
the assignment of an equal number 
of u.h.f. and v.h.f. affiliates to 
each; (2) that networks be per- 
mitted to own more than the maxi- 
mum limit of five tv stations, if 
the extra stations are u.h.f. 


Gittleson Heads Bureau Group 

Richard Moore, temporary 
chairman of the new Television 
Advertising Bureau, New York, 
has named a 20-man membership 
committee, headed by Norman 
Gittleson of WJAR-TV, Provi- 
dence, to recruit additional station 
supporters for the bureau. Roger 
W. Clipp of WFIL-TV, Philadel- 
phia, has been appointed chairman 
of the screening committee which 
will make recommendations to fill 
key posts on the staff of TvAB, 
whose board of directors will be 
elected in July. 


Sloane Sets Fall Drive 
Sloane-Delaware Floor Prod- 
ucts, Trenton, N. J., will use three 
full-color ads in the First 3 
Markets Group, This Week Maga- 
zine and selected Sunday supple- 
ments for a fall promotion under 
the theme: “If you’re up-to-date, 
your next floor will be Vinyl Flor- 
Ever.” Radio and television, both 
spot and participation, will also be 
used in selected metropolitan mar- 
kets. E. T. Howard Co., New York, 


is the agency. 
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Sears’ Newspaper 
Expenditures Hit 
$36,340,500 in ‘53 


Cuicaco, June 16—For the 
eighth consecutive year, Sears, 
Roebuck & Co. invested a record 
expenditure in newspaper adver- 
tising in 1953, according to Ed- 
ward Gudeman, merchandising v.p. 

Last year’s newspaper expendi- 
ture of $36,340,500 exceeded by 
6.4% the $34,009,500 spent on 
newspaper advertising in 1952. 

Sears’ 1953 expenditure was 
spread among 1,020 daily and 
weekly newspapers located in ev- 
ery state, compared with 1,047 pub- 
lications during 1952. 

Newspaper linage purchased last 
year also set a new record. A to- 
tal of 251,646,500 lines represented 
a 1.5% increase over 1952’s figure 
of 247,063,300 lines. 


a Mr. Gudeman said the newspa- 
per dollar expenditure in 1953 rep- 
resented 81.4% of Sears’ total re- 
tail media budget. The total retail 
budget of $44,658,500 also set a new 
record and exceeded the 1952 fig- 
ure by 6.3%. 

Other media which shared in 
Sears’ ad expenditure were local 
radio and tv, circulars, outdoor and 
fashion shows. 

‘ Sears’ 1953 retail and mail order 
net sales volume amounted to $2,- 
981,925,186, another record high. 

During the year, the company 
added 10 new retail stores, bring- 
ing its total to 694. 


SEARS PRICES ARE 
LOWEST SINCE 1950 


Cuicaco, June 16—Prices in 
Sears, Roebuck & Co’s 1954 fall 
general catalog are the lowest 
since 1950, according to Edward 
Gudeman, Sears merchandising 
V.p. 

The catalog, which is being dis- 
tributed to 7,000,000 customers, 
lists more than 100,000 items. Mr. 
Gudeman said prices of these 
items average about 24%% lower 
than those in the spring catalog, 
and are 3%2% under the prices in 
the 1953 fall book. 

For the first time, Sears is offer- 
ing a low-cost, electric wheel 
chair for the elderly and handi- 
capped. Named the “Lectracar,” 
the vehicle is of three-wheel de- 
sign for maneuverability both in- 
doors and out. 

Among other new items listed 
in the 1,400-page catalcg are a 
self-propelled gasoline rotary 
mower, fiberglass draw draperies, 
aluminum siding painted in white 
and pastel colors, a two-speed tape 
recorder and a children’s gym with 
10 different play activities includ- 
ing an adjustable shower coupljng. 


BofA Survey Finds 
Retailers Expect 


Good Summer Sales 


New York, June 16—Nearly 
90% of 112 key retailers in 54 ma- 
ior markets will either increase or 
maintain their summer advertis- 
ing budgets this year. 

This was learned in a survey 
made by the Bureau of Advertis- 
ing, American Newspaper Pub- 
lishers Assn. The survey also 
showed that nearly half the re- 
tailers anticipate sales volume in- 
creases averaging 5% to 10% 
above last summer. Another 36% 
expects volume to meet last sum- 
mer’s ievels. 

The bureau reported that more 
than 25% of the retailers plan to 
expand their ad outlays by some 
10% over last summer. The re- 
tailers reported newspapers as 
their favorite medium, getting 
from 85% to 100% of their season 


budgets. 
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Convair Launches Surprise Campaign 


Boosting Competitive Aircraft Firms 


San Dieco, June 16—Four major 
aircraft companies got the word 
last week that they’re “birds of a 
feather,” of all things. 

They also found out that Con- 
solidated Vultee Aircraft Corp. will 
spend about $170,000 this year to 
put across this idea to the Ameri- 
can public and to foreign coun- 
tries. 

The similarly feathered birds 
were informed of this campaign in 
a letter from Emmett McCabe, 
manager of advertising and com- 

: SMin0S OF A FEATHER... ere A 

The wtearkds best airliners ". 


are buthl in America 


planes of Boeing, Convair, Douglas, 
;Lockheed and Martin. 

| Copy for the ad points out that 
|/American-built planes form the 
_background of world aviation in 
terms of dependability, speed, com- 
fort, safety, economy of operation 
and maintenance. The only slug di- 
rectly for Convair is the tag line: 
\“This advertisement is published 
in the interest of America’s aircraft 
industry and its customer relations 
| by Convair.” 


# Behind the surprise campaign, 
‘Mr. McCabe explains, are two 
\threats to the industry which call 
for prompt and united attention. 


| For one thing, the major aircraft 


i'manufacturers have never been 
‘able to get together on any joint 


“4 promotion. In fact, a current series 


munity relations for Convair. The 
letter enclosed a proof of a color 
page to run July 5 in Aviation 
Week and thereafter in 16 other 
service and aircraft publications, 
as well as Business Week, News- 
week, The New Yorker, The Satur- 
day Evening Post, Time and U. S. 
News & World Report. 


=» The headline—‘Birds of a 
Feather—the World’s Best Airlin- 
ers Are Built in America”—runs 
over a picture of the commercial 


‘I Love Lucy’ Gets 
Top ARB Rating for 
Second Year in Row 


WASHINGTON, June 16—The 
American Research Bureau has re- 
leased its ratings of television pro- 
grams for the 1953-54 season and, 
to nobody’s surprise, “I Love Lucy” 
is on top, just as it was during the 
1952-53 season. 

“Dragnet” jumped from fifth 
place in ’52-’53 to second place last 
season. “You Bet Your Life” re- 
peated its third spot performance; 
“Godfrey’s Talent Scouts” fell 
from second place to fourth, and 
his ‘Friends’ show dropped from 
fourth place to eighth. 

Shows which crashed the top 
ten this year were the “Jackie 
Gleason Show,” “Milton Berle,” 
“Life of Riley” and “Toast of the 
Town.” Shows which failed to re- 
peat in the top ten bracket this 
year included “Comedy Hour,” 
“What’s My Line” and “Your Show 
of Shows.” Following are the 1953- 
54 ratings: 


Rank Program Rating 

1 1 Love Lucy (Philip Morris, 
PRE: ox idacvbacidenevigit goticivisnsevevesenisetd 63.1 

2 Dragnet (Liggett & Myers, 
POD) tetvninans tdeusap ets ectisenscsieieortntind 61.0 

3 You Bet Your Life (DeSoto- 
5 53.6 


4 Godfrey's Talent Scouts (Lipton, 
 RSSSEI RLS Ere ee ene ay 
Jackie Gleason Show (Nestle, 
Sheaffer, Schick, CBS) ................ 
Milton Berle (Buick, NBC) ............ 44.7 
Life of Riley (Gulf Oil, NBC) ........ 43.1 
Godfrey & Friends (Several 
SONINNR, GIDE) . cscs vecksessciesessticzrenes 
Our Miss Brooks (General Foods, 


REE nisclethieeantbaitepelihectbotictsecinutie 40.7 
Toast of the Town (Lincoln- 
Mercury, CBS) 


5 


6 


8 
42.9 


10 


of Douglas ads can be interpreted 
‘as cracks against Lockheed. 
Such advertising tends to destroy 
confidence in American planes 
generally, Mr. McCabe _ thinks. 
While criticism may be implied by 
just one company against another, 
the public can’t sort them out and 
loses confidence in all planes, he 
reasons, although he is not opposed 
to positive competitive advertising. 
The second problem confronting 
|the industry, Mr. McCabe points 
|out, is anew campaign by Vickers- 
Armstrong, British manufacturer 
of Viscount commercial planes, in 
Holiday, which started March 5. 


= The ad in Holiday makes the 
point that European travelers who 
have flown in a Vickers can nev- 
er again be satisfied with Ameri- 
can planes. Continuing publicity is 
citing operational superiorities of 
the Viscount which do not exist, 
Mr. McCabe declares. 

As proof that this campaign is 
getting results, Mr. McCabe cites 
the fact that two weeks ago, for 
the first time, an American airline 
purchased aircraft from a foreign 
country. The order was by Capital 
Airlines for three Vickers, and in- 
cluded options for 37 more. 

Today, American companies sup- 
ply 90% of the world’s commercial 
planes, but the British mean busi- 
ness and are looking for it, he 
says. 


® Another example of the intensity 
of the campaign is the fact that 
all British diplomatic attaches have 
color films and slides boosting 
British aircraft, and regular speak- 
ing engagements are being set up 
for speakers telling about the “‘su- 
periorities of their planes.” 

The goal of the Convair cam- 
paign is a closer-knit industry, 
with the members working togeth- 
er to promote American-built 
planes and broadening air travel 
generally, Mr. McCabe explained. 

Buchanan & Co., Los Angeles, is 
the Convair agency. 


Telemeter Brings 
Video to TV-Less 


Palm Springers 


Set Owners Pay $150 to 
Tie In, Plus $5 Monthly 


Newspaper Spread 
Sells $2,250,000 
Worth of Houses 


San Drieco, June 15—A _ full- 
color newspaper double truck is 
responsible for selling about $2,- 
250,000 worth of houses here in an 
eight-day period. 

The ad appeared first on Sunday, 
May 30, in the San Diego Union 
and was repeated on Friday, June 
4, in the Evening Tribune, and in 
the eight days following its ap- 
pearance 187 houses were sold. 

The ad was for low-cost houses 
in a 160-acre, $17,500,000 real es- 
tate development near the San 
Diego Country Club. The $11,990 
houses (plus large lot and car 


RESULT STORY—Shown looking at the double-truck four-color ad which 

sold almost $2,250,000 in homes over an eight-day period are (left) 

Gerald F. Champ of Champ-Wilson-Slocum & Humphrey, San Diego, 

which prepared the ad, and Ken Flood, ad director for the San 
Diego Union and Evening Tribune. 


to Get All L. A. Stations 


By Phil Seitz 

PaLM SprRINGS, CAL., June 16— 
After six months of daily opera- 
tion here of pay-as-you-see tele- 
vision, International Telemeter 
Corp. reports subscribers spent an 
average of almost $10 per month 
for its programs. 

Telemeter has a dual operation 
here. By reason of location, no tv 
reception is possible in Palm 
Springs. Thus, to encourage set 
ownership, the first job was to set 
up a community antenna on a 
nearby mountain, where signals of 
Los Angeles stations could be 
picked up. These signals are then 
conveyed to Palm Springs via a 
coaxial cable, and _ distributed 
through the town on local power 
and telephone poles. 

This permits set owners, hooked 
onto the system, to receive all Los 
Angeles stations. The cost to set 
owners for this service is $150 to 


(Continued on Page 58) 


port) were offered with no down 
payment—a fact featured in bold 
letters in the ad. The buyers, who 
have to be qualified veterans, have 
to pay a total of $60.66 per month, 
which includes interest and amor- 
tization. 


a For $2.53 per month extra, buy- 
ers were offered a Kelvinator 9.5 
cu.ft. refrigerator, Kelvinator auto- 
matic clothes washer, Tappan gas 
range and garbage disposal for a 
total of $500. 

The houses are ranch style, with 
three bedrooms, two baths, and 
two-way brick fireplace. 

Champ-Wilson-Slocum & Hum- 
phrey prepared the ad, which is 
believed to be the first full-color 
double truck for a real estate de- 
velopment. 


Pines Women’s Group 
Suspended Because 


WASHINGTON, June 


their industry has escaped some of 
the business declines which have 


the past year. 

The general optimism was mir- 
rored in the remarks of V. L. 
Browner, Nargus president, who 
said the grocers did $40 billion of 
business last year, and are con- 
tinuing to grow this year. 

J. C. Cima, of Nargus’ store en- 
gineering division, said the pros- 
perity of the grocers is further re- 
flected in their building plans. “As 
a group,” he said, “they are doing 
more building than any other seg- 
ment of the business community, 
and lots more building than last 
year.” 


= Business sessions of the five-day 
meeting were overshadowed by 
exhibits displayed at Washington’s 
big National Guard Armory, 


‘Industrial Marketing’ 


MONTREAL, June 15—Industrial 
advertisers weren’t the only ones 
honored at the National Industrial 
Advertisers Assn. meeting here. 

Highlighted in the association’s 


.1| program were the winners of 


Industrial Marketing’s 16th an- 
nual competition for editorial 


NIAA Conference 


_achievement. The marketing mag- 


46.4 azine saluted publications in three | 1953, issue: “Schools.” 


categories: (1) Industrial; (2) 
merchandising, trade and export, 
and (3) class, institutional and 
professional. 


| Entries in this year’s competi- 
| tion came to 475 and a panel of 24 
Le eee 40.2judges picked the following win- 


Honors Editorial 


Competition Winners at NIAA Convention 


ners: 
INDUSTRIAL PAPERS 
Best Series of Articles 
Plaque to Steel, Irwin H. Such, editor. 
|“Program for Management” series. 
| Certificates: Chemical & Engineering 
| News, Walter J. Murphy, editor; Machine 
Design, Colin Carmichael, editor. 
Best Single Article 
| Plaque to Power, P. W. Swain, editor. 
“Today's Electrical Practice.” 
| Certificates: Tool Engineer, John W. 
| Greve, editor; Architectural Forum, P. I. 
| Prentice, editor; Machine Design. 
Best Single Issue 
Plaque to Architectural Forum. October, 


Certificates: Machine Design; Petrole- 


|um Refiner, Dr. John J. McKetta Jr., 


editorial director. 
Best Graphic Presentation 
Plaque to Architectural Record, H. Judd 
Payne, publishing director. “Hotel Co- 


| pan.” 


(Continued on Page 63) 


Grocers Not Hit by General Decline 
in Business, Nargus Speakers Assert 


ted this week in the 55th annual/dise and store equipment. Presi- 
convention of the National Assn. of dent Eisenhower took time today 
Retail Grocers were assured that to visit the convention and marvel 


| 


worried other lines of trade during | from orange juice to orchids, free 


of ‘Spiraling’ Costs 


New York, June 15—Pines 
Women’s Group (Screenland, Sil- 
ver Screen and True Life Stories), 
which as recently as yesterday 
was soliciting business through the 
advertising columns of AA, today 


17—Some where hundreds of suppliers de- — due effective 
i icipa- trated the latest in merchan- . 
12,000 retail grocers who participa- | monstrate e lates edi. ‘Sina peedéenk, an 


nounced that the “temporary sus- 
pension” was due to “constantly 
spiraling production and distribu- 
tion costs.’”’ The move came despite 
the magazines’ “highest circulation 
in history” and national advertis- 
ing linage being at “an alltime 
high.” 

The Screenland Unit averaged 
1,107,124 copies for the last six 
months of 1953—a gain of 25% 
over the same period in ’52, and 
national linage was up 22.4% for 
the first six months of 1954, com- 
pared with the same period last 
year. The linage increase “reflect- 
ed the addition of 34 new national 
advertisers who scheduled space 
in 1954.” 

Pines purchased Screenland and 
Silver Screen from the Fred Henry 
organization in 1953 and launched 
True Life Stories in October that 
year. The first two magazines are 
35 years old. 


at some of the new gadgets. Supply 
houses handed out samples ranging 


shoe shines—and even coffee. 

Speakers at Sunday’s panel on 
“Meeting Competition” agreed that 
grocers will be in good shape if 
they continue to use modern sales 
methods—including attractive dis- 
plays, merchandising and advertis- 
ing. 


s Rep. Wright Patman (D., Tex.), 
co-author of the Robinson-Patman 
Act, and Henry Bison, associate 
counsel of Nargus, both warned 
that anti-trust protection essential 
to grocers is under heavy attack. 
Rep. Patman charged that the pre- 
sent majority of the Federal Trade 
Commission is not disposed to en- 
force the Robinson-Patman Act to 
the fullest extent, and declared 
that it might be better to abolish 
the commission and put the job of 
enforcing the act into the hands of 
local U. S. attorneys. 

President Eisenhower, in an in-| 
formal talk to the convention, ap-| 
pealed for support for the a 
istration’s legislative program. | 
Putting particular emphasis on} 
proposals for tax reductions and 
flexible farm support prices, he 
said grocers, as influential mem-| 
bers of their communities, should | 
put their shoulders to the wheel 
and fight for “truly liberal” gov- 
ernment programs. 


Ovesey, Berlow Has Bostwick 
In a story about Marfree Adver- 


J. H. STICKLE, who at various times 
tising Corp., New York, filing a 


has been headquarters advertising 
bankruptcy petition (AA, June 7), | manager of the radio and tv divi- 
AA gee cong wee | sions of both Philco Corp. and 
beer Miran gk of the huis Westinghouse Electric Corp., has 
accounts. Bestwick Laboratories|Joimed Marthens, Galloway & 
actually is represented by Ovesey, 
Berlow & Straus, New York. 


Simms, Chicago, as v.p. and direc- 
tor of merchandising. 


ae, OMe pee ae ee etd fe ee SS a ‘ea ee wae yp ty Jw Sia. Pa Ps one rd ee i ee et Pe fi’ * in J i eh me eS wF & Aah bor Mea A "feu. ie, We in : eee Pee all <a hk alee eae Te Wy pet gate Salah Rete Me Mart ae 
Nae! arcs aes Oe ore EN gate eae Roce, a 3 Ir * fegie 7 ¥ f vf ot 2 eet) et pa Kore Niet rit ‘ : eo .. ; pe 3 Eb 5 aa Fas of et tte co 4 aM bes Le? de Coes. ¥ z Boy eed BEA Sg : *3 Re spe se sage oo de dt Ys 
‘4 ie BIS Kobe Bee tee oe ¢ oie ee pas Be aged aN SoSH ha ea oe Wks eA ’ a Hoty © oP Rishi ey ee ST = Sukie fe Sie Kee rE ore a's s RE TG ae Pe ie hs eee dre pig LP ante ae SON gg Ah tos 
DEY LES Re AAT Ca age ROL METS lath: AB Oe ga a ae aR gia A Leta perk aman de ‘otala Sip Flt ie SS i a i Pee eee LT Op te aie SS FE BN nln eg or at oes we at NP eg ge RS ee gia tae Rae RRS OR Chel ty aay TM ae @ ee cae Ee eee Wace 
ee ee ER Ua Rey Radlett co WEEN mata, oC bs te NEF DS NG Rene at ns ae Pe ter ere oy paper, Ne Bes ee Gites cs It Piso Re Sn Fen we aI a te rn Ne IR ate uence cog nae a, apne tia pace te ORS REL or an AAU ts gn Ad gt ag ee Tee 
Her mace si ea, Oumar Ser mae: ee Bers Ne sire aoteaet sere ere : Brae ioe ot hep Ree imoce hime CAMS BOR inp pies: Wa onthe PRES ae gy” 3 ye rss: ¢ pre = Sia fees De lagi Rae Rae ae a aR cae 4 Bitar Pater renee ge et Gat eee cet cane Paes Np tang ‘peat Sage 
Ghwte SR eRe at pe aia liata agg aime Sh MRO er nee ie oy I ATE th! eRe od ARR ecm aaa? Cor aes hare igre lied ee Eae | eerie rae GO Weapenal gt ean eo mmr MET (ic eRe Ee sesn Moog, A oe ARR AS RA AM RA iS RR ar egeN ce Cs byt ASEAN ieee NER ry Ron fy ty eae Oo ed a a 
Bese ep spay pela 6 Sata Bee cage a ag ne tg eae ican a RS a area Uieees ae et ies aise a3 = SEE page hed se: aS lye ak eg i Fe tig jatliote eelaian F Sa eee rat tie oa orn A) ae SS aOR DTS yee 
es a i pag 2 er Sete Bie abe Heese Ne te ae ti Sone ee St, RRO: Maar iD EPI ei 3) Berea eos ieee Sees ee occ emey mete ey Ms or te 
oe a eee : oe ; : Tots : Meee ts 
fey ee : ou 
ely 5 oe eo 
: ail 
=o ge a ata Ree. . 2 ‘ 
eget , 3° aS es : < } Mca } aa Br 
rae a ag ail Sat Ree Bent OMAR IE Hee SS, 7 e | 304 
4 es > gg Ee - BV we nme o 5 = 
’ -S eae eee VERS SS. AN dbdietss ck at 3 
: es Sa % tie. Avi dedindss UW cz 2 oot 3 : 
; ; Beis ee : . 
‘ 5 He os , — : BES 
te rd SS J a2 Sees ‘ _ , 
= + ‘ J ‘se 5 ag 
ai ~ ie ee : er oe 
a bes ’ 4h. : 7 ; 
a nt, ee zs 2 a aie, we , 
a Pig. i ote ra . 
ag | ORES SOP = AP es : . fe. e 
ies 5 2 a % ‘ ye a ‘ iia : 
| As. 3 nr al =. “ cs eo ae 2 
tgs ae % a wen c= : ‘ ee Se 
Ren Oe e or awa . &. Oe ees 
sa 2 a SN ee . I ke RRS 
oe & am 1) Se mei: eg ys 
—— tC <4 ak 
ae pee. > aa : = : ea Ssh 
| me re? We a ee 
area ai ee 3 _ Ree 1% Mm oy 
ae Sa es a A ts Rasen aria a < 
= iad ne weed ee Spee 
| | 
| 
’ = ae oie 
eee 
Se Oe Spe 
er mS rae 
. — 
i a: 
| perm 
’ oe. 
; | 
o | 
is ote 
- | ei 
er : . ae 
Rae b SE . 
sai 4 sohstine oe . Reais om 
eee - = ite 
a Se sald ~ a | ae 
ant : — Se iat 
‘a : = » , 7 
roe ~ weet Be os iio 
iS - osteo Sea coy tk ae 
5 Po saat Pe Ae aa ae 
tics Sie ay Xe ify <a Riise: 
ie bs 4, ~~ BS 
; . Fa ss i 
aa ~ . as Mitgat 
Ar “4 eet ae 
it Pagers 
‘ Big ep. ; 
G : 
nit 6 e Bee : 
oS ON = 
yh aN . ~~ “ By! ied 
a 3 a ee , ait era | Saonik 
’ = ‘ 2 9 om aa ee vuln ra 
ee al ~ ‘ Eee - ’ 
ee es Br, tye is. Se “Reo be eas 
se | ee 
aL oe ae 
Ba ees se 
Wie: Bee 
ae er ig 
sha a 
oe Po ee 
ee | ei 
re | ee a 
ss | Rees st 
-f 2 : | iat 
erapae Bigs, 
ms | Erie 
oe a (eae 
ra aes 
Ss hie 
fees re 
ee i ae 
eo go) 
2 gt.) 
a ort 
a es 
ver ime 
che 
rae Sa ee oe 
ce Ben r 
so fs ge 
qa - Po | Po Ree i, 
oo; Pog! E 
fa Lae 
tae aes 
Pee lee 
Be fraxive 
Gig oe 
ney - 
oe Bie 
ie | oN 
: | arg, 
. 7 "7 feet st 
: Poe 
: : ES oat = 
=e sae 
i hee 
rs: ,—_—————e : 4 . ’ f aes 
ee | . { au ae 
oe cea ape ie a 
ee ie eee —— ee ey, ek : 
oer i oer wd 4 4 oa ; 
os tk EES >: ee % ‘ eh. ; 
ee & - = : 
ie Sint ‘ —— ‘ 
nya s 4 ade 
: ad = Pesan ee us 
3 mm” é : 4 me 
= ia a :: 4 
Po i a | 4 6g 
+ eee . we 
c i ge 2a 
ene Fm mace : 
Po . ae ee, ae 
nn 
’ Sa a . re 
ioe = ee : ARG bas be 3 oe 
yee ae ‘ x es 4 a ‘dl exis a oa Bl ? : ‘er : Mig il : Si agi ~ "i as : * . 
ere sf 7 te io *, - ae =e - Sa » " rt = * re i, ae AM, rh eed - Dao ed re ae oe al my _ oa Fi a i >: Ne iS ae Pee a oy 4 me Tend 2 :. ha stam oes Mt. map 7 » toe * it i be 


General Foods Set 
to Buy 4 Seasons 


HoLLywoop, June 15—General 
Foods Corp. has signed a prelim- 
inary agreement to acquire 4 Sea- 
sons Inc., manufacturer of salad 
dressing bases and other condi- 
ments, it was announced here to- 
day by Robert Kreis, founder and 
president of 4 Seasons. Indications 
are that completion of the acquisi- 
tion will require two to three 
months, Mr. Kreis says. 

Products of 4 Seasons Inc. in- 
clude five different “Good Season” 
salad dressing bases, which can be 
mixed with vinegar, oil and water 
to produce the finished dressing 
according to the formula of Mr. 
Kreis, who was widely known as a 
chef before he established the 
company. 


w Other products are seasoning 


salt, bar-b-q salt and _ Italian 
spaghetti sauce mix. All of the, 


company’s products are distributed 
by brokers and wagon jobbers, and 
General Foods indicated it would 
continue this type of distribution. 
GF also disclosed that it intended 
to integrate 4 Seasons with Perkins 
Products Co., which manufactures 
Kool-Aid. That company was ac- 
quired by GF last year and its 
products are also broker distrib- 
uted. 

General Foods officials indicated 
they will place 4 Seasons adver- 
tising through Foote, Cone & 
Belding, Chicago, which also han- 
dles Kool-Aid advertising. 


Higgins Named V.P. of New 
KMBC Broadcasting Co. 


George J. Higgins has been 
elected a v.p. of the new KMBC 
Broadcasting Co., Kansas City, 
Mo., which on June 14 became 
owner of KMBC-TV, KMBC ra- 
dio station, and KFRM, affiliated 
fm station with transmitter in 
Concordia, Kan. Mr. Higgins for- 
merly headed sales operations for 
the stations. The Federal Com- 
munications Commission approved 


the KMBC radio 
coperties by Cook 


the purchase 
and televisio 


Paint & Var: Co., Kansas City, 
from the forr 
Broadcasting »., subject to the 
sale by Cook  .ts WHB radio sta- 
tion. 

Mid Contir * Broadcasting Co., 
Omaha, head -y Robert H. Storz, 


purchased W 
it from its ; 
now operate: 


’ and will operate 
sent studios. Cook 
“MBC Broadcasting 


Co. as a sub iiary. 

Waltham W ich Names Dowd 
Waltham \ ich Co., Waltham, 

Mass., has -ppointed John C. 

Dowd Inc., “oston, and Dowd, 

Redfield & J: instone, New York, 

to handle advertising. Ben 


Sackheim Inc., New York, is the 
previous agency. 


Standen Rejoins Tatham-Laird 

Charles R. Standen, who has 
been with Stockton, West, Burk- 
hart, Cincinnati, for the past year 
and a half, has rejoined Tatham- 
Laird, Chicago, as a contact super- 
visor. 


read 


in Iowa. 


.e LHE 


1,310,000 


IOWA PEOPLE 


DES MOINES SUNDAY 
REGISTER 


(more than 500,000 copies) 


86.8% Have It Delivered to Their Homes 


. . « as reported by the Advertising Research Foundation in its 
first statewide audience study of 14 Sunday newspapers circulating 


York 36, New York. 


For complete facts on where these people live, what 
they earn, what they own, see “A Study of The Des 
Moines Sunday Register Audience in Iowa.” For de- 
tails on how to get your copy, write Advertising 
Research Foundation, Inc., 11 West 42nd Street, New 


THE DES MOINES SUNDAY REGISTER 


... an “A” Schedule Newspaper in an “‘A-1"’ Market 
GARDNER COWLES, President 


operator, Midland| General Motors slaps Wall Street 
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Highlights of the Week’s News 


Journal with an ad ban and 
news biackout after Journal 
publishes a prediction of ’55 
models and a sketch of GM de- 
signs 
Telenews Productions buys Indus- 
trial Publishing Co. and its eight 
publications and plans to pur- 
chase other books, originate 
ME co calcndasaia onan ae 
Liquor advertising in newspapers 
may hit a new record this year, 
topping ’53’s $37,000,000, pre- 
dicts liquor consultant Benjamin 
CPO bikitdaeediccaue 
Pipe-smoking cancer expert, Dr. 
Clarence C. Little, former head 
of American Assn. for Cancer 
Research, is picked to head the 
tobacco industry’s cancer probe. 


Convair calls for unity of U.S. 
plane makers in the face of hot 
British competition, plans to 
spend $170,000 to boost itself and 
its four U.S. competitors. Page 3 

Grocers missed by slump, NAR- 
GUS speakers assert, point out 
that food retailers did a $40 bil- 
lion business in ’53 and should 
do better this year Page 3 

Pittsburgh transit strike ends and 
retailers hope walkout of de- 
partment store workers will be 
settled soon to end the need for 
price-slashing sales ....Page 10 

Revolutionary cost-cutting devices 
are needed by print media, says 
AA in an editorial, pointing out 
that printed processes basically 
BEG GUTRGUO occcccccses 

Old-time excursions are being 
tried one June weekend by three 


Chicago railroads in effort to 
pick up some of the business lost 
to automobiles ........ 
Most swimsuit ads appear at the 
wrong time, Flexees sales man- 
ager tells merchandising execu- 
tives, adds that he’ll run his ads 
through August ........ 
Colgate promotion to encourage 
sale of its products to laundries 
and boost patronage of the latter 
will be extended after successful 
test in New Jersey ....Page 35 
Pathe Laboratories asks FTC to 
stop Technicolor Motion Pictures 
Corp. from allegedly taking 
credit for Eastman color proc- 
essed motion pictures, charges 
unfair competition Page 39 
Making and spending money is one 
of the most engrossing preoccu- 
pations of man, so money should 
be mentioned more in advertis- 
ing, says Jim Woolf ..Page 43 
Lower rates will sell network ra- 
dio, Eye & Ear Man asserts, and 
at the same time will require ra- 
dio to do research that will pro- 
vide sponsors with additional 
benefits Page 46 
Would-be adman is advised (1) to 
stick to window-washing to 
make more money and (2) that 
he’ll make a mint if he can coin 
small words to replace “new” 
MR OW 68k dsea mons Page 48 
Swiss watch maker finds interna- 
tional media is a good way to sell 
luxury watches ........ 
FTC ducks a controversy over the 
qualifications of its expert when 
commission attorneys decide that 
the issue that started the matter 


eeeee 


REGULAR FEATURES 


Advertising Market Place .... 
Coming Conventions ......... 
Creative Man’s Corner 

Department Store Sales 


eee eee 


A a a ea 12 
Employe Relations ........... 46 
Eye and Ear Dept. ........... 44 


Farm Publications Linage . 
Getting Personal ............. 
Looking at Retail Ads 


isn’t too important ....Page 56 
Merchandising Ideas ......... 16 
CPOE. 5k k.ordnc skew eans 28, 61 
On the Merchandising Front . .44 
Photographic Review ........ 52 
po er ere rere cr 12 
Salesense in Advertising ..... 43 
This Week in Washington ... .56 
Voice of the Advertiser ....... 48 
What They’re Saying ........ 12 
You Ought to Know ......... 55 


Industrial Publishing Co. Sold to Telenews 


(Continued from Page 1) 
iness publications. At the same 
time, it was said, “the activities of 
the film company in industrial mo- 
tion picture production have also 
increased sizably, so that the film 
and publishing operations can be 
correlated.” 

Industrial Publishing now be- 
comes a division of Telenews. Ir- 
ving B. Hexter, who, along with 
Lester P. Aurbach and Edwin M. 
Joseph, started Industrial in 1930 
with a 24-page issue of Industry & 
Welding, will continue to direct 
publishing activities. Telenews will 
continue in industrial film produc- 
tion and tv programming under the 
direction of general manager 
Charles N. Burris. 


Productions; Hexter Remains as President 


Terms of the purchase agree- 
ment call for corporate officers of 
the combined company to be: Mr. 


Scheftel, board chairman; Mr. 
Hexter, president; Mr. Burger 
(films) and Mr. Aurbach (maga- 
azines) both exec. v.p.s; Mr. 


Joseph, v.p., and Mr. Straus, sec- 
retary-treasurer. 

Present personnel with Indus- 
trial Publishing’s Cleveland, New 
York, Chicago, Los Angeles and 
London offices will continue as be- 
fore. 

Mr. Scheftel is a brother of Stu- 
art Scheftel, head of Young Amer- 
ica Films, which recently sold the 
title Sports Illustrated to Time Inc. 


for its new sports weekly (AA, 
June 14). 


in the carbro process. 


Ke 


Skill, teamwork, experience . 
unlock the door to true- 


CHARLES F KUONI STUDIO 
| Che Peisgraphy- 


61 WEST ERIE CHICAGO 11 


1 


. . the keys that 
value color reproduction 


Telephone SU 7-4483-4 
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If you like to see 


~ parr 
| starry-eyed copywriters... souped-up salesmen... 


action-getting ads eee 


Ss Che _! 


pa ® 
UIPEN un {toes of 9) 


Pp — 


7 
Se L ) 


put your advertising medium to this test! 


> Does it give your copywriter’s ideas a real opportunity 
to produce the sales action you want? 


> Does it present your advertising in an action-charged 
setting of intense local appeal? 


The Chicago Tribune does...as made plain by the The Chicago Tribune does...as evidenced by the 


more than 25,000,000 lines of cash-register-response retail ad- | thousands of mail, phone and personal responses rolled up by 
vertising placed in the Tribune last year. Tribune advertisers day after day. 


> Does it give your salesman . neane preeeniens ane ACTION is the first order of business every day at the Chicago 
that exerts the strongest possible influence on the re- 


tolbors thas have 40 e0ll? Tribune. We can show you how to get more of it through a 


Tribune consumer-franchise plan, designed specifically for your 
The Chicago Tribune does...as thousands of mid- 


product and your Chicago sales situation. Why not get in 
west factory and distributor salesmen know from experience. touch with a Tribune representative today? 


> Does it reach your prospects when they are actively 
seeking buying information? 


The Chicago Tribune does...as proved by survey CHICAGO TRIBUNE 


after survey of reading habits and buying habits. The World’s Greatest Newspaper 


ADVERTISING SALES REPRESENTATIVES 
Chicago New York City Detroit San Francisco Los Angeles 


A. W. Dreier E. P. Struhsacker W. E. Bates Fitzpatrick & Chamberlin Fitzpatrick & Chamberlin 
1333 Tribune Tower 220 E. 42nd St. Penobscot Bldg. 155 Montgomery St. 1127 Wilshire Blvd. 


MEMBER: FIRST 3 MARKETS GROUP AND METROPOLITAN SUNDAY NEWSPAPERS, INC. 
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Sales of TV Sets Highest 


Retail sales of tv sets for the 
first four months of 1954 totaled 


Let $ and ¢ 
| prove this to you 


Just key your ads set by others 
against the ones typeskilled by 
JAY P Walk—and note the difference. 


WALK anovertisine rypocrarny 


11€. HUBBARD, CHICAGO 11 © MOhawk 4-6134 


2,152,515, according to the Radio- 
Electronics-Tele vision Manufac- 
turers Assn., which reported the 
\four-month total as highest on 
'record. Sales for the same four 
months of 1953 totaled 2,100,620. 
Radio sales, excluding auto radios, 
were 1,487,247 for the four months, 
compared with 1,851,673 for the 
— period in 1953. April sales, 
‘down seasonally from March, ex- 
‘ceeded April, 1953, for both tv and 
| radio. 


THE GALLAGHER REPORT | Publishing Executives 


| A Confidential Letter to 


Pipe-Sr dking Cancer Expert Heads 
Tobacc« Industry Research Group 


(Continue from Page 2) 
many nervou »eople.” 
To a report’ who asked if there 


is scientific e. dence that tobacco 
relaxes people nd is a therapy or 
if this were j:\-' a general conclu- 
sion, Dr. Litt’: answered: 

“T don’t thir « you have to prove 
it statistically. !t wouldn’t be used 
as it is if it didn’t relax people.” 

The guidin» figure in the in- 


cook and it is very unpleasant and | 
I have to get the heat a long way | 
from my face. The nose is a long) 
way from it and I have to get the} 
tobacco further away still from 
my face.” 


= Dr. Little’s associates on the 
scientific advisory board are Dr. 
McKeen Cattell, head of the de- 
partment of pharmacology, Cor- 


Advertising Age, June 21, 1954 


| Circulated Privately 


147 W. 42nd St., N.Y. 36, N.Y., LA. 4-1631 | by Bernard P. Gallagher 
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dustry’s tobacco research program 
is a pipe smoker. He explained 
his preference for pipes this way: 

“If I smoke a cigaret half-way 
down, the end of my nose begins to 


nell University medical college, 
Leon Jacobson, 
professor of medicine, University 
and director of the 
Argonne Cancer Research Hospi- 


New York; Dr. 


of Chicago, 


HARRY J. LAZARUS, formerly a v.p. of 
Bozell & Jacobs, has joined the 
Chicago office of Dancer-Fitzger- 
ald-Sample as a v.p. He previously 
headed a Chicago agency under his 


“It’s not the size, 
it’s the FEROCITY!” * 


POUND 
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Copyright 1954, The New Yorker Magazine, lnc. 


“Lord, what a day” 


* There may or may not be some ferocious crabs in that magnificent collection of 


animal life above. But how to capture a King crab, freeze, package, distribute 


and sell its delectable meat was successfully solved by Wakefield’s Deep Sea 


Trawlers, Inc., of Seattle, Washington. Production and marketing problems 
took several years to iron out. Then, two years ago, \\akefield began advertising 
in The New Yorker through their New York distributor, Dudley Slocum Com- 
pany. Writes Donald B. Brant, V-P of Samuel Cro: Co., Wakefield’s agency, 


“Our consumer advertising has appeared consistent, in The New Yorker and 


only in The New Yorker for almost two years. During most of this period, 


demand has run constantly ahead of supplies.” |. more results write for 
brochure, “It’s not the Size, it’s the Ferocity!”’ 


THE 


NEW YORKE\ 


No. 25 WEST 43n0 STREET 
NEW YORK, 36, N. Y. 


own name, 


tal, Chicago; Dr. Paul Kotin, as- 
sistant professor of pathology. 
University of Southern California 
medical school, Los Angeles. 
Also, Dr. Kenneth Merrill Lynch, 
president, dean of faculty and pro- 
fessor of pathology, medical col- 
lege of South Carolina, Charles- 
ton; Dr. Stanley P. Reimann, sci- 
entific director of the Institute for 
Cancer Research and director of 
the Lankenau Hospital Research 
Institute, Philadelphia, and Dr. 
William F. Rienhoff Jr., pioneer 
lung surgeon and associate pro- 
fessor of surgery, Johns Hopkins 
school of medicine, Baltimore. 


BMI Launches New 
‘American Story’ 
Radio Script Series 


NEw York, June 16—Broadcast 
Music Inc. this morning began 
mailing the first seven scripts in 
its “American Story” series to 3,- 
000 stations across the country. 

These stories of the United 
States, “from the age of discovery 
to the age of the atom,” were pre- 
pared in association with the So- 
ciety of American Historians. 
Written by 60 top historians, the 
series is being made available 
without cost to every radio station 
in the U.S. 

The “American Story” as put to- 
gether by BMI will have 60 epi- 
sodes. The shows have _ been 
scripted for presentation by local 
broadcasters with a “radio essay” 
to be read by a narrator and a 
cue-sheet for suggested “live” or 
recorded folk music to be spliced 
in with the talk: The programs 
have been modeled on another 
BMI script series, ‘“‘The Book Pa- 
rade,’ which covers the latest 
developments in American litera- 
ture. This series has been widely 
used by stations. 


Rorke to McCann-Erickson 

Harold B. Rorke has joined the 
Chicago office of McCann-Erickson 
as an account executive in the 
Sherer group. A former managing 
editor of the Los Angeles Daily 
News, Mr. Rorke served as head of 
public information pertaining to 
the Air Force, with a rank of 
lieutenant colonel, during World 
War II. Before joining McCann- 
Erickson, Mr. Rorke handled ad- 
vertising of Kold Kist Frozen 
Foods, and before that was a de- 
partment head and in account 
service at the Chicago office of J. 
Walter Thompson Co. 


Dixey Joins Wilson, Haight 
William B. Dixey III, formerly 
a partner in Executive Counsel 
Services, Louisville, has been 
named an account executive by 
Wilson, Haight, Welch & Grover, 
New York and Hartford agency. 


Jack Joins Donahue & Coe 
William Jack, formerly with 
Benton & Bowles, has_ joined 
Donahue & Coe, New York, as an 
assistant account executive. 
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* 17,292,054 more copies than the second magazine, Life. 


newssta nd sales are the 


key test of a magazine’s vitality. Editors 


watch them closely. And so do advertis- 


ing men. For that is where consumers 


choose between what is offered and 


what they want. They pay their money 


and they take their choice—and it is 


The Saturday Evening Post by a wide 
margin. In 1953 the Post sold more 


copies on newsstands ea 


By Robert Sherrod 


BASEBALL'S 


than any other weekly 
in history.” It gets to 


the heart of America. 


A CURTIS MAGAZINE 
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Don Gussow Inc. Moves 


Bottling Industry, has moved to 18 


E. 49th St., New York. 


(Continued from Page 1) 


of individual communities to sup-| 


port the stations. They main- 
tained that the u.h.f. operators 
should be required to work out 
their programmnig and _ésé sales 
problems “just as pioneer v.h.f. 
operators did in the days when 
‘nobody knew whether tv would 
be a success.” 


ABC v.p. Ernest Lee Jahncke Jr. 


VHF Operators Warn Senate Against Ne 


Don Gussow Publications Inc.,| 


publisher of Candy Industry and TV Freeze or Revamping of Allccation Plan | 


America's 


FOREMOST 
TOY TRADE 
Magarzine 
Only ABC Toy Paper 
Oldest in Field 
Leads in Lineage 
Write for New Market 


Data der 


McCREADY PUBLISHING 
71 W. 23rd WN, ¥. 10 


ent Frank Stanton | 
1. government in-| 
‘ation-network re- 


lines proposed by 


and CBS pres: 
both warned | 
terference wit! 
lationships alo 


Dr. Allen B. )uMont would be) 
disastrous to -ctworks and tele- 
vision. 

Mr. Jahncke was _ particularly 


critical of Dr. 
that the gove: 


DuMont’s proposal 
ment prohibit sta- 
tions in mu'i-station markets 
from carrying network programs 
on a delayed wasis, warning that 
this would ‘“w: eck” ABC. He said: 
“ABC’s only access to many one 
and two-station v.h.f. markets is 
by delayed broadcast.” 


@ High-band operators who also 
appeared at this week’s sessions 
provided additional examples of | 
u.h.f. failures in the face of v.h.f. | 
competition. They denied that | 
their problem can be compared. 
with that of the pioneers. 

“In those days,” said Harry 


NATION AL 
Highway Advertising 


repeats your sales story 


15 times 


a month 


Expose your brand name, trademark and selling slogan to prospects about 15 times a month with 
NATIONAL Highway Advertising. According to surveys by National Quality Interviewers, Princeton, 
N.J., this high repetition can be obtained in trading centers of 100,000 and less, which represents 
70.6% of the U.S. population. Keep your brand name and dealer name constantly before your 
potential customers by including NATIONAL maintained highway signs with SCOTCHLITE® 
brand reflective sheeting in your sales promotion budget. Write to NATIONAL today for details. 


NATION AL 
Advertising Company 


WAUKESHA, WISCONSIN 
A Subsidiary of Minnesota Mining and Manufacturing Company 


19 Sales and Service branches serving the enti:e nation. 


ts) Copyright 1954, National Advertising Company 
NATIONAL HIGHWAY ADVERTISING DELIVERS YOUR MESSAGE TO THE MOST PEOPLE AT THE LOWEST COST 
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Tenenbaum of WTVI, Belleville, 
Ill. (serving the St. Louis 
area), “they were operating for 
the most part without competition, 
on severely restricted schedules. 
The early v.h.f. television pioneer 
was working from the bottom up; 
each day he could see an im- 
provement and_ today’s losses 
could be overlooked because of 
the eventual assurance of a pros- 
perous tomorrow.” 

With one v.h.f. and three u.h.f. 
stations, St Louis seemed to be a 
good u.h.f. area, he said. But now 
a second v.h.f. outlet has been 
authorized and the outlook for 
u.h.f is bad. 


# Another statement of the v.h.f. 
case was supplied by George B. 
Storer, president of Storer Broad- 
casting Co., operator of seven am 
and five tv stations. Speaking 
against proposals to shift all tv 
to the u.h.f. band, he commented: 
“I would hate to be in the Con- 
gress or on the Federal Communi- 
cations Commission on the day 
when the 30,000,000 or more tel- 


| 
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evision set owners are told, ‘Your 
sets are now all obsolete. Hie 
yourself to the store and spend 
your money on a new set or on a 
u.h.f. convertor, antenna and in- 
stallation.” 


s Harold Fellows, president and 
chairman of NARTB, emphasized 
that NARTB does not favor either 
v.h.f. or u.h.f. He commented that 
some means, short cf direct gov- 
ernment intervention, must be 
found to encourage the manufac- 
ture and sale of all-channel receiv- 
ers, and to make it more attractive 
and feasible for present v.h.f. set 
owners to convert to all-channel 
sets. 

Noran E. Kestra, v.p. of WFTL- 
TV, Fort Lauderdale—former NBC 
director of television and a former 
New York agency v.p.—explained 
that he can’t find 2 transmitter 
which will give his u.h.f. station 
coverage equal to that of WTVJ, 
Miami, which just received per- 
mission to move its transmitter 15 
miles north of Miami “into our 
backyard.” 

Outlining his experiences with 
networks, Mr. Kestra said CBS 
and DuMont were not available to 
him (CBS because it was making 
WTVJ a basic affiliate). ABC 
wanted a minimum of $5,000 a 
month to pay for cable connection 
“and we were also informed by 
ABC that it intended to continue 
its agreement with the only v.h.f. 
station in the area [WTVJ] and 
the v.h.f. station would have first 
call on any and all ABC services,” 
he said. 

Mr. Kestra said he finally ob- 
tained a secondary interim NBC 
affiliation. 


® He submitted a letter from NBC 
dated May 12, 1954, which, he as- 
serted, “illustrates how we must 
stand in line for our competition to 
decide whether it would carry a 
program before we could be con- 
sidered.” 

The letter, signed by Ogden 
Knapp of station relations, re- 
ported that WTVJ, Miami, “has 
given us an evasive and non-com- 
mittal answer” on the Lux Radio 
Theater order. “Right now I would 
guess that chances of getting live 
clearance from them are slim. 

“T understand the client very 
strongly wants to clear WTVJ and 
will not stand still while other 
soap companies are getting clear- 
ances in Miami. Our boys have 
told Lever about the remarkable 
conversion record in the market, 
with which the client was im- 
pressed. 


a “So far as the second cable going 
into Miami in September, I don’t 
think it will mean too much of a 
change to WTVJ and CBS. It does 
not necessarily mean that the sta- 
tion has to clear for all CBS pro- 
gramming. I don’t think there is 
any way CBS can force them into 
that. As a matter of fact, it has 
been their claim that they will 
continue to take what they con- 
sider to be the best program from 
all networks,” the letter stated. 

Mr. Kersta also submitted a let- 
ter from Ray Stone of Maxon Inc., 
New York, explaining that Gillette 
Safety Razor Co. had _ ordered 
WFTL-TV for the World Series 
last fall “but NBC has indicated 
their refusal to add your station 
to the Gillette lineup so long as 
WTVJ clears for Gillette pro- 
grams.” 


Publisher Names McKinley 
Kenneth W. McKinley, formerly 
research and promotion manager 
of Petroleum Processing and Na- 
tional Petroleum News, McGraw- 
Hill publications, has been named 
advertising sales manager of Pe- 
troleum Processing. William J. 
Parkin, who has been sales man- 
ager of both magazines since Mc- 
Graw-Hill acquired the former 
Platt Publications in April, 1953, 
continues as sales manager of Na- 
tional Petroleum News, directing 


an enlarged sales staff. 
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ony e According to the U.S. Census of Business, the average family 
if § Re T a f 2 S Te in the three markets of New York, Chicago and Philadelphia 
spends 5% more for Drugs, 31% more for Food, 33% more 
for Furniture, Furnishings and Appliances, and 103% more 


for Apparel than the average family in the remainder of 
the U.S. 
The group with the Sunday Punch In these concentrated, most profitable sales areas, the family 
New York Sunday News coverage of General Magazines, Syndicated Sunday Supple- 
Coloroto Magazine ments, Radio and TV thins out. In these three top markets 
a Sunday Tribune there is no substitute for FIRST 3 MARKETS’ nearly 
Philadelphia Sunday Inquirer 2-of-every-3 family coverage. To make your advertising sell 
azine 


“Today” Mag more where more is sold...it’s FIRST 3 FIRST. 


New York 17, N. Y. News Building, 220 East 42nd Street, VAnderbilt 6-4894 Chicago 11, Ill., Tribune Tower, SUperior 7-0043 
San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 © Los Angeles 17, Calif., 1127 Wilshire Boulevard, Michigan 025) 
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to increase sales...and decrease costs 


George Oliva, Director of Advertising for Na- 
tional Biscuit Company, has this to say about 
newspapers, “National Biscuit Company, upon 
its formation, comprised many bakeries lo- 
cated in various parts of the country. Many of 


= advertise more in newspaper : in ’54 


R&R Gets Juvenile Mfg. Co.: 
Houston Moves, Dallas Adds 2 


fice, which has moved to larger 
quarters in the Melrose Bldg., has 
been named to handle advertising 


tonio maker of Santone children’s 
wear and Lucky Star children’s 
western wear. The company will 
use This Week Magazine and full- 
color pages in The New Yorker. 
The agency has _ transferred 


office to Dallas where he will be 
an account executive. Also join- 


Ruthrauff & Ryan’s Houston of-| | 


for Juvenile Mfg. Co., San An-|. 


Alex G. Pappas from its St. Louis | . 


them had been in business for some time and 
their products had a strong local acceptance. 
These area favorites were continued and our 
advertising has always been keyed to the phi- 
losophy that ‘all business is local’. This has 
meant strong area or regional advertising and 
local newspapers have been an _ important 
Nabisco medium.” 


ing the Dallas operation as an ac- 
count executive is Edward R. 
Gaines, formerly engaged in sales, 


|advertising and public relations in 
onauee 


| Raider Named Abramson A. E. 

Alvin J. Raider, formerly adver- 
\tising and promotion director of 
‘Dynamic Electronics Inc., New 
| York, has been named an account 
executive of Abramson Advertis- 
ing Agency, Washington. 


Published in the interest of all newspapers by 
Moloney, Regan & Schmitt 
Representing Newspapers Only 


George Oliva 
National Biscuit Co. 


President, S gh Furnit 
Board, National Assoc 


ies and Chairman of the 
ion of Manufacturers, says: 

“We've always been proud of Grand Rapids’ achievements: 
furniture capital of America . . . among the nation’s highest in 
home and car ownership . . . one of the top ten in general busi- 
ness increase. And we're also proud of our television station, 
WOOD-TV ...now one of the country’s most powerful .. . 
which renders outstanding service to the entire greater Grand 
Rapids area.” 


x 


‘(BRAND RAPIDS 


WOODland-TV is big territory! 


In the prosperous WOODIland TV area, you'll 
find the finest furniture manufacturers of 
America, of which Sligh Furniture is typical. 
But the furniture industry is just one of the 
many industries which make WOODland TV 
the rich manufacturing, industrial and agri- 
cultural center that it is today. In metropol- 
itan Grand Rapids alone, there are 694 
plants with an estimated annual payroll of 


cludes all of Western Michigan: the primary 
Grand Rapic's market, plus Muskegon . . . 
Battle Creek ... Lansing . .. and Kalamazoo. 


All of the.» markets are expertly served by 
WOOD-T\ _. . first television station in the 
country® io deliver 316,000 watts from a 
tower 100° above average terrain. 


For tops '\ coverage, technical equipment, 
$182,000,000. local and —-work programming . . . select 
And your rich, WOODland-TV market in- WOOD-T 


Grand Rapids’ only TV station! 
*April 17, 1954 


WOOD-TV 


GRAND RAPIDS, MICHIGA 


GRANDWOOD BROADCASTING COMPANY 


NBC, BASIC: ABC, CBS, DUMONT, SUPPLEMENTARY. ASSOCIATED WITH 


WFBM-AM AND TV, INDIANAPOLIS, IND. 
WFOF, FLINT, MICH., WEOA, EVANSVILLE, IND. © WOOD-AM, WO: 


TV. REPRESENTED BY KATZ AGENCY 


PROOF POSITIVE—Wyler Watch 
Agency Inc., New York, is so sure 
it has a perfectly waterproof watch 
that its new Aquarama is actually 
packaged in a factory-sealed wa- 
ter-filled plastic envelope, all of 
which is placed in a gift boz. 


Steel City Transit 
Strike Ends; Hope 


Seen for Retailers 


PITTSBURGH, June 15—The costly 
35-day strike of this city’s 2,700 
trolley and bus operators ended 
suddenly at 5 a.m. Sunday. 

The strike cost the operators an 
estimated $1,205,000 in wages. 

The new pact, okayed by a 1,282 
to 172 vote, gives the operators a 
$2.01 basic hourly wage rate. Be- 
fore the strike, the rate was $1.92 
an hour, with an additional 6¢ 
an hour for cost of living increase. 

At the same time that the transit 
strike was settled, there were per- 
sistent, intangible indications that 
settlement of the seven-month-old 
department store strike was immi- 
nent. 

Negotiations were scheduled 
Wednesday morning between man- 
agement, union and conciliatory 
representatives. 

And there was a notable absence 
of violence all last week. 


a Meanwhile, Sears, Roebuck & 
Co., with four stores here, was 
catching its breath after a virtual 
inundation Friday of sale-crazy 
customers who in many cases 
waited at the doors overnight to 
grab up such bargains as $74.50 
typewriters for $7 and 79¢ nylon 
hose for 9¢. 

Perhaps the only quarter to ben- 
efit by the strikes will be that por- 
tion of the public that is hungry 
for merchandise at cut rates. 

A rash of department store pro- 
motions (none as exciting as Sears, 
however) broke out last week, and 
observers believe “it is almost a 
certainty” they will continue; 
there are substantial quantities of 
1953 merchandise still locked in 
struck warehouses. 


m The Pennsylvania Railroad 
made a bid for continuation of its 
emergency plan for commuter traf- 
fic by announcing a week-long ex- 
tension as an experiment. 

How much effect the Pittsburgh 
Press series on adverse economic 
conditions here had in the transit 
agreement was anybody’s guess. 
But in many instances it was felt 
that the Press series—and perhaps 
the stories carried by several na- 
tional publications—was a con- 
tributory factor in the settlement. 


Finn Joins Finn Associates 

Thomas J. Finn Jr. has joined 
William F. Finn & Associates, 
Tyler, Tex. Mr. Finn, a brother of 
William Finn, owner of the agency, 
formerly was advertising manager 
of an eastern daily newspaper. The 
agency has moved to larger quar- 
ters in the Bryant Petroleum 
Bldg. 


Lenette Appoints Smith 

Lenette Inc., Newark, N.J., 
maker of lighting fixtures, has 
named D. C. Smith Inc., New York, 
to handle its advertising. 
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Vacation Fun... Family Style! 


Where to go? What to do? How 
to get there? Vacation planning is 
very much a family affair. Things 
aren’t any different with the 
10 million families who live in 
Country-Side towns—they love 
to travel, too. 
TOWN JOURNAL specializes 
in serving Country-Side family 
interests. Every issue contains 
a travel article and it’s one of the 
best read features in the book. 
Maybe that’s another reason why 
more and more Country-Side 
TOWN JOURNAL families are finding that e Sell the whole Country-Side market. Buy 
; TOWN JOURNAL serves them as the Country-Side Unit—TOWN 
Graham Patterson, Publisher nothing else does—100,000 more JOURNAL and FARM JOURNAL. Circu- 
Washington Square, Philadelphia5,Pa. in the last six months. lation more than 4,450,000. 
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The Need for Cheaper Printing 


At the technical conference of the American Newspaper Publishers 
Assn. in Atlantic City earlier this month, Richard W. Slocum of the 
Philadelphia Bulletin, who is president of ANPA, emphasized that 
there is a crying need for technical improvements which will reduce 
the cost of producing newspapers. 

At approximately the same time, members of the Magazine Pub- 
lishers Assn. were being reminded of the exceptionally low profit 
rate of magazines, and the dangers which are inherent in rising 
costs. 

“Unless you do your part of the job and meet this new challenge 
of better quality at reduced cost,’’ Mr. Slocum told the newspaper 
technical experts, “the future will be dark, not only for all of us 
engaged in the newspaper business, but for the whole American 
economy and, indeed, for the practice of democracy and free govern- 
ment.” 

We do not believe that Mr. Slocum was exaggerating. 

Although there have been a number of notable improvements in 
the graphic arts field, the cost of communicating information and 
ideas through the printed word has tended to increase at rather 
alarming rates. This trend cannot be continued indefinitely. 

With the broad use of other avenues of mass communication which 
do not make use of the printing press in one form or another, these 
media of communication which depend upon the graphic arts face 
a serious problem of reducing their basic costs. And they have every 
right to expect substantial, important assistance from technical ex- 
perts. 

Basically, the mechanical processes by means of which words 
and pictures are disseminated in mass through printing have not 
changed in 40 or 50 years. There have been, as we have said, num- 
erous improvements in the technical processes. But the time seems to 
have arrived when mere improvements are no longer satisfactory. 
The whole printing industry needs something resembling a revolu- 
tion, to bring its processes up to a point of technical excellence and 
reasonable cost at which they can compete favorably with the revolu- 
tionary developments in the field of non-printed mass communication. 

There is something inherently disturbing about existing methods 
of transmitting words and pictures to paper. The ultimate goal is to 
make an impression on paper—a product itself of great delicacy— 
which is so gentle that no visible damage is done to the surface or the 
texture of that paper. And yet the accepted machinery for performing 
this extremely delicate task involves the use of heavy, cumbersome 
machines, and some of the heaviest metals in common usage—ma- 
chines and materials which seem much more suited to the production 
of metal stampings than to the placing of a gentle kiss of ink on 
a delicate sheet of paper. 

Revolutionary techniques in printing are beginning to appear on 
the horizon. It is imperative that they appear soon if printing proc- 
esses are not to fall hopelessly behind the parade of technological 
improvements in related fields. 


The Importance of Small Agencies 


“I’d rather take an account from scratch and build it up than any- 
thing else in the world,” AA quoted Otto Guenther as saying in re- 
porting the death of the pioneer in the agency field. 

This simple statement demonstrates one of the most potent reasons 
why the smaller advertising agency is an absolute essential to the 
advertising business. 

For all practical purposes, the smaller agency is now the only 
possible source of supply for advertising counsel for the smaller busi- 
ness just dipping its toe into advertising. 

Bigger agencies tend, more and more, to set minimum limits on 
the size of accounts they handle, and in the upper strata the con- 
ventional limit is now $300,000—a figure far beyond the scope of all 
but a tiny handful of American businesses. 


‘It was one of those things. The sponsor's 


night Uncle Build-It hit his thumb with a hammer.” 


little daughter happened to tune in the 


What They 


‘re Saying 


‘People Like Nice Things’ 
There are 80% more high school 
graduates now than there were ten 
years ago, and 55% more people 
going to college. Look—we’re too 
well educated to have a depres- 
sion. People like nice things in 
this country; they’re educated to 
expect nice things, and all we sales 
executives have to do is go out and 
give them what they want. 

We have some 11,000 different 
books in this land; 40% of our 
records are classical records; and 
more money spent on symphony 
concerts than on baseball games. 
Yes, we like nice things and where 
are our best customers? Are they 
looking up and trading up to nicer 
things? Are we appealing to them, 
or are we still talking about cutting 
prices? I think our best customers 
are to be found where we’re talk- 
ing quality—where we’re talking 
about ideas that move goods. 


Sales Executive, published by the 
Sales Executives Club of New York. 


It's Up to the Broadcasters 
Color is going over like a lead 
balloon. It’s being introduced into 
market after market and the sales 
are extremely meager; the spark- 
ling excitement that should be part 
of its start isn’t there; and the 
general reaction to this greatest 
new electronic miracle is a damn- 
ing “So what?” 
It’s vitally important that the 
dealer recognize exactly where the 
trouble lies here. We must be fair 
and our attitu’c must be a con- 
structive one. 
The manufa: 
wonders in bri: 
ity of sets they | 
time. They’ve t 
cial beatings ir 
relatively few, p: 


urers have done 
ng out the qual- 
ve in so short a 
n serious finan- 
itroducing these 
afully costly sets 
at the prices set ‘or today. They’ve 
done their part . launching what 
should be and -\entually will be 
a really great industry. 


at poor hours... carried by only 
some of the stations . . . here’s 
where our trouble lies. Many a 
dealer has shown his willingness to 
help the cause along by buying his 
sample sets, schooling his service 


—Robert A. Whitney, president, —A. W. Bernsohn, publisher, ‘“NARDA 
National Sales Executives, in a News,” publication of the National 
speech reported by the New York Appliance and Radio-TV Dealers 


But the progrims: meager... 


that make sales. Many a distribu- 
tor has tied up hours, capital and 
effort to do his part. The manufac- 
turers have gone all-out to do a 
conspicuously good job of getting 
merchandise out early, and backed 
by parts, service trainers and serv- 
icemen and sound policies. 

But now it’s up to the broadcast- 
ers (who'll net the longest-lasting 
benefits of all from this service), 
to put their share into the kitty, to 
give us more good programs at 
hours when our customers can see 
them, to supply us with “see what 
you’re missing” material to show 
our prospects, and to get into the 
color picture. 

Our dealers will do their part. 
But what they’re selling is enter- 
tainment. And if that’s not avail- 
able all they can offer is an ex- 
pensive electronic statue. 

No matter how great the effort, 
they can’t sell that alone. 


Assn., Chicago. 


The Changing Market 
The chemical industry is the on- 
ly one which markets its products 
to every one of the 72 recognized 
major U. S. industry groups. 
In this amazing expansion, 
chemicals have changed the pat- 
tern of life of every American and 
the economic life of the nation as 
a whole. For example—synthetic 
detergents, virtually unknown be- 
fore the war, last year outsold soap 
(by weight) for the first time. 

Today roughly 40% of the sales 
of the big seven chemical compa- 
nies are accounted for by products 
that were not made 15 years ago. 
—Charles Murphy, advertising direc- 
tor, chemical divisions, Mathieson 
Chemical Co., speaking before the 


Maryland Industrial Marketers, Balti- 
more. 


‘Freshness Discernible’ 
Pictorial device . . . snared at- 
tention for an advertisement for 
Whitmont shirts last month. It was 
engagingly simple. It merely fea- 
tured a business-like man in a 
white shirt smiling into a tele- 
phone. But it immediately arrested 
attention with a black shield over 
the man’s right eye... 
—Henry Ferguson, in Newspaper 


Advertising Age, June 21, 1954 


| Rough Proofs 


Laundries are enthusiastic 
about the new idea of advertising 
on shirtboards, and of course they 
can help the cause by making sure 
that all the shirt buttons stay on. 


“Follow that girl,” suggests 
Glamour, and after looking her 
over, a lot of young fellows will 
be very happy to carry out the in- 


junction. 


Parker McComas says tobacco 
has been attacked on health 
grounds ever since 1604. 

Only today every attack is ex- 
amined and publicized by the doc- 
tors, the merchandisers, the in- 
vestment analysts and the stock 
market sharp-shooters. 


Safeway Stores have told P&G 
they lose 1%¢ on every coupon 
redemption they handle, and so 
they have regretfully announced, 
“Thanks for the buggy ride.” 


Taking a tip from automobile 
manufacturers’ promotion of their 
new dream cars, a zipper maker 
has put over his product success- 
fully by advertising a girdle that 
nobody had ever made. 


Those purchasers of two square 
inches of Texas land from the Lazy 
C Ranch must be hoping for at 
least a teeny little oil well under 
their property. 


Dean Simmons, a paralytic, has 
built a $1,000,000 agency business 
in Los Angeles. 

There’s nothing wrong with his 
brain. 


Cue reports that only 8% of its 
readers imbibe while watching tv, 
and so it’s a fair inference that 
not even the worst commercials 
can drive them to drink. 


“No machine,” ventures AA’s 
Eye and Ear Department, “ever 
guessed when a comic was ap- 
proaching fatigue or figured out 
how to save him from the bottle.” 
Even electronic computers are 
baffled by the human equation. 


Now that the Tigers are falling 
behind in the Amerivan League 
pennant race, Detroiters can con- 
centrate their attention on the 
terrific head-to-head battle down 
the back stretch by Ford and 
Chevrolet. 


A Washington political newspa- 
per is reported to be projected by 
Alex Hillman, possibly on the 
theory that the professionals there 
need a Hollywood Reporter or 
Daily Variety. 


“My children outgrow things 
while you watch,” says Ben Duffy 
via Parents’ Magazine. 

Only big families successfully 
solve the hand-me-down problem. 


people, working to learn the facts 


News, Sydney, Australia. 


Copy CUB. 
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Ever Look at a Newspaper This Way ? 


More for the money means a lot to buyers of | Look at THE INQUIRER for all it offers its Boom Continues in 


newspapers as well as other goods. readers...and for all it offers YOU... DELAWARE VALLEY, U.S.A. 
This accounts for the loyalty THE INQUIRER selling power unmatched in America’s third $372 million industrial expansion set 


wins from its readers. They know they have market. For selling power alone makes for 1954 — 18% inerense over 1953. 


: : : . In face of 8% nationwide industrial 
received FULL VALUE. As manifested in more THE INQUIRER FIRST... FIRST in national exponditers. Gidies. 


editorial features, more columnists, more  4@dvertising, retail advertising, classified adver- 
comics...than any Philadelphia newspaper. _tésing and total advertising. 


Che Philadelphia Prguirer 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: West Coast Representatives: 


NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK & CHAMBERLIN FITZPATRICK & CHAMBERLIN 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bldg. 155 Montgomery St. 1127 Wilshire Boulevard 

Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 Michigan 0259 


Sees eae hee! ee Sea MNEs ott gt Seat an tata aes ek ae ee ee a ee Ps , pelesc ds > NT END ea Sete, ies ie me : of gieee Hag fies Da Leis vies ae He ibe ae aie cere Reta 21st Wry Finis tp beciee Geta 
ALG ae. fn ae * ps 3 X COR et pee tn ead ei Pato hae a rides 28 8 nls Shey a i ie "4 * neh Sef Te ier iis Pace IIs es Sud SERS Ce ite oe. t oot We FEES aa HN RG ar ie Pte 2 AE on Mak is (Teoma ic a Ue 9 ene? Ca RO a ale ii SNE Geert, 
POR PE es ee SAS eet ae aN Ea Ego Ne) arc Ph gliatitcaee eat at Re ah AY bar se Oe i pine eh rerean a SERS on Py ig ee (ite EIR AN) Poacher he es OE IY. a Rae ai a Ca). A iN linseed ee PNT S Ti Ti ae Begin ar ee eae ee, Fe Rem Ty ane eee ge eo OC eth cane SY Nay gine ta Ale tu eam Re ATE Ce Hg eee: 
MSR oh ne Cana eS a in DC Ae er erence CUR 2. TCR CREO Rg CAs Seat ok | LIRA tea aiie. 5 pA S S peariteam Sok ime Ie La oF aae aiece as an 
EA be Ot sete hk te yey Cte eM ek fon x Pim a ae es ae Se ae BTS ia, SpE MBS lt GS aM NS ag OR Na he” A SA ee 7 mi eR STG "SP RU a ee a Dalene Fe oO a 2a aes? nh eg SN a 84 Da Re ee SR oe el On A oceans 
eA) ge cfr glad a tes RE SR celta) tc ee a tae . te lane eater: fete ae aes Te ae e.. pat, SISA a ae a yc Seapets aS PS Ree OO a 8 i ag cas 2 Sa RESP koe AR ae 0 jg OV RRO Te PR ag oS BRR ota Tea evi ieg > A Sirens «een ae RR ROP Cee Bat bats cate 
Berle a Oe ae. 3 a Asi RAR Fee eae St i Gee RP oho b: bay pane IMR, "am NN tea R sf OP ERED ban. Wee: Seopa case eet Se oa es RDO eve 7 een ai eee RENE ee Eh u % Bee aS paleo WA i gain. 
We Se * tedemenes eae Oe Wee ; I sae aa oe ‘Mane rt ight Pe Cees ae aah, Stes. Apes = ar? ae Sa Ah Seat Bn Ae ve pS | : By oe 
Sn yk Sea Sehr me S Aer SZ " ae serie : ore ae ag Bota = tay Fate hey aie Is ‘ PE: Re ie Ra: =e =» we : i oh a 
OR eae ae a ae DA a tae fy wera ak Zu ry aig aor ine fon: pS : ecg a Da NT : Pet % Mis. Sail a 3 ad as Re he aa 
Shea re ae eit ae ae pec emia cae Bele sf i as x Pe urts pe Role nes tS wi alt sire ght a try qed te. ee eA RD ta eg 
Boe we ’ ‘ as 41 soak one ee ey ae “ig ig ae ‘ : : = * x 2 : é i me ct : a ae 5 mh aoe a 
en Seas Oe 3 a 
Pe at ee 4 
at ae a . 
ht aaa 
a ; : : : ‘ eos Ses Saat ee me ae Be are ae Sea 
*_ Jn =f : S : SS : SES . pele ey 0 oer -| eee See ees = 
ees Witgieia co. eines ; : : = : : : : So Efi se BiGIO Oo oo Rec 
canes . tik ron CIR i : S . pe eee, FT ee Ne ay SRE 
eS Mi, a Riper a. NE ite ea ® Si : Se s ee CA 0 pi Ee ore eee 
es Soca eee tie * ten a oN i ~ ane j SS ee oe oe tee Sir Pome iets EE * ¢ tsa Se 
eh. eee SO ee sy Nieaiel  e See te Sa bes, BE x Se f agit SESE cer oe Te ee aan ERAT A ee < i 35 
‘* se Naan aie east cer UN ae rn Ma SOSA Ae : Sk : a . Seti Sel eR OS Soe Sse oe , 
PR OPS fy SC wicca ER oa ye NR ee Tae ages jE SS ; Er immer RRA mM omer — ro ae ee ee , = : 
Se se inet ne a es, eae sige rie bi nn ee ¥ iene : i SES ~~ ay ete Rees a Cra ee ae a ee RS ee “ S. eae . s % 
a ee j pretenses Saha Natag ON hh ON * SSeS ee "ager 7 ee kee SSR. Pe hs SAE eRe. oe. FOC ERR » ; ¥ 
“i sete a 7°. a ° sas Spee PRN ARCS ee ip RI a 7 ae ‘ SET : enn gent Tae Poe i igs iets Peis eed ¥ SOR eae a * . a? 
» Bese tg = . a ae Pia. Fic. nr eee $ ee ee «spp Ste Waren On eo eT Seep pte Re a Bas $ 
' ape, Tt eo a ee 5, aE PC epi ae Iai me aie aaa ee a Ie oe COS ¥ SUB 
Sens See ee SEM S| Oe ee ey . : o Ne < SRE Sh et 28 OO i a jf Rese td ei ee RE Sy Re ee RES : ¢* 
; Sis Se ere ae Soa eS tener gaa sara 3 be eT’? P Bee tC ale Se he” ae PR iat Te Tee an ny ERECT rere or RS i ER ees Be : Ss ; 
ws ae Hasits el es oe Se yee Ey ae ee i < SSS Ogg eee eames rcp «SR Saas s sk yy PS Ss 
cos ae Se eee ee Meee : Mie che ee gees ET a Ree Sa : — SF SERRE LR a . 
Aaa oe 3 s a Roc ag ee % x y BER ean Sa Ga ee ee SB Ae Me Sy Reka . ERR - 
Go LESS Staseh Bert Sy yt RES ~~ See | SIR a: © Bese Bi Beh . See SS ; 
a Be “DS el Ng ee Ry ~ ro ae Wa RS OS OS Sete... BME See See & At Sy RS =a ay Sek is : es 
Bet — = he Yes. er od r : Shee Ete Pet ay ae ek. thee wr SESS AS eo Si 
J Ae eee ig 2 5 SRE Segoe BN = LS Salone Sok sigias BB * ¥ . 8 es N 
? Sea Neca yes * ae z kas LTS Sar Maree ss Se ¥ 3 
ee cht 9 i ‘ an™ sae $ sel tiga Bcc. as es A = Z rl Dats 
PR 3 2  . SEARS Si SSS aman Be sok ay B Sas 9 . 
cee cae me a ‘ : Se gate Se, SS SSS Sa Sooo SRT . \ re Se te s 
ae : ee tl ; f PE TOP are we See Ses $3 ER eee: a a 
—— ace Be esis a i * tt we iS i nt Hi i Ss ROLES eg een Tee eee as s HT : 
: Sa toe : Se eae » pe ak § Heine LE AE q re BS mee Se Sat . ee ‘ 
ees ee te < ® ee 3 wat seg MOE Te TTS ” BS Va wee SANG A Ce :. s geet Crofers 
NGS SS 3 a eee ‘ 93 : Stcaee ee En RAGS CEO Re ke oe : hey pees 
eR: é ’ ‘ : eae R 3 Th Feats ; Z Pie Sheen rs & Ses Re s wc or 
BAe WE 665 a». iii ee er on ‘s HE oe Re . os : his o 8 
is toe ae a gg a j Fegan! — . 8 aS So See ee : : : fo Laces © 
S558 si : ee BS : a : Se ee ae a CSS * , 
ye Stare el << a - > SSE es A: ss 
aa wd. rae . Fem fe With Bog Sed ie Re eee . a oe — i : 
Ee iO ae aes Sots a” so ; Sesion —— J) See Rey Ne eee se 3 Sox 
Foe a Paste. = Serene 2 cnn, Fee e See Sea sie : Loe ion Nae — Rta aa. ics Rey ot Be, FO ‘ e s ; : 
ve ati ae ‘Sas Bala Ree : SES. See es Re aes ss " eee meet SE one : ’ 
ps ec eet Sn 3 Sef be a spas ee ee See IRS SEN aod - Baw lah RE ~ . 
ae aN A” tease ly, . eR -_ 3 a SGT te ees “SS Se eres ‘ we eee eet: ras 4 
A PIS eon ae : ie BR te Epes 8 a eee Rav tee” tah eos SE : oo Be SS . ‘ 
i oe ale Si : — OS ae = Boe gn OS a le oR aa  ————— ; 
Le UA eee: a : ai Secereoy ~— Fee Bee sks aster REX ta “ Oe ¢° : 
ee Cae A geist genera a SONOS. eno ee ee ol Sy Sanaa Bispace Se P 3 s jee ee rey ee c ag peeee 
— ee ome rr ee : Sekhar ree ee RS Se ee ® f “ - ; ‘ Sages SNe ee 
ae baer NN co : ete Ses ee aS. i ee ayy “s ps. “BRR he” fae 
re : bet one Seis 7 oa ain ge ee bees ets Ma be sage Base TE ee ca. ie SO a. Ree ee ‘ Sere Beas 
eee oe ig Be Se eee te es. : ee so So Otte a 5 ee Bae Ro eee ee a * . | Se oee me: 
oleae: Pate ag. ee a eee ey <o , SSERSt BSS es Bee ga aN OR awe ee ae 
baile Sia 2x RR Rr ges. Me eee Stee Bhoemoe SS. cae oe oe f Foes ; “et Berne ON s : veo 
4 ene Se Ree ae eon pee ; G2 te A See ee aa aie ae —— a eae i : . a a | Se eee = .€ pee 
a toe eg. ; a | Ss aaa ey —— ce 
4 eae? ee ae ee . capes ; ee BS abe: > ie @ ae RN Oa " — et ne 
y Or al BR ane Se a eet J : i: cee ngs eect qute om Bas3 Sten yy Rag ee CSOT a Ck Sake Sey ~ re . ae = a 7 
‘ é SPE Seema carne reset ‘ Rate eee ne RES Be eee Fe oe Soe as Bea oe a ee Oe ee ele oak 
pera ire ee os aes be ‘ - Ee ee Soe SS Ses rey es i aes ne oe fo Se ee OBO ie nia 
ea ee ee as a eS eae EK SRS DS coca eerie: Ra Se 3 = Tw RE ab ee se Oe ee ey : Bsc ee a ee eo j ; 
ee ae oe eg Oe ‘ Bee eA ge ‘5 Ss Be oe = ee Seaiek ' pee Rh. ee Roker ek ae ; on 
ea eet cs ee Mie Senn te OD ae etx 3 + Ase ee ii ace oe SeeF SO cae serteis een 5A Roce See So oe ee pene 8 ‘ ; Nona > ‘ ee 
peepee peat ue" ") ah EE I aa ate ites, te ’ ‘ Sitar BRS Oa ont 04 sites 00 me tag Boa > sete Bsns Ge Seti To Serge: a Sg ee Soe 2 ye Sc tered 
x A ee aries c. Be Sas vo =i ee ~ * are Sa me “ Me See imeem es 2. .. : be an t ties a 3 “ pts Nahe 
Nie a See eS oe on pa Set aot é x Siro Dee Ri Se ss ns S 3 : $ Fae 5 a Se Pesos 
: . hae: Be a a ae ae ee ; % ee : : . > ieee ; Raa aes ieee Ba Gorap af the NhOE ses : a SS eae : ean 
Sine ee ai a is oh, 5 Sees Sa Thee Dewees wince —< = ee ek Pa - 8 sane ete? Be ENA. SS as oar Ra Se x a 
ery Pk Oe ae. ae ea : 06 Re .-— . Sut Pa ay pe es alas S , "SUAS OP aU eR Gh oop acy Ha reine eat 
ee: ae — «i ‘ ss 2 ee, PACA on ese ai gpg E Rags Constead ee 4 . Rg x : Se eee mig co sa Sak : ee 
ta ae eas ee, ee em Eth . ea fo Tie | SoS whee Cyclamen, Kg ean | : Oe FUR: ae re Oe ee Wie 
Ga see ee ee SF on oe 2 BEA. dies cs ie ., pe a SS oy 
Bee a nl anie eels i oe ore Re SSeS. : shee Son AES Sees Sak eS WR : = ores BF AG Sera oe 
eae Searle SE ee So me re ‘yey * me age ‘ fe ee tein Oe Rok ss Mthee Ga RS ¥ a = Se Re oe ‘ SS : oe - hae 
‘ Oy ee ¥ sa ESS we ° ae De ae RG ae SS . : x: Ses Se eae ee RUSE al : 
. ae ss aa ee . * % Bhitce Reig ees : ps See ark Pa Bor 
he, ? = a eee eS co ‘aes S ee ‘ ae see , See ee Bays Bae. Gas 
are A) 1 ee Se eae erie Beis BR : ae : RE re ease cca 7 
“ie { ~ ne 3 cag : Gee ee eas i noo SS Ge ee Serre aul 
ae okt 5: Sores ay ee : ll Sra ss . f Se peepee ay ; SS hs Ri hak SS Lee 
Ei ee ne ee | ES ee ee, & Nag eS cvs cu Seat ‘ Sea eae i : PRES RNS SS pnt Wye ETRE oa es een or 
Tee Spry oe i 4 ‘i al a ~ Pee Te ne! ee . x 4 Be - XN > ee Pe npn ee ote 
Lae eee Ve he Ee es eee Beet ae e eR Bae : Reco f : + : S” ewes Se Pea Ns Be Eero * das 
el hoe She eta =e (a : eae ek goa A ee ox Be tN wey 
. f es sites Bs a “ ie eS ; “1 ee 
“See sere : Ps eS x es : ; ‘ ; , 
ces oe en 4 te is 3 Bente z x e ae : or Tiga cere Rs ‘ iciaioe ae . . oe. 
ee ae. Beas Sees . eee : — | Pitty 3 Pees Haagen Be ih 
igh =! ie yes eee rae t See. Sy gree eee iit. aa Ss x ee < eS Sees Te et — 7 ve 
PE ‘. . ues Mk 42 ; ee ‘ a ree s ae ‘ AE x : 2 ae 
oe eee f = An Wet eae ee —- Ss “ : as SES : aes ; 
: : i cae é i : i es ots ei ite ’ SON SO gas Ne TS 28 nied 
Serer cagiker : Si ES eS rea poe hak eee xs ; : oS SEES oa : 
en sh ae ; & ne peas wee x = 4 . ce Bee ee eS pee Se Se ne oR s : son : SIRE Re eek eT 
SETS cs yrs % Bs: sen : shat a Rete ce é as seme oa x SE Soe AN 
~ ee . I es om oe . 3 — . os os : - a 
“a re é ea ee ¢ iene tonne } : Bees = ; : 3 — ° 4 ashi tea : - : 
ok . a Ss i sii. ata oe %, ee BR ee m : ts Seg x ‘ ie ‘ 
oe a pa cy a ta : rae is : ae ee RAS +e i > = 
id : a aps oe ae ae * E. nt Meee ee ae ageears Sey <S Sotto ane. Rem oe x s paar t Be By: 
—— oT eee a a: a 7 Rs a “ oe eee : es Rea teee gut ey ie = <8 See x Bok sete Re ts ee 
Poe ks: oS Oe % ae = eae ae igige cate oe 8 ae : ee toe See meee : x pas 
‘eee ae ae my 9 hon s a es Brea 5 Be BB ets es we we x . , 3 ihe 
pee 2 ee ee te = Rea & re ES “ oe RRSP ‘ y. ae 
5a | a : Se ae oe Se PSS eae: Bin, MacNN Sn Re = mS ee Ss 4 ‘ % 
ae, ’ epg Ss © : a £ & f ee Aaa S. ss tere es Seas x BES a x ees a 3 AsDemocrats Ae pes : 
en aivecn i eee Seog oy ei net oe tee . , SS aetna : . ren nea © ‘ see Rt ans. 
= ee : Pee ae it Oo > =a ’ GS Se ee eS E gy pe ga, eae ae : 4 “pil es = =e BE W's Like ¢ Convention esas ae - 
iy Ae ‘ St ene ty ae Saat bead BOE se tc wy a Aes . ee Shoe Pe oe soca ie ge eee se 
? 5 a RS x eM ig 2 ee ‘in, Pe Rm eee eee oe oe mE : 5 eee ace oe : Ra * EEE esata fen 
sig aie Mensa ci baue yh ae a oe Se a a ok i previo iittto So eet ey & BGS ai Sata aR Ba 2h eed Rieti aa a rs ae ne ra iS a ae s eR Koa POS ee PRON a8 
Pati: foe ees ae ee ee ee ——  * “ee ee pe ete ennee Rokereree at 3 soa! * ee Se  — aa Sala eee Be . tes See oe ee a 
Maer SY Sc eat ey ‘ ae. ieee Suaeet Pee. aaa Rie ae +" a x : ‘ ss “epee ese eas ‘ r 2 Te, ais oo eee” ee Bas 
item ch eee See — Reka Mea tae s N chiabese ee i ae . CRE : — , Se a. 
ree ae ee en ieee SMP S: eZ ge ; Et tks ee fe oy 4 ; ‘ a heat : os » rag che 
ate nds St) a SS ae ee es ae s : Se eee eRe Pie ee : icici sea a “ sen ed g bes Ss eas 
ectene ete EN, ne er a i : : atkins ees Boh = Sees SRE Se eg te ’ ~y , se aA Y 
Set st ale i eer ii er " x ese oe ae 2 Re. 98 cd Se es y 
i areas aay oe i) See eee ee . 2 < a: Sone ~ / es pga on wey SCE aN, ae 
5 ‘Peon Rite Pg Pome ae Fed Sas eee ‘ see ae : Pei narant 6 a ~ f oe ek ae 
Seat ey age is ae ie gS, ops a ge ae ae Sra Sec a ee Be ek oo hee 8 ‘ 2 BeOS See 5 e aoa 
Hae Y i haar San eat a | ek oo Bes Se ee SURE CE eR cee ; “ ay 3 = 
i 1 ae ibe eee War aia ie BI <a F me Ux 2 Batt ata gts sas Degen ree eto) nee" Re eam co 
4 Saas st oe ge e = 2 = poet bee é. snes F ; : S See Rah Sate Sats > pe . es Ree ete 
i age, Pia. of Saat 8 Seeing it —— Rte Poa ae tse . : Re aT y oe es dl sent : + tea rd cae ee et . ay 
: ee gue latte tus “ : re. ae es FNS te ee peo ete ‘ Lee eu: eS a e 6 ’ sao ae sae * eon ee . Sat 
= iat tags ig bee Sa ae mere: Ma “ gs ea igey RC eases tan aan ee Hees pee : ee Seve? ; asc tage hear 
jee Be oe gn eee ea Pe ei, ‘ , teas hearer Fa st : Set Reig eee kee SRE ws se pee Du eas ane i) 
oo poke oe eee a \ Se a Sa. Sa, cece ee Soe e ae ; SR oles it 
ere er ees ee ee ‘ Ror yaihis one eens ass E 2y% : ceca aetna hei kt, ; a $ . BSSeh tae Ne cet Re i 3h, 
ae es ae Bes = fae Wiggs Be hoa x oe i Sa ee PRR Re Sec Sk See ee cee ge of Sas Sete Soren Oe ae er ees 
eta en ae as Se adee =o ac 2 = sR : " * ; i SES Se Se < a CR es BER DEES wage RX on 
7 St = ey eae ee G4 Piha : Bema “itt ri 3 > on ut oad Reach i sagan J BOCs Sais ae eee “ Se 
ie Teel fe eg oe ee Pe ai phanere OF Fhanceet 88 BRR eee Bee ‘ ze eae wie . ae 
i ia) eo ee ae Cees af ge rhe ee at. hea ~ . See ere Min » ates eee : See Mobs aa ee Bet 
£ Were 2 Sy ce sae ec * a ae Rae % ane itn ec . Bessemer x Sie RR reed es 
Enis Phe i a a f i F . : i Shen ost an see ee ‘ ee aa a 
‘i ke amt Ser) Cana unre ee 7 * CRE x Ene Pi et 
; 5 ps aa ‘cee : ee. & 3 .. a i . Se ; 
; i : a Seats onl BR ck Ap es eee al i ri * eee ee ae 
ae Be ae if “ Owe a S , Pore ae 
, : aw : a —-aee : eon : ise SEE et, om i 3 (cise eae oe peek Ahn 
t i Ses | Bo hee ee a cpigapl eee nue daca Saas seein ce Be Ee saci ae se fs,% 
a tenn eee eR ae LOC ee SES ee PP aed a oe ie 
f ay aie ea ea aor Boo ee Ue priate SIP é i oak es SIE Gat ea + Sy epee P tinder 
Lae nets BL i AS a (to pesos gt sae peters Besoin cg foe barnes a Re te BOs, Sat 4 i Res a 
eee 7 5 Cclaak ee ‘anal Se PRL. ee. an eee. Sass: Ree Rea sae ne eae 5 Sete 8 Becca % sagnee™ BB See Sere a 
sired Sa ys ; ae a ifeie o 2 ae a ee. on ‘ tian oar re s: ee * 4 * be 3 ey * ~ Sao : Re ingie ee 
2 eg ey ee ae se een a a ‘ eee , eee eo. : : ‘. & ye rs Rkanoatet «2 Be ae ae 
os 2 1) AS” > Jae TRE ne, = Ws aa - pital Scie tap Si a es as to Ba Se 2 é # nat * Pd og Pigicg ses arses es 
p< Me peered Berecee i SN 5 o>), aE OE ea 9 tt a an Ba 3 i Se be ie : 4 x : Sateen nee os gs Pi 
Bog Me, ae 8 3 i 2 peal ese spotcat oe aera , ne terres 2, *% oe 3 ; eae , eS Sih Sane bao a 
ee ee Te eat Prec ; ke 2 $ cea : ES “=e } _ = aes ‘ MO 8 SUSAR SS re ie 
sire oe Ge are TOME ih oe 2” Portles  MRO Meee Gs wan, i =e ie. t pone a tg : \ Ne a S sit ee ere ; Bee ee 
eee ead decane Bie Tie teat goes igs de iho tg es nn -, 2 2 @ aaa . neath an % lk, $i 4 ee en ial 
Bayt: "e ee et Cn Sanaa ee ¢ ‘ palit co) tt «eee oe : Sse % y % 2 wane SS ate 4 2 : sd 4 RES Sn yy) ree mere see ne ; ‘ = 
See Ge, Sas. eR Geekim es ci’ he ; e at oe ed ee es Bcc ctsan A . ee ee ee 
ae ; came <5 oS : ‘ BO ae : Es FFs } i Se : ect re: te eee et ae 
ie i De, 5 SS ee ee ea : a = - % .% Bea ae Re Bae sete ks RE » Pea ene Ghats Re eft ba ahi, 
ae ten cee ee epee a SS Oring 3s oe . E fe * ios poe ee aur pase CS I, HEALTH a 
i tn Sa ae ees Alpena I iio me Fea Sm Cama so) ie aoe aa on ce i P Wegman oka aac a # : . BSR ge ae a 
Cf Somes pte oe ae Bie os ee Sere Ras MP ee aes ea 4 WB annie Sects So. Sei eee ah an PE ete Ries no 
Roe Pe eae a Ss pee teach “a ; Tae eerie s..* peace 1 Ss Rape are Figs pe eee ‘ ca: 
pipes ea sO ee Manley  te SSeS 8s “ BOS eee es OR Were oe ‘ PA lie hay ae es 
Ey Be ees bg aE aad bse a Bio le ge 3 lei eres Se . eas eS ‘ ; Be ae. ag! 
ean ts ; : 1 ee aa efi ae a owe : hy. ‘ ——- ’ see es 4 Gone ee pa 
‘ s as ¥ Sit ao q is B i ee os i ; Bie aaa ie ay 
TA eee : : Sees i on . ¢ ¥ 4 me FR FE: : : eee ” Be hr em j 
tae * 
Bing 2 { 
heen ns 
ed ‘ oe 
Pa x: i 
ee ace 
2 ee 
' re 
; a. J 4 
| tah i an - 
Pi 24 
a ai a 
us i 
pene | ~~ 
te ea | a 
inva eg # 
Reieas. & 
. : i 
: | "a 
" 
% | ; 
4 q 
= A . | 2 
= t | 4 
. a if 
| | | 
, ! : 
| ee . 
| 
} OP {| 
a eae ' ———————————————— LLLLLXX?XLALLLLLL LLL LLL LLL LL LE * 
ee 
a Se / 
Fe Ea } = 
} aoa { 
aa : x 
' poy ‘SS 
y se oni : i : Pps 
: +k : : 4 ag 


MMING as 


Meta Roberts in 
“The Guiding Light”’ 


45 co 2:00 EDT 


: 


ELLEN DE 


1 


00 to 2:15 EDT 


PATSY CAMPBELL as 
“The Second Mrs. Burton” 


2 


15 to 1:30 EDT 


VIRGINIA PAYNE as 


“Ma Perkins”’ 


1 


they have... 


JOAN TOMPKINS as 
‘Nora Drake”’ 


2 


3: 

me 

ess 
<M Sw 
LSSu 
Qo 
Ss." 
q™ 
~ ° 
Q 2~ 
= 38 
aa~ 


the troubles 


ese eeee 


3 
= 
~ 
= 

& 
os 
=z: Pe 
3:32 
TaN 
Ss =, 
= ESS 
z7™Be 
s.38 
asec 


45 to 1:00 EDT 


YAVIAN SMOLEN as 
“Our Gal Sunday”’ 
2 


ee ee 


s ei > oS Jah OS Wk el 6 wt de Me Dak. Lae ae be we Re ee ne ee le ae ee ,. oe hae A, 0) 
Sy +. > ». oy 3 Tew, CAPR be . “en ~ So le 9 ‘Ro soe cel ieee Ores Sets ah Oak Nore wt vi ar ae MM aN oy tes or a 2 eae > Carey om ata CET TR eee Zee ? DR EY, Pe Npoatiee elie OE liga IY hc Soa eh rd Ua era Me Seat ae, Te 
BL ac” SY pm Rh hwo ME CO, Bien. Lee Rie, Ua Via at saa iS 2 Pam ic Ae eee a as Be 2 fee EOS, Sable ed tie A Mate d Saget: pee See aoc Fa ea eR ee AUT Mis inte DANORS feet Cake we) Pee ah Det emer eae eet eae Ne ees 
fii OE seeder ON Lo ; Dr Tes eet deat Ae Seek ict Sate lg STNG PER ee AY an Sg cree Re Mar J eRe : at daar. . ee ro Page aa RR ee aa Lyoyad ger che ez gages aN OAT ae San o “os ete en te ety ep eee oe eer ig aceet eT On cee a Ee: PERN peer ere eign 2 PSL one 
Beatie wy Ye Alle ees Beige oh erect oP shad lena iat ira Sao Swale Sa Parte atte ea Pie Oe ab % . Se: 3) esate Ret TaN acral i ss eee BS Cae hes Bie Givigcit) sot Ne, ea Chica eae Met tae eG 
aS oat . 4a Sale By aes GMT NSU SONSE 4 g otk A ai ty RC ete 5. eee Sema eee oo e aa DN dae ea Name! tag, PL beer ig em yee Bas eros A se ke pn e Ae ai a Ss re eters peed Keg Matis ree ek 5 9 ae re one f YAS ML at Mat OH ghintes t=  E é ae ep es ; sgt 3s ag SER 
eas Naa Peg he te te Wine te a ia Rs Cae chs Bae aaa de 1 FON ong 2 see Sicptane ofl) ce alert © OSS bee Met pis Sth es SO ee ae Pa BF a Reha Sate: Si sect ee Bese ae Pea EG Gay is DE ede te RUT, = She eer ea tag? LPs eas 
Pi Bs bo FG) ai Same ped tas ATT | UC ses Ti” Sates Me eens Weta RR We ie ° Bi arama etal. fet Lemnos ft Go Ventas fen games i <p an EP NF  e ae eee peek. Oe the ui Gott an cle gece , ES aT he: I Ea ed PL gee oe eae Dyna ee ee - : ; se era. oaligerate 
SRY Al”) wean a seenak faa, geaeily oe aaa eres 5 oie haa veh ei vemie. fh SoGeblatt Ghee ogee Ragin. Opera AONSNew EE pete inchs BEDS ies : . j Sa raat ie ee ae 
es tee Meee Lae gg hh er eh ea See We SBIR me en ea DR Re ray Sh ie, Seamed = aaa eS Win, ee oe : i x pe. Siete 
Ae Me Ss Sohn Sareea: Sie PEt ENGR ade Waeeatas apes eae et Mey cS cake se Ceo es one y "are Be pe ~ ae eer ty Bet ate ate ae a 4 Oe eRe ; oe + = iti : } RS be ree | ee ASE 
a pan er eres Ne Baa ico aN RON Tea Seat eM | ER A EET: he, Se are ¥ iS late tN ey ae RS ko MOE 7 ts ast é ek: ints Pa Bee: r Rie A Ray es BPs ares: mn east Gi eee ie 
Pele SPs es ew + > io! Sage eae eS a ee ” Repeat eS vans aes a oe ie oy 8s. See ae Oy 2k us Pr hie EG Rett, 4 <1, ae Seba Dia ten cers eee eC arene Ue re me * oe TOS cca eae 
wh Ch cE at? gar ug dl Rgoee. =m : fi cy Ware yates diet ae arise. C Ae’ ses ee a Pree ik WNP ae Be ae Se oR eae 2a 5 gg Der A 2 see, es eg ae ca a } Oey See ae 
Wnt alee me ak Z. : Pe oo ae aR er ES ee ee ee RE ec: ee, Oe eRe 0A oe ig ee et nae pe ee 
cee aaa eee : ‘ ; ears op) Olea re ipa : sateen anne ee ler ne: fs Ree ki eee ee ages eae on : : a Bre ae ie i aie arp 
Evie a tia: - a i : ean s i AN re eA) a ‘ 2 : act, : a ae 
oP ears ? ss pic Sp AR a : She rs = P . ki ‘ ot oe ae . : lied <4 — her te ’ 
ee * i ; . bey aq 
os = 
’ 
' ; 
} * rt 
bar 
1 7 eae 
ex 
ay cee 
; ’ 
= nyt 
7 Z 
2 4 
Z i 
: f 
| 
_ i 
} 
i. 
: 
d 
: } 7 
Bick 
le i 
si T, ci, 52a te 
; / ai 
; Gah hae ke 
tei \x0F 
. sheet 
ao ie y 
; Eyer ye a 
: , ae 
ai } 2 eet 
uf Pree eK 
af aaron 
y i tee 
ch | oS eae 
3 | (ou 
. 1, } 
3 pes 
=f ee 
_ Be eo 
j fae ¢ 
; Se 
“tn 4 : fy 
if a7 i a i 
< rr ¥ 
coe op a ’ 
: a 
a 4 
Sa 
fy 
oe  egaieamira tay 
tae ot 
cde Sih 
Po Sh one 
a Sat > 
eine 
; ier 
ee 
if ee ee 
Ane ca ee ef 
a - i 
i - ah 
eet : : iy 
2 ad a ey, 
ee i Ba 
ants tes nr : 
hei Tee 
sy eee 
er | mi ist | 
os cr Seta } 
i sa gs ae = | 
oi (i ee 
mak } Ee A 
: ee 
7 Chae eg co 
oe See 
hte ; * nae 
' , a a 
‘ ' 5 
, Se aageeare 
Sr ee 
rae eee ' 
zitd | Rec een 
fie alee Os 
sat ee 
KS Poe eas 4 
i er eshte i 
va Pee ee 7 
¥ i al y 
Re Be ea / 
sae "reat gee a ) 
ages Jl BR hai | 
2; . a P Santbsarcaseeeeahanienaete ieee te Bene 
re a AEBS hE EUR EES ORM SE TSK TLD LPEEEERE ENT EE REESE TEE SORT SRT SSE TT ERT eT ee ONES te Bit SIL PS TP PPP Penne dbs beets tee eee Peee er eer ely core rr eerie reer irs eet yr esreri tee r eee sees eee ee ee terri footers teeter essa be be eebeseebe es mh, Fass 
a Lo Erp phd AD. eI ee ws ge ee ee EES ee Pers Core EH OR ET ECE EE PIES THRO ewe ee eeererns M1) Pha toate beth paket hae eee ee eee ORL Ty en Pee Sepp ited Meer pit od inpiphs (Eto). 52 beeen pit deo hl ae ee ee Laer co ’ 
ees Pe Te ees RE SERO ES CEST Oo 80606 dS CO PERORSTREMEED ES 664605008 0S bh cORT EES SEED D EAS OER DEE SS OE o hs poker) oie Ayala tk pagel ledge Red ad died ge ROSS ESCH ENCES OT HETSETHEDOSCEN OCOD CVEGEOORESCHSEbOROE OES EEE* s BOTH CHR OREO TESTO HET EOREOHEF EEE SOES EEE EE HEHEHE SOO EOE Hees ON oy ar 
eed See STOP See SO FEK TSU D Deed Ts OFC TESEERECESERERRERERN C050 4 00'S 666 6 Cea eERERESED SE bEEEEEO Oba KS Beene kere eeseesenes SS CHRER Cores rude CEST OSCE EKSH FOU eH CODE SERN SOO REELS HOD oH ao Ges 2 PROCES CES VECO SEEMED ORSE SO DDO STEEP SC Ree be es ebeabecocceccne ieee 
Pa, SEONOESUGRS Sots cccSser ctr c cece celle Eee eee eee ee eee eee eee tees ees share eueeaccseessasuneeses ib bola datedledlad Redodedhe . DE hplintnd Arndededdih hb baad kde CE TT eee Te eee SHPORTS SEHR TEETH ES CTE HOEK ERE HEOEEH HOO HEHEHE HERS EEE E® yon 
cae ree Semmeree 6 49-56 8.5.6 9» +29 Sects eee iss Pee e ree et ec ces cease weeswe teens Woh feel fey cee bel lepton deel ice FOS ET ORCS SECO ERSEHCEOREEREDEK ORO UESOSODDOKEOEEGEE COCR OOD BORO TORE OR SORE ESE R EEE H EET EERE OREO E HOH HEH HORE EEGs = ig ’ 
ae DER O Rete eUR ee ISL EL ETL egg e bea ehersses EASES Sea Seevenecesessrsseyeseteesvessssecss Pes Tea Ate Vat teases RS PSOCETES COS ue CECE TER EGO OC OE EG OREO 0064095 6E0OS CERES O04 tok CORSCOPSCREDTPSACOE SOE TEESEERSEEOCSFROEROKDES ODED ERE R ec ccene ree 
au let nee eel teak oaedet : . ° etens SLES eS Soro es cece ee vases Fess aeerer eeeee hited «page bending ch detailed SHH SPSS OTS OC CAC EESSRE ETO ESE HCC RESETORECHECOO TESCO REORDER Se HOCEPORTSTHECR EEO OR EKO PR ESECTHOOO REECE SEC EH DESEO OES Ese 8 .* | 2 
et odes : : reseege SSPE HOCH OH Oe HOH ERO Hee HED e reese eens eET ORES . = COCTE HO CTRS CET O HONS R OCHO ERODERSOEEENCOSESD OCC RESED EARS OS CEE OS SSCS CEERER ECA OE EOO SERS CO RCUSEND OOO OEECC ESRC CCAM ee see 
fe eco ebeewwndess ease FC CCCH OU NCC OD Se SEHSE NG ODb504 CHRO CS EES) 0 0G es ooh ented doen tree eee eee ee ee C050 SSF OENS OAH ended 6 TUESE EOS S HEON S40 05456 804 EEOEE SPR OGebeeeke COOCCERGEONSHS OTTES CASE RHO ROCK eRdD OPS CRSEDSMROAGRRSe sec es } 
faked CREO CHKE we ee eeceeves CURES CORTE RET OS SCS HOSES OHS eee OheeHRSESEOSSOR LES teeree on ie papel i ee o.« SCEPC STEELE SEE HOSTS EE SESE EN CE SETCEE HE HOSEN OOS DOES CPV SURESH EVV O SS CAEN AGO S OP 666 S40 000s USOC MMO DAR OSS eb cseccéa y s z 
ast Terres Cree sennee . CUS CCS HERS COs On H4640 SS EWE © Ob e 06sec eee eee ene CORON OCHO STEREOS eae SSF OSSTORSEES Ge RHO ELE SEEERESCER OOOO SHEOSCOERECECD OURS SR Or eke COR CCERSHHECCASSEC OU EEC OHO EER EES eCRESSS seoe-e ; 
MUM seecrceSiatincisccestscciessincenatiee tees Ees eases toes ccsathe caer Sebesstrrersiertateee <eeeeesigsseGeccscacsscscsseseestosesssocesacsasscasstse seer eeeee eee eet Shae se eeei ete regeseeees tH 
ees Seueeees ee a ee ° Bete eee eseeteeve ats aif bd SESS OTC CERO TOD HO EES PETC SEERERSEERETE ESSE COE HOR OEHSHERHHCEODEORERO TOES EC OSESO OES TROT HHO E CRETE OHH OHH HORE SES HEE EH OS a" = ae a Ms 
‘ SesOussabeeeerceces Suaahesesasssseveteeuce’ pehcesanen eee fn a : tatters ee wen renee Cteceeens SEN MEVSNS Ce Cab EUEREUORS RERORUGE CTC RE OTN Ss ctae elt. CPR.CHOEEDCSE ON EVCRDEC ORES CES FO. arate es . A ph wae et Amen 
ry STC ORSHE HP KOE OTH Foe dea Creve eer ev ener eg as he fee ee enee se4 f y Cp dldipcae te tydhellp lieder Rad seer RPO S806 565006608 69425604650 0662 Feb 66b Ed bbe CHTCOHSC HOR OOSCTOSE OO ESE E EERE SOSETOONS Sau ge pie Wpateiaak 1 
a SRUSURSE OK ereerresovers Sr eeneeeee e, EM eee ee ee ee F 4 SEER OR TTR O TT TT Tee Perey Me . RUDCOOCH EERE SOE S OH 0000486608666 0m60 5 ie O06D.6 6 Oke dS 0's oh aan be , = e yes. Oe 
kee tee eee ee eene seer re Cnt e eee s BMOMR SOS Ke ee ree eens = ‘ BERS Serer terse nsnnes _ Poeeneewspecesescecsrvessssvesessssan COSCO Cece reereoseces a gir 3 Ashe d : - 
ce Proce reeves eh nes = eM «ddd etl BPE HP Ken Reese ene ae . BOO CCC CeCe ee ecesenccorsaeseeeseos ™ SOs Sececenressesecs = Fi wt a || ; 
Bes CRORE OHHH HHO OOS a ee ie teense DEM SES e es sees rnee 4 ce SHER RHR eee +s % Mi TIER ELEREEE REE EEE eee i tia ue ‘ ae : y 
Rie PEMD ER ET eee HES Tee e® " eet see ereers , SE Se ee Be mm Seeeres see be bo WOR e een eee eeeeereseies be: COR eRe ee wereeene jb ee s E aa 5 eae * fe t : 
-eeese pEeers se eas = a gee . ee at ee i d iy 4 S2ece + + ae eS PROC ee eee eeeeseeenseseasvese oe _ om Peon erase ncesesce . eigen 4: ‘ 3) Ache * ee . 
3 PBR e Stee ses eeecess ie J van b = % oe ne eee poet eae +3 is i Bees sees sewesescccressesecs Be py a Ce ereeraeetosses s on : ve an Claes A aa ee 
, lhdbteee 3 ig 2 Pn 66h 45% 6% «++» » ; heh Soe sae +eee : a DES ROS Aha GbblGs cveeesecuee ws _— go Sag 7 Y Ge ee 4 : 
Stee eres te eeee s we TESTE i 5 hea ee +. tuee ee aaa MRSS CO ee eee essere esseseoee ae Cee eee none eeacens Ly «ee A i 
: poor rrrrerrrrs ‘ : PRee See OSS epson. p i . a a DEER D aos aeceecececceseosees ‘ - a Ro ¥ . “aes Bi no 
ite ReRPR RES SR Leo eee Ee eee oom co : 3 ‘ ta0e i , POPES ESTES Seer ers Pee eee a a Coccevencescsecs a a i! “ae Bae ae 
i ee eee eee ee ee 2 é - BOOS Re eee ee « sn Spear Gaited i beeen + <eeeseee si DEEDES CE Cem ee sees reeeseenersuse Sina q Poser er eseeenees i see ve cee: a “ is i 
ei ee Bday se oy BERS eee seen rae ie co sass Saale es een ee eeeee ee DE OOS ES Soe cece eserves eeeeeues ae ge Seereererreresee, ee . AA | aS <e ft 
ay TETETT LEP E Renee ee are J DG se sevaee tty ae e 335 iS . ene ene es me “TS SERERAEEAEEREEE EERE EEE erm ehesseccessesese ee Bess £9 fe Ng : pags: 
ms creer eee eee ae * sical tee es enetee YB : é eS ‘ =: Otte MBO POCeasecoeoecccceseasecen Ps Ry Cee eonseresuseses : ee cS oy Fate eae 
fore cs cesseterereccseced ‘ aii be Pg rete eenee 7 Be Ane ‘ = s@eecce i REIS EPEPSESSSETOSTCSET CE. ~~ Be eecossossescacs “ . er am 4 Bos nee, 
: CHER ao ereaeoerersons e i : “ 7 ke She be ro : ek tts well j Peer ee eeerecnseuseese se eeme ee neeresnorses , : he pst tt i, aos 
Te eee eee eee eee eee bog pe ae 4s a a nO a AN —. as Reercesenseceevesene Cee ete eeences es en me } is 
= > Ta aa ek oe poe whee ages , a S SHIH _ SRSRReeaeeaee : ba ean ee 
. ‘ Bs ‘ x ee aaa Se a fires a ? ’ ‘ i Been eteesereowsenes SOsaceresucen 5 Re oe ae he 
Jo) eee ee een See aigte : ie & . as * ’ Pon eden eee eeseees a etre ee es ee é - oa, ees ’ 
SVSRISV See eeeeves es ME ewe ke Bok a é ea eames ‘ : aa i eee eee eee ee ee Tee + > a Ee 
4 TeTTT CTL e eee q hee ee Bx Os aie cae le 7 ees GSE ae ies 4 Z a z ee 5 Serer se Dice “h F BOERS Hee eet eenee 4 ls ™" Desir ex 
SD aRE | ota bs ie aS ape 3 : ; : Pe ie =, > ka eee Sars ind ars Midv Ria atts Ne BOERS Cee eee eneee “eS : ite sels 
one DES EaG es cone en oe Bea ee baeiiee a aah Spat apiece ee eal ee ee eer ae : ae Mcssesesccetau fet See eagkseseecseees a ee ee ee > ; 
; PRP ete OH ese eee eens ail Sonata cies, Sn aeny ; ots Me Ra aeRO a came ere Re ¢ - oe 3  =Seeeeeerrers se Re Pe eee tee een e es Ce i . as a a2 
tg RMS R RH eR Heese ee ak aie dae Bast bats ia pee ae Se a, See Sanaa St tie alee  eeeerrrrrrs Se 3 ee. Wid ay. 7 : 
* ESCH eH eee eee ees be EUs ok cote a ar peur sek eee, din oy * " Ate eer ea ie a ste ae oot seen Bohs eer a oe ee Tihaeeeéan . aa 2 4 2 
; SPTTTe Tee eee S bot Te Sa ae ee — ais soa elle : ae Be faa casa ae wep eo € a es 3  «/eeeerrerrs Meee oe CO eee eernees Ss EC 2h a ae = i ah heat 
7 PPoeTrrr rr rerr aa _ US Se we Se ed pag ante Seren . Fe ig rs re noe 0 ; a Pee inh. 66 sae Ro ei oor DEeCGGeeceeces oe re me omar ie ~ e 2 Sas f 
; POP eTET Tee EEEEe T i eal eae Fy seo ; ee re we Sr ee ele ag a “tied ager 4 Oak & a es a 2 SSS s ick es I 5 ESI oa ane > we . 
y Tete ee eee eee bt et 3 ee Saar aces PRS ake: . i NE Mats eats ee eo f Her RNS re OS) ORY eae Sa ae - Seer eeeees ee eae CPt eee ewes SP Noes Pena : A. ? ¥ fe a Sis 
o50 pRRe Hee ee eee eeee = ae ne ree Rprpenpeece sh E x. (eat eco AY rosa a cai PE eee mabiee. i eS ie abe pa a ji e ote 4 cesses ces ghee al a tt os 6 6 Gin ae ty ‘ a *? es 
— Coeeeaeeerereere “a SEIT he Seat Se eS aie aes ued See ieee een Se ee : TN : ere aed v a ae eas mete ae eo Senet Pe eteereee Be ec ares, = pra " 
ae ee ae : . Sepak ie. eset 22 Brae hier : Sys, oe . a ig, a OSS SESS T ci ree Saye { Seosecseed + “ey E Li, gig 5 eee : 
ae Pere Perrrrrre niet Pg che Tk Ae Oren aaah yy ic neon eke > ae bh tea tain nae Peis Fro Siena eae eS. eed aig Sina ae  eoeeeaens gt = S teen eene . ey i — oe The % 
ad SOMES Cees wese Hn = Seger SN Sea ae fie” MOT ee eee oes eet ean a a ; : BAAS : > e DA 2 age BERG eser ees = Becccess a se * i). an. ea 3 
aia ee 0hUll—t xe Riles is « 4 = Mn RN e rat: Y aoe +* ai Br hates SS OGaaaane : es ae Beessee ote a ee a ae 3 a ; 
can eHe eer eeeeeees ak AR ea ca - : ree : Ke —.,... = ee Sipe hae : yer “a Pe aa ee pale nee secess Deceses = Wh Hen re 7, ee * ng ‘ & : ¥ 
a ee eberctoseees Apreng ; : : ie tise see Ni Bena ee Rae efine Mees sss CRE oe, peeeeces : poe cp Pte ’ i i “s E 
i +e e Reese eee Sete : : ; See Rete ee eee 2 = ee OE , ; - ag She eee Co pee ie : oeeeee a ee wo eS . a. ea eee 
rrr Tere rer 5 ae % cee “e Bes seate ae 1 ; ae 0 fi : Perens an Ewe rete tiaras ee | *, pean 
Serr rerTrr rere. % ese eeae rt ——-- p ee eo) S : feeeee ee : cae is eee, z : 
Perr rT err rrr rrr ore ee = ee "es. Fé g ange SRE * i eevee ve Z - oe t : joe 
j eee ewwasetetenee Pcie E : e Saree eee Peer : a wee ‘ 4 é SS me ae esee ee 7 ‘ J 
5 Cee eee nesses es ea : y 4 ereeeees we “ Peers. #€ F ES ee “see ay re i : # 
Perper. Eee y mi Seereesa are = ik eeeee 3 a ¢ B. 4 % Meee seeeee ee z; %: . P \ , 
TeTTeLT Terese. p Deneses ” > Reser mf + ii ——_ 7 Pe eocusene i i as ; ie m 
ee “! Dae eeves A : were : ae eM oe BOP eee teen eene . 3 a _ re ya ee 5 : “é 
Peer TET TET ey ee Destsesed wheres ie 2 a x we = Deer erreresene 7 x * é + 4 = s as 
Savesdecesesscevece . ‘ ee eee Ca SS ae Ys BGs esccscccses . “Tee. ry 2 poy 57 5 i “" 
Sboeboescecsvcesees > Reser eene Seeee- a SESS SSS TT Te a4 r J * : * i 
Serer rrrTTr Tate. 4 ios Pew Sewers ‘ F So ae , Gees ee eeeuee ne ~~. : f. oa 
TTT TLE eee ty : nity iwi esscssed zs F eeeee wv tk SS ts os 7 = ee 3 re & i J % i) 
Per rrerrererr ec rT. ‘a sts sc chen eee ee , ; eee : i i om ~e oad ae 
a PEER ER SRR ere w eee ; ag SPREE SSS s & : Reeee- J a Reser scene - c : BG as : ree ‘ x ; 
TTT ET eee eee eee 3 Se q eeeee = ree EES ea 7 3 5 . el a ae ape ‘ ¢ 
i SERRE RHR ewe ee ee =a — SS SEE F ss ese @ aR ee ae ENR eee eee : * : Z A 3 by 
TT reece eee eee eee et on I Tykes EEE Se 3 v Pere >. Bes eee eee eee ss bee a 5) 3 q 7, 
SWE bEseeecscasscas fi ae SBE EGG... .-:>scsees trek. me p ‘ Tare a ay ‘ ‘ ae 4 
Sete eeenserrrneeee 4 eas Bee ce ee tte eee ; ce :  eeeeaee a 2 el oe cae . ie 
. ses gestneeceseaes . b= BEGG GS as.s.secocece - Aes ¥ , | SST 7 . “ é i et ee 
‘ wae Pease wersteane . Bf iy DPOB 6S scececcea bee | = eee 4 Dee ee ee eee : eae os & J 9 | ie < 
VESES SD CSS LEEDS & a x MER GScccccccseeas Pe he ¥ SSS lope pleat Pe A 
i eeeeereseorses eee rae i be Bo Die «» «6 eenes ane mre tes : SS 2 ee —. 
Seeneesccen terees : om  eeeeeerese. > eae J ener , i : : 
Seew eee seeereene abe oo RNR ae te ene eee nee edie dll aed : ed »> 
eee eee eens “e * egos, ::* 525.5 5Shs8 aime ‘ eee eee ee a 1g Seg me s 
eee eeeweeereses 3 Seka ee eee ee eee ee meee ee ee ‘i eile ia res " t ‘ iv 
Prerrrrerrrr ity. ; s eat a ee , ai) P is SS = vere ae eee —— 
Fostsscseccsees : Meeesecl ss. scsi cstiiiie eee see Messs:.: >: We on 28 
: seeseeoncseceee ag I RSS SSS SS See : aaa ee - —a-  £4x-oe a See a s a I gs nt : 
Sneery tees edene ie Senge Sy SESS SRE DES See 5 eras Se eeee = iP i ig : “aa ue ; ‘ ere ts Se rt. Pe Se aes 
errr rer rere. ee SP a eedbn : oe? > ‘ ‘ 
= eee eee ewe wee ’ : eee e ne eee eee 3 Pred “ ‘odin’ eh | 5 
A Ae ee teeevese ’ i eens. ; 2 ys 
See oe 
ae Fo ===" Pe os : 
: —H:30 to 2:45 EDT I: i: | : 
4 a | eee 
ah “ “4 
4 ’ : : z ‘ 2% < act 3 eer 8 : 
t ‘ : ery 2 Reseh iia cs oak ; gag : EP RR Oey re ySa et fe 6 as ¥ = eee 
: : Pye j SP haa, t x Dee ee ier eee 4 é KA ee ts 7 4 a2 aie . ¥ 


| 
| 


Sat } 

Rg MTR: | 
sien 
es 


Julie Nixon in “Perry Mason” 


“Hilltop House” 2:15 to 2:30 EDT 12:15 to 12:30 EDT 12 noon to 12:15 EDT 
3:00 to 3:15 EDT 


L. stars of our daytime serial dramas are all set to go on... 


from the looks of things, forever. 


For these fourteen people have become the best-loved matinee idols in 
America. Month after month their ups and downs draw a box-office 
of 760 million. 


‘Take their dowager, Ma Perkins. Homemakers of two generations have 
made her show the longest-run hit in dramatic history. Over 5,000 
episodes already, and the plot continues to thicken. “It’s like peanuts,” 


a lady once wrote. “Once you get started, you can’t stop.” 
Peanuts, perhaps, or emeralds. 


Because over the years the serial drama has kept more women company 


than any other invention of our times. And it’s taught them a lot on the side: 


How to keep up the house. And, at the same time, their good looks. How to 


make dinner come out of the oven. And out of the bureau, clean shirts. 


In short, health, vitality, attractiveness. Which are sold under some 
three-dozen brands on these programs. And offered in three-dozen packages 


by seven of America’s best-known advertisers. 


Along with CBS Radio’s other daytime sponsors, these companies are 


getting the greatest media value in advertising today. Frequency. Impact. 
Big audience. Low cost. 


Of all the programs the homemaker spends her day with, the line-up 
she likes best is the one on CBS RADIO. 


JAN MINER as JOHN LARKIN as AGNES YOUNG as FLORENCE FREEMAN as VIRGINIA KAYE as 


“Aunt Jenny” “Wendy Warren” **Rosemary” 


11:45 to 12 noon EDT 


BILL SMITH as the 
Rev. Richard Dennis in 


“The Brighter Day” 


2:45 to 3:00 EDT 


JULIE STEVENS as 
“Helen Trent” 
12:30 to 12:45 EDT 
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Sales and PR Notions... 


Merchandising Ideas 


tradition for a 
il approach. 

e new film is set 
ir passenger, who 
.s: “Remember, to 
ry—see my people, 
t another place, a 
remarks: “Much 


| scenic-beautie 
more sociolog 
Keynote to 
by a Japanes¢ 
in one scene : 
know my cou 
too, please.” 
commentator 


e For the 2lst in its series of claims a new departure. In “So 
Small My Island,” a 30-minute 
sound-and-color film on Japan, 
ican World Airways, New York,| Pan American leaves the hallowed 


travel movies for distribution to 
social and civic groups, Pan Amer- 


.¢ land. Eighty per 
only twenty per 
very little must 


beauty, too li’ 
cent mountai 
cent soil... 
go a long wa) | 


e Servel Inc. Evansville, has a 


‘Specialists in SILK SCREEN PRINTING 


INCORPORATED 
BOX 2017 TULSA, OKLAHOMA 


problem in ie “automatic ice- 
maker” now | cing featured in its 
refrigerators: ‘he new mechanical 
'dingus has be-n making noises no 
‘other ice com) artment ever made. 


| water, the whir of gears, the drop- 
ping of finished cubes, have been 
| sending for the service man. 

In consequence, Servel is now 
‘out with a 16-page booklet answer- 
ing consumer worries. Labeled 


|New customer: hearing the flow of | 


the brochure good-humoredly puts 

| uns, cartoons and jingles to work 
assuring consumers that all’s well, 
and they needn’t send for plumber 
cr police. 


e The “Scotch Boy” character 
used by Minnesota Mining & Mfg. 
Co., St. Paul, to promote its 
Scotch tape is now being put to 
work in “3D” form to promote 
Scotch brand electrical products. 
In his new role as “Scotty the 
Electrician,” the trade character 
is an illuminated point of purchase 
display four feet high, in full 
color and eight inches in depth. 
Mclded from rigid vinyl sheeting, 
the display incorporates samples 


| the electrician. 


'e Stylecraft Mfg. Co., 389 Broad- 
way, New York, has come out 
/with a new item for the premium 
'and ad souvenir market—a pocket- 


“That New Love in Your Life,’ size game kit which has facilities 


of Scotch brand products used by | ’ 


Bonus frome Nt: Washington TV 
‘2,600 TWA Trip Around The World 


Use America’s only “3-state one-station TV net- 


IT COVERS 


Mt. Washington’s more-than-a- 
mile high TV station covers most 
of the three states of Maine, New 
Hampshire, and Vermont like a 
coat of paint. On the air in August. 


“~ 


CBS—ABC 


work” and — in just 8 weeks of a one hour weekly 
program — you can save the cost of a 2 weeks trip 


(all expenses paid) around the world with TWA, 


Mt. | Washington TV Inc 
WMTW 


IT UNCOVERS 


Reaches virtually all the families 
local TV stations do and thou- 
sands of families they cannot 
reach. Yet average time costs run 


Represented nationally by 
HARRINGTON, RIGHTER & PARSONS, Inc. 


54% less than the combined cost 
of the three TV stations giving 
next best coverage. 


Channel 8 


Advertising Age, June 21, 1954 


Tesenicy seme con llierene sccm anon 


1M Bectrical Products same 
: ae oo 
FLOOR MODEL—Shown matching 
pitches with a sales colleague is 
“Scotty,” point of purchase floor 
display now being promoted by 
Minnesota Mining & Mfg. Co. 


for chess, checkers and four other 
games. Designed to cost less than 
10¢ in quantity, the “Chess and 
Checker Poc-Kit” manages to in- 
clude a playing board, pieces, a 
scoreboard, instructions and an 
advertiser’s panel—and still fit 
into a 6%” envelope, says Style- 
craft. 


e Surprising as it may seem, a 
magazine aimed chiefly at women 
—Family Circle—is doing very 
well as a promotional sideline in 
selling a book on trout fishing. 
Titled “Family Circle’s Guide to 
Trout Flies, and How to Tie 
Them,” the 50-page book contains 
full-color reproductions and de- 
scriptions of some 150 different 
trout flies, together with a color- 
illustrated section on how to make 
the flies at home. 

Priced at $3 (in hard-cover 
binding) the handsome new book 


Family Caches Guipe “= 


NV) 
TRO XN y 


2 JN 


iP i 


AND HOW TO TIS THEM 


TROUT MARKET—Shown above is the 

four-color cover of Family Circle’s 

new book on trout flies, aimed at 

an estimated 8,000,000 feminine 
nimrods. 


developed from reprint requests 
for a recent Family Circle article 
—plus the magazine’s discovery 
that “there are 8,000,000 women 
who are trout fly advocates.” 

Flower Steel Electrotype Co., 
New York, made the electroplates 
for the book from paintings of the 
flies. 


Harold Heyman Advances 

Harold Heyman has been ap- 
pointed v.p. in charge of sales 
promotion, premiums and mer- 
chandising products of Castle Off- 
set-Printing Corp., New York. He 
formerly was a salesman with 
Duenewald Printing Corp., New 
York. 


Olian Advertising Moves 

Olian Advertising Co., St. Louis, 
has moved to larger quarters at 
| 4010 Lindell. 


Fie ay nee hiafith 4 4 AE Sues *f ee Bis geek henrt Salon Lt * Rem Dae a, Se 5p Pa ee wT oe EN Sar ae a De Ts RS le XA ot eet RS Sd nc asebte gs OY i pee elt Lege RP Fee M als ree Beek enkpy oe ee eo SSL) Un ee meee ees arene Oe ee om DE ait Rey Rone < a aE eines Po iene 
Megs de PHS ane Sedhd Pg ae = NS? Alea ieee eee ke - FS ade ae hee eka S 4) 1 ca ahs 96. Bak ~ eck ae s e or gti ee We . ny ee SUS Rs Ot dae JF We Be atin a He Naan PEE Oe Ne te NM NL Rage ee ge Lt ee ag eg Oe ee flere SG at ea MF, 
oan IS: Sones eh fy Senden i rea Pat yf a aye wher ig? ae oe badge, Re er ye sea ted ae neyo! Mec en ere tas Sy: Es eee. ee gens CO es 5) Pe eee, pas +e. Ey oe SE Ae a Ne EE a a hy ni ie SAE LY Sen Menara Sue fica ee fi ae EE Ee ook a 

Si sng INP RE aks oe Te ade eB et sy aaa EN a My ys Gan ee et gts tan Sah highs CA aan rine On Pearson Ate eae PRS mee Nee pes Pee bestia cere? eager Pie Rat ere ce ee he ge i Rip ee ee es ries sated a9 Fi Sate yy cae rik fie eae aad 
Ae Ee AMT Cah: AAS Ne meals at 8 oka Faun pS ee ae eee Se Raia ok aa aaron Pte Try 28 taal teas Tee reg pete Nee agi ee PxP y, Ulime peak oe Ry Ne RO age aot een,” en ee NSA EME MI, SELES (Ok PE a ade Waive ts ORs OA eR 5 sae TeX 2s ae RMS dee ee ee Re Mee Sg Ae Soe 

es estes SOMO pk gh oe Ot aly We Big i Ma aie dhe) Stat We ae z ek Setar “ va I. St “t eae Te PER Rp oa gee Ree oa a SN rae RNR Gee etek Bn ts : : ‘. $I EOE TE RD OL a Ty Calc ser ALE" ORF eS Writ rs 2 es fae rs Ue ee Ee Been 

yO Eee LR BA Ege Care hc AMY gece, eg eee Paige ts Sie St pe «oR Pe ORR ROM ny NURI BAER Se RMI i BS rir Parr hens get hg Ug Ose a ie eee ere Raw imerten es SY oy Fs See 58 ay ihe ten, A dee pee Oe cae Dick ti Ne PS age Fae Paice ? BP Sods Cae : a 

Rtg ae Aa OR Oe a era SR ge Pa Rae im cbmieaeys ae ae Os ea ae ay a ae Seaceiies.< RISEMRO | airy ene ; rear Rete ae ; ees 

RNA, ee th rain RR Wed, tp et Ce eae IS ee coh Reet Sie? a ye Pais PAs : ree 3 at he eater Bete vewg | f , P dpe i ; ae s = wa cs eae Deg 

sas. we Has Pind ae : Seas ian Nay Ws sy : 5 Pyke oF ane ae = nas Tete a er ae Mae ’ Ente hs Be ia eae tee 
Be Aly atten ns ae gor ee ee Jj tesa CoE PRES Ty Fores DRAG Ni) 2 Va MN super ede Aiea algae es 2 "phages hed ee <i anata «oe oar ites 2 eae mae ge ee So eee s,s pete i oe moe F 
im , = = ey - 7 , 
‘ » 
, 
1 : t 
| ee sia iniaa —_ — = 
| iy 
ie eee 
ee om “ : re eae | 
» a y Bats ' 
fo “4 4 . 
ars f 
Pur > i 4 i 
m7 @ 
ei Cer. | 
| . i Se 
| os — aad ee her Pi ; « 
} | , F \ ss fo5 a‘ / . 
} ‘ i } r 
we eo ¢.. i Poe 
* * yee 
‘ ie $a - 7 
| : a 
| Sea ie an 
| es i Cyr mae! 
2g ‘ 4 a ; ere 
Bt b ae Fa AOS 
| seats es he geet 
| Satie o param 

7 | . ‘ , 3 aa . 

% hy : * a eens ! i 

| de ke. cg , 

— a es = > : : Me 
— . - ee : . a sie Li ooh cae = oe ae ee = Ps > x iN tag si 
‘ . TS | .. = 
u : ee F aoe ees —tl eer 
a are be reer = <4 2s ¥ wae) ae 
¢ Ss . ee oe i : ca SE = Se i - oes 
: | } ‘a es. nes 

; 10 TO 500 ‘ ? - ~ Otcu 4... — 

a 4 Le es echt) aimee oe pe io 

eg eee erin east 

re e PME Es Bn as 
‘ ri oie 

& ase eeee gent? ee - : 7 | eae: 

< Ti+ Tl ee 

ni wee® ase? re > aera 

aae® 1 Reger at? oe } 
2 s® } ba ee oe 

. ek 

r eerste fi! 4 : 
“e a aha ie | 

oc Wid te 

5 | | 
glia. 

= i ene 
a t al 5 

b 

ea < 

ae 
; | , 

ae aed 

ns . . . . . — —— . - it } 
i) . s | “fd Lad 0 ® y fi Re al ’ 
2 PR i ge ee ae oS & aes is .., age 

Pie oe Bees fey ae RT em can he er ae +t + = 

Pic + aS S, “owes € Pees te ee ‘ es Bese =. 
ge " , ot hfs set tig... = Po es : a. ae ie ae re et ees» $ F o% Ps t. ¢ Ee | re 

me 7 dh oe aye Oe > he a. He es Wee ie FS eee ~~ sb aie jg) P ‘ , e. ay . 3 F | as Ae 

ee Parcs» ee ve. a Sy. & og, Cag Bete yh ate a ; ts SAS DI) 
eT ‘ae ge Bye — Oe a Os ae ae ; ‘ ‘ ae “ee x ees 
a fog 2 RR A ok Seal ON Oe en 3 ieee kaon eae ' 
é laa. « 49 a figp SA Rnepco mere mn Oe ee ae ey. ‘ae ae “ Toe wr 

oe < paras: ee A brad ; i cae Pet on ae P< ¢3 ‘ a eh Pa ‘ | ele eae 

ee a) | SAR Lira os . “% ey ee oe ae ‘i ets Pees rhs 1 

=, Petes ee es : wi « 3 1 <a \ <p peas 

BS. iin. pliner essa eee J Se eck a + . y “4 Br, H 

< wis Bee tia ‘ tee f oy ; eae 

: : a hie, : eee ove : ee FS ye SUNS 
5 est BOR RES : eco t is oh Rhee ve P s é ’ Meche Y i 

< . eee <P he Se ear, OS Ne ae r Y te | ph sett 

pees a ees F TSS. ere ae ie ei a ee ees Jee a BN * si sro 

a eae. f =. ene. io Poker eae ei. ‘i Rae et : , 

2 eo, E Be Sh, ae ANCE -* ee a + gt ee , 
a ee y ae om ern a> 5 ar oo ‘eat: pia dee | 
ee tn Sa : Pa it " 4 i > ‘= oe ae 

a . ae Ne as ee  & ee pee pent : ‘ Aree * . 

ae Pye =n cuaniee 2 bY . “ ae 

beret rie, oe ee —" e& Fs a er : Lae sas 2 

ams sad ‘ a ee ig see! 

on i oe $25 ee. ° " ee Se,.t ' } ee: j 5 

I a : i On : Se ee ‘ 
. pee pric ae ee i. i, ee ; 
oe igre eee Be apiece.» ———. he 
S — aes 

; ; - i eee 

: > ware Se ay 7 

=i Fy “sy ‘ . : S * 
vets A “ a oe; « es 

Sure : * | 4 LS ae 

ate 2 *: «gee 

ie p = : : 3 2 ee 

a ‘ y oes if 

7 P Os * i 7 | be 
ay ge rer Peer or * = % ‘ Bry OMe 

GY ," a me if ie oe hae 

ae ila aa ad Y aii 4 Pers 

aa 4 o~s — pia 7 a ae Ms | res ie 

ee in ee : ae oe 

ie Rs 2 =z ae 

‘ a Uy Be re 
Lo } i 7 i eee 
ae “—~' | y : ya 4 ee ee 

a he Maa f Be ee 

. By: AN | Berio 

; \ + ql | WN Se. 1 ia 

grt ; 4 Bot f rae ¥ er Psi ai 

coy ‘ ‘ au 

eS . } era eens 

‘ * i on ; 
. ra he 
‘ x ; ‘ S = Tei 

pian © +e hal 
a ee ; ay 

eto | r tear ah 
eS Ox POG, 

ray 4 oo } Bi 
rae >. . Ve = (i) } peut A 
ie a uy, <tr . a: —, ) nes ee 

aa A V “AZ : x Sy o eas 

Gas 4 & — AA > } eee 4 

Bont L ; SA Ro eagle t a 

aia ? bs < res | pee 

es ¥ S eG ee 
ese. . geome Brees 

‘ae I) BR ah CH va = dis, 
zs L-1/ ow S S\ \ t “e iste : 

os a 

: i 4 : 
q 
ul 
: apc 
‘ i at ~ pig ae 3 
ee eee i) : 
— ex Sen. “ae ’ 
ae ie e* ‘ et 
— -. ll 
- Alla - = \ 
' = 3 ; u 

—— : i Ba otic 

os is li ia “i } ate 
a ee ba ¥ S . 
i uf aha 
; : ee. 
ae pias en 
= Cig 
ae aE Car ae 
ee 
: Dae une 

‘oats ‘ fas ar EY ee ney * aah? s re on oe Pate ae : ae te bg Oe 5 Nes ai sess Ete alae : ap wo ee : Py Svar sees ome f es a yt i PP eg ie E 


| 


ine 


ea ail i a 
“inal wan a 


i RM Ay 


“People believe in The American Magazine 
ecause The American Magazine believes in people!” 


—over 10,000,000 responsive family readers each 
month are guided by The American Magazine in their 
living and their buying! 

This great audience is a select one. For example, a higher percentage 
of The American Magazine families own and buy new cars than do the 
reader-families of the other four leading general family magazines.* 
The American Magazine families have the highest percentage of automo- 
bile owners... the highest average of cars per family... and the 

largest percentage of families with incomes of $5,000 and over. 


pa 


SAFEST PLACE TO DRIVE. Typical of t The 


American Magazine is this safety story in the June issue. It describes how 
Connecticut cuts down traffic accidents and helps save lives. 


*Figures quoted are based on the Crowell Collier Automotive Study for 1953 


Examine a typical issue and you'll realize why these ten million 
people are such loyal and responsive readers. The American Magazine 
is chock-full of interesting, exciting stories and articles about the 
America of today . . . full-color editorial photographs . . . mysteries. . . 
helpful do-it-yourself features... everything that is a vital part of 
the American scene. 


When you advertise, look at all five of the general family magazines 
... for readership, reader loyalty, cost per thousand, Compare . . . and 
you'll buy The American Magazine! 


MAGAZINE 


It moves goods because it moves people! 
©The Crowell-Collier Publishing Company, 640 Fifth Avenue, New York 19, New York. 


Publishers of The American Magazine, Collier's, Woman's Home Companion, and Collier's Encyclopedia. 
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McCahill tells what tak 


McCahill and Russell. What a pair! One wrings t . rivets out 


of a brand new bucket; the other babies a buggy with tender 
care. 


Tom McCahill’s been testing cars for MECHANIX I) . USTRATED 
practically since the hard tire went pneumatic. To:n calls ’em 
as he sees ’em and no holds barred. His followers are fiercely 
loyal—and he’s got more than a million of them. They can 
make a terrific dent in someone’s car market, too! That’s how 
MI’s VITALITY works on automotive sales. 


s cars tick... Russell 


Fred Russell runs a regular monthly section in MI called CAR 
CARE. “Use Gurgleheimer’s Hotsy Totsy additive for motor 
medication,” advises Fred—and a million guys immediately 
clean their dealers’ shelves of the stuff. They pay more attention 
to Fred than they would to a $50-a-visit sawbones. That’s 
MI’s VITALITY working overtime again! 


MECHANIX ILLUSTRATED is the one magazine deliberately 
edited to give a guy the kind of practical automotive informa- 
tion he wants. And why not? MI readers are old hands at this 
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LOST HORSEPOWER can be dangerous |. and costly! 
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2 um 1 chrome piston rings 
THE STAMDARO OF COMPARISON 
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THE TEXAS COMPANY has been a PERFECT CIRCLE has been an MI cover 

regular advertiser in MI since 1942. advertiser since 1952. Men who fix 

They realize that a market of motor- their own cars—like MI readers—buy 

minded men makes a big difference in brand name products, are influenced 

their sales curve! by the advertising in their favorite 
magazine. 


ae 


CHOOSE SPARK PLUGS FOR QUICK ACCELERATION a 
AND YOU'LL CHOOSE CHAMPIONS! nag ~ BE IRs 


mrned ant compounded for 
jong hfe They sre abe commer 
fast straughta we ym * , Lered and dried with precmnn 
Champaom Rpars Mugs are over equiperrnt to provide pusitive 
= amcmbdy te cher Hecate you 
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Ao eee s s 
© Get the Brake Lining 
’ that's made right 
\% for your FORD 


very singte Genvins Ford Pert lhe the broke lining chews above — is mode right! 
te the seme sperificstions set by the mee whe ariginally belt your Ford! 
With fair-wenther teak just around the 


speciind by the men whe built your Ford | 
grven LIM) Track Treds badare approval 

for ‘narulatur And they're made nght 

te work right to inst longer im your Ford. . 


“TRADE” WHERE YOU SEE THIS SIGH 


Wee ferme, Atria: Fenn Mom MANO LON RATED 


CHAMPION SPARK PLUGS has been FORD PARTS — Ford has been a con- 
a regular advertiser since 1949. Ad- sistent advertiser since 1951. Ford fig- 
vertising to the more than a million ures Mechanix Illustrated is a na- 
readers of Mechanix Illustrated is easy tural—a million men all in one place; 
—MI preconditions them with lots of a million men who work on cars and 
automotive editorial. buy car parts. 


f Keeps ‘em from getting si 


s) 


“do-it-yourself” game. They know what kind of spark plugs, 
oil filters, batteries, they use in their cars—and know just as 


well what kind they’re going to get when these accessories 
need replacing. 


hops 
and accessories in the country. When they get in a garage they < “lug 

spend faster than a kid at a candy counter. Multiply an MI one of the Fawcett family... serving millions of America’s families 
fan by a million and a half of his fellow readers. That's the big, NEW YORK, 67 WEST 44th STREET DETROIT, 1659 GUARDIAN BLDG. 


powerful MECHANIX ILLUSTRATED automotive market. CHICAGO, 612 NORTH MICHIGAN AVENUE 


MI readers are the most brand-conscious buyers of cars, parts ‘ap teh &i 
tty 7 
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best yet! 


Elks will be featured in articles 
by famous outdoor writers. 


Of the 1,078,590 Elks who read, 
believe. in and buy from The Elks 


Every type of hunting engaged in by 


Magazine, over 41% are known hunters! 


These men with exceptionally high 


with unusually high interest. 


equipment will find this issue 
especially resultful. 


arta 


THE MAGAZINE 


incomes will read The Elks for October 


Advertisers of hunting and outdoor 


Nabisco, Nestle ‘eam Up 

for ‘Thrifty Bre «fast 
National Biscui Co., New York, | 

and Nestle Co., \ ite Plains, will 


team up in ar early summer) 


“Thrifty Breakfas. promotion fea- 
turing Nabisco sh cdded wheat and 
Nestle’s Nescafe iistant coffee. Be- 
ginning about Ju_y 1, all 12-ounce 
packages of Nabisco shredded 
wheat will contain a coupon worth 
10¢ toward the ;urchase of a jar 
of Nescafe instant coffee. Nestle 
will redeem the coupon from food 
store operators for 10¢, plus two 
| 2¢ for handling. 

Both companie: are backing the 
promotion with advertising sup- 
port and display material. A full 
color spread in Life, tv spots, and 
a large color ad in Metro Comics 
pace the ad schedule. Sherman & 
Marquette handles Nescafe instant 
coffee, and McCann-Erickson is 
‘the agency for Nabisco shredded 
| wheat. 
| 
Mayer & O’Brien Boosts Two 


Ross DeLue and William I. Flan- 
‘agan, account supervisors, have 
‘been elected v.p.s of Howard G. 
Mayer & Dale O’Brien, Chicage 
/public relations consultant. The 
/company has also announced its 
changeover from a partnership to 
a corporation and has changed its 
name to Mayer & O’Brien Inc. 


WF IL Adopts One-Rate Policy 


_ WFIL, Philadelphia radio outlet, 
-has adopted a one-rate policy for 
‘its entire broadcast schedule, ef- 
fective June 1. One hour during 
any time of the broadcast schedule, 
one time, now costs $350. For- 
merly, one hour of class “A” time, 


New York « Detroit » Chicago « Los Angeles | one time, cost $315 and one hour 


of class “B” time cost $200. 


YOU MIGHT GET A 141-LB. BROOK TROUT*— 


BUT. e « YOU NEED WKZO RADIO 
TO LAND SALES 


IN WESTERN MICHIGAN! 


PULSE REPORT—100% YARDSTICK 
KALAMAZOO TRADING AREA—FEB., 1953 
MONDAY — FRIDAY 


6 a.m. | 12 noon 6 p.m. 
ee 12 noon | 6 p.m. | midnight 
KzO | 59% (o) | 59% 48%, 
¥ | 39 | 4 23 
c 6 (eae) | 4 6 
i+) oO a 
E 3 | 4 7 
MISC. | 9 14 12 


(a) Does not broadcast for complete six hour period and the 
share of audience is unadjusted for this situation. 


Nil 7 


She Fel ver Halions 


KOLN.TY — LINCOLN, NEBRASKA 
Associated with 
WMBD — PEORIA, ILLINOIS 


Pulse figures, left, prove WKZO’s dominan 
noon and night. On a quarter-hour, 52-time »»-is, WKZO gets 
181.0% more morning listeners and 32149 «nore afternoon 
z — listeners than Station B—yet costs only 35.\° more money! 


Nielsen figures confirm WKZO’s superiority. 1 | y credit WKZO | 


with 181.2% more daytime radio homes tha: ‘tation B! 


CBS RADIO FOR KALAMAZOO: 
AND GREATER WESTERN MICHIG:.N 
Avery-Knodel, Inc., Exclusive National Representatives 


If WKZO, Kalamazoo, isn’t part of your \ «stern Michigan 
advertising—believe us, you're letting the biz one get away! 


morning, after- 


Let Avery-Knodel give you the whole WKZ tory. 


*Dr. W. J. Cook caught a brook trout this size in Nipigon River, Ontario, in July, 1916. 


Advertising Age, June 21, 1954 


Getting Personal 


Morris E. Jacobs, senior member of Bozell & Jacobs advertising 
agency, has been awarded an honorary doctor of laws degree by 
Creighton University, Omaha, a Jesuit school. He has also been 


AAT PRIDE 


SHOWS THE SCORE—Roy S. Lewin, man- 

ager of the merchandising division, Reuben 

H. Donnelley Corp., Chicago, holds the 

scoreboard giving the dope on this 193-plus 

Ib. marlin he caught while on vacation with 
Mrs. Lewin in Guaymas, Mexico. 


elected a member of Creigh- 
ton’s board of regents, and is 
the first person of the Jew- 
ish faith to receive this hon- 
OF... 

A doctor of laws degree 
also has been awarded to 
William H. Fetridge, v.p. of 
Popular Mechanics, Chicago, 
by Central Michigan College 
of Education, Mount Pleas- 
ant... 

June 1 marked the 25th 
anniversary of Roger W. 
Clipp in the broadcasting in- 
dustry. He’s general mana- 
ger of Stations WFIL and 
WFIL-TV, Philadelphia... 
Phil Dexheimer, Hollywood 
account executive of KBIG, 
Catalina, knows how it feels 
to be topped. He returned 
home from a meeting of Al- 
pha Delta Sigma’s alumni 
chapter at the University of 
Southern California, feeling 
good about having been elec- 
ted v.p. Then his wife, Betty, 
informed him she’s the new 
president of the Opera Read- 
ing Club of Hollywood... 

John R. Helmsderfer, pro- 
duction manager of Keelor 
& Stites, Cincinnati, was 


elected v.p. of the Ohio 
League of Young Republican 
Clubs at the group’s state convention in Columbus. He is Ist v.p. of 
the Hamilton County Republican Club. ..Leonard M. Sive, president, 
Leonard M. Sive & Associates, Cincinnati, has been elected presi- 
dent of the Episcopal Church Club, an organization of Episcopal 
laymen in the diocese of southern Ohio... 

Mr. and Mrs. David M. Botsford (he’s president of Botsford, Con- 
stantine & Gardner, San Francisco) have driven 3,000 miles through 
Europe in their own car this spring. Before starting the long auto 
ride, they visited Egypt, the Near East and Greece... 

Charles L. Rumrill, president of Charles L. Rumrill & Co., has 
been elected president of the University Club of Rochester. . .Charles 
Livingston of O’Mara & Ormsbee, San Francisco, has been elected 
president of the northern California alumni chapter of Alpha Delta 
Sigma. Other new officers are William Anderson, Knight-Counihan, 
v.p.; Ralph Davis, McCann-Erickson, secretary; and Don Dickerson, 
Essex Advertising Service, treasurer. .. 


TAMPA MEETING—The fish weren’t biting, but Florida sunshine didn’t 
fail this group attending the recent southeastern regional meeting of 
the Affiliated Advertising Agencies Network. Left to right are Gor- 
don Marks, Marks & Neese, Jackson, Miss.; Lynn Steinke, Reosen- 
garten & Steinke, Memphis; Hank Madsen, Henry Quedzau Inc., 
Tampa; Joseph V. Freitag, Freitag Advertising Agency, Atlanta; Jim 
Cargill, Cargill & Wilson Advertising, Richmond, and Henry Qued- 
nau, the host, of Henry Quednau Inc., Tampa. 


William R. Northlich, partner of Farson, Huff & Northlich, Cin- 
cinnati, was the lucky winner of first prize in Good Housekeeping’s 
merchandising aids contest, but all the prizes were toys, such as 
super-jets, cadet helmets, etc. So the agency man contributed $50 
worth of the toys to the General Protestant Orphanage, and the 
remaining $50 worth to St. Joseph’s Infant Home... 

Howard B. Shaw, account ‘exec. of Cramer-Krasselt Co., Mil- 
waukee, has been reelected for a second term as president of the 
Milwaukee De Pauw University Alumni Club. Chairman of the 
nominating committee was C. B. Carter, Wisconsin representative 
of MacRae’s Blue Book... 

Chunky Chocolate Corp. sales v.p. Aleck Abrahamson is on an 
extended tour of Europe studying selling techniques. He’ll be back 
in August... Mary Louise Olewine married Robert J. Gilleran, man- 
ager of circulation promotion for Macfadden Publications, on June 5 
in New York... Jim Hausman, p.r. chief for Schaefer Beer and 
director of the R. J. Schaefer salt water fishing contest, landed a 
523-pound bluefin tuna May 28 in the water off Bimini, B.W.I... 
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- in Outdoor! J 


Its the Biggest News 


FIRST PRIZE— Embellished Paint Display, 
22nd Annval Exhibition of Outdoor Advertising Art. 


Chicago 
Minneapolis-St. Paul 


6 enae ae NETWORK 


St. Louis 
e A 
OF CUT-OUT ROTARIES Banens City 
e Louisville 
° Memphis 
Atlanta 


New Orleans 


Wi Now you can reach a greater audience than ever before with all the 
dramatic size and selling power of giant cut-outs on painted bulletins. 
Produced under studio conditions, cut-outs bring amazing realism, com- “ 
pelling color to your outdoor advertising. Here’s visual impact that 
boosts sales! 

With GOA’s flexible plan you can rotate your cut-outs as often as every 
thirty days on a series of choice locations within one city. Or you can . 
buy a rotary plan in a whole series of markets and rotate your cut-outs 515 South Loomis St., Chicago 7, Illinois. 
on an inter-city basis in GOA’s Mid-America Network of Cut-out Rotaries! 

For full information, call your local GOA office or write to General Out- 
door Advertising, Inc. 


Gencral Outdoor Advertising Co. 
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Hear it from the manufacturer... 


‘Since the early days of LIFE, the name Simmons has 
consistently appeared on its advertising pages—and 
for a very good reason. Simmons is sold in every mar- 
ket in the country, and LIFE reaches all of these mar- 
kets with tremendous impact. Simmons is a big name 
in bedding; LIFE is a big name in magazines. The 
team is a big plus for retail selling.” 


Grant C. Stumons, President 
Simmons Company 


Listen to the manufacturer’s sales- 
man... 


*“*My accounts,” says Mel Weeks, Simmons salesman, 
“are always looking for some new pitch to use in their 
selling. One of the best things I can show them is al- 
ways our latest Simmons ad in LIFE. Each ad reaches 
a great number of retail customers. By tieing in, 

dealers show their customers they have the latest.” 
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Take it from the retailer... 


“SL IFE’s tremendous circulation in the Peoria area is of 
great value to us. We have tied in with Simmons’ bed- 
ding promotions in LIFE frequently and have found 
results most gratifying. Simmons’ dependable prod- 
ucts, plus their fine national advertising, plus over 75 
years of guaranteed consumer satisfaction were re- 
sponsible for over $300,000 in sales of Simmons’ prod- 
ucts in 1953 in our store.” 
Louts Conen, President 
Cohen Furniture Co., Peoria, Illinois 


at 


Now get it straight from a customer... 


Mrs. W. J. Gerba of San Leandro, Calif., a customer 
of Breuner’s says, “After seeing the advertisement 
for Simmons Beautyrest mattresses in LIFE Maga- 
zine, I got in touch with Breuner’s. I purchased three 
mattresses, two for the children’s room and one cus- 


tom-made.” 


LIFE REACHES 11,880,000 
HOUSEHOLDS EVERY WEEK* 


9 Rockefeller Plaza, New York 20, N.Y. 


First in circulation 
First in readership 
First in advertising 
First with retailers 
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land, California, says: “The power of LIFE 
advertising and the customer acceptance 
of Beautyrest, coupled with Breuner’s posi- 
tion in the home furnishings field for 98 
years, make a very successful selling com- 
bination.” 


%* Source: A Study of the Household Accumu- 
lative Audience of LIFE (1952), by Alfred 
Politz Research, Inc. 
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Rails Try Weekend 
Excursion Rates 


Cuicaco, June 15—In an effort 
to recover some of the business 
being lost to automobile travel, 
three Chicago railroads are going 
to revive the excursion rate plan of 
the 1920’s on a one-weekend trial 
basis. 

On the weekend starting Friday, 
June 18, the Burlington, Milwau- 
kee and North Western railroads 
will offer round trips in coaches 
between Chicago and Minneapolis 
and St. Paul for $10. Regular coach 
fare is $18.25. 

Additional excursions will be 


Unipress Appoints Jenkins 
Unipress Co., Minneapolis mak- 
er of laundry power presses and 
related equipment, has named Ray 
C. Jenkins Advertising Agency and 
Publicity Service Bureau, Minne- 
apolis, to handle its advertising, 
publicity and public relations. 


KIUL to Join NBC Radio 

KIUL, Garden City, Kan., will 
affiliate with NBC Radio on Oct. 
15. Robert Wells is general man- 
ager of the new station. 


Elgin Promote: Fred Board 

Fred W. Boal 
gional sales ma’ iger for Elgin Na- 
tional Watch C , Elgin, IIl., since 
1951, has been .romoted to direct 
national sales fu: the Elgin watch 


line. 


Appoints Wes! Marquis 

West-Marquis. Seattle, has been 
appointed to direct advertising for 
Forest Interiors Mfg. Co., Seattle 
maker of pre-‘inished plywood 
paneling for interiors. 


, southeastern re- | 


Rushon to Indian Head Mills 


Earl Rushon has been named 
special assistant to Charles O. 
Wood, v.p. in charge of sales of 
Indian Head Mills, New York. He 
formerly was divisional merchan- 
dise manager of Rice Stix Inc., 
St. Louis. 


Sturges in New Office 

Sturges & Associates, San Carlos, 
Cal., has moved into a new office 
building, designed and built by the 


‘agency, at 1407 Industrial Rd. 


Advertising Age, June 21, 1954 


Miss Diller Joins KSFO 

Phyllis Diller, formerly fashion 
copy chief of Allison Clark Adver- 
tising, San Francisco, has been 
named director of promotion and 
merchandising for KSFO, San 
Francisco radio outlet. 


Joins Hunter-Tewksbury Co. 

Robert Zunich, formerly with 
Capper Publications, has joined 
the sales staff of Hunter-Tewks- 
bury, publishers’ representative, in 
Los Angeles. 


operated later in the summer if the 
trial-run plan is successful. Trav- 
elers can leave as early as Friday 
evening and return as late as Mon- 
day morning under the excursion 
plan. The railroads will use their 
most modern equipment, including 
diesel-electric locomotives, dome 
cars, streamlined coaches and 
dining car or snack car service. 


Charles Garvey Named A.M. 


Charles C. Garvey has been 
named advertising manager of the 
State-Times & Morning Advocate 
Baton Rouge, La., succeeding the 
late E. A. (Pete) Goldsby. Mr. 
Garvey previously was general 
manager of WJBO, Baton Rouge. 


GETTING YOUR | 


_ MESSAGE ACROSS? 


TOP AWARDS GO 10 ARCHITECTURAL © 


There's an easier way to‘ make your 
pitch” to all the U.S. Armed Forces 
purchasing officers in the United 
States and abroad. THE MILITARY 
MARKET, the monthly magazine 
for military buyers, carries your 
message straight into the offices of 
the men who can put your product 
in the PX’s, Commissaries, Messes 
and Clubs, where the 3!4 million 
members of the Armed Forces and 
their families spend a large part of 
their 8 billion dollar annual income. 
THE MILITARY MARKET guaran- 
tees the largest circulation of any 
military merchandising publication 
—15,000 monthly. 

THE MILITARY MARKET guaran- 
tees thorough readership because its 
timely news, features and editorial 


bint 


coverage, edited by a seasoned trade 
paper staff, make it an invaluable 


aid to military merchandisers. 


Tell your story to the men who can 
put your product before the huge 
Armed Forces consumer market. 
Contact our nearest office for rates, | 
IN BOTH CLASSES of this competit 
tectural magazines the A.I.A. pich «od Architectural 
| Record as the First Award winner 


and “‘ How to Sell’’ details. 


THE MILITARY MARKET 


The Monthly Magazine for Military Buyers Everywhere 


ARMY TIMES PUBLISHING CO. 


3132 M St.N.W, Washington 7, D.C. 


Publishers of: 
ARMY TIMES, AIR FORCE TIMES, NAVY TIMES, 


AIR FORCE DAILY—the American Daily in Europe _ 


York - Chicago - San Francisco 
Boston:'Los Angeles 

n + Frankfurt - Rome - Tokyo 

Casablanca . 


fhe American Institute of Ar 
nounced the results of its fi- 
Journalism Competition. 


| Architectural Record is proud to 
A.1L.A.’s distinguished panel of ju:es. The mem- 
bers of the panel were: 


A CONNECTICUT HOUSE FOR A TELEVISION EXECUTIVE 


FIRST AWARD «> 
_ "Best photograph of an archit 


a mag 


‘itects has an- 
Architectural 


| open to archi- 


ionored by the 


OF ARCHITECTS’ FIRST EDITORIAL 


{pee we ree mestiasernse that characterizes 
design achieves both clarity of 


high standard of craftamanship, ond the studied artica- 
lation of surfaces and materials are all factors im the 


effect of 


The Anervican Instilule of Spchiloc 
&L tochilectural feurnalim Aevards 1953 
Sirst tear Clasb 
Nclegraphs of archilectaral 


dehy ell published. ow, 
Gholoyrapher: &s re Sollee 


“nes 


Seb desler by pehelecteral Record. 


yat—~r 


Clair W. Ditchy, F.A.1.A., President, 
tects, Detroit, Michigan 

Henry H. Saylor, F.A.1.A., Editor, the 
D. C., Chairman 


os 


American Institute of Archi- 


A.L.A. Journal, Washington, 


Louis Skidmore, F.A.1.A., Skidmore, Owings and Merrill, architects, 


New York City 


Professor Henry-Russell Hitchcock, Director, Smith College Museum 
of Art, Northampton, Massachusetts 


Paul Vanderbilt, Executive Director, Graphic History Society of 


America, Washington, D.C. 


Talmage C. Hughes, F.A.1.A., Editor, Bulletin of the Michigan So- 
ciety of Architects, Detroit, Michigan 
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California Brewers 
Won't Keep Samish 
On as Beer Lobbyist 


San Francisco, June 17—The 
California State Brewers Institute 
today announced that it will not 
renew the contract under which 
Arthur H. Samish has served as 
beer industry lobbyist for 19 years. 

Instead the institute is placing 


Mr. Samish on its retired list with 


payment of 40% to 50% of his 
$30,000 annual fee. Mr. Samish 
will be used as a “consultant if, as 
and when any consultation is re- 
quired.” 

The removal of Mr. Samish is a 
result of his conviction last Decem- 
ber on income tax evasion charges 
for which he was fined $40,000 and 
sentenced to three years in prison. 
He is now free on bail pending an 
appeal. Being mentioned as a pos- 
sible successor as legislative rep- 
resentative of the beer industry is 


William D. Hadeler, who has rep-|dustry will be better off without | 
resented the California Grocers |Samish.” 


Assn. for many years at Sacramen- _ James G. Hamilton, president of 


to. ‘the institute, reported that no one 


|has yet been selected to take over 
# Paul R. Leake, state board of the lobbying job. “I want to em- 


equalization member and long a | phasize,” Mr. Hamilton said, “that 
critic of Mr. Samish, hailed the in- Mr. Samish is not being discharged. 
stitute’s action by declaring: “To He had a contract that expires as 
his employers, who have paid of July 1, and it simply is not 
through the nose for a very bad job ‘being renewed. He will be placed 
of public relations, I extend my jon the retired payroll, and he will 
compliments for having come to always be available, I assume, for 
their senses. The entire liquor in- | consultation.” 


RECORD IN AMERICAN INSTITUTE 


COMPETITION 


“THE SPIRIT OF THE NEW ARCHITECTURE” 


“Best article ina 


tectural magazi 


’ 


ITH these two latest awards b 


a jur 

representing an audience w ich all 
architectural magazines are edited to 
serve, Architectural Record has now won 
a total of twenty-nine awards for editorial 


excellence. 


More important—editorial excellence 


has won for Architectural Record 
advertisers the coanaaoen, of the 
audience of architects an 


engineers ever 
assembled by an architectural magazine. 
Architects and engineers consistently 


by PIETRO BELLUSCHI 


SPEAKING OF NEW ARcHrTecTURE, I shall not be 
satisfied to list recent buildings, or to argue on the 
Museum of Modern Art's selections, or to 
unfamiliar or fashionable externals which may have 
caught the eyes, fancy, or indignative of our magazines, 

1 keep the number of introductory words to 
‘2 minimum — in fect 1 will sey just enough to explain 
what is least susceptible of explanation, namely: “The 
Spirit of New Architecture.” Great architecture is 
always a Unity and cannot be explained or dissected 
into parts. Ouly jans dare formularize its expres 
sive power; yet we may find it expedient to view such 
@ Unity from three different vantage points. 

Nor shall I take the time to define the more obvious 
virtues of architecture, be it new or old, such as space, 
ale, divine proportions of color, textures, and orna- 
quent; because I take for granted that they form @ 
permanent vocabulary without which architecture 
could not make itself manifest. Today 1 would rather, 
tike to point out to you what I believe to be the more 
fundamental attempts of our age to express itedf 


professional 


SORED BY BUILDING 
ING AGENCIES. 
and its 


largest 


architectural magazine. 


have voted Architectural Record their 
preferred magazine in 56 OUT OF 63 
READERSHIP STUDIES SPON. 


MANUFACTURERS AND ADVERTIS.- 


Again in 1954, advertisers are capitaliz- 
ing on this leadership in architect and 
engineer circulation and preference by 
placing more pages of advertising in 
Architectural Record than in any other 


Tre Soverican Sgsttae of Archilocl 


bohilectaral Journalism taards 1953 


Fenst Areard Class3 
ticles in profesional 
architectural, anes 

Author: Reto Be asch y 
Gedblished. 4y Stohulectaral Recerd 


Architectural 
Record 


"Workbook of the 
active architect 
and engineer” 


119 West 40th Street 
New York 18, N.Y. + OXford 5-3000 


PRODUCT 
F.w. DODGE 


I 


CORPORATION 


Directors of the institute will 
meet June 22 at Los Angeles and 
it appeared that the brewers will 
take no official position on a cur- 
rent proposal to separate liquor 
control from the work of the state 
board of equalization and place it 
under a separate agency. 


Detroit Adcraft Club Elects 

B. J. (Pete) Wemhoff, editor of 
Automotive News, has been elec- 
ted president of the Adcraft Club 
of Detroit. Other officers elected 
are Clark H. Stevens of Sawyer- 
Ferguson-Walker Co., v.p.; Nor- 
man W. Sharrock, Campbell- 
Ewald Co., v.p.; John E Nielan, 
Detroit Times, secretary, and 
Robert G. McKnown, D. P. Broth- 
er Co., treasurer. 


Labs Joins Flack Agency 

Edward J. Labs Jr., former gen- 
eral manager of Allied Broadcast- 
ing Co., Syracuse, has joined Flack 
Advertising Agency, Syracuse, as 
an account executive. 


Stickin Around 
with KLEEN-STIK 


LIFE Can Be Beautiful ! 


To a P.O.P. advertiser, there’s 
nothing so beautiful as a display 
that makes his product come to 
life! And it’s easy to turn the trick 
with self-stickin’?’ KLEEN-STIK. 
This miracle moistureless adhesive, 
cleverly combined with folds and 
die-cuts, produces many super- 
lifelike displays that *“‘POP”’ right 
out—like these: 


Chili’s a “Hot” Item... 


Especially the way H. J. HEINZ 
CO. displays theirs! Famous for 
variety, Heinz wanted a shelf-edge 
display with plenty of “‘spice’”’—so 
0. C. ROESEMEIER of their Sales 
Promotion Dept.and A. J. ADAMS 
in Advertising “cooked up” this 
lifelike dish. Beautiful production 
job ~. WM. G. JOHNSTON, ex- 
pert Pittsburgh color printer — 
double scored to “pop out” the 
die-cut illustration for even greater 
appeal. And of course, KLEEN- 
STIK supplies the sticking power, 
with its simple peel-an’-press appli- 
ae that sticks and sticks and 
sticks! 


"Wax”’ 
Eloquent 


Do it with PRIDE! That’s the 
sales message S. C. JOHNSON & 
SON, INC., gets across by strategic 
use of this novel ‘‘strong-arm”’ tech- 
nique. The die-cut arm and hand 
holding a bottle of Pride projects 
from the store shelf with startling 
realism, held firmly in place b 

stri of super-stickin’ KLEEN- 
STIK —and it’s highly visible from 
both sides! JOHN RASMUSSEN 
of Johnson’s handled this neat job 
through WESTERN PRINTING 
& LITHO of Racine, with precision 
aes by WELLS-BADGER 


You can get more LIFE in your 
P.O.P., too, with self-sticking 
KLEEN-STIK. Everything from 
die-cuts to simple—but effective— 
window streamers, back-bar signs, 
and plenty more! Ask your printer 
or litho man to slip you a few 
samples and ideas—or write for our 
free ‘‘Idea-of-the-Month”’ service 
right away! 


KLEEN-STIK PRODUCTS, INC. 


| 225 North Michigan Avenue * Chicago 1, Ill. 
Pioneers in pressure sensitives for Advertising and Labeling 
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Publisher of London 
‘Daily Telegraph,’ 


Lord Camrose, Dies 


Lonpon, June 16—William Ewert 
Berry, 74, first Viscount Camrose, 
chairman and editor in chief of the 
London Daily Telegraph and head 
of Amalgamated Press Ltd., died 
yesterday morning of a heart ail- 
ment. 

Lord Camrose, who started as a 
cub reporter at 14, launched a 
newspaper—The Advertising 
World—when he was only 22. The 
only other member of its staff was 
an office boy. As the publication 
prospered, Gomer Berry (later 
Lord Kemsley), Lord Camrose’s 
brother, joined it and thereafter 
handled its business affairs while 
his older brother concentrated on 
editorial. This business arrange- 
ment continued for the 35 years 
the brothers worked together in 
the publishing business. 

They sold The Advertising World 
in 1905 and started a publishing 
business which launched several 
British publications. They later 
bought the London Sunday Times 
and acquired control of the Finan- 
cial Times. From then on they ac- 
quired publishing, printing and pa- 
per making concerns, including 
large groups of newspapers, in 
rapid succession and with Sir Ed- 
ward Iliffe bought the Daily Tel- 
egraph in 1928. In 1937, Lord Cam- 
rose bought the London Morning 
Post, the oldest newspaper in Lon- 
don, and combined it with the 
Daily Telegraph. 

Lord Camrose and his brother 
divided their holdings at that time, 
with Lord Camrose taking control 
of the Daily Telegraph and the 
Kemsley and Iliffe holdings in 
Amalgamated Press and in the Fi- 
nancial Times. His brother now 
heads Allied Newspapers Ltd., 
publisher of a large number of 
London and provincial newspa- 
pers. Lord Camrose later sold the 
Financial Times. 

John Seymour Berry, Lord Cam- 
rose’s eldest son, is deputy chair- 
man of the Daily Telegraph and a 
director of Amalgamated Press. 


REED TAFT BAYNE 


MANIToOwoc, WIs., June 15—Reed 
Taft Bayne, 69, publisher of the 
Manitowoc Herald-Times and an 
officer and director of several cor- 
porations in the Morgan Murphy 
newspaper and radio chain, died 


NATION S LARGEST TRADE TERRITORY 


AUTOMOTIVE SALES 
UP 15% over 1950 
1953 Sales $130,058,000 


1950 Sales $112,587,000 
Automotive business is BIG 


here June 7. 

Mr. Bayne, who left the minis- 
try to enter newspaper. work, 
came here in 1931 when the Mur- 
phy chain bought the old Mani- 
towoc Times. 

He was a v.p. of the corporation 
owning the Herald-Times and the 
Two Rivers Reporter, another 
Murphy paper. He was director 
of the Superior Telegram; Lakes 
Broadcasting Co., operator of ra- 
dio stations WEBC in Duluth and 
Superior, WFMG in Hibbing, 
Minn., and WHLB in Virginia, 
Minn., and Northeast Los Angeles 
Publishing Co., which prints semi- 
weekly newspapers in Highland 
Park and Eagle Rock, Calif. 


FRANK T. KIMBALL 


New YorK, June 16—Frank 
Thornton Kimball, 57, a partner 
in Ted Bates & Co. and head of its 
science division, died yesterday 
after a heart attack. 

Mr. Kimball was graduated from 
Columbia College, New York, and 
taught there for 13 years before 


entering the adv rtising business. 
He was associate | with J. Walter 
Thompson Co. < id several other 
agencies before . ining Bates. 


CLARENCE H/ MILTON 

Dayton, June \5—Clarence W. 
Hamilton, public ‘elations director 
of Sheffield Cor; and former p.r. 
and ad manage: for Globe Wer- 
nicke Co., Cincin: ati, died June 7. 

Mr. Hamiltor. a _ native of 
Franklin, O., was idvertising man- 
ager of National (ash Register Co. 
for many year: before joining 
Globe Wernicke Active in Cin- 
cinnati advertis ng circles, Mr. 
Hamilton servec as president of 
the Advertisers (\ub of Cincinnati 
and was a mem.er of the Cuvier 
Press Club there. 


ARMAND BELI. ISLE 

Syracuse, June 15—Armand G. 
Belle Isle, 47, vp. of WSYR and 
WSYR-TV, died June 12 after a 
heart attack. 


George Bayard Dies; 
Exec. V.P. of Seeds 


Cuicaco, June 15—George R. 
Bayard, 57, exec. v.p. of Russel M. 
Seeds Co., died June 12 after a 
heart attack. ; 

Born in Vincennes, Ind., Mr. 
Bayard was a pilot during World 
War I. After the war he spent four 
years on the old Liberty and then 
moved to the Hearst Newspapers 
where he spent the next 13 years. 
Mr. Bayard joined Columbia 
Broadcasting System around 1935 
and was named a v.p. of Seeds in 
1941. 

At the agency, Mr. Bayard serv- 
iced such accounts as Mennen Co., 
W. A. Sheaffer Pen Co., Elgin 
American, Admiral Corp. and Rey- 
nolds Metals Co. 

One of his two sons, Joseph L. 
Bayard, is a representative for 
Look. 


ROBERT H. SWINTZ 


SoutH BEnD, INnb., June 15—Rob- 


Advertising Age, June 21, 1954 


ert H. Swintz, 59, former manager 
of WSBT, the Seuth Bend Trib- 
une’s radio station, died June 4 of 
leukemia. 

Mr. Swintz joined the station 
in 1934 as manager. Although he 
resigned as manager in 1953, he 
continued with WSBT and WSBT- 
TV until a few weeks before his 
death. 


HORACE HARDY 


New York, June 15—Horace W. 
Hardy, 65, art director of Forbes 
Lithograph Mfg. Co., died of a 
heart attack here June 8. He 
had been with Forbes for more 
than 20 years, and previously had 
been associated with General Out- 
door Advertising Co. 


MATTHEW G. BECKER 


CuHiIcaGco, June 15—Matthew G. 
Becker, 68, v.p. and a director of 
Ketterlinus Lithographic Mfg. Co., 
died June 9. Mr. Becker joined 
the lithographer in 1906 and was 
named a v.p. in 1927. 


Business in the Fabulous Sovth- 
west. . 


TWO Separate Newspapers 


—" 30° Line BUYS BOTH! | 


Now, more 


families enjoy 


upper-income living 


because 


more men have 


big-time jobs 


pe tnt GeO tocar aren 


inn 


sancti loans 
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Advertising Age, June 21, 1954 


Hillman to Resume Publication 
of Two Detective Magazines 

Hillman Periodicals Inc., New 
York, will resume publication, on 
an alternating bi-monthly basis, of 
Real Detective and Crime Detec- 
tive, two of four books which it 
once published in the detective 
field. The magazines will have a 
guarantee of 350,000 circulation 
and a combined one-time b&w page 
rate of $575. Per-copy price will 
probably be 25¢. Real Detective 
is expected to be out about July 
28. 


Wisconsin U. Issues Study 

A study of sales forecasting 
based on an analysis of the sales 
forecasting practices of 10 manu- 
facturing and trade companies has 
been published by the University 
of Wisconsin’s bureau of business 
research and service. The book in- 
cludes a detailed analysis of the 
forecasting procedures of each of 
the 10 companies. It was written by 
Oscar R. Goodman, now professor 
of business administration at the 


— 


JOHN A. HORTON, formerly v.p. and 
an account executive, has been 
elected president of T. Robley 
Louttit Inc., Providence. T. Robley 
Louttit, former agency president, 
has been elected board chairman. 


State College of Washington, Pull- 
man, and is the result of research 
collected at the University of Wis- 
consin. 


pect declines in both sales and 
profits in 1954, according to the 
eighth annual “Costs of Doing 
Business Survey” of the National 


'|Appliance & Radio-TV Dealers 


Assn. 

Compiled by Richard E. Snyder, 
consulting economist, from ques- 
tionnaires sent to NARDA mem- 
bers, the survey shows that 45% of 
the reporting dealers expect 1954 
sales declines averaging 19%, com- 
pared with 1953 figures. A total of 
35% of the dealers expect sales in- 
creases averaging 14%, while 20% 
believe sales will remain on a par 
with last year. 

Declines in dollar profits, aver- 
aging 19%, are forecast by 42% of 
the dealers; 28% foresee increases, 
averaging 18%, and 30% believe 
there will be no change. 


A majority of dealers predicted 


Cuicaco, June 17—A majority of | 
appliance and radio-tv dealers ex-| prospects. Refrigerators came sec- 
ond, with washers, third. Ranges 


‘| Appliance, Radio-TV Dealers Expect Sales, 
Profit Decline in ‘54, NARDA Discovers 


that tv sets had the best 1954 sales 


were fourth. Air conditioning 
jumped to fifth place, compared 
with sixth a year ago. Other items 
lined up as follows: dryers, kitch- 
en equipment, freezers, 
players and dishwashers. 


a General economic conditions led} § 
the list of potential obstacles in| | 


1954, with price cutting mentioned 
second most often. Inadequate 
discount from manufacturers was 
third, and the trade-in problem 
was a close fourth. 

Other problems mentioned often 
by the reporting dealers include 
consumer sales resistance, shortage 
of good salesmen, customer credit 
status, over-production, too many 
tv promotions by manufacturers, 
public waiting for color tv, liqui- 
dation of warehouse stocks and 


ig povg was when one top man—the boss—often 


ran a company all by 
most of the money. 


But look down the corridors of almost any busi- 
ness building today. The names and titles on the 
doors tell you, better than statistics, that it takes 


many top executives to 


in 1954. (The actual number of these management 
men has almost doubled just since 1940.) 


With their wives, these 


himself. And he made 


new consumer class. Their incomes add up to a 
titanic total in neighborhood retailing circles. And 


TIME is, outstandingly, THE magazine of this huge 


run any big business 


men now form a great 


TIME for America’s big and 
growing audience of best customers 


audience of “‘best customers’’—1,800,000 families 
strong. 


Why do so many of these men and 
women read TIME, cover to cover? 


Perhaps it’s because TIME tells them what they 
have to know and what they want to know—not 
only well but brightly. 


record | } 


BAPTISM—Specimen cover shows 
how the new Time Inc. sports 
weekly will look when it bows in 
August. The title, purchased from 
publisher Stuart Scheftel, was for 
a short time used by Dell. 


dumping of distress merchandise. 


s During 1953, advertising re- 
ceived 2.5% of the net sales dollar, 
slightly below the 1952 figure. This 
marks the second consecutive de- 
cline since the alltime high of 
2.7% in 1951. 

Other results of the survey in- 
clude: 

1. Dollar sales in 1953 increased 
2.7%, compared with 1952. 

2. Dollar profits declined 22.8% 
in 1953, compared with 1952. 

3. Net profit ratio to net sales in 
1953 dropped to 2.3 from 3.2 in 
1952, the lowest return on record. 

Printed copies of the survey, 
which will soon be available for 
distribution, may be secured at $1 
per copy from the offices of 
NARDA, 1141 Merchandise Mart, 
Chicago 54, Il. 


there! the Chief has installed fabu- 
lous Fresh'nd-Aire air conditioners 
throughout the office, which made it so 
wonderfully cool and comfortable. Their 
Chief was smart, because creative pro- 
duction really went up on hot, humid days. 


Find out about the new electromagnetic push 
button Fresh'nd-Aire air conditioner. 


Medel A412 | Medel A434] Medel A410 
Ya H.P. % H.-P. 1HLP. 
forareasupto § forareasupto § forareasupto 
300 sq. ft. 450 sq. ft. 600 sq. ft. 


Automatic Thermostat and Heater are 
standard equipment on all models at 
NO EXTRA COST. Write now for informa- 
tion and quotation on your requirements. 


Fresh‘nd-Aire 210" of CORY Corp. 


221N LaSalle St:, Chicago } 


| Nome 


| Company 


| Address 


| City Zone___ State 
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Lynn F: st Gets New Post 
Lynn frost, advertising manager 

of He. it-Robbins Inc., Stamford, 

Conn., has been named merchan-| 


dising 


vision, a new post. 


and sales promotion mana- 
ger of the company’s Restfoam di- 


MONTREAL, June 16—Industrial 


‘advertisers in seven competitions 


When you BUILD a new home 
the odds are in your favor that 


designs it 
for you 
reads 


house+home 


the greatest influence in homebuilding 


learned the results of their efforts 
here this morning when J. Whit- 
ford Dolson, Hercules Powder Co., 
Wilmington, Del., chairman cf the 
NIAA awards administrative com- 
mittee, opened the day’s conference 
sessions with announcements of 
winning entries. 

| Fourteen classifications of Top- 
‘pers awards, sponsored by NIAA, 


| NIAA Convention 


were introduced with presentations 
to successful entrants in classifica- 
tion No. 1—the competition to in- 
troduce a new product, new mate- 
rial or new service. Winner in this 
group was the Norton Co. (James 
Thomas Chirurg Co.), with runner- 


Seven Sets of Awards-Incluc.ing 14 
Toppers-Go to Industrial Advertisers 


up awards to Black & Decker Mfg. 
Co. (Van Sant, Jugdale & Co.), 
and Otis Elevatc’ Co. (G. M. Bas- 
ford Co.). 


ws Winners in the other Toppers 
classifications were: 


e For introducing an element of 
“news” into an established prod- 
uct—Atlas Powder Co. (Aitkin- 
Kynett Co.), wianer; honorable 
mention: LeTourneau-Westing- 
hcuse Co. (Andrews Agency), and 
Grinnel Co. (Horton-Ncyes Co.). 


e For creating brand preference— 
Parker Appliance Co. (Fuller & 
Smith & Ross), winner; honorable 
mention: Marlow Pumps (Richard 
LaFond Advertising), General 
Electric Co. (G. M. Basford Co.), 
Pittsburgh Corning Cerp. (Ketch- 


um, MacLeod & Grove), Pioneer 
Engineering Works and E. I. du 
Pont de Nemours Co. (both 
BBDO.) 


e For suggesting new applications 
—Armour & Co., chemical division 
(Foote, Cone & Belding), winner; 
henorable mention: Cincinnati In- 
dustries (Farson, Huff & North- 
lich), International Harvester Co. 
of Canada (Russell T. Kelley Ltd.), 
E. I. du Pont de Nemours Co., 
kinetic chemicals (BBDO), and 
Aluminum Co. of America (Fuller 
& Smith & Ross). 


e For creating acceptance or de- 
mand for a basic material—E. I. 
du Pont de Nemours Co., finishes 
divisicn (BBDO), winner; honor- 
able mention: Hercules Powder Co. 
(F&S&R), American Brakeblok di- 
vision, American Brake Shoe Co. 
(F&S&R), U. S. Steel Corp. (BB- 
DO), and Pittsburgh Corning Corp. 
(BBDO). 


e For promoting a “line” of related 
products—Westinghouse Electric 
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Hotel Management 


Success 
Story 
Continued 


(year after year 
after year 


after year... ) 


Walter O. Voegele 


1954—Award of Merit to HOTEL MANAGEMENT for Best Series of 


Articles, “How to Cut Meat.” 


1954—Award of Merit toe HOTEL MANAGEMENT for Best Single 
Issue,“Documentary in Black and White—Los Angeles Statler.” 
These are the latest awards won by HOTEL MANAGEMENT in 
Industrial Marketing’: Annual Editorial Achievement Competition. 
They are but two of ten currently won by HOTEL MANAGEMENT 
in seven years—five of them First-Award plaques. 


The man responsi}! :? 
Walter O. Voegele, Editor. 


Before joining the Ahrens organization Walter had acquired his 
practical experience by working for 12 years in some of the leading 
hotels in Europe and America. Previously he had graduated from 
the world famous Fe les Professionelles de la Société Suisse des 


Hoteliers at Lausanre. Switzerland. 


For his outstandir g work with HOTEL MANAGEMENT and as 
author of books de ling with hotel problems, he is a recognized 
authority througho.: the industry. His award winning issues of 
HOTEL MANAGED ENT, as well as his special studies, have con- 
sistently been used «: industry textbooks. 
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Corp. (F&S&R), winner; honorable 
mention: Koehring Co. (Andrews 
Agency), Atlas Powder Co. (Ait- 
kin-Kynett Co.), International 
Harvester Co. (Leo Burnett Co.), 
and Ward Leonard Electric Co. 
(James Thomas Chirurg Co.). 


e For selling an engineering or 
technical service—No Toppers 
award, because of limited number 
of entries. Honorable mention: 
Franki Foundation Co. (Richard 
LaFond Advertising). 


e For acquainting the market with 
the company’s qualifications as a 
source of supply—General Electric 
Co., apparatus sales division (G. M. 
Basford Co.), winner; honorable 
mention: American Locomotive 
Co., Alco Products division (Haz- 
ard Advertising Co.), Tranter Mfg. 
Co., Kold-Hold division (Jaqua 
Co.), Westinghouse Air Brake Co. 
(BBDO), and Westinghouse Elec- 
tric Corp. (F&S&R). 


e For creating good will for the 
company and/or its salesmen and 
distributors—Archer-Daniels-Mid- 
land Co. (Vance Pidgeon & Asso- 
ciates), winner; honcrable men- 
tion: General Electric Co., X-ray 
department (Klau-Van Pietersom- 
Dunlap), and Warner & Swasey 
Co. (Griswold-Eshleman Co.). 


e For advertising to distributors 
and retailers—Delta power tool 
division, Rockwell Mfg. Co. (Mar- 
steller, Gebhardt & Reed), winner; 
honcrable mention: Westinghouse 
Electric Corp. (F&S&R), and Re- 
public Steel Kitchens (Meldrum 
& Fewsmith). 


e For developing inquiries for 
sales leads—B. F. Goodrich Co. 
(Griswold-Eshleman Co.), and 
Lewis-Shepard Products (Horton- 
Noyes Co.), tied for winner; honor- 
able mention: Elastic Stop Nut 
Corp. (G. M. Basford Co.), and 
Tube Turns (Griswold-Eshleman 
Co.). 


e For small-space advertising— 
Society of the Plastics Industry (G. 
M. Basford Co.), winner; honor- 
able mention: Parker-Kalon divi- 
sion, General American Transpor- 
tation Co. (Horton-Noyes Co.). 


e For small-budget advertisers 
(publication advertising budget not 
over $30,000)—Combustion Con- 
trol Corp. (Horton-Noyes Co.), 
winner; honorable mention: Stand- 
ard Tube & T. I. Ltd. (Russell T. 
Kelley), and Mechanization (Hen- 
ry J. Kaufman & Associates). 


e For technical literature—Nor- 
ton Co. (James Thomas Chirurg 
Co.), winner; honorable mention: 
Permacel Tape Corp. (Aitkin- 
Kynett Co.), Hercules Powder Co. 
(direct), Pittsburgh Plate Glass 
Co. (BBDO), General Electric Co., 
apparatus sales division (G. M. 
Basford Co.), and Westinghcuse 
Electric Corp. (F&S&R). 


s Ten awards, sponsored by Put- 
man Publishing Co., Chicago, were 
announced for “demonstrating that 
industrial advertising is an integral 
and indispensable part of effective 
selling to industry.” First prize of 
$2,500 went to LeTourneau-West- 
inghouse Co., second prize cf $1,500 
to Mack Trucks, and third prize of 
$1,000 to Kearney & Trecker. 

Citations were awarded.each of 
the three Putman winners and to 
seven additional runners-up: Alu- 
minum Co. of America, Creamery 
Package Mfg. Co., Ebasco Services, 
Schield-Bantam Co., Huron Mill- 
ing Co., Chas. Pfizer & Co. and 
Ford Instrument Co. division of 
Sperry Corp. 

Charles E. St. Thomas, manager 
of advertising sales promotion, 
Carboloy department, General 
Electric Co., won top honors and 
$1,000 for the most effective indus- 
trial exhibit in achieving ‘“‘measur- 
able results of value to the adver- 
tiser.”” Sponsored by a group of ex- 


hibit and display builders, other 
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LADDER OF MILK—Beautiful Reggie Dom- 

beck illustrates the National Dairy Coun- 

cil’s message that milk costs less than ever. 

In 1953, an industrial worker’s pay for an 

hour bought 7.5 quarts of milk; in 1939, 

5.2 quarts and in 1929, only 3.9 quarts, 
the council finds. 


awards in this group went to Earl 
Littman, director of advertising, 
Jones & Brown Co., $500; David B. 
Smart, exhibit supervisor, General 
Electric Co., $300, and J. P. Conde, 
Compton Advertising, for an entry 
submitted on behalf of Allis-Chal- 
mers Co., $200. 


es McGraw-Hill awards, for NIAA 
chapter achievement during the 
fiscal year, went to the Eastern In- 
dustrial Advertisers of Philadel- 
phia, and Chicago Industrial Ad- 
vertisers Assn., in that order, with 
honorable mentions for the San 
Francisco and Baltimore chapters. 
“The Reporter,” published by 
NIAA’s Cleveland chapter, took 
first prize of $500 in the contest 
sponsored by the Traffic Service 
Ccrp., Chicago, for chapter publi- 
cations. Editor R. Thomas Willson, 
Baker-Rauling Co., received a gold 
watch for his achievement, as did 
C. Gilbert Norton, O. S. Tyson Co., 
editor of New York’s “Tips,” which 
took second prize of $250. Honor- 
able mentions went to “Mimir,” of 
Maryland Industrial Marketers, C. 
Richard MacLellan, Emory Adver- 
tising Corp., editor, and to “Copy,” 
Chicago Industrial Advertisers 
Assn., Lincoln R. Samelson, Insul- 
tation Manufacturers Co., editor. 


ws Conover-Mast’s Construction 
Equipment took the premier award 
and plaque in the NIAA-sponsored 
Publishers’ Sales Presentation 
Awards contest. Honorable men- 
tions in this category went to 
Banking (American Banker 
Assn.), Petroleum Refiner & World 
Oil (Gulf Publishing Co.), Motor 
(Hearst Corp.) and Chemical Week 
(McGraw-Hill). 

The Dayton, Montreal, San Fran- 
cisco and New York chapters of 
NIAA each won $125 for “greatest 
increase in net membership from 
July 1, 1953, to June 1, 1954,” with- 
in their respective size groups. 

All 46 winners in Industrial 
Marketing’s 16th annual business 
paper editcrial achievement com- 
petition were on display during the 
entire conference. (See story on 
Page 3.) 


Pa. Newspaper Publishers 
to Support Ad Scholarships 

Members of the Pennsylvania 
Newspaper Publishers Assn. are 
being asked to contribute funds 
towards establishing scholarships 
in advertising at Pennsylvania 
State College, one of the few 
colleges offering full four-year 
courses with a major in advertis- 
ing. 

One scholarship has already 
been established in memory of 
Richard A. Foley, founder of 
Richard A. Foley Advertising 
Agency, Philadelphia. Each schol- 
arship will be given in the name 
of an individual newspaper or 


publisher. All scholarships will be 
competitive and will be announced 
to all high schools in the state. 


'|American Marketing Assn. 
given four awards for the “studies 


|Chicago AMA Awards Four 
for Studies in Marketing 
| The Chicago chapter of the 


has 


that have contributed to the ad- 


®|vancement of science in market- 


ing.” Top honor award was 
granted to Eugene A. Olson of In- 
ternational Cellucotton Products 
Co. for his paper, “Ideas Are Pow- 
erful,” which defined the function 
of research in development of an 
aggressive marketing program. 
Three merit awards went to 
Robert J. Lavidge and William D. 
Barclay of Elrick, Lavidge & Co. 
for the study, “Some Methodologi- 
cal Problems in Evaluating Ad- 
vertising Messages”; to Richard O. 
Christian of Marsteller Research 
Co. for his paper, “Establishment 
of a Market Research Depart- 


ment,” and to Perham C. Nahl of 
Needham, Louis & Brorby for his 
study “Matched Panel Tests of 
Pride Outdoor Boards.” 


Philip Morris Co. Reports 
Income Up, Sales Down 

Philip Morris & Co., New York, 
has reported a consolidated net in- 
come after taxes for the fiscal year 
ended March 31, 1954, of $12,421,- 
638, and consolidated net sales of 
$294,902,434. This compares with 
net income the previous year, be- 
fore Philip Morris acquired Benson 
& Hedges, of $11,345,200, and sales 
of $314,894,718. 

Of this year’s net income figures, 
$12,331,481 represents Philip 


Morris profits, and $90,157 rep-| = 
resents profits of the Benson &| =: 
Hedges division, maker of Parlia-| =: 


TELL AND SELL YOUR STORY — 
WITH GENUINE PHOTOGRAPHS | 


8x 10's = Post Cards _ Tip-ons 
Miniatures—Portfolios— Business Cards 


Morris early this year (AA, Feb. 
1). Benson & Hedges’ fiscal year} 
ended Dec. 31, 1953. Philip Morris 
sales for the year were $289,875,- THE GROGAN PHOTO COMPANY 
141, and Benson & Hedges sales for 1275 N. Bahly St. Danville, Hlinois” 


the two-month period were $5,-| 7 Ofna A 
027,293. 


after it was acquired by Philip | 
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You buy more than just time when you 
buy KRNT-CBS in Des Moines. Sure, you 
get the station which is first in 61 out of 
67 Hooper-rated periods ... the station 
which is first in share of audience morn- 
ing, afternoon, and evening. But you get 
something more when you buy KRNT — 
you buy that easy- 
pion. KRNT is the station with the stars 


to-see mark of a cham- 


. . . the station Central lowa depends 


largest legitimate 


Moines. 


on for news... 


tion affiliated with KRNT Theater, world's 


the showmanship sta- 


theater . . . in short, 


the Know-How, Go-Now station in Des 


Represented By 


CBS in DES MOINES 


IN 61 OUT OF 67 


HOOPER-RATED PERIODS! 


IN SHARE OF AUDIENCE! 


Morning . . . Afternoon . . . Evening 


41.8% 
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The Katz Agency 
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ew York took the Journal-American into its heart the 
first day it was published, 58 years ago. Never, since 
that happy occasion, has © J-A” lost its position as number- 


one favorite in the New York home-going field. 


Such consistently overwhelming leadership in attracting 
and influencing New York families, through the 
years, has entrenched the Journal-American as 
number-one advertising medium for impact that 


pays off in New York’s vast city and suburban market. 


= 


SUNT THE JLAMERICAN JE PEOPLET > 


oe "4 = Aaa Pees hee 3 ra i ee patie re fees he Rd. Bs. oi Aries eek yee rhs % Gk . ee Wie, 1s 1B GE Na oct ANSE are & eR aa eel RA 6 BRT At ok ie EE ee . - Sere "ee i < $e 6, “3 nS aes ei i ns ath oe Ae a pee: = a hoe eee sen C254 n ap API. LA NG 
H dy Pav aa ae Ag Ss tar! acl ce Tea 1 eee ap pti nae is tty tn Sage nat Cade aa Ge SEAR TTT ETE fe DaRER ered atenaty eget eC meAen ge SRN Uy Cha eME er etn greens cit Aten cL SD erage tet Oe SE Re PL, MIR te koe Le CINE ee a tan eg oR oT ao mig ee ge 
peo gate ae. Tasers tates Laken» Seca ge hn ee ate gap ey a nent Shee coe sl es aia tot oe oe a ai Ae him Sa es ores aon i: < nda? Sr Fes RO Ae 1 Oe Bets, poe eee bei Bee a re ee Mae Se Se interes ‘- sobs g 
oe CO eet o> eee ee OE ies thin hake eS a Amol te Ao 2 SR ai ieee Re! UR a lg hee aoe eRe la a Rake eo eae aan eh es Sears hs. re Be. ow Sa as Melty ive 
Ne eee eh See Bs see Bag cc ee Pra ce ROE a AE I BO pee 5 Syne pi Samar Gamera NE Nh EME Me hoe epee oN Re gS 0 hates boca ae ee bij > ghee i aie eee = fare AY sperie aes hee o 
Ese : "ieee or : ae a’. oni ‘ 1 tae f A a ; ae tet ee : : ns 7) oy eee gee Z <itagas Sigiee : : ee yes a vr apie 2 vee cae or * 
scones aA ES . é ry 4 : 3 en, i ‘ ». é ; Mees = pee s,s = re ee dein, s ate a a ea = ite oe 303 a eae ri . ae 4 Nar ; eae Re 
‘i et lea ' Ae : % ; ae aia 
pee ot i) 
‘ 
3 
DS ! 
; 
‘| 
} m 
| 
| 
i} 
{ 
° 
ity Ss g ae 
fe ae Wea 
als ee 7] | / a 
3 ant ae i 7 a oe 
OLR ae oma vaecad 
chy Ras ited ; i je F =: : ees 
sia Sipe ee ) / oe 
Re Rieke wg ae i : : . 
sais ~N oe 
F eee ae | / eee e 
Se oe / niin, 
Roh he neat i 5 - / ‘ees 
- Raat . « i ea 
ge a P) yee 
ba De ( see 
7 “aap e . eee 
* et tee g 
ih ade oo: id 
lag 7 piccahase 
ce ee 
Be ott eae : 2 a 
iy en ee Papas ne 
Bee, ge sg as a 
ste Bete 
ic oa ae 
oe \ | 
: ae 
ne : | 7 : ii 
fa cee? Yel lea nN 
omy af af 
\ a ae * 
/ ieee ) = 
ne = - : Je 4 
. if ¢ es 
. “\ “ ee 
MY — 
\ 4 \e 
; \ _—§~_» > 2 en 
Miionicat —_—— a Tes 
BS er da ; \ , a 
etl es tea ie See nF ee 
sate meee B -_ : a 
ae i. ¢ a ; 
a2 cae one ae 
igen es if / set 
tty Tee hae A r eed 
ai ee, j ieee 
isles di | \ ie ae 
gaa a A>- al 
= ~~=\\A}p6 = 
Pra : \ -—~ —Eeae-- 
Spee Pia brat 
jean fart an : Sas 
aie ee i a: _—_— —_ 2 - aoe @ e Beer 
SN ahyes y if = = my Pie! 
Fees ie | A — eS op ee 
Se an “LA os 
ise od saat 
a ety aa | ~~ Pree 
tees & jae ool 
Err, oe pe ek 
Miao 90 fll wae . ee i Mines, 
~*? . ne 
oc ae ee 
Beek... 1 ame os bee: 
as = ee | A ee i ak 
‘op eee } Set ee 
“Gaerne oy : 
‘ : 
4 
Sica. r ° = 
Nome aad : cs 
te te oars ide 
@ a - ee : 
‘Se eee ete oe 
Bee, Sig eet hee 
( a i es , Pa 
Sea pe es is 
ar oseak Soar ‘ iB 
Hae ater eet La 
j ‘Dag Reg ae He x25 
eS See ey rag 
ieee fies | Slee ies el 
Sit ey Nhe otis ae Sign 
bes | See : 
seis eases ae : 
i area pe a eee eee 
4 ge Py ‘ > ee ees 
SS i: tae Gee a 
hs a a SSE 
Beccri an es ee 
aaa tte 2 Sas Aire, : 
~ a, nye Pe he 
eRierae ers g ie 
erect ce ies ee 
eee ee 2c ae we 
Fae 3 et Rene net 
2" i Ee otra y =" ee 
Bg: an . ae ae 
ee cn tre ee ee ee 
eee met. ome ie 
Pein ti ape Pa +See de 
= 8 eae es fate: Ss ae ae 
coal peeks, won? = 
ee. Beye) ae ee 
. Ne a { Berane sie) oor c a 
' Nira Bee is ee: Ae 
ee Pee = 
eae sds AE vee. 4. e. 
Bnei se See - 
yee = ne ‘ee ae cea ee Re 
Bi ore Bes Sel! Mw By ae 
i es: oie Wee See eo hs : 
} : . ; KS 
f : 4 ' : ; = 
A 
| 
y Pe 
| z tl y as 3 
: = ‘ > ty % ‘% -: be ik f ¥ ee Z te te Pe at cuit i * ~ 7 
i : : ¥ > ea : oie sete . f 
: cx Z 2 ; ‘ —_ oon. — =. * : bd 3° vi . - —_ 4, Ris ef 
: cui :: = = on Pack 
a -6-)- 8 = 7 eae 
zi : ie io —B-SysS 3 a 6 Sam —i-8-8- . 
ae : : = = CG —i- ES > Wb 7 _| bates i 
Sees ia a we ee : ye — — Yy J—~ -3- eRe : 
" a te 4 _ 7 dé LY ae Be a Spe PS h. 
: i : PS see = as a ° , An eget hohe ; . a 
ie si i ee igice, pen hh ee a 64 : ’ ¢ * i | Sul ; rad mae ereines Reet sf 
Ver tee : Bae! gqcutentes <2 eee eee - is ° a ‘Sows _ il, > Ra et eee ema 2 “ ee ‘i a 
fe oe | ase Sayed ee at Po ea ee 4 ‘i R la 2th; \\ tre eee oe age = far ea 
 , See  EXTANAMERICAN }{ PAPER HH_ FORT A&R \ he mE le . 
a ES ese - : Se a gS La a i gy no a eta ME oa ated ae eeemmenie 9) Ck ae: Ta oe ei es eat xe ‘ : 
| ey: aie % ce Acai aan Ai het 35 XE PY a eae Pe ae poe ees ne Le ee ‘ oes ; ee 
ss ass Aaa eae Seer s aa ae a ga ge : at PRs UNECE te wa a Bet eet cod! Rete ser eg ope its et Foca Me a ae ‘ ierrcuty fe ae ee 3 : Fi 
jets | eae 4 a ‘ % ? i Sanna te tp Por, wo ss eS Eee Ba, ts a. Seedpeer cate oS ; 2 f : 
‘ ; Ee AR Ee SG he eet > lars ging : it abuts nee ara ag es eRe, S 
ie : : Ferns ee Fe a a gta oe ee cicy ee DP 2 Loe) Ga eer een ie : 
ee Poy AE ne ON Pee MEER Re Re ES MTG a REE ee Peg MERE 
: : N, TIONALLY REPR WA TED YY MEA DC, eee Ny, RPTISING S. E VICE : 
} INATIUINALLT AKROPROOCP Bs as ae £ 4 ~ ¢ eee A & of FOUTS. JERT ING | a “ 4 5 ? a 
Sepa % ae See aeneaeak 2 Oe ee rs bet LS Ye RE ga a esr BT LN eS La ia Iams ah STS pS th ope A aR hice RCH fie et Bee Be Pe ae ? meets : 
. be 4 * é . % : ; Ne. 
si a 
nani — 
re, ee > 
Me Es ee ae a 
= , ® e = 
eg aig ee Bee er _ . ; ¥ at ’ eee ae i i - ek c oe) cs ‘ 3 
‘ Te ey F cs ce ot : eo * “ ere see eae are ee Ee eel Me RSs fhe! e <! S BS ik ot ans ah j ’ jomaliat rtare Amita calc ae | < ; Hck 
» eng ak mete ‘ . ‘i : i 1 f ‘ 7 & ‘ 
Sires Ey Sher ier ae PTs 5 ies eee ae + tt, tans Ie een Ce és of ak Ey ve cette Dh RR A, OE Tee Ral es A ete a to - . PE ese © Ce ae ait BEV AD yer hi tee, ah P= Al : ea. cairn’ SLA ee Fart. Kat he aS et 2 Te ampere i 4 POR 


34 


Most Swimsuit Advertising Is Timed Wrong, 
Flexees Sales Manager Tells Executives 


7, 


Inc., manufacturer of foundation! 
garments and Seamold and Caltex 
swimsuits, dove into the anti-sum- 
mer slump campaign last week. 
The war against the summer | 


slump psychology, touched off by its plans at the Merchandising 


Bernard F. Gimbel, chairman of| 


YorK, June 15—Flexees; plays. Thomas & Delehanty Inc., 


New York, is the agency. 


= Eastern Airlines, one of the first 
companies to buck the summer 
slump psychology, also related 


Executives Cl.» session. Richard 
Bracken, Nev York passenger 
agent, said, “F. rida booms during 
the first three months of the year 
and then the dc drums set in after 
Easter. We fo nd that it was a 
case of swim ©: sink, and in 1946 
Capt. Eddie R.-kenbacker decided 
to promote Miam: as a summer re- 


sort as well as 2 winter resort to) 


fill our planes. ’ 


Most hotels closed shop during 
the hot summer months before 
1946, and many did the same after, 
but in the intervening years they 
gradually stayed open, adding air- 
conditioning, Mr. Bracken said. 


s “This year Eastern Airlines will 
carry almost as many passengers 
each day to Miami during the sum- 
mer as it does daily during the 


Advertising Age, June 21, 1954 


winter season,” he said. 

The airline expects to move 2,500 
passengers a day in and out of 
Florida and in the “summer slump 
season” more than 400 hotels will 
stay open to take care of the 
crowds. 

This program was launched 
again this season June 14 with an 
ad campaign emphasizing Florida’s 
summer rates and the “Happy 


Gimbel Bros. Inc., and the Bureau 
of Advertising (AA, March 29), 
sounds like a problem which 
shouldn’t phase the bathing suit 
business, but it does. 

Seymour Lipton, Seamold sales 
manager, told the Merchandising 
Executives Club that women 
complain that they can’t buy swim- 
suits in July and August because 
there aren’t any around. 


a “June 25 comes and most adver- 
tisers, agencies and stores act as 
though the swimming season ends 
when the summer begins,” he said. 
“They close out prematurely 
around July 4.” 

Mr. Lipton explained that actu- 
ally women buy swimsuits only 
when they are about to use them, 
usually just before their vacations, 
and they usually buy more than 
one. 

According to Census Bureau 
statistics recited by Mr. Lipton, 
10% of vacations are taken in 
June, 33% in July, 26% in August 
and 12% in September. 

“Seventy-five per cent of all 
vacations are taken in the July- 
August-September period,” he 
said, “yet everybody except the 
consumer is busy on_ back-to- 
school stuff and overlooking the 
swimsuit market.” 


# Mr. Lipton’s figures raised a few 
eyebrows, but the skeptics in the 
male audience were convinced 
quickly when several questions 
were posed. 

“How many here have done any 
outdoor swimming lately?” Five 
persons raised their hands. 

“How many of you have already 
bought your swim trunks?” Two 
hands went up. 

“How many have bought tropical 
suits lately?” Approximately 20 
hands this time. 

The speaker pointed out that 
this showed a case of poor promo- 
tion, merchandiing and advertising 
by the swimsuit trade, “and pos-| 
sibly that Palm Beach is doing a 
pretty good job.” | 


# Swimsuit promotion iaiietne! 
comes too early in the season, 
during May and June, instead of | 
during July and August, he said. | 
Accordingly, Flexees will start its) 
campaign in June and break its na-| 
tional magazine drive in July, he 
said. | 

Flexees, in addition to magazine | 
schedules, will feature Seamold| 
and Caltex swimsuits via ads in) 
daily newspapers in 12 or 14 major 
markets, mostly along the eastern | 
seaboard during June, July and 
August. The firm also will ask 
stores to run cooperative ads and 
use window and point of sale dis- 


When you BUILD a new home 
the odds are in your favor that 
THE 
CONTRACTOR 
who 

builds it 

for you 

reads 
house+home 


the greatest influence in homebuilding 
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Holiday” plan, “Play Now—Pay 
} Later.” 
The airline will push “Happy 
Holidays” via ads in 70 to 80 
northern dailies covering 20 cities 
and 15 southern dailies of five 
M cities this month and on a month- 
i to-month basis possibly through 
fl November. This will be backed up 
by radio, folders and direct mail. 
Southern vacation points being 


plugged since the program broke 
March 19 are Florida, Puerto Rico, 
Nassau and Havana. Conversely, in 
the South, the airline is plugging 
New York and New England vaca- 
tions. Fletcher D. Richards Inc., 
New York, is the agency. 


Treasury Boosts Linehan 
Edmund J. Linehan has been 
named assistant national director 


for advertising and promotion of|Hazard Advertising Adds 3 

the U. S. Savings Bonds division; Hazard Advertising Co. New 
of the Treasury Department. Mr. York, has added three persons to 
Linehan, formerly chief of the ad- its staff. They are Richard John 


vertising section, succeeds Elihu | Cusack, formerly with U. S. Rub- | 


E. Harris, who resigned to join ber Co., to the copy department; 
Screen Gems Inc., New York, as Cas Norwaish, formerly with Ruth- 
director of advertising and promo- rauff & Ryan, to the art depart- 
tion. In his new position Mr. Line- | |ment, and J. Nelson Borland, pre- 
han will direct all media activities viously with United Press, to the 
for the sale of U. S. Savings Bonds. | editorial offices. 
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Colgate Plans to 
Extend Supermarket, 
Laundry Promotion 


New York, June 15—Colgate- 
Palmolive Co. is so pleased with i 
the results of its tie-in promotion 
with supermarkets and profession- 
al laundries in New Jersey (AA, 
May 24) that it plans to extend the 
promotion nationally. 

R. O. Trowbridge, manager of 
Colgate’s industrial department, 
called a special press luncheon to 
announce that Colgate, the Ameri- 
can Stores Co. supermarket chain 
and the New Jersey Laundry & 
Cleaning Institute are all gratified 
with the results of the recent two- 
week contest staged in the super- 
markets. 

The promotion was designed to 
increase Colgate’s commercial soap 
sales, lure customers into Acme 
supermarkets and urge housewives 
to make more use of commercial 
laundries. Housewives were of- 
fered prizes of free laundry service 
for writing statements on why they 
like Acme supermarkets and in- 
dicating whether or not they use 
commercial laundries. 

Among the next cities where the 
promotion will be tried are New 
York, Chicago, and Philadelphia. 

The American Institute of Laun- 
dering, at a special board meeting 
in Detroit, also expressed interest 
in seeing the promotion extended 
because of the leads which contest- 
ants provide laundries. 


Large Lemon Crop Inspires 
Extra Ad Drive by Group 


Faced with the second largest 
lemon crop in history, Sunkist 
Growers, Los Angeles, will soon 
launch a_ special merchandising 
and advertising drive which will 
be in addition to its annual lemon 
promotion. The aim will be to in- 
crease lemon consumption in lem- 
onade and iced tea. 

The entire special program will 
be concentrated in Life. Seven full 
pages starting with the June 28 is- 
sue will run during the summer 
season. Foote, Cone & Belding is 
the agency. 


what's the best sales “‘line’”? 


is a “real service” artist with more 
“I wanna be helpful” routines 
up his sleeve than Thurston has 
cards. That’s his style, and it 
works. But what counts most in 
the clinches . . . racks up the or- 
ders, is his information. Because 
the better informed salesman al- 
ways sells better —and more. This 
is a fact you can’t side-step if you 
sell electrical products through 
electrical distributors’ salesmen. 
How well... and how much ... 
they sell for you depends on the 
information you give them. And 
how it’s delivered. One of the best 
ways to keep top distributors’ 
salesmen continually informed— 
and sold on your products— is with 
informative advertising in the sales 
magazine edited especially for 
them . . . McGraw-Hill’s Evectrt- 
CAL WHOLESALING. 
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Vital Role of Advertising Stressed to 


Marketing Men by 


(Continued from Page 1) 
out, analyzed, appraised and then 
sold. 

“Above all,” Mr. Hobart said, 
“we must remember that markets 
change. New people, new families, 
new businesses come into the mar- 
ket every day and former cus- 
tomers disappear. 

“The major aspects of the ad- 


vertising problem,” he added, “are | 


concerned primarily with where 
buyers live. But the sales or dis- 
tribution problem and the adver- 
tising problem are not the same 
geographically. Customers do not 
always buy all their goods in the 
same locality where they live. 
There is a constant flow of buyers 
from farms, villages, and small 
cities to larger trading centers 
where more goods and better 
stores are available. Thus, a mar- 
ket analysis, to be adequate, must 
determine both where people buy 
and where buyers live. A single 
market index seldom _ reflects 
both.” 


s The best way to determine both, 
Mr. Hobart suggested, is through 
the use of market areas. A mar- 
ket area, he said, is a natural re- 
tail area made up of a primary 
center surrounded by the area 
from which the center draws most 
of its trade. Each market area is, 
for the most part, he said, a self- 
sufficient market. 

On advertising, Mr. Hobart 
said that “no other phase of dy- 
namic marketing has been so 
widely discussed, so widely used 
—and perhaps so generally mis- 
understood—as advertising. 

“Much of this misunderstanding 
results from the fact that adver- 
tising, with its driving energy and 


because of its public nature, calls | 


attention to itself everywhere as 
it performs its function.” 


waste on four counts: 
1. Because it creates new human 
wants that are wasteful. 


Hobart, Alderson 


| wants for a product into sales for 


_a particular product. 


3. Because it is not an efficient 


| form of selling. 


product. 
Answering these points, 
Hobart said: 


4. Because it adds to the cost of 


Mr. 


“Advertising does create wants. 


It is meant to arouse the desires 
of individuals and families to buy, 
own, possess, enjoy; to make them 
work harder so that they will 
have the means to obtain the pos- 
sessions which advertising has 
made them want. 


= “We do not live in the early 
19th century or in a_ pastoral 
scene. We live instead in an in- 
dustrial civilization which can 
produce more goods and more 
services than, without stimulus, we 
might consume. We must con- 
sume the products of American 


instances: 


cost of advertising averages less 
than 3¢ of the consumer’s dollar.” 

Mr. Hobart cited the following 
the advertising of a 


eon of the Arcrican Marketing Assn. meeting in Atlantic City were 
(left to right) Neil H. Borden, Harvard University, president of 
the AMA; Mrs. Casilda V. A. Wyman, Farm Journal, general chair- 
man of the conference; E. F. Howrey, chairman of the Federal Trade 
Commission. and I. Robert Shrage, city auditor, Atlantic City. 


changed. The advertiser, the ad- 
vertising agency and the adver- 
tising media cannot afford to sus- 
tain or repeat advertising which 


energy to keep our industria 


nical skills productive. 


keep the public sold on it. 


obtain new ones, 


| prospects. . . 


amount to the cost of a product,’ 


Mr. Hobart said, “that it makes no 
appreciable difference in the price 
s Advertising has been criticized, paid by the consumer—a price 
he said, and called an economic that would be many times higher 
‘if advertising did not provide the 
/mass consumption which allows 
|of the economies and efficiencies 
2. Because it diverts natural of mass production. The actual 


plants going, our population em- 
ployed, our engineering and tech- 


“Advertising also,” Mr. Hobart 
continued, “creates preference for 
given brands of a product. The 
manufacturer of branded mer- 
chandise announces his pride in 
and his responsibility for the 
brand he offers for sale. He knows 
only too well that his brand must 
be all that he claims it is in his 
advertising; if it is not, all the ad- 
vertising in the world will not 


= “To keep his customers and to 
the manufac- 
turer must continually improve 
-his brand, must keep it within 
the price range of his buyers and 


“Advertising adds so small an 


nationally advertised brand of 
l}soups costs the producer seven- 
teen one-hundredths of a cent per 
can; a manufacturer of national- 
ly-advertised biscuits spends less 
than one-tenth of a cent for a 10¢ 
package; the advertising cost of a 
package of breakfast food is 
three-tenths of a cent on a 15¢ 
package; on a passenger car the 
advertising amounts to about as 
much as the extra cost of white- 
wall tires. 


a “Little advertising—none of it 
for reputable products in estab- 
lished media—is deliberately mis- 
leading,” he said. “Advertising, 
which like other new enterprises 
had its marked faults in its earli- 
est days, cleaned itself up through 
the efforts of its own practition- 
ers. 

“Advertising through its very 
nature operates in the open where 
it can be seen and heard. It is 
open to criticism by the expert 
and the amateur alike. I know of 
few other activities which are so 
responsive to constructive criti- 
cism or where faults are so easily 
discernible or more quickly mend- 
ed. Advertising which proves a 
failure is quickly abandoned or 


is not effective and economical.” 
Advertising has always had its 
critics, Mr. Hobart concluded, 
“and it will always have them. I 
hope it will, for the power to 
arouse opposition is a certain sign 
of vitality. Advertising’s best an- 
swer to criticism is perhaps the 
pragmatic one: It works.” 


s Mr. Alderson also stressed the 
importance of advertising in to- 
day’s economy. 

“Through advertising,” he said, 
“a product becomes psychological- 
ly available sooner than if the 
initiative was left entirely to the 
buyer to recognize a problem and 
then try to find something to meet 
it. Life is short and the consumer 
who obtains a new source of sat- 
isfaction months or years sooner 
than might have happened other- 
wise has enjoyed a net gain there- 
by. 

“Cigaret advertising,’ Mr. Al- 
derson pointed out, “is usually 
mentioned as the prime example 
of the evils of advertising. Such 
critics scarcely ever mention that 
a large part of the price of a pack- 
age of cigarets is represented by 
federal excise taxes. It is hard to 
unravel the social consequences 
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of advertising a product of which 
half is government services, a 
large part of the remainder tele- 
vision entertainment, plus a little 
smoke and a modicum of human 
vanity. 


a “Some consumers who do not 
smoke at all, like myself,” Mr. Al- 
derson said, “may thank the cig- 
aret industry for a_ substantial 
amount of free goods. The retail 
and wholesale margins on cigar- 
ets are smaller than on most goods 
of commerce, this reduction in dis- 
tribution costs being made pos- 
sible by intensive advertising.” 
Chairman Howrey suggested 
that the AMA could render an im- 
portant service to the FTC by 
helping to “enlarge the archives of 
empirical data for key industries 
and key classifications, to serve 
as a backdrop for the market and 
product analysis that may be re- 
quired in particular cases” that 
come before the commission in 
anti-trust law enforcement. 


Candy Sales in ‘53 
Hit $1 Billion, Says 
Dept. of Commerce 


WASHINGTON, June 15—The De- 
partment of Cominerce reported 
today that candy manufacturers’ 
sales were valued at $1 billion 
in 1953. This wouid be an in- 
crease of $8,000,000 from 1952, 
when industry sales were estima- 
ted at $992,000,000. 

The 1953 sales total involved 2,- 
730,000,000 lbs. of candy, an in- 
crease of 20,000,000 lbs. over 1952. 
The industry’s best year was 1944, 
when sales were 2,804,000,000 lbs. 

The department’s report, the 
27th annual survey of the industry, 
involved firms accounting for 74% 
of the confectionery produced in 
the country. The report said 
changes in merchandising policy 
during the year caused a shift 
from 5¢ and 10¢ specialty prod- 
ucts to package goods retailing in 
the 50¢ to 99¢ price class. 

In terms of marketing outlets, 
the industry’s sales improved in 
grocery chains and dropped in 
drug chains. Bar goods, penny 
goods and packages—except for 
the $1 to $1.49 class—showed in- 


creases for the year. 
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CHICAGO - WBBM 


Housewives’ Protective League - the program that 
sponsors your product - Paul Gibson, director. 
6:00 - 6:55 AM Monday thru Saturday, 4:00 - 4:30 
PM Monday thru Friday, 1:15 - 1:45 PM Saturd.y. 
Known for 20 years as ‘“‘radio’s most sales-effec- 
tive participating program,” alternating com- 
mercials enable advertisers to reach family au- 
dience on morning edition, large women’s audience 
via afternoon edition. Offers extraordinary mer- 
chandising support to sponsors. Full participa- 
tion rate, for combination - 13 weeks firm - 
$675. Contact WBBM, WHitehall 4-6000 or CBS 
Radio Spot Sales. 


CHICAGO - WMAQ 


George Stone & The News - High-rated, long-es- 
tablished newscast, 5:45 - 6:00 PM Monday thru 
Friday. Large housewife audience plus major 
automobile rush-hour tune-in. Total price per 
week for time and program, $1,000 net commis- 
sionable. Contact WMAQ Sales Dept., Chicago or 
your nearest NBC Spot Sales Office. 


DENVER - KTLN 


Orders with copy accepted as late as 5 p.m. Thursday for Monday publication. 


| day by each personality at $45.00 total weekly, 


fully commissionable, 
391,000 - 


sells maximum audience 


4|KTLN’s - , 
_AV A I L A B I L I T I E s 3 KTLN-Denver, or any edlo-TV Representatives 


Inc. office. 

KALAMAZOO - WKZO 

| Wanted — client who must reach men’s audience 
to sponsor Friday night Chicago White Sox base- 
ball games on WKZO radio. Ten games available 
between now and September 10. Program is wel) 
established year-round sports segment. Sports 
every Friday night on WKZO radio. Call WKZO 
radio direct, or contact your nearest Avery-Knode! 
man. Priced right. Will sell your product. 


LOS ANGELES - KNX 


Housewives’ Protective League - the program that 
sponsors your product - Philip Norman, director 
| 4:00 - 4:30 PM Monday thru Friday, 5:30 - 6:06 
| PM Saturday, 6:15 - 6:55 AM Monday thru Satur- 
|day. Known for 20 years as “radio’s most sales- 
| effective participating program,” alternating com. 
|mercials enabie advertisers to reach family audi- 
ence on Sunrise Salute portion, large women’s 
| audience via afternoon edition. Offers extraordi 
| Rasy merchandising support to sponsors. Full par 
ticipation - 13 weeks firm - $360. One-half par 
| ticipation - $234. Contact KNX, Hollywood 9-121: 
or CBS Radio Spot Sales. 


NEW YORK - WCBS 


Now 5kw day & nite offers “Big-5 Personality Housewives’ Protective League - the program that 


Package” with 2-minute ‘“‘salesmakers” 


in Joe sponsors your product - Galen Drake, director 
Flood 3:00-4:30 PM; Alice & Len 9:30-10:30 AM; 


Kaytee Ellen 12:00-12:30 noon; Rich Froemke 2:00- | AM Saturday, 
3:00 PM; and Chuck Collins 5:30-6:15 PM. One per | Known for 20 years as “radio’s most sales-effec- | Rock Island, Ill., or any Avery-Knodel office. 


4:30 - 5:00 PM Monday thru Friday, 9:30 - 10:00 
11:30-11:45 PM Sunday-Saturday. 


tive participating program,” alternating commer- 
cials enable advertisers to reach men and women 
listeners on Starlite Salute portion, large women’s 
audience via afternoon portion. Offers extra- 
ordinary merchandising support to sponsors. Full 
participation - 13 weeks firm - $641.25. One-half 
participation - $360.00. Contact WCBS, PlLaza 
1-2345, or CBS Radio Spot Sales. 


NEW YORK - WOR 


Fulton Lewis, Jr. - one of America’s foremost 
news analysts - 7:00 to 7:15 PM Monday thru Fri- 
day currently available. Sold out on many Mutual 
stations throughout the country. Mr. Lewis is a 
consistently successful salesman. Recently with- 
in a one week period he received 130,000 pieces 
of mail from listeners. Special study shows his 
program attracts a greater than average number 
of business and professional men. Cost per minute 
announcement $200 


NEW YORK - WNBC 


Jack Ladelle’s Musical Scrapbook - 12:05 to 1:00 
PM Monday thru Friday. Jack Ladelle is an ac- 
complished musician, playing 30 different instru- 
ments (and he does so on the show). He also has 
an appealing voice as he sings popular, all-time 
favorites accompanied by the famed Johnny Guar- 
nieri Quartet. Add to this sparkling musical 
presentation an intimate, homespun style, and you 
have New York’s newest, brightest daytime 
musical. Participations $100 gross. Contact WNBC 
Seles Dept., N. Y., or you nearest NBC Spot Sales 
ice. 


ROCK ISLAND, ILL. - WHBF 


Buddies of Airlanes, 12:15 to 12:30 PM, Monday 
thru Friday. Featuring “Speed,” Pat and “Curley” 
in western ballads and pop tunes. Pat Maynard 
celebrated thru midwest for piano and accordian, 
with “Speed” and “Curley” playing strings and 
handling vocals. Show has 9.0 Pulse, with 47% of 
the audience. Available on basis of time, plus 
$75.00 per week talent. Wire or call collect, WHBF, 


eee ere 
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BISMARCE, N. D. - KFYR-TV 


6:15 to 6:30 PM, newscast, Monday through Friday. 
Featuring Bob MacLeod, veteran AM newscaster, 
one of the best known and best liked personalities 
in North Dakota, now available for the first 
time on TV in new single station TV market. Pre- 
ceded by sports and weather and can be purchased 
two or more times per week. Contact Blair-TV, 
Inc. for rates. 


CHICAGO - WNBQ 

Close Up - 5:30-6:00 PM Monday thru Friday. 
Highest-rated daily musical variety program in 
Chicago starring Howard Miller, recently named 
top TV personality in Chicago and June Yalli, for- 
mer Hit Parade vocal star. Total price per day for 
time and program $1,200 net commissionable. Also 
available for participation sponsorship at $250 
net commissionable per one-minute announcement. 
Contact WNBQ Sales Dept., Chicago, or your near- 
est NBC Spot Sales Office. 


STEUBENVILLE, O. - WSTV-TV 


Cleveland Indians Baseball adjacencies - total 
of twenty-two 20-second spots - one before and 
after each of the following games: 

July 10 Cleveland-vs-Chicago (2) 

July 11 Cleveland-vs-Chicago doubleheader (4) 
July 17 Cleveland-vs-Philadelphia (2) 

July 18 Cleveland-vs-Washington doubleheader (4) 
August 22 Cleveland-vs-Baltimore (2) 

August 28 Cleveland-vs-Washington (2) 

August 29 Cleveland-vs-Boston (2) 

September 6 Cleveland-vs-Baltimore (2) 
September 18 Cleveland-vs-Detroit (2) 

Highest most powerful TV tower - 230,000 watts - 
in Pittsburgh-Wheeling-Steubenville area. Con- 
tact WSTV-TV direct, or any Avery-Knodel office. 
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Department Store Sales... 


Weekly Sales Only 1% Behind 195 


WASHINGTON, June 17—Depart- 
ment store sales in the U. S. 
showed only a 1% decline during 
the week ended June 12, compared 
with the corresponding week of 
1953, according to the Federal Re- 
serve Board. 

Sales had declined 18% during 
the previous week. The improved 
sales picture during the June 12 
week was believed to be due to the 
arrival of warm weather, following 
weeks of unusually cool tempera- 
ture readings. Sales of summer 


Department Store 


Sales Barometer 
Change from 1953 


—3% 


Jan. 1 


Week 
Ended to 
June 12,1954 June 12, 1954 


|| 


apparel were reported to have 
picked up considerably. 

Only two districts reported 
gains in sales—Chicago with 7% 
and Minneapolis with 5%. The 
Atlanta district showed sales on a 
par with the corresponding week 
of 1953. In the remaining districts, 
sales declines ranged from 1% in 
Richmond to 7% in Kansas City. 

Sales from Jan. 1 through June 
12 were 3% behind the correspond- 
ing period of 1953. 


% Change from ‘53 

Week Ended 

Federal Reserve May June 
District, Area, and City 29 5 


UNITED STATES ..............+ +8 —18 
Boston District .................... +17 —8 
Metropolitan Areas 
SROROER sicvsccccererensesccavevercovsce +20 —8 
Downtown Boston ....... +17 —12 
CIE. scicinrerriemnes +23 —5 
Lowell-Lawrence  ......... +13 + 8 
Cities 
EE Sictindivenctivicenen +14 —9 
PFOVIGONCE  sccccsccccscscccessseees +3 —6 
New York District ............ +15 —l4 
Metropolitan Areas 
Buffalo —20 
Rochester —5 
Syracuse —7 
Cities 
New York —14 
Newark —15 
Philadelphia District ........ r+7 Sean 
City 
Philadelphia .......cc000..000+0 r+ 1 —20 
Cleveland District .............. + 8 —26 
Metropolitan Areas 
Akron + 5 —21 
CRRITIINEE casi ccssctcsresescssessees +8 —30 
Cleveland +7 —27 
Columbus + 8 —24 
TO. tnicemunenmnnns +17 —25 
Erie + 8 —31 
City 
PUNT. iseeesscorscrnscensenes ° ® 
Richmond District .............. +12 —5 
Metropolitan Areas 
TOE ence r+20 —2 
Downtown Washington r+ 7 —5 
TERTIIOD —ccssievincensiccenescesens r+13 —5 
Richmond _........ + 8 —ll 
Atlanta District ... r— 6 —1 
Metropolitan Areas 
Birmingham _ —27 e 
TACKSONVINE  ...csccccsscseeeeeeee —23 +15 
ee este —2 +4 
Atlanta ..... —l1 + 3 
AUBUSER ccrercscccccosees —27 . 
New Orleans ......ccceeesees 14 0 
SEIU TEOD . trinseisasinvsernenipens r—22 —1 
City 
Tampa —17 —22 
Chicago District ............... r+13 0 —-_ —25 
Metropolitan Areas 
SND. satsincserisetineniniietesens +14 —24 
Indianapolis ............. 0 —28 
TS. Sdicchvieeseieantinsinicdinices +13 —25 
Milwaukee?  .........scccecseeeeess +18 —22 
St. Louis District —10 —19 
Metropolitan Areas 
| re —17 —2 
ge — 8 —23 
oh —4 —20 
Memphis ............... —27 —8 
Minneapolis District .. +21 —27 
Metropolitan Areas 
Minneapolis-St. Paul .... ° ° 
Minneapolis City ........ +22 —28 
TR, TPE CRE ccsccscsccescseces - ° ° 
Cities 
Duluth-Superior .............. +14 —28 
Kansas City District ........ +9 —23 


Metropolitan Areas 
DER VEE ccccrersccrercrsecrenesneeree B18 


| 
a 


5 ERE RR erenees 0 
, r—4 
St. Joseph .......... —10 
Albuquerque .... r+67 
Oklahoma City +7 
Tulsa r— 3 
City 
BE TN crsvacsaseerccicccs r+ 1 
Dallas District ...................... —Il7 
Metropolitan Areas 
Dallas ..... cain aatinatee —16 
2, era —14 
WOES WEOIUI .. siscicssssiesesssesns —21 
a ee —16 
I, III cissosccacsensnsees —24 
San Francisco District... r+14 
Metropolitan Areas 
Sa DOD | isectrercns +14 
Downtown Los Angeles +12 
Westside Los Angeles +27 
oe er +10 


San Francisco-Oakland +16 —27 
San Francisco City ...... +19 
Oakland City  ..0........... +10 

a ee +22 —22 

ORE IOS 410 — 3 

Gare Bete City w..nccccen +14 —31 

NIUE waackcicicncieveceimnnidiodies +19 —15 

PENI °* sccspiincsiivecnissstunsbons +15 —18 

MIN Sscacincoecscescnscbacodiaben +9 —17 


r—Revised. 
*—Data not available. 


Name Minnesota AMA Officers | 

Erma Jeanne Berlin, Campbell- | 
Mithun, has been elected president | 
of the Minnesota chapter of the’ 
American Marketing Assn. Other! 
officers are Robert Holloway, Uni-| 
versity of Minnesota, v.p.; John | 
Monroe, General Mills, v.p.; Ger-| 
trude Barnhill, Northwest Market- 
ing Service, secretary, and Mark 
Donnelly, Minnesota Mining & Mfg. 
Co., treasurer. 


si e™ aes See 
| WHEBF - tv 


CBS for the Quad-Cities 
is now operating on 
100,000 watts 


This maximum power covers 

the Quad-Cities and 

the surrounding trade area 

for a look-see by a 

total 264,800 TV set owners 
Les Johnson, V. P. and Gen. Mgr. 


: Saveeile 
WHBFEF :: 


TELCO BUILDING, ROCK ISLAND, ILLINOIS 
Represented by Avery Knodel inc 


THE 


IN INLAND CALIFORNIA (ano western Nevapa) 


DELIVERS MORE FOR THE MONEY 


These five inland radio stations, purchased as a unit, give you 
more listeners than any competitive combination of local stations 
. . . and in Inland California more listeners than the 2 leading San 
Francisco stations and the 3 leading Los Angeles stations com- 
bined . . . and at the lowest cost per thousand! (SAMS and SR&D) 
Ringed by mountains, this self-contained inland market is 90 miles 
from San Francisco and 113 miles from Los Angeles. The Beeline 
taps a net effective buying income of almost 4 billion dollars. 


(Sales Management’s 1953 Copyrighted Survey) 


M<CLATCHY BROADCASTING COMPANY 


SACRAMENTO, CALIFORNIA ¢ Paul H. Raymer Co., National Represeniative 


KG 
KFBK © sacramento 
«SN 


KWG ° sedate 
KM J © Fre 


RENO 


xian © BAKERSFIELD 
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Philip Morris Offers 
‘Lucy's Notebook’ in 
12 Test Markets 


New York, June 15—Philip Mor- 
ris Co. introduced its new “Lucy’s 
Notebook” with a cut-in closing 
commercial on last Monday’s “I 
Love Lucy” show (CBS-TV) in 12 
test markets. 

“Lucy’s Notebook,” a how-to- 
cook and party booklet, contains 
40 pages of household hints, party 
tips, general recipes and special 
American and Latin dishes, 
brightened with illustrations and 
informal light discussions by Lucy. 

Coupon order blanks may be se- 
cured from tobacco dealers in the 
12 test cities: Washington, Balti- 
more, Tacoma, Pittsburgh, Youngs- 
town, Houston, Des Moines, Ames, 
Atlanta, Seattle, Galveston and 
Portland, Me. The coupon and 25¢, 
plus the snap-open top of either 
two or five packs of Philip Morris 
cigarets or the top of a carton— 
the latter varying in different test 
markets—must be sent to Philip 
Morris & Co. to obtain the book. 

Philip Morris has produced for 
dealers four different window 
posters, plus a _ supplementary 
poster, as point of sale aids. Store 
tie-ins will feature counter easels, 
headlined with a color photograph 
of one of the recipes and bannered 
by a line such as “Serve Barbe- 
cued Spare Ribs Tonight.” The 
easel also holds the coupons needed | 
to get “Lucy’s Notebook.” 


Five Join Y&R Contact Staff 


Five persons have joined the 
contact department of Young & 
Rubicam, New York. They are: 
William R. Wright, formerly with 
Ted Bates Inc.; Carl W. Stursberg 
Jr., formerly with Foote, Cone & 
Belding; Alan Stoddard Perry, for- 
merly with Dancer-Fitzgerald- 
Sample; James Rodman Benedict, 
formerly with Ward Wheelock Co., 
and Gerald M. Schaflander, for- 
merly with Kudner Agency. 


Container Corp. Buys Traver 

Container Corp. of America, 
Chicago, has acquired the assets, 
business and name of Traver Corp., 
Chicago maker of cellophane, foil, 
polyethylene glassine and other 
flexible packaging materials. | 
George W. Traver, chairman of the | 
Traver Corp., is advisory chairman | 
of the Traver division of Contain- | 
er Corp. of America. 


Meehan Directs Geyer PR 


Joseph C. Meehan has been) 
named director of the public rela-. 
tions department of Geyer Adver-_ 
tising, New York. He formerly was| 
a p.r. account executive with the | 
agency. | 


| 
| 
| 


McManaman Joins ‘Newsweek’ 

John McManaman, formerly with | 
the Chicago sales staff of Ameri-| 
can Magazine, has joined the St. | 
Louis office of Newsweek. | 


MOVING? | 


Three weeks advance notice 
required for uninterrupted 
service. Write: 


Circulation Dep’t., 
Advertising Age, 

200 E. Illinois St., 
Chicago 11, Illinois 


’t forget to a 
Bee ree ao few otdeen. 


Reynolds Names Miss Ball 
E. W. Reynolds Ltd., Toronto 


and Montreal, 


public relations. 


WIJAR-TV Boosts Boghosioan 


Ed Boghosioan, an account ex- 
ecutive in the sales department of 


has 
been promoted to director of na- 


WJAR-TV, Providence, R. I., 


tional sales. 


Wyman Apr 
John B. N 


has named Mar- Batten, Barto 
'garet Ball as adviser on creative} born, has bee! 
‘planning for consumer products 
and services and in the field of 


ret 
/position of cr 


Wyman Adve: 
Francisco. 


Kreinik Joins 
David Krei: 
ten, Barton, 
has joined P: 
York, as an a4 
ecutive. 


nts Norall 


1, formerly with 
Durstine & Os- 


amed to the new. 
ive supervisor of. 


ing Agency, San 


tris & Peart 

formerly of Bat- 
rstine & Osborn 
s & Peart, New 
stant account ex- 


Whitney to Reilly, Brown 


ton, has been named to handle. 
radio, television, transportation 
and magazine advertising for T. D. 
Whitney Co., Boston specialty 
store. 


Medinnus Joins Gaynor 
George R. Medinnus, formerly 


, with G. M. Basford Co., New York, 


has joined Gaynor & Co., New 
York, as a member of its copy- 
contact staff. 


Advertising Age, June 21, 1954 


National Union Changes Name 
Reilly, Brown & Willard, Bos- | 


Stockholders have voted to 
change the name of National Union 
‘Radio Corp., Hatboro, Pa., to Na- 


tional Union Electrical Corp., re- 


flecting the company’s expanded 
activities. 


Institute Names Barnum 

Bush Barnum, formerly with 
Benjamin Sonnenberg, New York, 
has joined the Glass Container 
Manufacturers Institute, New 
York, as director of information. 


SHE BUYS THE FAMILY TOILETRIES! Your Brand? 


71% of supermarkets where Family Circle 
is sold stock health and beauty products. 
82% of Family Circle readers surveyed say 
they also shop in drug storcs within two 
blocks of the supermarket! 
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Advertising Age, June 21, 1954 


‘Collier's’ Increases Rates 


Collier’s will increase its circu- 
lation base from 3,500,000 to 3,- 
700,000 and its b&w page rate from 
$11,870 to $12,700 with the Jan. 
7, 1955, issue. Four-color pages 


jg move up from $17,185 to $18,- 


Katz Agency Moves N.Y. Office 
: Katz Agency, radio and televi- 
sion station representative, has 


moved its New York office to 477 
Madison Ave. 


Jim Chichester Named V. P. 


Jim Chiohester, who joined 
Cowan & Dengler, New York, last 
year, has been named v.p. and 
creative director of the agency. 
Previously he was in the copy de- 
partments of Lord & Thomas and 
McCann-Erickson. 


Cabot Elects Laughlin V. P. 

Henry A. Laughlin Jr., an ac- 
count executive of Harold Cabot & 
Co., Boston, has been elected a v.p. 
of the agency. 


Mariechen Wilder Heads PR | 

Mariechen Wilder has rejoined 
Northam Warren Corp., Stamford, | 
Conn., as publicity director. She 
has been with Fawcett Publica- 
tions for the past two years as 
beauty editor of Today’s Woman. 


Mary McKenna joins WNEW 
Mary L. McKenna, former Ben- 
ton & Bowles time buyer, has been 
named director of research and 
sales development for WNEW, 


advertising representative, 
resigned from American Motorist, 


New York. 


Strong. Fisher Leave Monthly 

Donald B. Strong, advertising 
manager, and Frank B. Fischer, 
have 


Washington, monthly published by 
the American Automobile Assn. 


‘McCall's’ Boosts Hamilton 
Isabé] Hamilton, fashion coor- 

dinator in the promotion depart- 

ment of McCall’s Patterns, has 


been named assistant promotion 
manager. 


market to bu 


TO GET FAMILY CIRCLE. 


‘’ 


SHE BUYS THE FA 


MILY GROCERIES! Your Brand? 


First in pages of food advertising among all 
monthly magazines, Family Circle pre-sells 
customers of 14 supermarket chains that do 
40% of U.S. chain grocery volume! 


j y vee é 
SHE BUYS FURNISHINGS, APPLIANCES! Your Brand? 
First in percentage of married-women and 
housewife readers among the top 10 circulation 
magazines, Family Circle sells women who are 
decorating and equipping their homes! 


SHE BUYS THE FAMILY CLOTHES! Your Brand? 


Department store merchandise managers 
and buyers know how powerfully Family 
Circle’s fashion pages influence 4,000,000 
women. Retailers promote these fashions. 


... AND THE SUPERMARKET DRAWS HER 
TO OTHER NEIGHBORHOOD STORES! 


The supermarket is the magnet that draws customers to every 
store in the shopping center! Here’s the evidence revealed in a 
new three-city study of neighborhood shopping habits: 


Of 2,384 customers interviewed in appliance, apparel, furnish- 
ings and other non-food stores in the shopping centers, three 
out of five said they are also customers of the nearby super- 


market where Family Circle is sold! 


30% of all the customers interviewed in non-food stores had 
read the current issue of Family Circle! 39% had read one or 


more of the last three issues! 


32% of the Family Circle readers interviewed said they make 
three or more trips to the shopping center each week ...as 


compared to only 23% for non-readers! 


No wonder that, by an overwhelming 7 to 7 margin, over 1,700 


dealers surveyed coast to coast chose supermarkets as the stores 


they’d most prefer for a neighbor. Reason? Customer-traffic! 


Family Circle puts your dealers“‘next door’’ to the customer traffic 


they say is best. Put your advertising in Family Circle...and pre- 
sell 4,000,000 family buyers—all customers of the 7,750 super- 
market magnets in shopping centers of all 48 states and Canada! 


IN FAMILY CIRCLE 
youre in the 
market to sell! 


e ¢ 
Cele NEW YORK - CHICAGO - SAN FRANCISCO + LOS ANGELES 


Eastman Does Work, 
Technicolor Gets 
Credits, Says Pathe 


New York, June 15—Pathe Lab- 
oratories has asked the Federal 
Trade Commission to stop Techni- 
color from taking credit for East- 
man color processed movies. 

Charging Technicolor Motion 
Pictures Corp. with “intentional 
deception of producers, distribu- 
tors and the movie-going public,” 
Pathe, one of the largest indepen- 
dent film processing laboratories 
in the world, called on FTC to halt 
this “unfair competition.” 

Pathe’s complaint charged that 
advertising for well-publicized 
movies, “The Robe,” “How to Mar- 
ry a Millionaire,’ “Beneath the 
Twelve-Mile Reef” and “Prince 
Valiant,” described the films as 
having been shot in Technicolor, 
when in reality they were all done 
in the Eastman color process. 

“Our request for government in- 
tervention brings into the open for 
the first time the battle of color 
which has raged off-screen for 
more than a year,” James L. Wol- 
cott, Pathe exec. v.p., said. Pathe 
is a subsidiary of Chesapeake In- 
dustries. 


Unesco Names Evans; Adopts 
New Format for ‘Courier’ 

Henry S. Evans, book and mag- 
azine promotion consultant, has 
been named U. S. A. circulation 
manager of Unesco Publications 
Service, New York. He will be 
responsible for some 300 titles 
published by Unesco. 

Unesco Courier, a monthly, will 
appear in a new magazine format 
in July. Newsstand distribution is 
planned in a 19-city test. The 
Courier does not carry advertis- 
ing. 


Sauers to Royal Chemical 

Lester A. Sauers has been 
named general sales manager of 
Consolidated Royal Chemical Corp. 
and its affiliate, Liquinet Corp., 
Chicago. For the past four years 
Mr. Sauers was general sales man- 
ager of Helene Curtis Industries 
Inc. and for 22 years prior, was 
national field sales manager for 
Lever Bros. and the Pepsodent di- 
vision. 


WSAI Appoints Weed Co. 
Weed & Co. has been appointed 

national representative for WSAI, 

Cincinnati, effective July 1. 


Sunbonded 
DAY-GLO 


Stays Brighter 


Longer! 


@ New Sunbonded 
DAY-GLO retains its 
eye-appeal at least 
twice as long as Regu- 

lar DAY-GLO. Specify 
Sunbonded DAY-GLO 
for your summer 
24-sheet postings. 


SWITZER BROS., INC. 


FIRST NAME IN FLUORESCENT COLORS 
. 4732 St. Clair Ave. + Cleveland 3,Ohio 
IN CANADA. STANDARD SALES COMPANY 


4097 Mod) A ©, Montrect 28, Quebec 
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Advertising Age, June 21, 1954 


Advertising Pages and Li1age in Farm Publications 


Official Figures for May and Year-to-Date »s Compiled by Farm Publication Reports Inc. 


Publications with an * re; 


a 


directly to ADVERTISING AGE 


Commercial Dis | Commercial Dis- 
play Excludins | play Excluding 
+ Poultry, Classifi:. | . Poultry, Classified 
and Livestock | LN ee and Livestock, 
-— Total Advertising, in Pages —. —-——-Total Advertising, in Lines—, in Lines | — Total Advertising, in Pages — ———Total Advertising, in Lines, in Lines 
May May Jan.-May Jan.-May May May = Jan.-May Jan.-May = May May | May May Jan.-May Jan.-May May May = Jan.-May Jan.-May = May May 
1954 1953 1954 1953 1954 1953 1954 1953 1954s 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 
Farm Magazines | Idaho Farmer ........ 41.0 53.7 243.4 279.9 30,991 40,631 184,011 211,586 29,105 38,112 
+Capper's on vente 52.0 64.2 307.1 329.6 22,290 27,556 131,758 148,410 21,266 26.4 *Indiana Farmer’s Guide 24.2 26.4 153.3 154.5 18,949 20,661 120,121 121,136 13,231 14,803 
{Country Gentleman .... 90.2 113.6 451.7 523.9 38,689 48,731 193,744 236,109 37.847 47.) Kansas Farmer .....-.. 475 44.6 263.5 260.6 36,097 Ry pongo poy a a 
Farm Journal: Michigan Farmer ...... 56.9 46.3 344.7 309.9 43,671 5,557 7 ’ 8,78. 0, 
+#National Less Western vd aera ray Missouri Ruralist ...... 41.6 384 266.1 278.6 31,599 29,181 202,257 211,741 28,613 25,110 
"Edition Sar 93.7 111.0 501.5 423.2 40,197 47,634 215,139 224467 39,163 46.4 Montana Farmer-Stockman 63.0 67.0 340.7 344.3 47,635 50,631 257,548 260,274 40,789 39,921 
Sitters Cite ... 92.0 111.0 495.5 523.2 39,482 47,634 212565 224467 38448 464 Nebraska Farmer ...... 78.4 71.7 463.1 437.2 59,267 54,228 350,127 330,541 54,459 48,910 
Average 2 Editions .. 929 111.0 498.5 423.2 39,840 47.364 213.852 224467 38806 46.4: New England Homestead 33.8 36.3 217.5 219.3 23,675 25,410 152,250 153,482 18,244 19,071 
Farm & Ranch—~Geuthera Acriculturist: ; , . : ; 4 ‘ << | Ohio Farmer .......... 60.9 57.8 369.1 367.0 46,767 44,418 283,442 281,860 41,923 39,584 
#Upper South Edition 37.3 40.9 208.7 224.1 15,984 17,534 89,551 91,830 14,354 16.0) Oregon Farmer ecceceee 43.7 52.1 253.7 265.9 a on pea aptd aan aan Pen 
Lower South Edition 38.7 42.6 216.8 229.5 16,619 18,283 92,991 98,469 14,885 16.7.4 ato eve 45.4 46.2 299.5 301.4 34,879 35,454 , , 31,044 31,37 
#Southwest Edition . 46.2 52.1 272.3 286.3 19,827 22,350 116,834 122,821 17,486 20.3 Ah ge IO as 
“r ’ #Illinois Edition .... 84.3 75.2 502.6 451.6 61,369 54,732 365,885 328,749 53,557 46,556 
ae. oo — ae ee ee ee #Indiana Edition .... 818 77.4 488.1 450.4 59,551 56,370 355,329 327,937 51,739 48,194 
#Carolina-Va. Edition 94.3 105.8 530.2 538.8 64,132 71,964 360,542 366,380 61,645 69.5.1 Average 2 Editions ... 83.0 76.3 «495.3 450.9 60,460 55,551 360,607 328,343 52,648 47,375 
#Ga.-Ala.-Fla. Edition 97.0 110.1 539.2 561.2 65,945 74869 366,685 381.582 63,288 72150 | Rural New-Yorker ..... 28.5 33.0 200.0 201.9 22,326 26,100 156,797 158,254 19,511 22,452 
ato a go go a es ie Sle buy eis aie is 
Ry allaces’ Farmer ...... . d " , . ’ , ’ \ ’ 
Day oN S82 1015 505.0 S215 60,006 G65,E57 542,256 354,922 57,582 66,540 | wosiesee Farmer ..... 44.2 50.8 256.1 264.8 33379 38,406 193,641 200154 31,528 35.887 
comes wre: 048 1021 5123 520.4 64,476 69.449 348.385 353.889 62.354 67.280 | Western Farm Life .... 31.1 35.1 180.1 190.1 24,369 27,928 141,236 149,054 22,168 25,701 
#Texas Edition ..... 95.2 109.5 523.3 556.7 64,723 74,429 355,822 378,567 62,204 72,036 Pe yl me 118 21.8 160.1 2145 9,223 17,063 125,496 168,138 = 3,583 4,505 
Average 5 Editions .. 93.9 105.8 521.7 539.8 63.856 71,920 354,738 367,068 61,415 69,458 
Successful Farming .... 85.0 101.8 490.1 494.0 38,250 45,798 220,550 222,285 37,526 45,033 & Farmer .......-.. 70.5 60.2 402.3 379.0 55,283 47,230 315,442 297.107 53,141 45,088 
Total Group ....... W547 541.6 2501.7 26538 220402 261,028 1,214,434 1302712 212.435 252.840 Total Group ........ 1,248.0 1,251.4 7,265.1 7,228.3 953,187 959,015 5,557,469 5,532,071 848,879 831,160 


#Not included in totals. §This edition also carries all linage appearing in Western Farm Life. 


Farm Linage Trend Figures in Thousands 


+Changed from 680-line page to 429-line page in February 1953. {National Less Western and Western editions were not 
listed separately prior to September 1953. #Not included in totals. 


Monthlies 
/*Agricultural Leaders’ 
OS ere ae 146 182 793 99.6 6,284 3,570 34,055 19,504 6,284 3,570 MAGAZINES MONTHLIES 
American Fruit Grower . 27.0 34.6 172.7 187.9 11,660 14,957 74,627 $1,160 11,430 14,787 1954 1954 
American Poultry Journal: 
#Eastern Edition ... 27.2 27.6 218.4 226.3 11,676 11,838 93,691 97,069 8925 9,195 MAY! 220 MAY 14 36 | 
#Central Edition .... 25.8 21.9 185.0 177.3 11,049 9,390 79,381 76,052 7,540 8,987 — : —— 
#Western Edition .. 25.6 23.1 164.0 158.2 10,983 9,904 70,357 67,885 8902 7,793 apr. 263 mae APR.1512 
’#Southern Edition .. uS - 452 — 16608 70,869 7,939 . 
Average 4 Editions .. 25.9 24.2 183.2 187.3 11,098 10,377 78.575 80,335 8,688 8,176 1953 
Arkansas Farmer ..... 13.2 231 89.1 108.2 9,991 17,455 67,388 81,823 9,488 16,829 
Better Farming Methods 33.9 348 180.3 189.2 14524 14933 77,346 81,167 14,524 14,933 
Breeder's Gazette ..... 12.2 17.0 958 1025 5.474 7,656 43,090 46,122 4.659 5,661 
*Broiler Growing ..... 40.8 40.2 227.9 212.3 17.497 17,257 97,788 87,155 11,764 10.056 
*California Citrograph 179 218 113.1 1145 12,040 14630 76,062 75,670 11,900 14,434 : SEMI-MONTHLIES BI-WEEKLIES CANADIAN 
*California Farm Bureau : : 1954 1954 1954 
Monthly .......... 121 115 65.7 633 9163 8680 49,616 47,859 8491 7,924 | | 
*Carolina Co-operator . 9.0 87 45.3 43.8 3,780 3,640 19,040 18,355 2.885 2,800 MAY {99 | MAY 
*Cattleman, The ..... 103.9 107.2 537.8 607.6 43,617 45,006 225,922 255,157 18,641 20,776 - 
**Cooperative Digest .. 78 80 322 446 3,290 3,360 13,548 18,684 3,330 3,220 apr. [114 | apr.[456 | 
*County Agent & Vo-Ag 19 1953 
ea 26.1 22.2 149.4 108.3 11,177 9,510 64,077 46,434 11,177 9,510 $3 
*Electricity on the Farm 105 13.3 55.9 62.2 3,748 4,881 19,951 22,350 3,748 4,881 MAY 
*Farm Management ... 22.1 21.6 90.0 $3.6 9,489 9,733 38,606 37,682 9,489 9,733 
Farmer-Stockman ...... 51.0 50.5 259.9 275.9 21,888 21,644 111,511 118,346 19,142 19,990 
*Florida Cattleman .... 57.1 55.5 341.8 390.3 23,975 23,349 143,613 163,982 14,637 13,493 
*Florida Grower & Bi-Weeklies 
Rancher ........... 15.8 16.7 1294 112.5 10,752 11,349 88,039 76,574 10,961 11,321 | Arizona Farmer ....... 66.3 78.6 403.1 417.4 50,.098 59,453 304,714 315,585 48,707 57,773 
Kentucky Farmer ..... 21.7 22.4 147.4 148.2 17,039 17,552 115,549 116,216 15,480 15,927 | California Farmer: 
*Michigan Farm News . 34 24 121 15.7 7,905 5,792 27,969 36,866 7,763 5,688 #Northern Edition ... 56.7.“ 67.2.«-287.9 315.4 42,860 50,829 217,668 238,427 40,034 47,428 
*Mississippi Farmer .. 11006106 © 661.4) «648.5 98,270) 8,015 946,273 36,666 898,190 87,959 #Southern Edition ... 52.3 67.4 287.7 306.8 39,531 50,975 217,504 231,957 36,705 47,574 
*Missouri Farmer .... 108 89 60.0 37.0 7,439 6,188 41,385 25,564 6590 5,448 Average 2 Editions ... 54.5 67.3 287.8 311.1 41,196 50,902 217.586 235,192 38,370 47,501 
oo Live Stock os es oe 02 6k Ok ek ee ee *Dairymen’s League News 109 101 648 651 7,964 7,339 47,278 47,397 7,399 6,977 
as ° . a . . ’ “ . ’ . 727 7 #+%Yern IEQE7  JOre 
Nation's Agriculture. S290 466 460 2359 4069 20997 20801 2359 4069 Total Group ........ i317 1560 755.7 ~793.6 99,258 117,694 569,578 598174 94,476 112,251 


*New Jersey Farm & Garden 49.3 55.9 286.8 280.0 22.219 25,138 129,104 126,001 18,988 21,651 | *Not included in totals. 


—- a News lll 116 ©6574 543 5,016 5,204 25,844 24461 4,566 4,826 All figures in the following groups were compiled by Advertising Age 
oultry Tribune: 


#Eastern Edition .... 31.8 323 241.6 237.5 13,662 13,847 103,642 101,893 11,026 11,063 | Weeklies 
#Central Edition .... 26.0 28.3 209.2 206.9 11,166 12,124 89,745 88,754 9,619 10,172 | Weekly Star Farmer: 
#Western Edition .... 27.8 246 220.0 1748 11,944 10,561 94,385 75,003 9,971 9,035 Kansas Edition ...... 23.1 23.3 121.1 124.7 56,944 57,309 298,408 307,083 37,463 37.755 
4#Pacific Edition .... 36.6 35.7 243.8 193.6 15,686 15,310 104,601 983,063 11,835. 11,762 Missouri Edition ..... 22.9 22.5 121.9 126.9 56,374 55,457 300,209 312,639 37,287 36,869 
Average 4 Editions ... 30.6 30.2 228.7 203.2 13,115 12,961 98,093 87,178 10,613 10,508 Okla.-Ark. Edition ... 221 21.0 115.6 116.9 54,404 51,698 284.620 287,955 36,645 34,316 
*Southern Farm & Home 5.2 78 35.2 47.55 5,205 7,762 35,221 47,448 3,924 6,373 
Southern Planter ...... 25.8 27.7 185.4 188.5 18,063 19,397 129,748 131,941 17,045 18,349 | Dailies 
*Turkey World ........ 37.7 38.8 271.1 277.9 16,157 16,633 116,275 119,234 12,553 12,809 | Chicago Daily Drovers 
5*Western Dairy Journal 33.1 40.6 194.0 1998 14,210 17,056 83,262 83,928 11,186 9,650 eh elasoninikee 27.4 27.8 178.4 175.0 58,304 59,180 379,642 372,266 33,639 31,350 
‘*Western Livestock Journal 87.9 94.6 509.6 583.9 37,748 39,711 218,698 245,259 14,210 16,679 | Kansas City Daily Drovers 
*Wyoming Stockman-Farmer 26.8 26.3 125.5 107.4 23,996 23,576 112,540 96,174 20,021 19,544 Telegram ........... 27.7 265 175.6 204.2 58,892 56,290 373,679 434,441 39,788 26,150 
Total Group ......... 871.8 926.2 5,142.3 5,301.7 436,393 458,532 2,576,437 2,600,210 342,642 358,560 | Omaha Daily Journal 
‘Changed from 196-line page to 429-line page in January, 1954. #Not included in totals. “Southern Edition started in Stockman ........-. 32.0 29.5 200.7 202.4 68,028 62,683 426,991 430,911 44,791 36,925 
January 1954. *Changed from semi-monthly to monthly in January 1954. ‘Formerly Pacific Poultryman; changed to Pacific | St. Louis Daily Livestock 
Edition in July 1953. ‘Changed from 420-line page to 429-line page in August 1953, ME * Sesasescess 19.3 18.6 116.2 130.5 41,017 39,635 247,206 277,681 28,582 25,270 
Total Group ........ 106.4 1024 670.9 “712.1 226,241 217,788 1,427,518 1,515,299 146,800 119,695 


Newspaper Monthly Farm Sections 


: Canadian 
aa “an “ae — 3 aoe acess aren te aar -4618 | Le Bulletin des Agricultews 60.7 60.5 283.2 289.5 42,459 42,336 198,263 202,620 42,238 42,155 
- ot egy a Py . : 38,004 8, 7,518 | Country Guide ........ 49.7 51.3 252.1 249.7 35,779 36.947 181,523 179,830 35,779 36,947 
anc arm .. 4.6 11.8 78.2 84.9 15,330 12,418 $2,180 89,222 12,488 12,026 Family Herald & Weekly Star: 
Total Group ........ 50.6 42.8 265.0 240.1 “52,172 44,759 273,172 250,884 48,360 44,159 #Eastern Edition .... 93.9 92.6 471.6 517.7 93,909 92,612 471,538 517,730 64,722 62,201 
y ‘ #Western Edition ... 768 76.3 400.1 434.9 76,756 76,279 400,041 434,781 57,394 55,939 
Semi-Monthlies Average 2 Editions ... 85.4 84.5 435.9 476.4 85,333 84,446 435,790 476,256 61958 59,070 
American Agriculturist .. 30.3. 28.4 177.1 175.8 22,057 20,680 128,965 127,956 20,025 18,194 | Farmer's Advocate & 
*California Grange News 1.2 46126 «569 66.0 12,138 13,631 61,968 71,603 4,144 6,446 Canadian Countryman . 55.1 66.8 287.3 298.1 38,578 46,754 201,118 208,659 32,430 39,474 
Colorado Rancher & Farmer's Magazine ..... 40.1 35.0 179.4 173.4 17,190 15,002 76,942 74,389 17,156 14,912 
Bea cessinss; 36.4 40.1 195.6 208.6 27,490 30,330 147,909 157,703 24,585 25,273 | Free Press Prairie Farmer 114.4 104.8 569.1 552.6 121,248 113,218 591,944 596,915 77,442 70,284 
ones — aesthsus 7 a7 376.8 368.2 73,809 73,449 295,423 288,631 71,525 71,059 | Western Producer ...... 51.5 52.9 289.2 303.6 55,052 56,584 309,335 324,756 37,472 38,490 
er, The ........0. : -L 482.9 444.6 68,033 62,003 378,632 348,581 62,320 55,219 | Total Grow 456.9 455.8 2,206.2 2,343.3 305,639 395,287 1,994,915 2,063,425 303,575 301,332 
Hoard’s Dairyman ...... 42.2 40.3 267.7 247.8 30,710 29,324 194,881 180,385 25,551 23,043 | #Not tnstoded te ‘totals. ; ee at 


Publishers Aren't jtons, which was 19,914 tons or|Luckies Expected to Sponsor | “cruelty, brutality and profanity crafters’ line around May 1 (AA, 
4 (4.4% more newsprint than in the Jack Benny for 4th Season have no place in newspaper com-|May 3). Burton Browne Adver- 
Consuming as Much ‘ist five months of ’53. Canadian Jade Denn ho has signed off ics” is an attempt to have the tising was appointed at the same 
output was 2,446,980 tons, a total Fs Wa ee ee public distinguish newspaper |time to handle the communications 


: sm of 89,342 tons or 3.8% more than CBS Radio for the summer, is od comics from comics books, which/|line. MacFarland, Aveyard pre- 
Newsprint as in ‘53 in the similar period in ’53. Thus,|Pected to return in the fall with | ©° ; 


; | have been charged with promoting | viously handled the entire Halli- 
New York, June 17—Newsprint| total continental production of 2,-|#S fourth season under Lucky eine . » g 4 


production in the first five months | 916,085 tons represents an increase Strike sponsorsh ip. juvenile delinquency. crafters account. 

of °54 exceeded consumption by| during the first five months of °54| Present plans veportedly call for Tanner Gets Sales Post 

nearly 1,000,000 tons. of 109,256 tons or 3.9% over the |0e-third of the all series to be re- Sheritf-LeVally Handles Norman J. Tanner, former sales 
Newspapers reporting to the|like period of ’53, the newsprint|TUS of former shows—an idea) Hallicratters Radio, TV representative for United Mer- 

American Newspaper Publishers |Service bureau reports. picked up from tv. In reporting last week on the|chants & Manufacturers, has been 

Assn. consumed 1,946,044 tons of introduction of a new 1955 line of}mamed general manager of the 

newsprint during the first five Smith to ‘Variety Store’ ‘Puck’ Offers Mat of Ads tv sets by Hallicrafters Co., Chi-|New York office of Lamb Pub- 


months of 1954 compared with 1,-| Ed J. Smith has been appointed| Puck—The Comic Weekly is of-|cago, AA erroneously stated that|lications, Chicago, to direct adver- 
957,203 tons in the corresponding |advertising manager of Variety | fering to more than 100 newspaper|the agency for Hiallicrafters is|tising and sales for TV Tab. TV 
period of °53, a decrease of six|Store Merchandiser, New York.| publishers mats of a page ad that|MacFarland, Aveyard & Co. Tab is a monthly listing magazine, 
tenths of 1% this year. Mr. Smith formerly was with Good|ran in the New York Herald| It should have said Sheriff-| which is distributed through what- 

Through the end of May this|Housekeeping and Ziff-Davis Pub-|Tribune and New York Times.|LeVally, which took over the tv|ever company carries an ad in the 
year, U. S. mills turned out 469,105 | lishing Co. The ad, which points out that|and home radios part of Halli-| book. 
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‘A Must on 


my reading list’ 


Se 


R. J. SCHAEFER, President 
THE F. & M. SCHAEFER BREWING COMPANY 


“Advertising Age is a must on my reading 
list. I find the content of both its news 
and feature sections consistently interest- 
ing. It is a really valuable aid for anyone 
concerned with service to the consuming 


public.” 


Pry 


reese ee 
at 


R. J. SCHAEFER 


R. J. ‘“Rudy’’ Schaefer is the third-generation 
head of the F. & M. Schaefer Brewing Company, 
owned and operated by members of the 
family since its founding in 1842. Immediately 
after his graduation from Princeton in 1924, Mr. 
Schaefer began his apprenticeship with the 
company in New York. 


Over the ensuing years, apart from leader- 
ship of his own company, he has played a 
prominent role in affairs of the brewing industry. 
As president of the United States Brewers Foun- 
dation, he contributed much to the reestablish- 
ment of the industry after it was legalized in 
1933. 


Aside from his chief business interest, ‘an 
everlasting determination to make the best glass 
of real beer we know how”, he is active in com- 
munity affairs, an indication of which is the 
Schaefer Achievement Award for outstanding 
community work. 


Prior to the last war, Mr. Schaefer won a fair 
share of Eastern sailing races, including the 
famous New York to Bermuda event, outstand- 
ing race in American yachting. His keen inter- 
est in sports has led him to establish many 
public participation contests, such as the popu- 
lar R. J. Schaefer Salt Water Fishing Contest 
which annually draws into competition hun- 
dreds of fishing clubs along the north Atlantic 
Seaboard. 
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Salesense in Advertising. . . 


Money—One of the Most Engrossing 
Preoccupations of Man 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 

Anybody who has owned and operated 
a retail store, as I once did, knows that 
“What is the price?” is uppermost in the 
mind of every purchaser when he or she 
appraises the desirability of any article of 
merchandise in, say, 
the over-a-dollar cate- 
gory. This all-impor- 
tant truth about people 
was taught me as a boy 
by my maternal grand- 
father, an exceptional- 
ly successful Yankee 
drummer, storekeeper, 
and horse trader, and 
for his sage ccunsel I 
am greatly indebted. 

In that store of mine, both in window 
displays-and inside the place, the prices of 
all articles of merchandise, even items 
costing hundreds of dollars, were boldly 
shown on conspicuous tags. Moreover, my 
salesclerks were under orders to call at- 
tenticn to the tags if and when customers 
happened not to notice them. 

It has been my experience both as a 
salesclerk and as a store owner that “What 
is the price?” is an embarrassing question 
for many people to ask, and particularly 
for men. How about you, either as of now 
or in your younger and less sophisticated 
years? 


James D. Woolf 


= Have you, for instance, ever stood be- 
fore a smart Fifth Ave. window and 
wished you knew the prices of the dis- 
tinctive ties on display therein? If so, have 
you been irritated—yes, even antago- 
nized—because the prices of the beauties 
seemingly were classified information as 
authorized by a presidential directive? 
Have you stood there—hesitant, uncer- 
tain—toying with an impulse to enter the 
store and ask about prices, and then tell 
yourself, crossly and falsely, that you 
weren’t so much in love with the ties 
after all? If so, you probably lost—and 
the store lost—because, most likely, the 
price was about $5, well within your 
price range. 

In this column I have on several oc- 
casions expressed my amazement at the 
failure of so many advertisers to include 
price information in their copy. Hence my 
comments in this present piece are largely 
a repetition of what I have said before. 
For this I make no apology: the issue, in 
my opinion, is of paramount importance. 
I maintain, flatly and without equivoca- 
tion, that “What is the price?” is the No. 1 
question in the minds of all consumers, 
including the well-to-do. 

When I say “price” I am not thinking 
merely of reduced prices of the bargain 
variety. And I am not suggesting that 
consumers as a whole are interested only 
in the lowest-priced grades of everything 


they buy. There exists, as we all know, a 
vast market of consumers who believe 
that, as a rule, price and quality go hand 
in hand, and they want the best. 


® My previous articles on this subject 
have brought me, from national adver- 
tisers, a score or mcre of letters explain- 
ing why prices are not included in their 
copy. The usual reason is the fact that 
prices are not uniform from coast to 
coast, or that prices are subject to change. 
This explanation, in my opinion, is mere 
rationalizaticn; the truth is that, for rea- 
sons that escape me, these advertisers do 
not want to reveal their prices. 

The difficulty they point out is simple 
of solution. Note, for example, the excel- 
lent Zenith radio color page, shown here. 
Four mcdels are described and specifical- 
ly priced: $159.95, $149.95, $129.95, and 
$139.95. Asterisks call the reader’s atten- 
tion to this line of type at the bottom of 
the page: “*Manufacturer’s suggested re- 
tail price, subject to change. Slightly 
higher in the Far West and South.” Now, 
I ask you, what is wrong with that? 
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I have a long letter from an advertiser 
of a household appliance that offers me 
this explanation: “I heartily agree with 
you that it is a disservice to the consumer 
not to include price information in adver- 
tising. But we are in a difficult situation. 
You see, three or four of our largest out- 
lets, department stores, customarily 
charge $3 or $4 more than what we be- 
lieve is a fair price for our appliance, and 
they warned us not to put prices in cur 
national advertising. It happens that our 
recommended price is a very attractive 
one competitively, and I believe our copy 
would be much more effective if it dis- 
played our price. But, as against this con- 
sideration, we don’t want to lose these 
important department stores. What would 
you do in a situation such as ours?” 

Inasmuch as I do not know all of the 
pros and cons of this advertiser’s problem, 
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I can make no positive recommendation. 
But I think I’d do what General Electric 
did in its ventilator half page, reproduced 
here. My correspondent says that his ap- 
pliance is attractively priced as against 
competition. It is evident that GE believes 
its ventilator is also attractively priced at 
$74.95. Therefore, it makes price the big 
news of the ad with this headline: “New 
low-cost room cooling! Automatic Twin- 
Fan Ventilator only $74.95.” If certain 
dealers attempt to flimflam the consumer 
by adding $3 or $4 to the advertised price, 
the risk is theirs because of this line in 
the GE copy: “ Manufacturer’s recom- 
mended or Fair Trade price.” 

Speaking of ventilators and air con- 
ditioners, national advertisers of this 
equipment do not appear to see eye to eye 
on this question of including price infor- 
mation in their copy. As against the GE 
ad, price is not stated in the current ads 
of Vornado, Westinghouse Mobilaire fan, 
Hotpoint, Fedders. The RCA air condi- 
tioner compromises with this cost infor- 
mation: “Prices start as low as $229.50. 
Suggested list price—slightly higher in 
West.” Philco strings along with GE, as 
follows: “Model 40-KL—for only $199.95. 
Prices and_ specifications subject to 
change.” Are both policies right, or is one 
of them wrong? 


® Nothing in advertising is more annoy- 
ing, at least to me, than the ad that makes 
a loud noise about an unspecified new low 
price. Note, herewith, the current Hudson 
color page. “The new Hornet Special,” 
says the copy, “has the LOWEST PRICE 
TAG ANYWHERE for such luxury...” 

I have heard time and again all of the 
arguments for and against stating prices 
in national automobile copy, and I’d like 
to say that the reasons for not doing it 
leave me cold. At the very least, it should 
be possible to include some price infcrma- 
tion that would give the reader an ap- 
proximate idea of what he is likely to see 
on the “lowest price tag anywhere.” One 
of these days, if and when the automobile 
industry finds itself in a severe buyers’ 
market, we’ll see specific price informa- 
tion, I predict, in national copy. 

In another field, insurance, I have long 
held to the belief that cost should be rea- 
soned out frankly with the reader in na- 
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tional copy. Probably the greatest sales 
resistance the insurance companies con- 
tend with is the public’s apprehension of 
what insurance may do to its paycheck. 
Probably the least sales resistance is pub- 
lic distrust of insurance companies. 

In most instances, the reason Jchn Doe 
resists buying insurance is not his lack of 
confidence in the good faith and stability 
of the companies. For this reason I can- 
not understand the objective of the John 
Hancock campaign, of which a _ typical 
color page is shown here. I’ll concede that 
this ad which eulogizes ministers of the 
gospel, may enhance the prestige and 
high-mindedness of the John Hancock 
company in the eyes of John Doe, but will 
it persuade him that maybe, after all, he 
can afford some insurance, or more insur- 
ance? 


# In my opinion the current Blue Cross 
campaign, as exemplified by the two- 
color page shown on Page 44, would be 
more effective if the low cost of this 
service were played up strongly. Buried 
deeply in the fine print is the information 
that “Blue Cross costs only pennies a 
day.” It appears to me, as a subscriber, 
that one of the most appealing features of 
Blue Cross is its genuinely low cost. The 
benefits promised by the copy (“benefits 
to your family may be in thousands of 
dollars”) are so astounding that the 
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BITE CRON 


reader may fear the service is beyond his 
means. This excellently written ad, in my 
judgment, would be more potent if the 
astonishingly low price of Blue Cross were 
featured as specifically as possible in the 
headline or subheadings. 

Note, as against the Blue Cross ad, the 
two-color page ad of United of Omaha. 
The headline gets right down to business: 
“You can STRETCH $5 a week to cover 
BOTH Saving and Insurance.” The copy 
is specific in the extreme and tells the 
reader exactly what his weekly $5. will 
buy for him: “$7,338 life protection for 
the first 20 years, $8,644 increased family 


On the Merchandising Front... 


| GO $8" A WR WT UmtTEe's Pepe PAR 
fF Se prcmmnrmeen fae abe Some a peers 
© H5.0Re Seth coon voted of the Ged OF ee 


| ORS etree Hecatiy pomecenn Korngran «= 
face Sal ine HERI mands cetwowe tte ONE 


eer came ae 5% 


totes 


A diore hatte Ce arene oper 
ne 10 Ome Tite perce Bor Anwap teat the Fett Genres Cem and Manes 


protection for life, etc.” I do not know 
whether or not this page pulled with a 
flood of coupons. The chances are that it 
hasn’t paid off on a straight mail order 
basis, but I don’t think this is too impor- 
tant. It certainly has planted a persuasive 
idea about life insurance in the minds of 
a lot of dads, and over the long haul it 
ought to pay off for United representa- 
tives. The insurance business as a whole 
needs more of this kind of advertising. 

Money—how to make it and how to 
spend it—is one of the most engrossing 
preoccupations of man. In advertising, as 
in all forms of selling, money talks. 


Statistical Tools Need Sharpening 


By E. B. Weiss 
(Mr. Weiss is director of merchan- 
dising of Grey Advertising Agency, 
New York.) 

Just a few months ago, in one of my 
AA columns, I remarked: “I am less than 
enthusiastic about our business statistics 
as a whole.” On several previous occa- 
sions I poked out at our business statistics. 
Incidentally, my last comments on the 
topic in AA were, in part, inspired by 
an editorial in this newspaper which 
pointed out that an individual check of 
grocery stores in Winston-Salem, N. C., 
showed such wide discrepancies, com- 
pared with accepted statistics, as to make 
the figures quite invalid. 

Each time I have thrown a spear at 
our business statistics, one or more econ- 
omists (who at least profess to accept 
these statistics as gospel) has taken me 
quite severely to task. Indeed, I have re- 
ceived several invitations to talk before 
groups of economists prepared to defend 
their beloved statistics to the last gasp. 

Yet, just three days after I returned 
from a European trip, I find in the New 
York Times a news report by Joseph A. 
Loftus dated early in June and which 
starts off this way: “A congressional com- 
mittee is about to look into the adequacy 
of the government’s economic statistics.” 


ws And here are some (to me) choice 
sentences from Mr. Loftus’ excellent re- 
port: 

“The inquiry will come none too soon, 
in the opinion of some top officials, who 
feel that many essential indices enjoy a 
better reputation than they deserve.” 

“The statistics on inventories, sales and 
orders. ..A government memorandum pre- 
pared for interoffice information says 
these figures are unreliable because of 
the small sample that is used and the 
failure to get reports from a sufficient 
percentage of the sample forms that are 
sent out.” 


“Government construction statistics do 
not enjoy a good reputation in the trade 
because of inadequate staffs to gather 
and check the data.” 

“Data on profits, business income, and 
personal savings are held to be deficient.” 

“Even for the manufacturing segment 
of business, profits data is called not 
wholly satisfactory. . Federal Trade Com- 
mission-Securities Exchange Committee 
reported that profits in food manufactur- 
ing had fallen by 12% from 1949 to 1950: 
Internal Revenue reported a 20% rise 
for the same period.” 


# I’ve said it before and J’ll say it again: 
Our business statistics are—not wholly, 
but to a large enough extent to be serious 
—incompetent, immaterial and irrelevant. 
Probably more often than otherwise, they 
are poorly conceived, poorly gathered, 
poorly tabulated. 

Those of our economists who profess 
to be able to read the business future and 
who are therefore our modern Delphic 
oracles have been, it appears to me, de- 
pending on statistical mumbo-jumbo no 
more reliable than the entrails of a goat. 
Of course, even if our business statistics 
were thoroughly competent, our econo- 
mists would continue to experience dif- 
ficulty in forecasting the economic future 
until they have become adept first at 
evaluating the unexpected—a rather neat 
feat, if it can be pulled—and also unti] 
they have become equally adept at evalu- 
ating mass psychology, something that 
even Freud made no pretense of being 
able to do. 

But surely economics can hardly claim 
to be even an art, not to mention a sci- 
ence, until the statistical tools with which 
it works have some measure of accuracy. 
And of one thing I’m reasonably sure: 
Those statistical tools will not be im- 
proved to any extent until our economists 
are willing to admit that, as now fash- 
ioned, these tools are pretty, pretty dull. 
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The Creative Man‘s Corner... 


Can't Be Too Careful 


Ever since those Japanese fisherman got a dose of radiation out in the 
Pacific, we’ve been especially careful to avoid anything and everything that 
smacks of radioactivity. Even moved our alarm clock with the illuminated 
face clear across the bedroom. Soon as we can afford it, we’re geing to get 
ourselves a Geiger counter and check every rainfall that sprinkles the roof 
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and the garden of our house. After all, we’re shooting off H-bombs in the 
Pacific, the British are doing it down Australia way and the Russies are 
doing it—well, somewhere over in Russia, we guess. Anyway, a human being 
can’t be too careful these days. Just a glass of the wrong water and he may 
begin glowing in the dark. 

One thing you can bet we’re going to stay away from is Royalist cigars. 
Darn things are made with infra-red rays. The ad said so. We get our Geiger 
counter and light up a Royalist and the infernal thing is likely to start 
clacking like crazy. 

Don’t underestimate our concern either. Take a look at what you can see 
of the smoker in the advertisement. If anybody ever looked listless, he does. 
The feet stretched out, the hand hanging by the side. And look at his best 
friend. Shaggy. Unkempt. Eyes beginning to pop out of his head. 

Maybe the Grabosky Brothers think infra-red rays make their cigars extra 
enjoyable. But not for us. You’re not going to catch us giving off like a 
GE lamp. No, sir. Not even if we have to go back to good old sun-dried 
corn silk. 


The Eye and Ear Department... 


Will Lower Rates Sell Network Radio? 


Network radio has taken another 
realistic look at its declining revenues, 
and even more important, its probable 
revenues in 1956, and announced a rate 
reduction of approximately 20% in the 
evening hours. Will this cause “lost” 
advertisers to turn back to network 
radio? Yes, if it is sold properly. 

By the end of 1955 about 80% of all 
U. S. homes will have television sets. 
Many homes at that time will also have 
color sets. It is now axiomatic that, when 
a television set comes into the home, 
that home can no longer be counted on 
to listen to the radio at night, although 
a considerable amcunt of listening con- 
tinues on secondary sets. Color will tend 
to cement this axiom. 


deep rural areas will have tv sets. 

At the time of 80% tv saturation the 
rates may be high enough to force many 
companies to decide to use television as 
their sole advertising medium or not 
use it at all. 

With a number of brands 100% in 
television, other media must of necessity 
suffer. Theoretically, radio should suffer 
in direct proportion to all others, since 
all other media are different from tele- 
vision in a relative manner. Psycholog- 
ically, it just: doesn’t work that way. 
Radio, by many buyers. is considered 
a form of television (the poor electronic 
cousin) and is the first to be canceled 
when a media cut is dictated by tele- 
vision expenditures. 

What, then, is the immediate and 
present future of network radio? Any 
medium offering frequency and impact 
against millicns of homes at so low a 
cost per thousand homes can be sold 
and should be bought by scientific ad- 
vertisers who need radio to reach the 
last districts untouched by other media 


s When 80% of the homes are tv homes, 
the geographical irregularities of tv— 
low set saturation in the South and West 
Central areas—can no longer be used as 
a way to sell radio as a complementary 
medium because at that point almost 
everyone except the very poor and the 
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@ LOWER TIME COSTS 


You save regionally or nationally on the Du Mont 
Network. For example, in the 5 largest U. S. markets 
alone, other networks cost as much as 13% to 46.1% 
more. In addition the Du Mont Network has the most 
favorable discount structure. 


@ NO “MUST-BUY” PROGRAMS 


Du Mont availabilities let you “buy” or build and 
become the sole sponsor of a program that meets 
your selling needs, 


The Du Mont Television 
Network sells time! Rehearsals, 
equipment, personnel, sets, 
props, film services, art, 
makeup, music, scripts, 
teletranscriptions and other 
special services are billed to 
you at cost, keeping your 
budget in line. And the 

Du Mont studios in New York, 
Chicago, Washington, 
Pittsburgh and Los Angeles 
offer you the country’s finest 
facilities. 


@ TIME PERIOD PROTECTION 


The Du Mont Television Network has always pro- 
tected its sponsors. When you decide on Du Mont you 
have a time franchise. 


IT PAYS TO DECIDE ON THE 


oU MON 


TELEVISION NETWORK 


515 Madison Avenue, New York 22, N. Y. MUrray Hill 8-2600 
435 N. Michigan Avenue, Chicago 11, Ill. MO 4-6262 
A Division of The Allen B. Du Mont Laboratories, inc, 
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and to add frequency to those homes 


they are already reaching. 
s he big problem in the past has been 
thot network radio, while recognized as 


a good buy, represented an out-of-pocket 
cost of from $750,000 to $1,000,000 for 52 
weeks for a good half-hour show. The 
saturation plans, while interesting from 
a frequency point of view, also repre- 
sented a whopping investment so far as 
out-of-pocket costs were concerned. 
With these new rate cuts radio can 
theoretically offer 52 weeks—156 min- 
utes—for under $400,000 a year. This 
is a powerful advertising value for a 
reasonable amount of money. 

This new rate structure in network 
radio, as set by CBS and NBC, should 
tend to do several things which will 
benefit the advertiser: 

1. It should force new research on the 
part of every medium. A new Life- 
Politz type of study by the magazine, 
showing duplication factors plus greatly 
improved reading and noting and im- 
pulse-to-buy research, must result in 
the struggle to survive against an in- 
creasing percentage of the advertiser’s 
dollar going to television. Radio will be 
forced to simplify and expand its good 
research as the “bottom of the heap” 
medium. Television will be on the de- 
fensive to combat this combination of 
research. 

2. The frenetic competition between 
media will cause each to offer new in- 
centive plans to get the advertiser to 
select one medium over another. Only 
television—provided it does not price 
itself out of business—will be largely 
able to escape the trend. 

We, therefore, can expect much more 
scientific research to enable the smart 


Employe Communications... 


advertiser, at no expense to himself, 
to figure out how to get the most bene- 
fits from his media dollars. Networ\ 
radio’s prime prospects will then reduc 
themselves to several sources. Ther: 
will be the top advertisers whose bi 
budgets and slide rule studies will force: 
them to conclude that they must us 
radio to round out their media program 
to reach the remotest corners of th: 
U. S. at low cost in relation to their 
total expenditures. These advertisers, 
P&G, Lever, Colgate, General Foods, etc., 
will continue to be the best radio cus- 
tomers. 

Another major source will be smaller 
companies who never before were able 
to afford radio on a national scale. 
These advertisers will, through clever 
use of a new mass medium available to 
them for the first time, potentially be 
able to make a small brand threaten 
the leaders in the field. 


s The loss to network radio will prin- 
cipally occur in the medium advertiser 
category among companies which for- 
merly could afford a good radio pro- 
gram, a good print schedule and now 
can afford only television. This adver- 
tiser, of course, may have to resort to 
radio plus print again if television 
prices lose him or reduce his frequency 
of national advertising to a dangerous 
level. 

One thing is certain. Network radio— 
provided it delivers a cost per thousand 
of no more than $3 per half-hour 
nighttime or quarter-hour daytime—will 
be a good buy and the smartest adver- 
tisers will include it in their over-all 
media plans if they have a brand that 
is sold to all homes and all income 
groups in the U. S. 


Learn About Human Relations from the FBI 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own consulting organization 
in employe relations.) 

The typical American industrialist 
looks upon the Federal Bureau of Investi- 
tion as one of the finest of governmental 
agencies. He might secretly wish that his 
own company’s reputation for good con- 
duct, year in and year out, were as spot- 
less. He might even concede that he 
could learn, from this respected federal 
bureau, a few things about people. 

His chance has come. An FBI man, a 
special agent in charge of an FBI field 
office, for nearly 20 years has gone quietly 
about the business of building his own 
office’s relations with people, making 
them solid and keeping them secure. The 
man is Guy Banister, who heads the Chi- 
cago office of the FBI, and whose super- 
vision extends over roughly 500 people. 
He sits in the same chair as a works man- 
ager with 500 employes and a central 
headquarters in the East. He may not have 
the same problems as the works manager, 
but he probably has more, and they are 
certainly tougher. 


w Banister has long recognized the need 
for recognition. He wants the people 
about him to be recognized and respected 
for the good things they do, and he has 
inherited much of this attitude of sharing 
from his highly regarded chief, J. Edgar 
Hoover. The Chicago office head believes 
in extending that recognition broadly, 
and in making the recognition not some 
aimless, faceless gesture geared to a few 
lines in the newspapers, but a deep, mean- 
ingful, personal act the recipient can 


relish for years. 

As an example, one of the Banister 
innovations is the so-called “Rose of 
Honor.” This is a Monday morning cere- 
mony at which one of the office’s female 
members of the clerical, stenographic or 
technical staffs is awarded a rose by Spe- 
cial Agent Banister in person for out- 
standing performance of duty. First to be 
so honored was a slender young typist 
named Imogene Blockinger, who stayed 
at a typing assignment of sizable dimen- 
sions, with the same zeal and determina- 
tion of an agent on the trail of a hot clue. 
Banister properly reasons that the cita- 
tions of merit earned by FBI men come 
not only from him, but often in the form 
of personal letters from Director Hoover 
himself. But Banister knows that, in the 
whirlpool of day-to-day activity, some 
loyal girl at a typewriter, or a switch- 
board, or a filing case might not get the 
salute she deserves. 


= Giving a rose a week to a deserving of- 
fice girl is, granted, a simple gesture. Yet, 
in the world of industrial and human re- 
lations, all good gestures are simple. The 
less grandiose they are, the more impres- 
sive they become, and the longer the 
good impression lasts. How many heads 
of companies last week, for example, 
reached down among the little people of 
their concerns to perform some thoughtful 
act? The week before? 

Loyalty isn’t bought; it’s built. It comes 
from the response to things often so 
little that, taken alone, they mean little 
but taken together, mean much. That’s 
the evident viewpoint of the FBI, a group 
that knows more about loyalty than most. 
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Looking at the Retail Ads 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 
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lf this is advertising, the boy on the 
street corner who yells, “Times, ten 
cents,” is a super-duper extra-effective 
advertising man. 

Advertising is a storewide function. 
Or rather, it should be. When an ad ap- 
pears in the paper, it should represent, 
not some individual’s idea of what a 
satisfactory ad might be, but rather, a 
projection or manifestation of some 
service the store renders, consistent with 
a sublimated agreed-upon policy expres- 
sion of what the store expects from its 
advertising. 

Thus, no ad should run that doesn’t 
do all it can within the space used, to 
advance the store’s interests. 

In the case of a high fashion, exclu- 
sive, prestige story, the policy of maxi- 
mum efficiency in dollar use should still 
prevail. 


# When an ad like this runs in a me- 
dium with 400,000 circulation, it is hard 
to believe the store wishes tc keep the 
message a secret. 

Are there no words that a truly skill- 
ful woman writer could say here that 
would have doubled cr quadrupled the 
ad’s value to the store? 

I have heard about every “excuse” or 
“explanation” that can be advanced for 
running sterile ads in expensive media. 
But I have never heard one that would 
meet the approval of sales-conscious, 
thinking management, all views consid- 
ered. 

Management sits in its own ivory 
tower doing the routine things that 
make of a great store little more than an 
operating business. And advertising peo- 
ple sit in their modern or not so modern 
offices, surrounded with potted plants 
and early American or surrealist prints 
and do non-routine things that make 
rash waste routine. 

I have nothing against the potted 
plants (you should see mine) or prints 
(I sit amid pictures in my rare periods 
in my office). But a few well-thumbed 
books on selling and advertising would 
do a lot for stores, if they were com- 
mingled with the plants and prints. 

Advertising people inveigh often 
against management that hasn’t the 
“creative” or “imaginative” viewpoint. 
It is as bad for advertising people not 
to have a business viewpoint. 

To conclude comment on this particu- 
lar ad. Let us suppose it has every virtue 
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its strongest supporters could claim for 
it. Let us suppose it attracts and holds 
the favorable attention of the maximum 
economic number of the precisely right 
readers (Irene prospects) while a selling 
story is told and a desired action or re- 
action is induced. Let us suppose that. 

Let us then begin to question our sup- 
position. Are high fashion, are all Irene, 
prospects affected as well by this mes- 
sage, as they might be by this one am- 
plified? Is Irene so exclusive that any- 
thing more revealing than this would 
lead to response so great as to embarrass 
the store? 

Is this ad so ultimate and perfect in 
its conception that the addition of a per- 
fected paragraph or two of copy would 
not move the right people further in the 
direction of this store’s purpose? 

If the store had not newspaper circu- 
lation available, would it employ some- 
one to approach the exclusive elect to 
which this ad is directed and there, in 
the *presence of the fashion anointed, 
simply hold up a big card with this ad 
proof on it, and then depart? Would this 
store employ tv time te hold this mes- 
sage up before a tv audience—which, 
too, must have some Irene prospects 
within it? 

Would the store beiieve an employe 
on the floor of the store had achieved 
anything for the business by holding a 
card up before a well dressed woman 
with the word IRENE upon it, saying 
orally only “SPRING—SUMMER 1954 
BULLOCK’S WILSHIRE”? 


® Now it will be charged that I am crit- 
icizing advertising creators...that I am 
an enemy of “imagination.” 

All of my readers will remember no 
doubt that Jesus hated the sins but loved 
the sinners. If I may be pardoned for 
using so celestial an example for a not 
so heavenly business, I admire the in- 
telligence and the taients of many ad- 
vertising people, while I deplore their 
unconcern with what advertising-selling 
research can teach, and their unconcern 
with fractional messages, and poor com- 
munication qualities of many ads, and 
placing originality above effectiveness, 
and creativeness isolated from an ad’s 
objectives. 

No, I don’t criticize the ad creators. 
I criticize their indifference to the in- 
tellectual disciplines that would make 
them truly superior advertising people. 
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AH, THERE—A luncheon fashion show presented to the Sales 
Executives Club of New York by Gimbels featured such “models 
for a day” as (left to right) Charles Brinkman, v.p. of Rowe 
Mfg. Co., in a flamingo set; Herman Jaffee, graphic arts consult- 
ant and printer, as a drizzler golfer; Joseph Wood of Johns- 
Manville, gay in a gardening suit and red shirt; August F. Guck- 


enberger, ad manager of Ward Baking, serene in white denim 
with a plantation hat; George N. Graf, ad director and general 
manager of Quality Bakers of America, ready for the water in 
a cabana set and beach robe, and John W. Hubbell, v.p. in 
charge of merchandising and advertising for Simmons Co., in 
charcoal silk shantung tux. 


Zipper Companies 
Plan Battle for 
Market Supremacy 


NEw York, June 14—Indications 
are that the nation’s consumer and 
trade media will witness a battle 


“perfect” zipper market. 


Products Corp.’s new Conmatic 
fastener (AA, June 7), the Serval 
Slide Fastener Co. unveiled last 
week its own Serv-Safe zipper, 
which the company says “prevents 
troublesome jams and snags before 
they actually occur.” 

Milton Shaw, president, said 
that Serval plans to spend about 
$250,000 to promote its new prod- 
uct during the fiscal year starting 
in September. According to the 
company’s agency, Funt-Rand, 
detailed schedules are not yet com- 
pleted, but will include Esquire, 
Good Housekeeping and McCall’s, 
as well as an extensive list of bus- 
iness publications, daily newspa- 
pers and a campaign on car cards. 

The new zipper is expected to 
sell at about 5% above the price 
of the conventional zipper, but, 


according to Mr. Shaw, this should 
have no effect upon the retail price 
of any article into which the zip- 
per is sewed. Since the new fast- 
ener has the same appearance as 
the standard zipper, special tags 
of identity will be fastened to gar- 
ments and other items of which it 


is a part. 
for supremacy this fall in the) 


Following the advent of Conmar | Bete Develops ‘Scriptography’ 


“Scriptography,” a booklet style 
designed to speed the visual com. 
munication of ideas and messages, 
has been developed by Channing 
L. Bete Co., 20 Federal St., Green- 
field, Mass., in a new publishing 
venture. The first in the “Scrip- 
tographic” series is a 16-page, 
two-color booklet entitled, “Your 
Library Card.” Other booklets now 
in preparation cover music, auto- 
mobiles, house terminology, in- 
vestments and taxes. The booklets 
sell from 6¢ to 10¢ each depending 


}upon quantity ordered. 


Mogul Co. Appoints Blau 
Barry Blau, former media di- 

rector of Huber Hoge & Sons, has 

been named traveling radio-tv 


‘time buyer for Emil Mogul Co., 
‘New York. 


The quality 
of your printed 
advertising 
depends, 
fundamentally, 
on the quality 


of your 


engravings. 


COLLINS, MILLER & HUTCHINGS, INC. 


207 NORTH MICHIGAN AVENUE «* CHICAGO 1 


America’s Finest Photoengraving Plant 


16-Page Color Ad in 
‘Time’ to Boost Gas 
Industry in America 


PITTSBURGH, June 15—The big 
push in the 1954 advertising cam- 
paign of the nation’s sixth indus- 
try—the gas industry—will come 
when leading appliance manufac- 
turers, material suppliers, and fi- 
nancial houses participate with the 
American Gas Assn. in a 16-page, 
four color section in the June 28 
issue of Time. 

The section will carry its own 
full-color pictorial cover followed 
by the institutional and merchan- 
dising messages of cooperating or- 
ganizations. 


w Central theme will be to show 
the importance of gas in every 
phase of the economy in North 
America, from the pipeline to the 
heating processes of industrial 
plants, in commercial establish- 
ments and the home. 

The section is coordinated with 
the AGA’s continuing domestic, 
commercial and industrial adver- 
tising campaign for gas in gener- 
al magazines and business publi- 
cations. 

_ Ketchum, MacLeod & Grove is 
the agency. 


N. Y. Adwomen Elect 


Roth M. Volckmann, office man- 
ager of Sawyer-Ferguson-Walker 
'Co., has been elected and installed 
\as president of the Advertising 
/Women of New York. Other new 
officers are Harriet Raymond, 
Celanese Corp. of America, Ist 
_v.p.; Ann Casey Hodes, Lynn Ba- 
‘ker Inc., 2nd v.p.; Hortense N. Fil- 
lion, Chilton Publications, treasur- 
er; Marion Ranson, Master Busi- 
ness Service, assistant treasurer; 
Grace K. Sticht, Christian Science 
Monitor, corresponding secretary, 
and Henrietta Gunsten, Frank G. 
Shattuck Co., recording secretary. 


Ruder & Finn Names 3 V. P.s 

| Ruder & Finn Associates, New 
York,public relations organization, 
has appointed three v.p.s. They are 
S. Rene Schenker, v.p. in charge of 
services; Hymen V. Wagner, v.p. 
and general manager, and Paul B. 
Zucker, v.p. in charge of account 
operations. 


Daystrom to Conklin Mann 

_ Daystrom Electric Corp., Pough- 
keepsie, N. Y., has appointed Conk- 
lin Mann & Son, New York, to 


handle advertising for its Crest-| 
wood line of high-fidelity tape re-| 


corders and electronic products. J. 
_M. Hickerson Inc., New York, is 
| the previous agency. 


professionally 
edited by 


men who are 


themselves 


design 


engineers? 


Ask the man from MACHINE DESIGN to ex- 
plain the unique qualifications of MACHINE 
DESIGN’s editors and how this results 
in editorial content that earns highest 
readership among design engineers. 
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The Voice of the Advertiser 


| This department is a reader’s forum. Letters are welcome.— 


Now, ‘New’ and ‘Now’ 
Have What It Takes 


To the Editor: In your issue of 
May 31, you feature a letter from 
William Wallace of Chicago, who 
dreams of a future of Madison 
Ave. social prestige and double 
martinis on his ability to write 
headlines containing the words 
“new” and “now.” He thinks $10,- 
- 000 a year would be abcut right. 
5 Somebody ought to tell Mr. Wal- 
lace that he can make not $10,000 
8 a year but $50,000 a year or better, 


\tising man to define advertising 


and NOW which will mean as|Wants ‘Antic :ated’ Corner 
much, whose meaning the public Brought Up !o Date 

will catch as quickly, and whose To the Ed or: Y Creati 
selling appeal is as powerful. If| wan’s At May ga age 
Mr. Wallace will read Winston | sais Automo' iles?” Certainly, it 
Churchill’s most famous speeches, | ° th as b : Ce 
he will see constant repetition of peered Prmend — a 
three-letter and four-letter words | *'©'—PTe- os pened sagt past 
—hardly a multi-syllable in a car- | 2"°° a = 
load. And on the broader aspects thing else. 


|had a poster depicting a dove sim- 
‘ilar to the Picasso “Dove of Peace” 
| which the P.C.F. had plastered all 
‘over the place. Only this one was 
|made of swords and cannons. And 
|the headline was “La Colombe qui 
fait Boum”—“The Dove that goes 
Boom.” 

Paix et Liberte was formed for 
the express purpose of attacking 
the Communists through adver- 
tising. Their posters have been 
notable for acid wit. I’d be sur- 
prised if they were not rather 
successful. At least, I observed, 
when I was in France several 
years ago, that they caused a lot 


u get the idea that 
ad] confirms your | 
faith in the efficiency of well-| 
executed, intcresting advertising) 


of advertising copy, let Mr. Wal-|ais ne _ 7 
lace hark back to the first adver-|1t, [the For 


as salesmanship in print. The only | 


time to sell anything is NOW. The 
best product to sell is a product 
that is NEW. And since this is a 
buyer’s market we have with us 


if he will just think up three-letter 
substitutes for the words NEW 


When you BUILD a new home 


the odds are in your favor that 
American economy, not only in 


THE DEALERS and CSI [J advertising headlines but all as- 
. pects of sales promotion. 

DISTRIBUTORS ~ Ly Mr. Wallace apparently thinks 
who writing copy is a sinecure. How 

wrong he is. To a _ professional, 
supply writing copy is the hardest kind 
your of work—sheer drudgery. Frank 

Hummert and Claude Hopkins used 
contractor to write the same headline 200 or 
ee 300 times before they got it right. 


Would Mr. Wallace like to work 
cver a headline as long as that, 
with or without the words NEW 
and NOW? 


house+home 


the greatest influence in homebuilding 
DESIGN » CONSTRUCTION » FINANCE + SALES » MODERNIZATION 


WESTON HILL, 
New York. 


HELL Yes! 


Pardon our yapping . . . but we're top dog in Central 
Ohio! We carry the 20 top-rated programs both day 
and night. Our faithful followers number more 
listeners than all other local stations combined! 


ASK 
JOHN BLAIR 


radio 


COLUMBUS, OHIO 


CBS for CENTRAL OHIO 


today, there is little doubt that the 
words NEW and NOW will be 
worth billions of dollars to the 


‘than anything WE have seen in| 
| years”? 

_ Who are you referring to as the 
“WE”? 
| Where have you been for the 
|past 23 years? 
| First in sales is old stuff to 
‘Chevrolet as they have advertised 
| First in Sales for the past 23 years. 
|No doubt, Chevrolet thinks it is 
;old fashioned or out of date to 
continue running ads that are the 
|best you have seen in years. 

| Did you ever hear of Rip Van 
| Winkle? 

| Why don’t ycu call on Chevrolet? 
They are outstanding people, the 
largest manufacturers of their) 
kind in the world and rest assured, | 
there is nothing antiquated about 
them as you said. If you have 
something better than they are 
using—you will get the biggest 
order you have ever heard of. That 
would be something for your C.M., 
too. 

Attached is an ad that will bring 
you up to date. Thanks for reading 
it. 

Just think how old fashioned I 
am, as I have been reading ApvER- 
TISING AGE (quoting you) despite 
its antiquated Creative Man’s Cor- 
ner. 

Now! Let’s bring that C. M. up 
to date. 


O. E. HILLIGoss, 
Hibbing, Minn. 

The ad enclosed by Mr. Hilligoss, 
signed by “Your friendly Minne- 
sota Chevrolet dealers,” is similar 
to the Miami copy run by Anthony 
R. Abraham, operator of Thiel 
Chevrolet in the Florida city (AA, 
May 10). 

* * © 


Detends Copy That Holds Up 
Under Scanning Process 

To the Editor Re: Mr. Woolf’s 
“Bromides Discourage Readership” 
(AA, June 7)— 

Mr. Woolf is right, certainly, 
when asserting bromides facilitate 
scanning...and scanning breeds, 
sometimes, misinterpretations. 


|Paix et Liberte came back with- 


|munist poster. The little ones car- 


of laughter and favorable ccm- 
ment except from the party mem- 
bers, who became furious. 

When the P.C.F. was attempting 
to make a martyr of Henri Mar- 
tin, a party member jailed for 
some crime, they ran posters head- 
lined “Liberate Henri Martin.” 


in days with posters shouting “Lib- 
erate Thorex.’”’ Thorez, of course, 
the head of the French Commu- 
nist Party, had been in Moscow 
a remarkably long time. The im- 
plications were clear and effec- 
tive. 

Again, when the P.C.F. was 
claiming it was a French organ- 
ization, not directed from Moscow, 
Paix et Liberte stuck small post- 
ers, about 6”x6”, on each Com- 


ried a caricature of Stalin, leer- 
ing, and the words “This poster 
is from me.” 

The whole series of posters) 
seems to me to be a very success. 
ful and intelligent use of advertis- 
ing in an interesting and difficult 
situation. I should be interested 
in any information your foreign 
correspondents may have as to 
other outstanding posters and as to 
the effectiveness of the campaign. 
So far as propaganda is concerned, 
the major stock in trade of the 
Communists is pure hypocrisy, al- 
lowing them to claim all virtues 
and claim the side of the angels 
on every popular issue. But that 
hypocrisy is also, of course, one 
of their most vulnerable weap- 
ons. The Paix et Liberte campaign 
hits them right there, where it| 
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hurts. It seems likely it could be 
at least a contributing factor in 
the loss of membership which the 
French Communist Party has suf- 
fered in the last few years. 

At least, from the point of view 
of this advertising man, they’re 
very interesting. 

R.V.W. Topp, 
Sutherland-Abbott, Boston. 

AA is asking its European cor- 

respondent to check further. 


. * * 
Why Leave Window Washing. 
Adman Wants to Know 

To the Editor: This is a letter 
to a foolish fellow: 

Why would any adequate win- 
dow washer want to switch to ad- 
vertising? The man (William Wall- 
ace, Voice of the Advertiser, May 
31) is misinformed, uneducated, 
and stupid. May I prove these 
declarations? 

Silly boy! Doesn’t he know that 
those 10 to 50 G’s salaries go to 
account executives? Creative per- 
sonnel are paid out of what is left 
after the account executives get 
their bonuses! 

Frankly, I don’t think Wallace 
is heavy enough for the job... 
lacks the proper background and 
experience. Anybody with enough 
sense to become an account execu- 
tive knows that “MORE PROFITS 
TO YOU” must be included in the 
headline or at least in the subhead 
of every ad. 

Someone should take this young- 
ster aside and explain the facts of 
life to him. This guy has the world 
by the tail and wants to throw it 
away. Look what he has: Clean, 
outdoor life with plenty of fresh 
air; the only job I know of where 
you can consistently start at the 
top and work your way down; 
window washers may make a few 
cents (give or take a few pennies) 
less than account executives, but 


SIMPSON-REILLY, LTD. 
Publishers Representatives 


LOS ANGELES HALLIBURTON BLDG. 
SAN FPRANGISCQ CENTRAL TOWER 


However, to present the reader 
with ccpy which must be read | 
word for word in order to squeeze 
out its meaning... taking this ex-| 
treme you also discourage reader- 
ship. 

The reader who has long con- 
sumed his ads by gulps may be | 
encouraged not to read an ad at) 
all if he finds he must taste each | 
word separately. 

While this is not in defense of 
the cliche-full ad, I do defend copy 
(depending on the product and its 
appeal) that can be wolfed down | 


| 
| 


and digested at a glance and lose| 


none of its sales nutriments in the | 
| process. | 
| H. G. Coomss, | 
Bureau of News, Koret of Cal- 
ifornia, San Francisco. 
» ao * 
Cites Previous Poster Jobs 
x ‘Paix et Liberte’ 


_ To the Editor: Readers of AA 
might be interested, as I would be, 
in learning more about the anti- 
,Communist posters, produced by 
Paix et Liberte, such as the one 
reproduced in AA (“La Cigarette 
Qui Fait ‘Boum’”), May 31. This 
one, incidentally, is a double play 
on words: a few years ago they 


PUB. A 
9.3 


DEPENDED ON MOST by lowa farmers 
when they need infcrmation on “Weed 
and Insect Pest Control” to help them 


PUB. 8 
6.6 


in their farming operations. 
pus. C Pus. D 
2.7 1.9 


The best media value in Iowa is the one 
farmers themselves name as their best 
source of information. ““InFARMation 
Please No. 2”’,a study by the Statistical 
Laboratory of Iowa State College, pro- 
vides the answer to this all-important 
question. As a guide to more sales in the 
$2 billion Iowa farm market, write for 
your copy now. 


WALLACES’ FARMER and IOWA HGMESTEAD 


DES MOINES, IOWA 
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he isn’t forced to deal with them, 
no night work. 
Say, how do you get into the 
window washing game? 
NAME (You THINK I’M THAT 
STUPID?) 
Los ANGELES. 


+ os @ 
‘Commercial Car Journal’ 
Is a Member of ARF 


To the Editor: The Advertising 
Research Foundation appreciates 
the complete and well developed 
story which appeared in the June 
7 issue of ADVERTISING AGE re- 
garding the foundation’s study of 
the CCJ. 

We note that towards the end of 
the story you say that the CCJ 
(Commercial Car Journal) is not 
a member of the ARF. This is not 
quite correct since the Chilton 
Publishing Co. is a subscriber, and 
has joined in behalf of all their 
publications. 

However, I think we _ should 
point out to you that it is not 
necessary for a publisher to be 
an ARF subscriber in order to 
qualify for a validated study. That 
is, ARF is ready and willing to 
conduct validated studies of any 
publicaticn regardless of whether 
or not it pays an annual subscrip- 
tion fee. 


EpGAR KOBAK, 
President, Advertising Re- 
search Foundation, New York. 


* « * 
Advertising Can Help 
Safe-Driving Cause 

To the Editor: The experience 
of the Lycoming County Safety 
Council refutes your editorial 
opinion that advertising and pub- 
licity can do little to influence 
traffic safety. 

Prevalent thinking in safety cir- 
cles recognizes publicity (public 
education) as a co-partner of en- 
forcement and engineering. 

We have just concluded a Me- 
morial Day weekend which re- 
sulted in a 50% drop in accidents 
and a proportionate decrease in 
injuries throughout Lycoming 
County, Pa. 

Due to favorable weather condi- 
tions, traffic was higher than last 
year; no major engineering de- 
velopments have occurred during 
the past year, and no increase has 
been made in police strength. 

We did make intensive use of all 
the county’s advertising media, 
spearheading the safety crusade 
with heavy editorial and photo- 
graphic support from newspapers, 
and following up with spot and 
hourly radio programs, outdoor 
posters, and special displays. Un- 
doubtedly this advertising support 
alerted public consciousness, and 
we got results. 

If the safety subject was given 
the same intensive push as we give 
our advertisers’ products, it could 
be as successfully merchandised. 
Widely scattered efforts can’t sell 
Ford or Coca-Cola; nor can they 
sell safety. 


ycoming 
SAEETY COUNCIL 


Prescribed for 
Automatic Washers 


pee 


3,187,705 times a week in New York area homes.* 
ALL does... 
on the Number One television station. 
WCBS-TV CBS Owned, channel 2 


ness on our own home ground. Ad- 
vertising, properly used, can sell | 
safety! 


JAMEs C. CAREY, 
Publicity Chairman, Lycoming 
County Safety Council, Wil- 
liamsport, Pa. 


*Family impressions per week, Telepulse of N.Y., April ’54 


in a Series of Tributes to American Advertising 


From Fram Corporation full page, 4-color 
advertisement appearing in the Saturday Evening Post 


Beate Soe 
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ART DIRECTOR 


Lewis Waggaman 
Van Sant Dugdale & Company, Inc. 


PRODUCTION MANAGER 


Dave Marks 
Van Gant Dugdale & Company, Inc. 
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GARDEN OF THE GODS, Colorado 
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ADVERTISING MANAGER 


Lester Barnes 
Fram Corporation 


olf amd filter today 


Ask your service station, gerepe or car ¢ 


FREE hs Frew be 
Oh wad Le 


il ae whend Aowviog 
16, AOL Pram Canada Lid. Strathor 


Fram Corpore 


© black & white 


© color process 
for letterpress 


© color offset 
reproduction 


y” 


"1898" 


JAHN & OLLIER ENGRAVING COMPANY 


Please don’t deny our effective- 


Chicago's largest fine photoengraving plant... 


817 West Washington Bivd., Chicago 7 


MOnroe 6-7080 
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On the International Scene... 


Rolex Finds International Media a 
Good Window for High-Price Watches 


GENEVA, SWITZERLAND, June 15)! 
—One company which has found 
international media a good selling | 
window is Rolex Watch Co. 

Rolex, in fact, pioneered in the 
advertising columns of these media. | 
In 1953, it spent more than $100,- 
000 for space in international pub- 
lications. Biggest item on the 
schedule was a 41-week order for 
the Atlantic edition of Time. 

Other Swiss watch makers have | 
followed the Rolex lead. That is) 
why the international magazines 
sometimes resemble a watch cata-| 
log these days. 


w Rolex makes high-quality and} 
high-price wrist watches (some) 
cost as much as $1,000). Prestige 
value plays a big part in their 
sales. These factors obviously call 
‘ for a high-income market and 
Rolex seeks these buyers in the 
international publications. 

On the Rolex schedule are the 
shipboard papers of the Cunard 
and United States lines, Life In- 
ternational, the European edition 


of the New York Herald Tribune, | 
the international air edition of the 
New York Times and the three | 
overseas editions of Time. 
Rolex buyers are mainly Amer-| 
icans. One of the firm’s biggest 
single markets today is composed 
of American servicemen overseas. 
To reach this soldier market, 
Rolex runs a regular schedule in 
another group of international pa- 
pers—Army Times, Navy Times, 
and the new Air Force Daily. 


a J. Walter Thompson Co. Ltd., 
London, has handled Rolex since 
1946. And with the exception of 
the U. S., where it has a competi- 
tive account (Seth Thomas clocks), 
JWT is the Rolex agency all over 
the world. (De Garmo Inc. handles 
Rolex in America.) 

The Rolex international drive 
concentrates on three wrist 
watches which are milestones in 
the history of the company and the 
industry. They are: 

1. Oyster: the world’s first wa- 
terproof watch, brought out by Ro- 
lex in 1927. 

2. Perpetual: a rotor self-wind- 
ing watch introduced in 1931, also 
the first of its kind. 

3. Datejust: a self-winding, wa- 
terproof, calendar watch marketed 
in 1945 for the first time. On the 
stroke of midnight the date of the 
month changes automatically in a 
window in the watch face. 


ws As part of its postwar expan- 
sion, Rolex has added a Tudor 
line in a bid for a wider market. 
The Tudor watches also come in 
self-winding and waterproof mod- 
els, but the craftsmanship is not 
of the same order as the Rolex 
line, making possible lower prices. 

In 1953, production of Rolex 
watches topped the 100,000 mark, 
an increase of 15,000 over 1952 out- 
put. In addition, 60,000 Tudors were 
turned out. An interesting produc- 
ticn trend is the growing propor- 


tion of self-winding watches. Right | 


now, self-winding watches make 
up 35% of total production, com- 
pared to 28% last year. In two 
years Rolex plans to convert half 
of its production to the type the 
owner never has to wind. 


a Rolex watches have always been 
heavily advertised and merchan- 
dised—with a touch of the spec- 
tacular thrown in for good meas- 
ure. The first Rolex Oysters were 
displayed in goldfish bowls placed 
in jewelers’ windows. 


|rapher Mercedes Gleitze swam 


the English Channel wearing Ro- 
lex’s newly-introduced water- 
proof watch. This feat was an- 
nounced by Rolex on the front 
page cf the Daily Mail. 

Since then, Rolex has continued 
to accent the “fantastic” conditions 


‘under which its watches will sur- 


vive. Last June, when news of the 
British conquest of Mt. Everest was 


announced, JWT had ready a se- 


ries of tie-in ads announcing that 
“Rolex was there, too.” 

Advance planning made it pos- 
sible to place the ads in the same 
issues which carried the Everest 
editorial story. This was done in 
newspapers in London, Dublin, 
Singapore, Melbourne and Sao 
Paulo. 


@ The campaign in international 
media has featured a striking se- 
ries of unsolicited testimonials 
from Rolex owners. The stories 
told in these ads are almost too 
fantastic to be believed. Example: 
A Rolex owner in New Jersey 


The forgery that 
° 


ved live 


BEYOND BELIEF—A POW in a German 
prison camp forges the Rolex name 
on watches of similar design, sells 
them at high prices for food and 
medicines. On this and similar un- 
solicited stories from Rolex owners, 
the watch firm bases its interna- 
tional campaign. 


writes to tell how his watch fell 
out of a cabin window as a plane 
was circling for a landing; the 
watch fell 100 feet and didn’t lose 
a second of time. 

All the Rolex testimonial ads 
carry a line saying: “The original 
of this letter can be inspected at 
the office of the Rolex Watch Co.” 


a Hugh Walker, JWT account 


carry in Rolex selling. The inter- 
national media, he points out, do 
not lend themselves to the “buy- 
one-now” approach. Rolex uses 
these publications to pre-sell cus- 
tomers. After that, it’s up to Ro- 
lex jewelers in many different 
countries to provide the clincher. 
The agency’s London office helps 
the jewelers to follow up by ex- 
| tensive merchandising of ads, trade 
promotion, free mats, leaflets and 
brochures. 

Mr. Walker told AA that special 
care is taken to maintain the char- 
acter of the Rolex as a finely fin- 
ished Swiss watch. For this reason 
photographs of the watches are 
ee ever—used in Rolex 
ads. 

Instead, JWT has developed fine 
line drawings which have the same 
quality of precision as the watches 
themselves. These drawings are 
used in Rolex ads all over the 


On Oct. 7, 1927, London stenog- 


world. 


tective League’ ©1 WCAU, Philadelphia. 


MODEL RADIO US R—Bill Cole (second from left), sales manager 
of Burnham & Mo rill Co., shows off the Broadcast Advertising 
Bureau “Radio Ge's Results’ award given him in recognition of 
his company’s sucessful use of John Trent's “Housewives’ Pro- 


Lunching with Mr. dio Spot Sales. 


Advertising Age, June 21, 1954 


Cole (left to right) are Ralph Woodfall, Batten, Barton, Durstine 
& Osborn, agency for Burnham & Morrill; Ed Wood, general 
manager, CBS Housewives’ Protective League programs; Frank 
Hatch, BBDO, and Jerry Feniger, account executive for CBS Ra- 


Lonpon, June 16—In the maze 
of international publishers’ repre- 
sentatives operating in London, 
there is only one with an American 
origin and it is doing quite well. 

This is Joshua B. Powers Ltd., 
headed by Alabama-born T. V. 
Boardman. It was established here 
in 1927, just one year after Joshua 
Powers opened for business in New 
York as a representative of La 
Prensa and other South American 


am | publications. 


| Mr. Boardman launched the 
London enterprise to sell space 
\for Powers’ South American cli- 
ents. But he soon realized that 


§\ British trade with Latin America 


|was not encugh to keep the office 


migoing. So he made a trip to 
™ | Scandinavia 


and signed up the 
leading newspaper and magazine 
publishing houses in Sweden, 
Norway, Finland and Denmark. 


= |= With the Scandinavian countries 
‘ja principal market for British 
== | goods, the London end of Powers 


was off to a solid start. In 1931, 
it added Dutch publications, and 
in 1938 it expanded to the British 


=. | West Indies. But the Scandinavian 


business was the mainstay of the 
London office in the prewar days. 

Since the end of World War II, 
Powers has expanded further, fol- 
lowing the British trade flag to 
North America. The biggest ac- 
quisition came in 1949, when the 
New York Times gave up its 
London sales office and appointed 
Powers as its representative here. 
In 1952, Powers was appointed a 
representative of the Washington 
Post and three Canadian publica- 
tions—Family Herald & Weekly 
Star, Montreal Star and Weekend 
Picture Magazine. 

Altcgether, Powers’ London of- 
fice now represents 92 newspapers 
and magazines in 29 countries. F. 
J. Levens, managing director, told 


executive, emphasizes the heavy | 
role which merchandising must| 


T. V. Boardman F. J. Levens 


AA that in 1953 the revenue of 
the London office was derived as 
follows: Europe, 44%; North 
America, 29%; Latin America, 
15%; British colonies, 12%. 


@ The substantial share contrib- 
uted by the North American divi- 
sion is an indication of the 
British drive for dollars in the 
postwar years. Powers now has 
six people working full time for 
its U. S. and Canadian clients. 
Selling space is only part of the 
job of an international publishers’ 
representative. Mr. Levens points 


American Space Representative Does Well 
in London with Program of Aid to Exporters 


out that “at least half of our time 
is spent encouraging exporters to 
enter markets in which they have 
not previously operated.” Asked 
how this is done, Mr. Levens out- 
lined the following program as the 
Powers approach: 


1. By following advertising in the 
local press and by consulting our 
publishers, we see that there ap- 
pears to be an opening for a cer- 
tain type of product. 


2. We approach and interest the 
manufacturer in the market. 


3. By checking on import duties, 
freight and insurance charges, etc., 
and on the retail price at which 
competitive products are sold in 
the market, we are able to tell the 
manufacturer at approximately 
what f.o.b. price he must be able 
to export. From this information, 
he can decide whether or not it is 
an economic proposition. 


4. Assuming that he decided in 
the affirmative, we often put him 
in touch with a distributive organ- 
ization or with two or three, from 
whom he can make a choice. We 
also supply him with cuttings of 
competitive advertising and often 
with samples of competitive prod- 
ucts. 


5. When he visits the market the 


first time our publishers meet him] 


and give him further assistance in 
making his contacts with importers 
and wholesalers. 


s In addition to this comprehen- 
sive program, Powers sends out 
monthly export bulletins on mar- 
kets where it has clients. These go 
to 600 British firms. All of this 
activity—actually selling a mar- 
ket—goes on before a line of space 
is bought. 

Mr. Levens says: “Once a man- 
ufacturer is in the market, of 
course, we have a straightforward 
advertising-selling job to do in 
competition with other publishers.” 

The New York office of Powers 
does a higher volume than Lon- 
don, but Mr. Levens says this is 
mainly because it handles a large 
number of direct orders for Latin 
America (this is advertising 
placed directly through Powers 
to publishers). In London, the 
trend is definitely towards in- 
direct orders—advertising which 
goes through overseas agencies and 
never passes into Powers’ hands. 

Mr. Levens emphasized that 
Powers doesn’t care what route the 
advertising takes, as long as it 
gets there. 


a Mr. Boardman, who is chairman 
of Joshua B. Powers Ltd., has 
made his home in Britain, though 
he still retains his American citi- 
zenship. In 1937, he started his 
own book publishing firm, T. V. 
Boardman & Co. Ltd. 

The Boardman and Powers 
companies occupy two floors of 
the P&O Bidg. at 14 Cockspur St. 


(a minute’s walk from Trafalgar 
Square)—the same building in 
which the young Mr. Boardman 
rented four rooms on the morning 
after his arrival in London in 1927. 


Colgate Sets $400,000 Ad 
Budget for Aerosol Shave 

Colgate-Palmolive Co., Jersey 
City, will spend approximately 
$400,000 on an introductory ad 
campaign for its new aerosol 
lather shave cream, Colgate In- 
stant Barber Shave. The campaign 
is using “Strike It Rich” (CBS- 
TV) and insertions in Life and 
The Saturday Evening Post. 

A schedule in 16 business pub- 
lications also will be used for the 
new product which is being han- 
dled by Lennen & Newell, New 
York. 


Gaum to ‘Nation's Business’ 

Al Gaum, formerly eastern sales 
manager of National Advertising 
Service, has joined Nation’s Busi- 
ness as a New York sales repre- 
sentative. 


as 
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FIRST BEER—Molson’s Brewery Ltd., Mont- 
real brewer of ale since 1786, is intro- 
ducing Crown & Anchor beer with a news- 
paper, magazine cad outdoor campaign. 
Lippincott & Margulies, New York, designed 
the label with special emphasis on eye ap- 
peal since Canadian brewers can’t repro- 
duce actual bottles in their advertising. 
Cockfield, Brown & Co. is the Molson 
agency. 
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JAMES B. GANTT, formerly with the 
ad and sales promotion depart- 
ments of Coleman Co., Wichita, has 
been named manager of the reor- 
ganized ad and sales promotion de- 
partment of James Inc., Independ- 
ence, Kan., maker of “Wall to Wa- 
ter” mobile dishwashers. 


Zenith Gets Green 
Light in Anti-Trust 
Suit Against RCA 


CuHIcaAGo, June 15—Federal Judge 
Michael L. Igoe ruled yesterday 
that Zenith Radio Corp. and Rau- 
land Corp. may proceed with 
their $16,000,000 anti-trust suit 
against Radio Corp. cf America, 
Western Electric and General 
Electric. 

Judge Igoe rejected RCA’s ar- 
gument that trial of the triple 
damage anti-trust case be further 
postponed pending disposition of 
patent litigation between Zenith 
and RCA in a Delaware court. 
Judge Igoe also overruled RCA’s 
contention that the plaintiffs were 
bound by a consent decree entered 
into in 1932, when the govern- 
ment dropped its anti-trust charges 
against RCA. 

Zenith and Rauland have 
charged that since 1919 the de- 
fendants have been engaged in a 
conspiracy to monopolize the radio 
and tv business and to exclude 
them from Canada and other for- 
eign markets. 

According to Judge Igoe, Zen- 
ith’s case is one of the oldest on 
the court’s docket, dating back to 
1948, and the complainants should 
be permitted to proceed with prep- 
arations for the trial. 


‘Audio-Vendor’ Available 

A simple, automatic message-re- 
peating device, which embodies a 
magazine of magnetic tape, has 
been developed for point of pur- 
chase displays and trade show ex- 
hibits. The device, Universal “300” 
Audio-Vendor, holds tape for a 
running time of from 15 seconds to 
15 minutes and can be placed di- 
rectly on the supply spindle of any 
tape recorder. Information on the 
device may be obtained from Cou- 
sino Inc., 2382 Madison Ave., 
Toledo, O. 


Haspel in Newspaper Drive 
Supplementing its magazine ad- 
vertising campaign, Haspel Bros. 
Inc., New Orleans manufacturer 
of Refreshable summer clothes, 
currently is running 16 pages, 
most in full color, in newspapers 
in 12 cities. Insertions have ap- 
peared in Houston and Phila- 
delphia and are scheduled to ap- 
pear in Atlanta, Baltimore, Boston, 
Chicago, Detroit, Louisville, New 
York, Pittsburgh, St. Louis and 
Washington. Alfred J. Silberstein- 
Bert Goldsmith is the agency. 


Ware Named Deputy Director 


Joel B. Ware of Flossmoor, IIl., 
printing and publishing consultant, 
has been named deputy director 
of the forest products division, 
business and defense services ad- 
ministration, U. S. Department of 
Commerce. He previously was an 
executive with Crowell-Collier and 
Rand-McNally. 


Hollywood Adclub Elects 

Robert Coleson, Pacific Coast 
representative of the Advertising 
Council, has been elected president 
of the Hollywood Advertising 
Club. Other officers elected are 
Wes Cameron, Ralph Edwards Or- 
ganization, lst v.p.; Frank Crane, 
managing director, Southern Cali- 
fornia Broadcasters Assn., 2nd v.p.; 
Irving Eckhoff, Roche-Eckhoff, 
reelected v.p. for public relations. 
The treasurer and secretary will 
be announced later by the board 
of directors. 


Griswold-Eshleman Boosts 2__, 

W. A. Weaver and Lee R. Can- | 
field have been elected v.p.s of) 
Griswold-Eshleman Co., Cleveland | 
agency. Mr. Weaver is assistant to | 
the president and a director, and 
Mr. Canfield is an account execu- 
tive. 


Hulse to Don Harrington 

Hulse Co., New York, has ap- 
pointed Don Harrington Associates, 
New York, to handle advertising 
for a new line of imported lighting 


fixtures. 
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SWITCH FROM STILL SLIDES! 

Start Using ~ 
ANIMATED TV 
SLIDES °s FILM 


‘’, 


FULL OF ACTION! THEY ZOOM, 
FLASH, SPIN, ROLL and BURST! 


FILMACK STUDIOS 


1323 So. Wabash Chicago, Ill. 


SEND US A 
yy TRIAL ORDER! 
HOUR SERVICE: 


Tomorrow” 


article 


ae: 


25% 
Ape 
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om 
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Since 1951 when National Petroleum News entered 
Industrial Marketing’s Editorial Achievement Competition 
it has constantly won awards for editorial excellence. 


In 1951 — First Award for best series of articles 
“Multi-pump Service Stations Today and 


First Award for best series of articles 
“Multi-pump Service Stations in 1951 . . . An 


Award of Merit for outstanding series of 


“Lubrication and Motor Oil” series ~ 1952 
First Award for best original research 


“How Much Dirt Can Hide in an Automobile 
Crankcase?” 


Award of Merit for outstanding single 


In 1952 — 

Idea Takes Hold” 
In 1953 — 

articles 
In 1954 — 


“Gasoline Wars and How To Stop Them” 


National Petroleum News (me 


AGAIN in 1954! Top awards for editorial excellence. 


Oil marketing men learned years ago to depend on Nation- 
al Petroleum News for information that would help them 
improve their business. They find “editorial excellence” 
in every issue of National Petroleum News. 


Oil marketing men from the major oil companies and 
thousands of distributors and independent jobbers buy 
most of the equipment, direct the building, maintenance 
and operation of all facilities (bulk plants, terminals, serv- 
ice stations and truck fleets) used in moving oil to market. 
Also, they select the brands of non-petroleum products 
sold in service stations. Advertisers of equipment and 
resale products for this industry get a bonus in terms of 
impressions on potential buyers when they advertise in 
National Petroleum News because of its proven “editorial 
excellence.” 


WOW 


App 


330 West 42nd Street, New York 36, N. Y. Bb 
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SWEET CHARITY—Top winner in the Electric Auto-Lite Co. family 
charity drawing is picked by Mrs. Cornelius Vanderbilt Whitney as 

. Donald Seem (left), v.p. and director of advertising, and James P. 
a Falvey, president, look on. The winner, Mrs. Desse L. Irish, Fal- 
mouth, Mass., now has option of naming a charity to get $50,000 

from Auto-Lite. Drawing ended a four-month project which saw 
5,000,000 people register in showrooms of 22,000 car dealers (AA, 
Feb. 22). Auto-Lite also gave another $50,000 to 24 additional win- 

ners who will select various charities. 


WINNING EPIDEMIC—Ella Raines, star of “Jane Dean, Registered 
Nurse,” looks over the winning entry of WEEK-TV, Peoria, in 
Emerson Drug Co.’s station promotion contest for the show. With her 
are contest judges Dan Shea (left), Lennen & Newell v.p.; Fred 
Dodge, NBC merchandising director, and Hugh Leland of L&N. F. R. 
Oakely, promotion manager of WEEK-TV, staged a parade, held an 
election for Peoria’s most popular nurse and backed movie trailers, 
magazine and newspaper ads to win the prize. 


COMPANY HUDDLE—Among those on hand in Pittsburgh to discuss 
plans for intensifying Westinghouse Broadcasting Co.’s advertising 
and promotion for fall were (left to right) D. E. Partridge, ad man- 
ager for the Westinghouse stations; Chris Witting, president of West- 
inghouse Broadcasting; Edward Parrach, Ketchum, MacLeod & 
Grove, and Eldon Campbell, Westinghouse sales manager. 


JUST FOR SHOW—Charlotte Cowan 
demurely displays her old fash- 
ioned bathing suit at the 30th an- 
niversary outing held by Arndt, 
Preston, Chapin, Lamb & Keen, 
Philadelphia agency. The agency’s 
employes celebrated the company’s 
founding with an all-day outing at 
Log Cabin Lodge, Medford Lakes, 
N. J. 


SPECTACULAR TRUCK—Considered to be the largest spectacular ever 

built in the truck industry is this 75’ three-dimensional sign atop the 

new terminal Yale Transport Corp. has opened at 460 Twelfth Ave., 

New York. It is built of plastic and fibre glass, using a new tech- 

nique said to cut weight 60%. Revolving lights on the tires make 
the truck look as if it is rolling along. 


Cawley Raines Cole Fuller Pierce Aver Barnes Eaton 


GREENBRIER GATHERINGS—The annual meeting of the Magazine Publishers Assn. at White 
Sulphur Springs, W. Va., brought these groups together. From left to right are Francis 
R. Cawley, MPA’s Washington office; Dr. Irving L. Raines, U. S. Post Office Dept.; 
A. L. Cole, general business manager, Reader’s Digest; Walter D. Fuller, chairman, 
Curtis Publishing Co., and MPA board chairman; Marvin Pierce, president, McCall’s; 


Seymour Wiese Carr Wolcott Hart Behike McLatchie 


MORE OF THE SAME—Also enjoying the MPA meeting were Edward P. Seymour, v.p. and 
general advertising sales manager, Crowell-Collier; Otis L. Wiese, v.p., editor and 
publisher, McCall’s; William B. Carr, v.p. and advertising director, McCall’s; Alan 
Wolcott, Audit Bureau of Circulations; William B. Hart, advertising director of du 
Pont and ABC director; Harold L. Behlke, advertising director, U. S. News & World 


Mullen Ryan Hickey Westland Stewart Sanderson 


Bernard Auer, circulation manager, Time; Bernard Barnes, Time v.p.; W. H. Eaton, 
publisher, American Home; W. H. Mullen, Magazine Advertising Bureau; Jerry Ryan, 
v.p. in charge of advertising, Woman’s Day; Lee C. Hickey, editor, Elks Maga- 
zine; Clayton C. Westland Sr., v.p., McCall Corp.; Ford Stewart, publisher, Christian 
Herald, and Richard Sanderson, v.p. and secretary, Family Circle. 


Crombie Babcock Sweet Zach McCabe 


Report; John McLatchie, advertising director, Time; David Crombie, advertising di- 
rector, Reader’s Digest, Toronto; Richard J. Babcock, president, Farm Journal; Charles 
Sweet, advertising manager, Capper Publications; Philip Zach, v.p. and advertising 
director, Capper Publications, and Gibson McCabe, v.p., Newsweek. The meciing was 
held at the Greenbrier. 
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America’s Business 
Future Depends on 


Advertising: Porter 


ATLANTA, June 16—Since 62% 
of the nation’s total sales volume 
comes from individual consumers, 
the future of American business 
depends upon the power of sales 
and advertising to make consum- 
ers buy, according to Sylvia Por- 
ter, financial editor of the New 
York Post. 

Speaking at the fifth annual 
Advertising Institute here last 
week, Miss Porter said savings are 
at a record peak, and while sta- 
tistics show that today’s consum- 
er is spending the same or more 
for services, less is being spent on 
hard goods. 

The sales barometer, she said, 
will reflect the influence that ad- 
vertising and customer relations 
will have on the consumer who has 
more spendable income than ever 
before. 


= Speaking on television adver- 
tising, Horace Schwerin, president 
of Schwerin Research Corp., said 
that effective tv commercials play 
as important a part in sales re- 
sponse as size of the viewing audi- 
ence. Tests have proved that tv 
commercials incorporating sim- 
plicity together with a combina- 
tion of visual demonstration and 
audio explanation are remembered 
best by the viewer, he said. 

According to William Bond, ad 
manager of J. L. Hudson Co., De- 
troit, too much emphasis is often 
placed on the artistic quality of 
an ad—not enough stress given to 
simple, yet complete selling copy. 
Potential buyers, he added, want 
the entire story presented concise- 
ly and truthfully. 

In another address, George 
Doyne, Doyne Advertising Agen- 
cy, Nashville, pointed out that the 
agency business in the South has 
realized only about half of its po- 
tential. He said agencies should be 
willing to provide a complete 
service rather than just produc- 
tion and placement. 


‘Mike and Screen Directory’ 
Published in New York 

The Radio-Newsreel-Television 
Working Press Assn., 270 Park 
Ave., New York, has published its 
1954-55 “Mike and Screen Press 
Directory.” Though published pri- 
marily for the group’s member- 
ship, the 350-page volume is being 
marketed as a reference book on 
the field of news reporting. 

Most of the book is devoted to 
listings of U. S. radio and video 
stations and their news facilities, 
news contacts in New York, pub- 
lic relations firms in the New 
York area, civic department con- 
tacts, newsreel companies, etc. 
The price: $10. 


Chicago Television Council 
Compiles TV Bibliography 

A 47-page “Television Bibliog- 
raphy” has been issued by the 
Chicago Television Council, 20 N. 
Wacker Drive, Chicago, as an edu- 
cational project of the non-profit 
organization. It is believed to be 
one of the first definitive lists of 
available books on tv. 

The council is making the bibli- 
ography available to the industry 
at cost ($1 per copy). The bibliog- 
raphy, compiled by Earl Silvers, 
was directed and edited by Dr. 
Charles L. Allen, assistant dean 
and director of research of the 
Medill school of journalism of 
Northwestern University. 


Etkes Moves, Adds Kessler 
Asher B. Etkes Associates, New 
York, has moved its office to 6 E. 
39th St. Leon M. Kessler, formerly 
with National Painters Magazine 
and General Electric Co., has 
joined the staff of the public rela- 
tions and sales promotion counsel. 


WA 
WALTER F. BROICH (left), v.p. of 
Naegele Advertising Co., Minne- 
apolis, was elected president of the 
outdoor advertising company. Rob- 
ert O. Naegele (right), formerly 
president, has moved up to chair- 
man of the board of directors. 


Modern Homes to Ross Roy 
Modern Homes Corp., Dearborn, 
Mich., maker of prefabricated 
houses, has named Ross Roy Inc., 
Detroit, to handle its advertising. 


Schram Heads Swink Service 

Joseph F. Schram has joined 
Howard Swink Advertising Agen- 
cy, Marion, O., as director of the 
agency’s new news service depart- 
ment. Mr. Schram formerly was 
director of public relations for the 
Home Builders Assn. of Greater 
Cleveland. 


Shopping Center Names Dowd 

Lincoln Plaza Corp., Worcester, 
Mass., has named John C. Dowd 
Inc., Boston, and Dowd, Redfield & 
Johnstone, New York, to handle all 
advertising and promotion for the 
new $6,000,000 Lincoln Plaza 
Shopping Center. Newspapers, ra- 
dio and outdoor advertising will be 
used. 


‘Big Playback’ Kicks Off 

Ethyl Corp., New York, is spon- 
soring the 1954 edition of the “Big 
Playback,” with Jimmy Powers, in 
about 45 markets bought on a spot 
basis. Batten, Barton, Durstine & 
Osborn is the agency. The Screen 


|Gems produced film will be syn- 


dicated in markets outside the 
Ethyl area. Last year’s “Big Play- 


back,” with Bill Stern, also aired 
by Ethyl, has been sold to local 
sponsors in 59 markets. 


the LOWEST MILLINE RATE 
of any daily newspaper 
in Canada! 


Two years growth of a typical San 
Diego suburban development. 


1954 


POPULATION 


Providence, R. |... . 
Denver, Colorado . 
Miami, Fia.. . . . 
Indianapolis, Ind. . 
San Antonio, Texas . 
Rochester, N.Y. . . 
Akron, Ohio .. . 
Salt Lake City, Utah 


» « « 704,500 
- « + 669,700 
«+ « « 652,300 
- « « 593,400 
- « « 536,400 
- « « 515,300 
- « « 437,100 


300,400 


SAN DIEGO, caurorna 720,100 


Data Copyrighted 1954 


Sales Management, Survey 


of Buying Power; further eetasaics not licensed, 


San Diego is a mighty-market 


— twenty-third in the nation — 
worth over a billion dollars — 
and reached best by the 
SATURATION coverage of 
the San Diego Union and | 


Evening Tribune. 


THE MOST 


SAN DIEGO 
CALIFORNIA 


IMPORTANT CORNER , 
IN THE U.S.A. 


Me ep ae 


San Diego Union 


Fi VENING TRIBUNE 


REPRESENTED NATIONALLY BY THE 
WEST-HOLLIDAY CO., INC. 
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Carchia Joins John Philips 
Ed Carchia, 
space «nd production manager 


vertising, Bloomfield, N. J. 
Mutual Shoe to Silton 


Mutual Shoe Co., 
Mass., 


footwear. 


formerly assistant | i. 


jones Co., New York, has | 
named copy and public rela- | 
ms director of John Philips Ad- 


Marlboro, 
has appointed Silton Bros., 
Boston, to handle advertising for 
its new Pom Poms line of fashion 


of | 


| 


the way to 
more sales. 


more quickly in 


the making-it- 


a Penton publication 


ate eee oon ae ee 


'~ |sales manager. 
£— \public relations will be under the 
_...|direction of H.T.G. Gill, with Carl 
~+ |D. Lockhart as advertising super- 


“ = Penton building: Cleveland 13, Ohta 


ee ee Hee Sant ae ee ee 

t é 4 ‘. 

ee * ss dee sa dele Ee Sadie, tee ans Sc, “aoe ahs “aia 
Sb dE a SRG oF ko RS, 


| S| | 
'|3-D, TOO—A 22’ expanse of pulchritude highlijhts 
_\this three-dimensional outdoor board for Pearson 


| Candy Co., St. Paul, plugging Nut Goodie candy 
bars. The unit will be shifted to new locations in 


the Twin Cities every month for the next three - 
years. Ray C. Jenkins Advertising Agency, Minne- 
apolis, designed the board, produced by Naegele 
Outdoor Advertising Co. 


Emerson Radio Bows in 
Canada; Ronalds Is Agency 

E | Emerson Radio of Canada Ltd., 
e~ |which will have full access to de- 
. |velopment engineering of Emerson 


more-automatic — Radio & Phonograph Corp. in the 


U. S., has been formed in Mon- 


i. treal. S. J. Sinclair has been named 


-.|president and Rupert K. Grant 
Advertising and 


visor. 

Ronalds Advertising Agency, 
Montreal, has been named to han- 
dle advertising for the new com- 
ipany. A spring campaign is ap- 
pearing in daily newspapers and a 


+ |full campaign will be launched 


late in September for the new 


ceivers and air conditioning units. 


THE DETROIT AREA'S 
MOST POWERFUL 
TV STATION 


CHANNEL 
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WATTS | 


JOINS CKLW’s* 


50,000 WATT 


* Beginning about Sept. | 


Adam J. Young. Jr.. Inc.. 
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1954 Liquor Advertising in Newspapers 


May Surpass Record Set in ‘53: Corrado 


(Continued from Page 2) 
Times is next with $634,834. 

The most advertised Canadian 
whisky in newspapers is Seagram’s 
V.O., which spent $290,884 in the 
medium in ’53. Haig & Haig 5 Star 
leads all Scotch whiskies with a 
53 outlay of $318,220. Gordon’s gin 
outspent other gins in newspapers 
with an outlay of $464,030. 

The growth of the vodka market 
and Smirnoff vodka’s leadership 
in the field, the handbook says, 
enabled it to become the 22nd most 
advertised brand in newspapers 
among all types of liquor with a 
budget of $443,889. 


= The handbook contains a listing 
of advertising expenditures by 
company and brand for distilled 
spirits in both newspapers and 
magazines. 

Among magazines, Life receives 

more dollars of liquor advertising 
annually than any other, but The 
New Yorker gets more pages than 
any other magazine. 
Seagram’s is the largest user of 
magazines. The most advertised 
brand in magazines regardless of 
type of liquor is Four Roses. In 
53 Old Crow became the second 
largest user of magazine space 
with its campaign on behalf of its 
straight bourbon as a sister prod- 
uct of its bonded bourbon. Its ex- 
penditure of $915,251 in magazines 
was only slightly ahead of the 
total outlay for Seagram’s 7 
Crown, which was $910,996. 

The most advertised bonded 
bourbon in the medium was Old 
Forester, which spent $765,639, 
and the most advertised straight 
bourbon was Early Times with an 
outlay of $622,239. 


= The most advertised gin in mag- 
azines during ’°53 was Seagram’s 
Ancient gin; the most advertised 
Canadian whisky was Seagram’s 
V. O.; and the most advertised 
Scotch was Black & White, dis- 
tributed by Fleischmann. 

In a chapter devoted to the 
Negro market it is pointed out 
that there are about 150,000,000 
Negroes in the U. S. today with 
an estimated spending power of 
some $15 billion. Between 1940 
and 1950 the earnings of Negro 
families increased 192%, com- 
pared with 146% increase for 
white families. A survey conducted 
by Jet and Ebony in July, ’53 
showed that Seagram’s V. O. and 
Canadian Club rated among the 
top for brands in outlets in Cleve- 
land and Chicago, with A blends 
and bourbons rating high in city 
after city. 


Similar data as given for news- 


papers and magazines is presented 
for transportation and outdoor ad- 
vertising, with more or less the 
same companies and brands lead- 
ing also in those media. 

On point of purchase advertis- 
ing, it is pointed out that about 
20% of total advertising expendi- 
tures by distillers is accounted for 
by display in various forms. This 
means a 1954 investment of about 
$15,000,000 for window displays, 
counter cards, island units, back- 
bar signs, etc. 


s As the largest distiller in the 
field, doing about 30% of the in- 
dustry’s total volume, Seagram is 
the most notable user of display 
just as it is the leader in newspa- 
per and magazine advertising. 

Other vital statistics in the hand- 
book include: 

1. High liquor prices are turning 
consumers to beer, wine and boot- 
leg whisky. In 1953, wine con- 
sumption was at its peak, beer 
consumption was within 2% of its 
1947 record year, but liquor con- 
sumption was about 20% below its 
1946 peak. 

2. About 55.7% of the price of 
an average fifth bottle of liquor, 
which retails between $4.25 and 
$4.50, represents taxes. Another 
25% represents the retailer’s mark- 
up, and the remaining 9% in- 
cludes the cost of producing, 
aging, bottling, shipping and pro- 
motion. 

3. The average retailer is lucky 
to net 2 to 3% on his sales; the 
average wholesaler nets 1 to 2% 
of his gross sales; and distillers 
net about 3.3%, which includes 
income from other sources. 


WNBT Ofters Color Breaks 
WNBT, NBC-TV’s New York 
outlet, has announced that it will 
accept color station breaks imme- 
diately. This is believed to be the 
first station to offer color an- 
nouncements. Color station breaks 
are available for an additional 
color cost for handling throughout 
the schedule except for early 
morning and late evening. Slide 
breaks are acceptable, but no film 
as yet. Live color participations 
also are being offered on “Here’s 
Looking at You,’’ Monday through 
Friday from 1:30 to 2 p.m., EDT. 


Farm Paper Names Reps 
Breeder’s Gazette, Louisville, 
has appointed Edward S. Town- 
send Co., Los Angeles and San 
Francisco, as western representa- 
tive and Aubrey Williams Jr., 
Montgomery, Ala., to represent it 


in the South. 


Advertising Age, June 21, 1954 


Coming 
Conventions 


*Indicates first listing in this column. 

June 20-23. Advertising Federation of 
America, 50th annual convention, Hotel 
Statler, Boston. 

June 20-24. Assn. of Newspaper Classi- 
fied Advertising Managers, annual con- 
vention, New Orleans. 

June 23. U. S. Trade Mark Assn., an- 
nual meeting, Hotel Pierre, New York. 

June 27-30. Advertising Assn. of the 
West, 51st annual convention, Hotel Utah, 
Salt Lake City. 

June 28-30. Newspaper Advertising Ex- 
ecutives Assn., summe: meeting, Hotel 
Del Coronado, Coronado, Cal. 

July 3-4. National Assn. of Advertis- 
ing Distributors, The Greenbrier, White 
Sulphur Springs, W. Va. 

*July 9-11. Northwest Daily Press Assn., 
summer meeting, Robert’s Pine Beach 
Hotel, Gull Lake, Brainerd, Minn. 

*July 14-18. Trans-America Advertis- 
ing Agency Network, annual conference, 
Seattle. 

Sept. 10-12. Midwestern Advertising 
Agency Network, Sheraton Hotel, Chica- 


Sept. 18-21. Advertising Specialty Na- 
tional Assn., annual specialty fair, Palmer 
House, Chicago. 

*Sept. 18-21. Advertising Specialty Na- 
tional Assn., fail specialty show, Palmer 
House, Chicago. 

*Sept. 20-23. Premium Advertising Assn. 
of America, New York premium show, 
Hotel Astor, New York. 

Sept. 23-25. Newspaper Advertising 
Managers’ Assn. of Eastern Canada, an- 


nual convention, Mount Royal Hotel, 
Montreal. . 
Sept. 26-29. Pacific Coast Council, 


American Assn. of Advertising Agencies, 
Hotel Del Coronado, Coronado, Cal. 
Sept. 26-30. Financial Public Relations 
Assn., annual convention, Hotel Statler, 
Washington, D. C. 
Oct. 4-5. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 
Oct. 7-9. Pennsylvania Newspaper Pub- 


lishers’ Assn., annual convention, Penn 
Harris Hotel, Harrisburg. 
Oct. 9-12. Mail Advertising Service 


Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 13-15. Direct Mail Advertising 
Assn., annual convention, Hotel Statler, 
Boston. 


Oct. 18-19. Agricultural Publishers Assn., 


annual convention, Chicago Athletic Club, 
Chicago. 


Oct. 18-19. Boston Conference on Dis- 
tribution, 26th annual conference, Hotel 
Statler, Boston. 

Oct. 21-22. Audit Bureau of Circula- 
tions, 40th annual meeting, Drake Hotel, 
Chicago. 

Oct. 31-Nov. 2. Screen Process Printing 
Assn., annual convention, Hotel Jeffer- 
son, St. Louis. 

Nov. 7-11. Outdoor Advertising Assn. 
of America, annual convention, Hotel 
Commodore, New York 

Nov. 8-10. Assn. of National Advertisers, 
annual meeting, Hotel Plaza, New York. 


Super Market Institute 
Offers Co-op Research Plan 

The Super Market Institute, 
Chicago, has published “A Plan for 
Cooperative Marketing Research 
in the Food Distribution Industry.” 
The report, by William Apple- 
baum, presents the concept, scope 
and some of the mechanics of in- 
dustry cooperative marketing re- 
search and how the results can be 
utilized. 

Copies have been sent to mem- 
bers of the Institute, manufac- 
turers, trade associations and 
others. A limited number of copies 
still are available without charge 
from the Super Market Institute, 
500 N. Dearborn St., Chicago. 


Leary Associates Bows 

David F. Leary & Associates, 
merchandising, advertising and 
sales promotion organization, has 
opened offices at 500 Sansome St., 
San Francisco. The new company 
will service grocery product man- 
ufacturers, food industry associa- 
tions and suppliers. Mr. Leary 
formerly was director of merchan- 
dising of Leslie Salt Co. and Long 
Advertising Service, both in San 
Francisco. 


Robert Taplinger Named 
Tele-Sessions and its affiliated 
company, Theater Network Tele- 
vision, New York, have appointed 
Robert S. Taplinger & Associates 
to handle their public relations. 
Tele-Sessions was a pioneer in 
producing closed circuit tv meet- 
ings for industry. TNT presents 
closed circuit tv attractions in mo- 
tion picture theaters. 
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You Ought toKiow . . karl Mann 


The career of the new board 
chairman of Associated Business 
Publications covers virtually the 
whole period of modern business 
paper development. He has seen 
the start of many of the practices 
now taken for granted in the busi- 
ness paper field, such as circula- 
tion audits, agency commissions, 
stricter editorial standards and 
the trend toward intensive special- 
ization in selected markets. 

Although he looks and acts a 
dozen years younger than his age 
(he was born in Milwaukee, Nov. 
27, 1888), Karl Mann has been in 
the publishing business since 1912, 
three years before the Audit Bu- 
reau of Circulations was formed. 
Since then, as president of Case- 
Shepperd-Mann Publishing Corp., 
New York, Mr. Mann has helped 
to make publishing history. And he 
frankly admits that he has enjoyed 
every minute of it. 


= He took his B.A. degree at the 
University of Wisconsin in 1911. 
After a year of post-graduate 
work, during which time he served 
as business manager of the Journal 
of Geography, published in Madi- 
son, he joined Iron Age, then pub- 
lished by United Publishers Corp. 
in New York. At a weekly salary 
of $20, he went to work collecting 
delinquent accounts for the sub- 
scription department. 

His association with Iron Age 
came about as a result of his ac- 
quaintance wtih the late Merton 
Robbins, founder of Robbins Pub- 
lishing Co., who, in 1912 was gen- 
eral manager of IA. 

Mr. Mann learned the publish- 
ing business the hard way. After 
several months of collecting back 
subscription accounts, he was pro- 
moted and sent out on the road 
selling for the service department 
to learn copywriting, advertising 
layout, artwork and typography. 
Within a short time he was made 
head of the department. 


= In those days most business pa- 
per publishers maintained special 
departments to handle copy and 
artwork for advertisers. Two years 
later, Mr. Mann became a junior 
salesman and served with such 
well-known Iron Age salesmen of 
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Karl Mann 


those days as Fritz J. Frank, later 
publisher of the magazine, and 
Emerson Findley. Just about the 
time the U. S. entered World War 
I, Mr. Mann was appointed assist- 
ant to C. S. Baur, advertising man- 
ager. 

During the war, Mr. Mann 
served as a top sergeant in an en- 
gineering unit at the Aberdeen 
Proving Grounds, Md. Because of 
his Iron Age experience, he got 
out the camp book and sold several 
thousand dollars worth of adver- 
tising on which he received com- 
missions. 


a Mr. Mann resigned from Iron 
Age in 1920, shortly after return- 
ing from World War I, to become 
advertising manager of Fire & 
Water Engineering. Early in 1925, 
he and two fellow employes, Her- 
bert Case and Fred Shepperd, 
bought the publication and formed 
the present publishing company. 
They had to borrow money to 


swing the deal and had to struggle 


for several years before they began 
to make money, Mr. Mann re- 
calls. 

The division of responsibilities 
originally set up has been main- 
tained ever since with Mr. Case as 
general manager and financial 
watch dog, Mr. Shepperd as edi- 
torial director, and Mr. Mann han- 
dling advertising and promotion. 

Since the founding of C-S-M, 
the original magazine has been 
split into two publications—Fire 
Engineering and Water Works 
Engineering—and two additional 
publications have been launched— 
Wastes Engineering and Electricity 
on the Farm. The latter is used 
by 300 power companies for dis- 
tribution to 750,000 electrified 
farms each issue. 


= Mr. Mann is a firm believer in 
specialization in business papers. 
Specialized vertical papers, he is 
convinced, do a better job for their 
readers and advertisers in this age 
of specialization than papers that 
try to cover too many fields. 

He is also a strong advocate of 


Iodine for Caroline 


Aucusta, ME., June 15— 
The Maine Sardine Industry 
has hit on a powerful sales 
argument, but apparently 
hasn’t decided how to put it 
to use as yet. 

In a recent bulletin, the 
sardine industry quoted 
Journal of the American 
Medical Assn. on the rela- 
tion between seafood and 
fertility. 

“High in the Andes Moun- 
tains of Peru, marriageable 
girls and pregnant women 
were fed fish eggs...rich in 
vitamins and iodine. They 
had learned that seafood 
contains an element neces- 
sary to conception and to 
the maintenance of preg- 
nancy, modern doctors ex- 
plain. 

“Today, men judged to 
have low fertility some- 
times are given iodine prep- 
aration as a general tonic. 
In one case the man’s wife 
became pregnant’ two 
months later.” 

In its press release on this 
fish story, Batten, Barton, 
Durstine & Osborn points 
out that the current adver- 
tising slogan for Maine sar- 
dines is “Protein for Pen- 
nies,” and suggests that it 
might well be amended to 
“Iodine for Caroline.” 


paid circulation. Commenting on 
the need of an organization such as 
ABP, Mr. Mann emphasized that 
he is “firmly convinced there will 
always be a need for an organiza- 
tion of publishers who believe in 
the principles of voluntary paid 
circulation and in ABC audits as a 
criterion of value.” 

Mr. Mann lives in Upper Mont- 
clair, N. J., with his wife, daugh- 
ters Cynthia (who will enter 
Wellesley in September) and 
Marcia, 12, and his son Mawry, 10. 
In addition to his family and busi- 
ness, his hobbies are golf, art, 
stamp collecting and travel. 


a He is a member of the Amer- 
ican Water Works Assn., American 
Public Health Assn., American 
Public Works Assn., National In- 
dustrial Advertisers Assn. and 
many other business and profes- 
sional organizations. 

In 1941 he served as president of 
the Water Works Manufacturers 
Assn., and in 1951 represented the 
American business press at the In- 
ternational Advertising Conference 
in London. He is a former director 
of the Advertising Club of New 
York, a member of the Engineers 
Club, Railroad-Machinery Club 
and the University Club and of the 
Sons of the American Revolution. 
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Speer Gets Four Accounts 
Speer Advertising Agency, Los 
Angeles, has been named to handle 


advertising for four accounts. They 


are Johnson & Flaherty Mfg. Co., 


|Los Angeles maker of specialized 


materials handling equipment; 
Mahlon Wolff Co., national repre- 


‘sentative and distributor for Gil- 


landers Mfg. Co., Phoenix maker 
of industrial pneumatic devices; 
Delta Lines Inc., San Francisco 
freight line, and R. Taylor Co., Los 
Angeles distributor and national 


representative for Baker leather 
products. 


Benrus Watch Sues Bulova 

Benrus Watch Co., New York, 
has filed a patent suit in U. S. 
district court of Rhode Island 
against Bulova Watch Co. Bulova 
is charged with “deliberate in- 
fringement” of a Benrus patent for 
a basic structure for waterproof 
watch cases. Benrus says it has 
invested large sums in developing 
and advertising its cases. 


Clancy Joins DeLisser 

Edward F. Clancy, formerly 
with Fletcher D. Richards Inc., has 
joined the New York sales staff 
of DeLisser Inc., publishers’ rep- 
resentative. 


When you BUILD a new home 
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thank you, 
INDUSTRIAL MARKETING 
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Jor Editorial 
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1954 
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International Markets 


For outstanding single issue 
published during the period 

ending December 31, 1953 
in the sixteenth annual 
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—— 


i) 


From the number of 
our subscribers who keep 
coming back for more, 
year after year, we had a 
suspicion our editorial 
content was pretty fair. 

And when we saw ad- 
vertisers coming back 
again and again, month 
after month, and year 
after year, we sort of 
suspected they must be 
getting results. 

But it’s still nice to be 
told you’re doing a good 
job. 


so we repeat—thank you, 
INDUSTRIAL MARKETING 


For the Staff of 
Dun & Bradstreet’s 


INTERNATIONAL MARKETS 


A. O. Stanley, Editor 


PASADENA, CALIF., 234 E. Colorado Street, Ryan 1-9155 
DELAND, FLA., 202 Conrad Building, 1417-W 


Sot ees ReeN Oe, SR Ras We Bont Peak DM Me rk? Sik eal gee ee ec ines) ph a eas har tra atten! aig Serie: A ay gis Sure Gi nae ey a Qo ae ht 2 i? ah ae, BENS Pian peo. FY Scag RE Map BRE. cue Ree 7 late? one oe, a Nee whe yk Ore Ty sae oe oot Bin. eee Ee % ae tS | #) aoe ee eae 
Pn ne 7 UR Shares Pe UF Sake Pane 2 5 emt MOLE Re UNIS eg bY ii Ae dee et nee ele eek ae et Lorine Faye satan awe. 1 i < pi : eat ante Reh eth so eke eee epee 7 RED ia np SiG: GG me Ste agit Rg ee BE oe Pel oe eRe 
PF BS ARCO SURE RS Sar pea seb PCA isle NOUR GT OR NER mas C eure inet, ae TN Moone , ig Mee ape hy Wet Ai es HRS TED! Spy tgs Sete hs ire Salad : mi Gia as Se 8 Se rte Oe na Ging Ne coe mney ees eee eta OF ace gay A OO AA, ether La enge ts GEM SESS 2! ae Sy yee 

ett che DUPE te ae ok eee ak wet or POR EET Sh opie taee eieiieras Dehn fbi veined et ee a ale. oe ee Ee UL an ARE errs, «2 pamela: Sa fe Be Sopa ant a : eStats oa oe CPSP eae eng se gent Haan ity Segoe Sige ie Fe as Rees ee eee ome Byes e° 

c rg Werieate Tin ecg. Wake at SM ae ee eth ey ss ek ae er were (Agee Ae De ab ay OF ee tee gS Li, To pc aang eke 7 a A eee age aan Sed ge art ter ata) rs og SIE Sine, Jo reta Mee arene eRe Gems Tae oe ots eRe ees a | ee oppre Bathe ee ap Ie th 
se 2 MR RS co Ce SUR eRe RES ea ci ad cewek a mum PN ee ae RU 0 SG, PRM Oh Gi gee DDE ae eae, seo teeta COM Sari Ro OAH? iy Tere mene SO 2 apm + wr Wee oak te 
Bn SS RRR gates oe ete ees eae ee et een ha MM MS oh ah Sa ete oe aS ate pei Sas eee Poe get F AEN Se Nt Beast ag REO bed gam ee Gm Be pees ee me ws a F gee Sere es eae rahe ga es é PRE es é pate: oa a Peete 
mer hora nie ee Bock. . Zeger eee oat een ct am iy cP ay SU Spy ot i ea 4 3 e n Bg seat te: pats a7 : Lowel oh ‘< eo : yee fier meee 
ee. Pier 5 mina he ade & Saab ee ¥ eR eS Sle ee Abela ; f i es ; erat a. ie: - Bais ae ob A : 
oe SR Piet Noe sO sewage OM as Pe Re oh eens Pe sy ; Cerne iy seammeeranr ia le Waa cae ence Re Ge ape i aR yh oS it ae alae Sine Peale ie Dae tea nt At ew (5 J eae ‘ Ee Gear cei Sameer ts estes 
Bi ror rer SRG Ae Mg are eric) x Saco RRR > a eS : SOME, CR ie eee ecm eS oe ee Sepae ideas styemkeah * ante A fate ee ee ee ee re eee 
eae: eee , : 2 : ; . een 
pear cca 
ee ; 

' 
ee 55 : 
; ) ——_—_—_—_—_—————_—_—_—_—_—_—_—————————ee—a———__ | 
' 
= wo 
a 
| ee | 
) ' “ PR % = 
‘ bs See Rye SS 
E ee ee 
c 4 a Ey Nae: keg ee SS 
. ee eae Cc f 
‘ a ana Nd eee | 
— Sr A | 
, br i a2 ‘s ee q ~~ S 
| Anaad - a AG 
een ‘ oe 
; | ae a 
{ oe ¥ S 
Sa es SS 
| aa eR el 
‘ ace ee ee Se 
SS a ei Seg 
a ae PA 
Ge ok ; 8 ene 
Be 4 » é See 
t i ! | —. : 4 t baa ; 

3 | — syste: aaa os | oa 
ee, Sah | a , ihe cie laa rons 

ea ey eail ee 

veg te | ; ‘ ute 

erm See lte 
oak a | <i 
ea ee a 
VCs ripe ihe ox 

See | =. 
Bian ets | | sey 

PERS Lae yee 

ey ae 

Regt | Fas 

Sor avy Te | en), 

Per ae nn, eT Pal 
Pos * | 

oul j 

a 7 RS 
ee. Pm has 
& es see fe 

am . ee 

eet ea iy 

om z Peng 

- nt i rad 
ieee hg 
emcees a 
; r Feet 
ewe “ie 
eke | aa 
ans ee r a ‘i 
Seagiie f aoe 
eee eG 
eae ue, 
a Res tT, ae 
ie: aaa 
ei 7 \° ae 
eS | 7 +i 
eee es 5 nee 
| \ ae | 
Pre 
; Meat 
Ieee ; 2. oe 
iyuehaies 3 * 
cane | car 
aes | \ J 
ek a 
ee wt 
= eee SQ editorial competition a 
te Ope oP 
separ 2 Nes 
cee ° \ fue 
dae D cc 
Poni a 
as ead Xe \ - 
ee SS = 
Bk eee s \\ eee 
eee er 
ae <~..S bic 
ee fac ; KS “SS Pes 
a ee ae i Pi 
eee: ' _ RE I SRR 35H Conducted by ar 
sag ae en a ai 
cae ight a 
re ae os 
pies re 
ees hae 
et Re a - ra 
gree eas | ee 
; ' | , wet © Bees i bere 
vise © hes cis 
pete t i] : 
: ‘ 4 i = 
—— | | e 
BCs Hers ' | oe * ally 
oy ane | | if ‘Tam Cagarare ae 
ey ro } ee 9 
Ne ato . . : 
7 i 4 ; | Ren nn nn nn cn ncn ncn c ccc ccc Ssersssssesssssssssssssensssesnsnsssesens é a 
Fee a Bs q ; F : ie 
bas resend ta te 
ae ee pecs Oe aang cae 
"Slew nere ESET a | hes 
same oe phone Pind 
ok: Weg, ~ > a ; 
Mahia aed a = « 5 
Apres Re. , Z a. , " a 
aes ee } 4 i y 
Uys eee - j a 
ee \: off Fe Pe a + 7 
fy Me 4 wo . adn» ae 
Te Rise ae go : 
Peer ner at o 
pe a ses oe yw 
| Ase See | | 
q A\\ and aver er ae 
ot a 
SS Oa os 
3 1 yt 7 . eat 
: ‘ I, ( “ ) ~ , ) i ea < 
<a Sf Se 5 bs eh : 
a7 x Se DN 
bs ea sation tS SA 
; : . - tte, — ya . 
: ; 4 by + Bt hy = Ye : | 
, \ ‘ seh A> iii oh ah “ato a 
; oth 1 BP an DALES 
< fi _* eae GOS a < 
yn, a Ee eee 
: 4 ¥ i: ae 
; : \ fied ~ «, ‘oe pnt XAG ——— 
, “ a ay = 4 egit srt : 
: a = $30) Re ot a : 
‘se Seale 7 / 2S we ert i age ie 
eek. ; a 4g Hias we wn ve et eo 
eee ] : ne Oya aa ® 
° Saat iy 5 gti “i 
ae ime ra Pa ea : \ ut? we . 
fa es > a oe ee* * 
‘ y ao ener poi? 
Ee ‘ : oe ren 
* ie og : po be a 
eae ae org nel 8 
— | : Po 
' ee : 
% : a * . : * ‘ a i : : : = ‘ 
' ite eer! o) as has - so ae Pat a G " ‘ . & ae ~ 3 ”- at mi af . . . : <t 


oe ae 


56 


Tais Week in Washington... 


F iC Avoids ‘Expert’ Controversy 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, June 17—Members 
of the Federal Trade Commission 
should be breathing easier—an un- 
expected turn of events has re- 
lieved them of the embarrassment 
of passing on the expertness of 
the expert they appointed to head 
their special committee on cost 
justification. 

This committee has a difficult 
and important job: to develop cost 
procedures which will enable 
business men to test for them- 
selves the validity of promotion 
allowances and discount sched- 
ules. Business men have long con- 
tended that they have no way of 
knowing when an allowance will 
be considered unfair, so there was 
understandable enthusiasm when 
an outstanding economist, Prof. H. 


To give you 

a complete 

selling program 

to radio and 
electronic engineers, 


IRE provides all 3! 


“Proceedings 
of the 1.R.E” 


puts your product 
promotion monthly 
before the “thinking and 
doing” engineers in the 
fabulous, fast-moving 
radio-electronic industry. 
Circulation 38,945 (ABC) 


IRE DIRECTORY 


provides 35,000 
engineers educated to 
buy and specify with 
your detailed product 
data for ready reference 
all year long. 


RADIO 
ENGINEERING SHOW 


... the eye-opening event 
of each radio-electronic 
year...where over 
40,000: engineers come 
to you for all that’s new. 


For complete facts, 
ask IRE about all 3! 


Engineers are educated 
to specify and buy. 


The Institute of Radio Engineers 


Adv. Dept. 

1475 Broadway 
New York 36, N. Y. 
BRyant 9-7550 


F. Taggart of the University of 
Michigan, agreed to head the 
committee of distinguished ac- 
countants and economists who 
were named to tackle the issue. 


a Within a few weeks, however, 
there was an unexpected complica- 
tion: Prof. Taggart became contro- 
versial. Some of his costing 
theories were used by Sylvania 
Electric Products Co., Boston, to 
justify the discounts it gave to 
certain purchasers of radio re- 
placement tubes. Webster Ball- 
inger, the FTC hearing examiner 
considering the Sylvania _ case, 
ruled in no uncertain terms that 
the Taggart theories “have not 
been established as a sound ac- 
counting method.” 

These explosive differences 
would normally have been dumped 
on the commissioners for final de- 
cision. But this week the FTC at- 
torneys who had pressed the com- 


plaint suddenly threw in_ the 
sponge. While they refused to con- 
cede the validity of the Taggart 
cost theories, they told FTC that 
so few tubes are involved in the 
case that no public purpose will be 
served by continuing the contro- 
versy. 
* * e 


The Food & Drug Administra- 
tion, which took a $426,000 budget 
cut this year, is having more mon- 
ey trouble. Without explanation, 
the House has agreed to chop it 
another $100,000 next year. 

This action was taken over the 
protests of Oveta Culp Hobby, the 
Secretary of Health, Education and 
Welfare, who pointed out that FDA 
has only 200 inspectors to cover 
96,000 factories producing $50 bil- 
lion worth of food, drugs and cos- 
metics. In general, FDA enjays 
sympathetic support from those 
it regulates because its effort to 
hunt down contaminated and mis- 
labeled products encourages pub- 
lic confidence in the products of- 
fered for sale. 

Rep. Leonor Sullivan (D., Mo.), 
who hoped to keep FDA at its 
present $5,200,000, said she was 
warned that the appropriations 
committee leadership would not 
accept her amendment. During 
floor debate there was only one 
hint of the motive for ordering a 
further cutback. This came when 
Rep. Fred Busbey (R., Ill.), chair- 
man of the subcommittee hand- 
ling FDA funds, made a passing 
reference to the fact that he has 
a “voluminous file” about efforts 
of FDA to “get witnesses” against 
a “certain spring water company.” 

FDA claims this spring water 
is offered as a treatment for ar- 
thritis, rheumatism and other ail- 
ments. It looks as if the spring 
water company is more effective 
at “getting FDA” than FDA is at 
getting the spring water company. 


Marketers and others who use 
federal statistics have been in- 
vited to tell the joint congression- 
al committee on the economic re- 
port about weaknesses and gaps 
which should be remedied. Views 
should be in writing, and they 
should reach the subcommittee on 
economic statistics, under Rep. 
Henry O. Talle (R., Ia.), before 
July 12, when a two-day hearing 
will be held to evaluate statistical 
work currently carried on 
throughout the government. 
Among other things, the sub- 
committee wants to know of sig- 
nificant weaknesses in concepts, 
accuracy, timing, collections and 
procedures of existing statistical 
series; gapS and suggestions for 
closing these gaps, and the kinds 
of statistics and other economic 
information specifically needed in 


Homes 
Rank Program (060) 
1 1 Love Lucy (Philip Morris, 
CBS) .. 16,959 
2 Dragnet (Liggett & Myers, 
NBC) .... 13,518 
3 Bob Hope Show (General 
ee Se Se 12,317 
4 Ford Theater (NBC) .........ccsc0eees 11,321 
5 Goodyear TV Playhouse (NBC) ..10,929 
6 Pabst Blue Ribbon Bouts (CBS) .10,820 
7 Jackie Gleason Show (Schick, 
Sheaffer, Nescafe, NBC) ........ 10,780 
8 You Bet Your Life (DeSoto- 
Piymavtth, NRG) . ccssscccesscescocces 10,693 
9 Colgate Comedy Hour (NBC) ....10,551 
10 Red Buttons Show (General 
Foods, CBS) 10,304 


12 
analyzing the economic plans and| 


expectations of consumers, gov- 
ernment and business. 
. * ry 
Looks like the administration’ | 
postal rate increase bill is heading | 
for another 7 -oto finish. Members | 
of Congress re generally cool to) 
the idea of a rate raise, including | 
the 4¢ rate o. out-of-town letters. 
But it is incr-asingly evident that 
they will be 
istration wot accept the politi- 
cally popular postal pay hike bill 
unless it is «'so accompanied by a 
rate bill ofj:-tting the extra ex- 


pense. 

There’s si !l some confusion 
over the kiv of postal pay raise 
—if any—tit will pass. Organ- 


ized postal workers are fighting 
for an acros -the-board raise, but 
Postmaster General Arthur Sum- 
merfield is proposing a general 
reclassificatiin of postal pay 
scales to provide more incentive 
for advancement. The House post 
office committee has knuckled 
under to the demands of the post- 
al workers. However, Rep. Charles 
Halleck (R., Ind.), the majority 
leader, is backing Summerfield 
and has warned that no pay bill 
will pass unless it is acceptable to 
the administration. 
« * * 

Federal Communications Com- 
missioner Frieda Hennock thinks 
the commission has gone out of its 
way to demonstrate its unwilling- 
ness to hunt for solutions to the 
problem of the hard-pressed ultra 
high frequency tv broadcasters. 

In the past few days she has 
dissented from several FCC ac- 
tions establishing new v.h.f. sta- 
tions—one of them in Milwaukee. 
She is taking the position that the 
FCC should not approve any ad- 
ditional v.h.f. stations until the 
Senate interstate commerce com- 
mittee has a chance to complete 
its study of a variety of proposals 
for helping u.h.f. “Action on ad- 
ditional v.h.f. stations while the 
senators are studying the prob- 
lem tends to prejudge the very 
issues and proposed solutions now 
before the committee,” she said. 

. * * 
The Bureau of Internal Reve- 


nue warns that advertising agen- 


old that the admin-| 


“Wish my stesve didn hide my oom BUGIN I” | 


ee ee te eee 
Sen won a bape © wee 


© ee GN ostt He Lafl ay  e 


BACK? SO QUICK?—Elgin National Watch 
Co., Elgin, Ill., may strike some kids as a 
little premature with this full-page color ad 
in the Aug. 10 Look. The ad sparks a drive 


which will be backed with window 

streamers, newspaper mats and other pro- 

motional material. Young & Rubicam is 
the agency. 


cies and others who hire record- 
ing artists to make musical jingles, 
spot announcements and trans- 
criptions are expected to pay fed- 
eral employment taxes, including 
income tax withholding, on re- 
use payments as well as initial 
fees. 

Internal Revenue says the em- 
ployer-employe relationship ex- 
tends to reuse fees because the 
code of fair practices which gov- 
erns working conditions for re- 
cording artists specifies that addi- 
tional compensation is to be paid 
for reuse after the normal use 
period. 


Ad Dictionary in 8 Languages 
The International Chamber of 
Commerce has prepared a 600- 
page “Dictionary of Advertising 
and Distribution in Eight Lan- 
guages,” published by Verlag fur 
Recht und Gesellschaft Ag., Basel, 
Switzerland. The languages are 
English, Dutch, French, German, 
Italian, Portuguese, Spanish and 
Swedish. American representative 
is Albert J. Phiebig, P.O. Box 352, 
White Plains, N. Y. Price is $20. 


National Nielsen-Ratings of Top TV Shows 
Two Weeks Ending May 22, 1954 


All figures copyright 


Total Homes Reached 


by A. C. Nielsen Co. 


Program Popularity* 


Rating 

Rank Program (%) 
1 1 Love Lucy (Philip 

I IEEE ands dteniasceeisessenceersenise 58.5 


2 Dragnet (Liggett & Myers, 
NBC) 

3 Bob Hope Show (General 
DN IED scsidgtscexchakinnsscentaesiveve 45.1 

4 Ford Theater (NBC) 

5 Jackie Gleason Show (Schick, 
Sheaffer, Nescafe, NBC) 

6 Goodyear TV Playhouse (NBC) ....39.3 

7 

8 

9 


Godfrey’s Talent Scouts (Lipton, 
CBS) 
This Is Your Life (Hazel 
Bishop, NBC) 
You Bet Your Life (DeSoto- 
Plymouth, NBC) 
Pabst Blue Ribbon Bouts (CBS) ....37.9 


Prrvrrririreit ities 


10 


* Percentage of homes reached in area where program was telecast. 


Pulse Network TV Ratings 
April 1-7, 1954 


EVENING, ONCE-A-WEEK 
1 1 Love Lucy (Philip Morris, CBS) ....49.1 
2 Dragnet (Chesterfield, NBC) .......... 47.3 
3 Boxing (Gillette, NBC) .........--+ss0 43.7 
4 Groucho Marx (DeSoto-Plymouth, 
NBC) .. . 
5 Jackie Gleason (Schick, Nestle, 
Sheaffer, CBS) 39.5 
6 Milton Berle (Buick, NBC) ..........+... 33.7 
7 Godfrey & His Friends (Pillsbury, 
CBS) 32.9 
8 Ford Theater (NBC) 32.6 
9 Fireside Theater (P&G, NBC) ........ 32.4 
10 Burns & Allen (Carnation Goodrich, 
CBS) 31.9 
11 Our Miss Brooks (General Foods, 
CBS) ...... 31.3 
Toast of the Town (Lincoln-Mercury, 
CBS) 31.3 


13. Show of Shows (Several Sponsors, 

__< FSO enon ere ee 30.8 
14 Comedy Hour (Colgate, NBC) ...... 30.2 
15 This Is Your Life (Hazel Bishop, 


NBC) 30.2 


MULTI-WEEKLY SHOWS 
1 Howdy Doody (Several Sponsors, 
NBC) 


see eeeneeeeeees 


16.6 


2 Perry Como (Chesterfield, CBS) ....16.0 
3 Camel News Caravan (NBC) .......... 15.7 
4 Dinah Shore (Chevrolet, NBC) .....15.3 
5 Eddie Fisher (Coca-Cola, NBC) ...... 15.2 
6 Arthur Godfrey (Several Sponsors, 
CBS) .. 13.4 
7 CBS News (Pall Mall, Olds- 
mobile) 12.5 
8 Search for Tomorrow (P&G, CBS) ..11.7 
9 Strike It Rich (Colgate, CBS) .......... 11.7 
10 Big Payoff (Colgate, CBS) .........0+ 11.0 


Advertising Age, June 21, 1954 


Marketing Chapter Elects 

| The Puget Sound chapter of 
the American Marketing Assn. has 
elected Henry A. Burd, professor 
emeritus of marketing, University 
|of Washington, as president. Other 
|officers elected are William H. 
Flood, Department of Commerce, 
|1st v.p.; Richard Whiting, Stand- 
ard National Advertising Agency, 
2nd v.p.; N. W. Comish, Univer- 
sity of Washington, secretary, and 
Guy Gordon, University of Wash- 
ington, treasurer. 


Weitzen to American Machine 

Edward H. Weitzen, formerly 
v.p. of Bulova Watch Co., Flushing, 
N. Y., and president and director 
of Bulova Research & Develop- 
ment Laboratories Inc., has been 
named to the new position of v.p. 
in charge of marketing and re- 
search of American Machine & 
Foundry Co., New York. 


Petrik-Kevis Changes Name 
Petrik-Kevis-Greenfield, Phila- 

delphia agency, has changed its 

name to Petrik & Stephenson Inc. 


A TECHNIQUE FOR 
PRODUCING IDEAS 


Where do the moneymaking ideas 
come from—those ideas which 
make success novels, radio and 
television programs, moving pic- 
tures, sales campaigns and busi- 
nesses? 

James Webb Young, one of the 
highest paid idea men in the ad- 
vertising business, set out to an- 
swer this question for his students 
at the University of Chicago. The 
result is a little book which you 
can read in an hour but will re- 
member the rest of your life. 

In the simplest and clearest of 
language Mr. Young has succeeded 
in describing the way the mind 
works in all creative people. He 
gives you the formula which they 
consciously or unconsciously fol- 
low in producing ideas. He shows 
you how to train your mind so 
that idea production is, as he says, 
“as definite as the process by 
which motor cars are produced.” 

Enthusiastically endorsed by 
sales managers, editors, college 
professors and students, poets, ad- 
vertising men, salesmen and busi- 
ness executives who have read 
it. Send for your copy of A 
TECHNIQUE FOR PRODUCING 
IDEAS now. Only $1.25 postpaid. 


ADVERTISING AGE 
200 E. Illinois St., Chicags 11, Ill. 


Gentlemen: 


Please send me on 10-day money- 
back guarantee... . copies of “A 
Technique for Producing Ideas.” 


Enclosed is $........ 


City........ Zome.. State.... 
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Advertising Age, June 21, 1954 


Wiley Putnam 


BOARD DOINGS—AIll concentrating on the problems at hand at the board of directors 
meeting during the National Industrial Advertisers Assn. convention in Montreal were 
(left to right) Blaine G. Wiley, executive secretary, NIAA; Kent S. Putnam, Wood- 
ward & Byron, NIAA secretary-treasurer; John Cook, McGraw-Hill Publishing Co., 


Cook Haws 


NIAA Changes Organizational Setup, 
Hikes Dues During Hectic Session 


(Continued: from Page 1) | 
be $25 annually hereafter, instead | 
of $15—an increase of approxi-| 
mately $45,000 in revenue for the’ 
national organization. George L..| 
Staudt, advertising manager, Har-| 
nischfeger Corp., Milwaukee, who 
was chosen to head the association 
next year, was named chairman of 
the board rather than president. 
Presumably Blaine G. Wiley, now 
executive secretary of the associa- 
tion, will become president, but no 
announcement of this action was 
made. Mr. Wiley’s contract with 
the association has expired, and 
no meeting of the new board can 
be held officially until after July 
1, when the new group actually 
takes office. 


® Other officers elected—in a show 
of unanimity as the meeting ended 
—include: 

Secretary-treasurer—Henry W. 
Leland, General Electric Co., 
Schenectady; v.p.s—David F. 
Beard, Reynolds Metals Co., Louis- 
ville; T. Stanley Glover, Ferres 
Advertising Ltd., Hamilton, Ont.; 
John J. O’Rourke, Wank & 
O’Rourke, San _ Francisco, and 
Richard C. Sickler, E. I. du Pont, 
Wilmington. 

Claude V. Meconis, Rapids- 
Standard Co., Grand Rapids, Mich., 
was elected a director at large. 
William K. Beard Jr., Associated 
Business Publications, was named 
an associate director for a two- 
year term, and Robert Harper, Na- 
tional Business Publications, was 
elected to a similar post for one 
year. The meeting attracted an of- 
ficial registration of almost 1,200— 
apparently a record, as evidenced 
by the fact that those attending the 
opening supper Monday could not 
all be accommodated in one room. 


a In his very brief acceptance 
speech, Mr. Staudt said: 

“When Keith Evans (Ryerson 
Steel) and G. D. Crain Jr. (pub- 
lisher of ADVERTISING AGE and In- 
dustrial Marketing) organized 
NIAA in Milwaukee 33 years ago, 


they were concerned primarily 
with individuals—concerned pri- 
marily with advancing both the 
position and the performance of 
individual advertising men. Thus 
NIAA became, and will probably 
always remain a friendly, almost 
informal association of individuals, 
professional men—business men if 
you prefer. 

“NIAA has helped all of us, and 
all of our companies, do our jobs 
better. And NIAA has grown— 
fabulously, and perhaps somewhat 
awkwardly—in the process. I per- 
sonally believe that NIAA has 
grown through adolescence, and is 
rapidly becoming a man-sized or- 
ganization—man-sized in mem- 
bership, responsibilities and the 
complexity of the problems that 
face it. 


a “As individuals, and as repre- 
sentatives of our companies, we 
need and we demand ever-increas- 
ing service from our association 
and its headquarters. Even though 
Blaine Wiley and his staff are do- 
ing a Herculean job well, we as 
members are always demanding 
more. 

“Bill Sproull recognized these 
constantly growing demands upon 
NIAA when he appointed Bill Col- 
lins to head up a distinguished and 
hard-working policy and planning 
committee. 

“That committee 
made tremendous 
ments. Continuation of that com- 
mittee’s job, and carrying out 
the fundamental organizational 
changes that our membership de- 
mands, is the most important task 
the incoming administration faces. 

“I would like to make one thing 
clear. NIAA is too big to be run 
by one man, or any committee, or 
any clique...NIAA’s real strength 
lies in its individual members, and 
in its chapters. We want and need 
ideas and help from all of you.” 


has already 
accomplish- 


ws At this morning’s session, Claude 
Meconis reported on a survey of 
catalog practices made by the com- 
mittee which he heads. 

Returns from about 252 compa- 
nies showed the advertising de- 


| partment plans catalogs in the ma- 
|jority of cases, with the sales de- 
j|partment responsible for catalog 


production in about half as many 


|instances, and advertising agencies 
}in about one-quarter as many. 


Distribution through salesmen is 
the most accepted catalog proced- 


jure, followed closely by distribu- 
ition through advertising and di- 


rect mail. The largest segment of 


|the respondents redesigns catalogs 
\every two or three years, but a 


George L. Staudt 


very substantial segment redesigns 
them every year. 

The largest number of respond- 
ents orders an initial print order 


Wright 


McCollum 


of 10,000 to 15,000 on catalogs, but 
almost as many companies order) 
20,000 to 30,000 on the first run. | 

The committee recommended 
that the 1936 catalog committee 
report to the association be brought 
up to date with a new set of defi- 
nitions and reissued. It also recom- 
mended that headquarters main- 
tain a reference file of all catalogs 
issued by members, that studies 
be made of catalog distribution 
methods and standardization, and 
that more information of a case 
history type be disseminated on 
catalog production and distribu- 
tion. 

At the luncheon session, G. W. 
Howard Ahl, president of the Na- 
tional Assn. of Purchasing Agents, 
declared that advertising is one of 
the few business costs which has 
not risen sharply in comparison 
with other industrial cost trends. 

Mr. Ahl urged advertising men 


to prepare themselves for the 
greater responsibilities which face 
them. He declared that replace- 
ment markets for capital goods 
will total $15 billion by 1960 in 
the U. S., and $26.7 billion by 
1975. 


ws One of the highlights of the 
meeting was the Thursday after- 
noon condensed presentation 
which the marketing department 
of Carborundum Co. made to the 
company’s first national sales 
meeting in 29 years. 

F. T. Keeler, director of market- 
ing for the company, A. A. Baats 
Jr., market research director, and 
Sterling J. Hiles, account execu- 
tive at Comstock & Co., Carborun- 
dum’s agency, put on the presenta- 
tion, with the aid of slides and 
movies. Their presentation was de- 
signed to show the company’s 
salesmen what the various divi- 
sions of the marketing department 
do, how they function, and how 
their activities help Carborundum 
salesmen and distributors. 

The presentation was received 
so well by the salesmen, Mr. Keel- 
er reported, that among the indi- 
rect benefits have been invitations 
from foremen’s clubs in the plant 
to show it at their meetings. 


= On Wednesday, a team of direct 
mail experts, including four top of- 


ficials of McCann-Erickson, head-|} 


ed by R. E. Healy, v.p. and general 
manager, and E. N. Mayer Jr., 
president of James Gray Inc., New 
York, put on an interesting clinic- 


- 


Duvall Putnam 


the effects of advertising. 

Bruce Linck, Elastic Stop-Nut 
Corp., told how a letter and a sim- 
ple reply postcard to executives in 
the aviation and metal-working 
fields enabled his company to de- 
termine where they stood in re- 
lation to competitors, and how suc- 
ceeding studies through the years 
have shown that the company’s ad- 
vertising has been effective in in- 
creasing the favor in which the 


company’s products are held, not. 


only among present users of Lock 
Nuts, but also among those who 
are not yet using the product either 
because they do not believe it has 


Sproull 


NIAA legal adviser; R. Calvert Haws, ad manager, Western Precipitation Corp.; 
Frank Wright, Cockfield-Brown Co.; Winston H. McCallum, Douglas Fir Plywood 
Assn.; J. A. Duvall, A. O. Smith Co.; Mr. Putnam again; W. C. Sproull, Burroughs 
Corp., retiring president, and another view of Messrs. Wiley and Cook. 


cause of its higher cost. 

The convention wound up with 
a series of small, informal work- 
shop sessions this afternoon, dis- 
cussing publicity, production econ- 
omies and_ technical literature 
problems. 

The round tables were super- 
vised by John Sasso, v.p., G. M. 
Basford Co., New York; Harry A. 
Skinner, Lawson Lithographing 
Co., Montreal, and C. F. Wilner, 
Ketchum, MacLeod & Grove, Pitts- 
burgh. A speakerless banquet con- 
cluded the festivities this evening. 

The association’s 1955 annual 
conference will be held in Wash- 


applications in their plants, or be-| ington, D. C., May 15-18. 


NIAA Will Launch Direct Mail Campaign 
to Build Research Institute Membership 


MONTREAL, June 17—A _ direct 
mail campaign aimed at 3,000 in- 
dustrial companies and agencies 
will get under way July 15 to 
raise the proportion of NIAA mem- 
bers’ companies subscribing to the 
services of the Industrial Adver- 
tisers Research Institute, Cleve- 
land. 

Pointing out that out of approx- 
imately 2,500 organizations whose 
advertising and marketing execu- 
tives belong to NIAA only about 
275 are currently supporting IARI, 
W. B. Montague, managing direc- 
tor of the institute, told ADVERTIS- 
ING AGE that “the original purpose 
of the research institute—to take 
the heavy burden of work off com- 
mittees of volunteers—has largely 
been lost sight of. 

“If NIAA members will bring 
their companies in,” he continued, 
“ample funds will be available for 
needed projects. We hope that we 
will be able to enlist the active as- 
sistance of all NIAA chapters in 
obtaining subscription support 
from a much larger percentage of 
their members’ companies.” 


s A report to the conference here 


type program, which included a|f™ 


“clambake” during which numer- 
ous people in the audience gave 
two-minute case histories of the 
successful use of direct mail. 
John W. De Wolf, G. M. Basford 
Co., who is chairman of the NIAA 
advertising effectiveness commit- 
tee, presented a panel of four case 
histories in demonstrating adver- 
tising effectiveness, which are to 
be included in the committee’s 
catalog of case histories. Those 
presented at the meeting revolved 


around before-and-after studies of 


this morning noted that during the 
past fiscal year the institute had 
issued four studies, concerned with 
advertising budgets, research cri- 
teria and two different aspects of 
handling inquiries. Plans for fu- 
ture projects include studies rela- 
ting to markets, advertising de- 
partment organization, direct mail 
lists and evaluation of copy and 
layout characteristics. 

Gene Wedereit, director of ad- 
vertising, Girdler Corp. and Tube 
Turns, Louisville, was reelected 
chairman of the institute’s board 
of trustees. Three-year terms as 
board members went to Kenneth 
J. Bayer, Oakleigh R. French As- 
sociates, St. Louis; Maurice J. 
Phillips, International Nickel Co., 
New York, and William D. Crelley, 
Sweet’s Catalog Service, New 
York. Mr. Crelley, who had just 
completed a one-year term as 
trustee, was renamed secretary. 


= Subscriptions to the institute 
range from $100 to $2,000 annual- 
ly, on a three-year pledge basis, 
according to volume of industrial 
advertising business placed or 
handled by the advertisers, agen- 
cies, publications and _ suppliers 
who are eligible to support its 
operations. 

Constitutional provisions insure 
advertiser control of the 10-man 
board of trustees, with a maximum 
at any time of two publisher and 
agency representatives and one 
supplier trustee. 


CBS Radio Boosts Faust 

Dudley W. Faust, formerly east- 
ern sales manager for CBS Radio, 
has been named network sales 
manager, effective July 5. He suc- 


= |ceeds W. Eldon Hazard, who is re- 


OUTSTANDING—George J. Abrams, 
35, ad manager of Block Drug Co., 
has been picked as the “outstand- 
ing young advertising man of the 
year” by the Assn. of Advertising 
Men & Women. He is also chair- 
man of the newspaper group ‘of 
Assn. of National Advertisers. 


signing to join J. Walter Thompson 
Co. in Detroit in an executive 
capacity. Mr. Hazard is expected 
to work on the Ford Motor Co. ac- 
count. 


Spalding Moves to Y&R 

A. G. Spalding & Bros., New 
York athletic equipment maker, 
has moved its account from Hanly, 
Hicks & Montgomery to Young & 
Rubicam. 
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Telemeter Brings 
Video to TV-Less 
Palm Springers 


(Continued from Page 3) 


tie in, plus a monthly fee of $5. 
There are no other costs for re- 
ception of Los Angeles programs. 

At the end of the first six 
months, 780 had signed up for this 
service. 


= To get Telemeter programs— 
mostly movies, with a few sports 
events—a subscriber is required 
to pay an additional $21.75 for a 
telemeter attachment and spend a 
minimum of $3 a month. The av- 
erage cost of Telemeter programs 


has been $1. The average monthly | 
receipts of $10 per month per sub- | 


scriber, which does not include 
the $5 service charge, indicates 
the average subscriber paid to see 
a program about every third day. 

When the Telemeter operation 
took its hiatus last month—which 
will last until the Palm Springs 
season begins in the fall—there 
were a total of 240 pay 
subscribers, plus a_ substantial 
backlog. The backlog results from 
the time required to get the wires 
into new areas, aS well as the 
time requised to make the Tele- 
meter attachment. According to 
Telemeter officials, surveys indi- 
cate that in the future from 70% to 
80% of all new set owners will 
want Telemeter. 


= Telemeter movie programs or- 
iginate in Palm Springs, where 
the company has a complete tv 
studio unit for the telecasting of 
films. These programs also go out 
over the wire system. It is possible 
for both the pay-as-you-see pro- 
grams and the “free” Los Angeles 
programs to be sent over the air, 
but this cannot be done without 
FCC permission, which is being 
sought. 

During the first few months, 
while the football season was still 
going, several sports events were 
carried: the Notre Dame-Univer- 
sity of Southern California game; 
Los Angeles Rams-Baltimore 
Colts; the Pro Bowl game. Con- 
nections for these events aver- 
aged over 90%. 

Initially, first run movies from 
most major studios were carried 
day and date with the local Palm 
Springs theater. However, when a 
nearby drive-in indicated it might 
file suit complaining of such ac- 
tion, the studios bowed out. The 
fare for the last few months con- 
sisted of second and third runs of 
Paramount pictures—this studio 
is the major stockholder in Tele- 
meter. These pictures ran twice 
each night, for either two or three 
days. Receipts revealed the third 
day was not much off from the 
first day. 


= The operation of Telemeter is 
simple for the subscriber. The 
process works in this fashion: A 
movie can be sent over the air di- 
rect from the studio, or an out- 
side—i.e., sports—event can be re- 
ceived via a conventional tv cam- 
era. The studio sends the beam, 
via Telemeter transmission equip- 
ment, to the broadcasting tower, 
which sends out a distorted pic- 
ture. 

Any receiver can pick up the 
signal, but it will not give an in- 
telligible picture or sound. A sub- 
scriber has a 6x8” unit which will 
register the cost of the specific 
telecast. This can be any amount, 
in units of 5¢, up to $2. When the 
appropriate amount is paid in, the 
picture and sound come in clear- 
ly. 
4 OO the unit an electronic 
tape records the payment and 
shows by code—changed in the 


| 
Allen 
| Holtz 


Lefler 


NEW OFFICERS—The National Industrial Advertisers 
Assn.’s Los Angeles chapter has elected these of- 
ficers (front row): Gerald Holtz, Farr Co., 2nd v.p.; 
-as-you-see | Vincent Teague, Fluor Corp., president; James Ger- 


| 


povan Beckman Instruments, 1st v.p., and Clarence 
| Davenport, McCarty Co., v.p. In the back row are 


Ebberts 
Teague 


Gerrard 


Quisenberry West 


Davenport 


Joseph H. Allen, McGraw-Hill Publishing Co., di- 
rector; Edward Lefler, Publishers Consultants, sec- 
retary; Dan Ebberts, Dan Ebberts Advertising, di- 
rector; Jack Quisenberry, also with Dan Ebberts, 
national director, and George West, Consolidated 
Engineering Corp., national director. 


studio for each telecast—what/|In a big year, the motion picture | 


|program was viewed. Over-pay-| 


|ments will show, and can be cred- 
\ited at the end of the month. 
Amounts due promoters or pro- 
| ducers of each show can be deter- 
/mined by reading the tapes. 


| 


® Recognizing the selling job it| 
| has to do, the Telemeter organi- 
_zation is making Palm Springs a 
|bigtime operation. More than 
$750,000 has been spent for the 
modern studio and the construc- 
| tion of the community antenna. 
| As an operation in itself, the Palm 
Springs test is a losing proposi- 
tion, and is likely to continue so. 
What Telemeter seeks is FCC 
permission to use the air and the 
support of broadcasters, motion 
picture studios, promoters of spe- 
cial events—including sports—and 
the advertising business. There is 
the hope there will be an FCC 
hearing late this year at which the 
case for Telemeter can be pre- 
sented. In addition to what has 
been said publicly, Telemeter has 
had an outside organization make 
a survey of the Palm Springs test. 
The results are being saved as 
ammunition for the hearings. 


®# Broadcasters are being told that 
the immediate and large cash re- 
turns will enable the very tops in 
programming. It is pointed out to 
both broadcasters and advertisers 
that such top programs will draw 
bigger audiences for the “free” 
programs before and after. Broad- 
casters are also told that the added 
revenue from paid programs can 
help solve the problem of increas- 
ing costs generally, and color tv 
specifically. Any station desiring 
to use Telemeter can do so; thus 
there can be no monopoly in a 
given city. 

It is suggested to advertisers 
that they can spend far more mon- 
/ey to attract bigger audiences, and 
know they will get fairly definite 
returns. For example, a package 
| could contain a token that will en- 
able the purchaser to see the 
_“big” program free. The meter 
/would read “5¢,” which would 
have to be paid by the viewer who 
didn’t buy the package to get the 
token. Slugs would be no problem 
| because they would be found out 
/when monthly collections are 
'made from the unit. 
| 
_@ Telemeter is presented not as a 
substitute for free tv but as am 
addition. It can’t be anything else, 


|studios will turn out 600 hours | 


of film; all big league baseball 
games, all NCAA football games, 
and allowing 200 hours for fights, 
would represent another 
hours. This total of 2,500 hours of 
potential pay-as-you-see program- 
ming compares with the 35,000 
hours of programming required by 
Los Angeles stations every year. 
The answer to when motion pic- 
ture studios will be willing to ig- 
nore exhibitor squawks is con- 
sidered simpie—just as soon as 
they are convinced cash returns 
from tv will be greater than the 
loss at the theater box office. 


Paramount Sets Magazine 
Drive for New Kaye Film 


Paramount Pictures has sched- 
uled a national magazine campaign 
of full-color pages to promote 
Danny Kaye’s latest film, “Knock 
on Wood” in June and early July. 
The motion picture has had pre- 
release runs but will be released 
nationally in July. 

The ad schedule includes The 
American Weekly, Life, Look, 
Modern Screen, Motion Picture & 
Television, Movieland, Movie Life, 
Movie Stars Parade, Photoplay, 
Screenland, Screen Stories, Seven- 
teen and Silver Screen. 


Capstaft, Compton Are V. P.s 
Walter E. Kline & Associates, 
New York, has appointed Albert L. 
Capstaff and Walter D. Compton, 
formerly with R.K.O. Pictures 
Corp., to the posts of exec. v.p.s. 
Mr. Capstaff will be in charge of 
eastern operations with headquar- 
ters in New York and Mr. Comp- 


ton serves in a similar capacity in 
Hollywood. 


Coast Industrial Admen Elect 


stein Co. has been elected presi- 
dent of the Northern California 
Industrial Advertising Assn., San 
Francisco. Other officers elected 
are William F. Haddon, General 


A. Scott & Co., v.p.s; Gerald La- 


secretary-treasurer. 


Carlson Joins Window Co. 

Self Storing Window Co., 
Minneapolis, has appointed Carroll 
(Bud) Carlson as sales promotion 
manager in charge of national 
sales, advertising and promotion. 
Mr. Carlson formerly was with 
Minnesota Paints Inc. and Telex 


it is said, in view of these figures: 


Co. 


Gerald F. Nowell of Bob Wett-| 


Metals Corp., Peter Shulz, Duncan | 


Rue, Wesix Electric Heater Co.,| = 


St. Louis Agency 
Takes Off En Masse 


2500 22 Month of July 


St. Louis, June 15—During 
July, all Krupnick & Associates 
perscnnel will walk off their jobs. 
No, they’re not on strike—it’s just 
part of a mass-vacation plan. 

Following a policy first tried 
by the agency five years ago, 
Krupnick & Associates personnel 
will take vacations, ranging from 
one to three weeks, during the 
month of July. According to Sam 
Krupnick, agency president, tight 
time control and planning during 
the year permit the agency to fill 
all its creative and production 
schedules in advance of July 1. 

Clients, who Mr. Krupnick says 
have praised the plan, are told in 
advance that sufficient agency 
men will be on duty during the 
entire month to handle their prob- 
lems. 

Mr. Krupnick said that when 
vacations are stretched over a 
whole year, the efficiency of the 
agency is constantly threatened. 
He also has found that because of 
the pressure of seasonal client 
campaigns, many agency people 
have difficulty “getting away,” 
‘thus risking impairment to their 
abilities through fatigue and ill- 


| 


| ness. 


| 
| 


. 
| now just minutes away ‘A 


a thrill-packed day. . . \ 
} 


AMERICA’S EXCITING NEW LUXURY TRACK 


aw 


COMPLETELY MEW... 
| RESPLENDENT 


FoR your 


REOPENING—Radio, 
newspaper ads like this are being 
used to promote the reopening of 
Lincoln Fields race track in Chi- 
cago, “America’s exciting new lux- 
ury track.” Proebsting, Taylor Inc., 
Chicago, is the agency. 


outdoor and 


Advertising Age, June 21, 1954 


Food Store Sales 


ie Increase 4% in ‘53: 


‘Progressive Grocer’ 


NEw York, June i6é—Food store 
sales increased more than $1.6 bil- 
lion in 1953, a gain of 4% com- 
pared with 1952, according to Pro- 
gressive Grocer’s 21st ainual sur- 
vey. Sales totaled $41,585,000,000 
in 1953 and $39,970,000,000 in 1952. 

The survey finds that competi- 
tion during 1953 was severe, and 
points out that more than half of 
the stores surveyed used premium 
and trading stamps to attract sales. 

Retail food prices averaged 1.6% 
lower in 1953 than in the previous 
year. Lower prices were more than 
offset, however, by increased sales 
from nonfoods, processed foods and 
mixes, more home eating and en- 
tertaining and a larger population. 


= Total retail food store sales 
were distributed as follows: (1) 
Independent grocers, $22,240,000,- 
000; (2) chain grocers, $12,475,000,- 
000, and (3) specialty food stores, 
$6,870,000,000. 

Other highlights of the report 
are: 

1. The total number of food 
stores declined from 377,000 in 
1952 to 362,600 in 1953. 

2. More than half of the freezer 
food plans that sprang up in 1952 
folded because established stores 
and locker plants offered better 
service. 

3. Super and superette markets 
now control 80% of the grocery 
volume. 

Here is a detailed breakdown of 
1953 figures, as reported in the 
survey: 


Number Sales % of 
of (000,000 Tota: 
Stores Omitted) Sales 
Super Markets: 
Independents 8,600 $ 6,700 19.3 
Chains 10,340 10,000 29.0 
Superette Markets: 
Independents 62,000 8,755 25.2 
Chains 8,660 2,345 6.8 
Small Stores: 
Independents 272,000 6,785 19.5 
Chains 1,000 76 0.2 


Calvert Boosts Lo-Ball Budget 

Calvert Distillers Corp., which 
launched its Lo-Ball campaign in 
April (AA, April 5), has increased 
its budget to $1,500,000 (about 
double the original budget) for the 
Lo-Ball promotion. Extra pages 
have been slated for Collier’s, Life 
and Look, and additional space in 
400 newspapers has been ordered 
plus car cards, outdoor advertising 
and point of sale material. Calvert 
reports that orders for more than 
1,000,000 Lo-Ball glasses have been 
received, more than 10 times the 
advance predictions. Lennen & 
Newell is the agency. 


Edith Ford Elected President 


The Atlanta chapter of the 
American Women in Radio & Tel- 
evision has elected Edith Ford, ac- 
count executive of WLW-A, 
president. Other new AWRT of- 
ficers are Helen Gordon, Liller, 
Neal & Battle Advertising Agency, 
lst v.p.; Margaret Killion, WABE, 


. |2nd v.p.; Betty Lou Terry, WAGA, 
““aci2 |secretary, and Ellen Evans, Ben- 
-. |net & Co., treasurer. 


Walter to Retire as V. P. 


Paul J. Walter will retire as v.p. 
of Club Aluminum Products Co., 
Chicago, on July 1. Mr. Walter, 
who has been with the company 
for 27 years, will continue on a 
parttime basis as consultant. to the 
president on sales and merchandis- 
ing matters. 


_|Marks & Co. Gets Tipon 


Tipon Corp., South Kearny, 
N. J., has appointed Robert M. 
Marks & Co., New York, to handle 
advertising for its Tipon house- 
hold touch-up products. Newspa- 
pers and magazines will be used 


to promote two new products and 
the established line. 
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BREAK UP PARTY—As the Radio-Television-Advertising Executives Club 

of New England staged its end-of-the-year “Break-Up Party,” C. 

Herbert Masse (left), sales manager for WBZ-TV, Boston, bowed 

out as president of the club after accepting a movie camera from 

Benjamin Bartzoff, exec. v.p. and general manager of WVOM, 
Boston, incoming president. 


Tie-In Promotions Offer Back-Scratching 
Benefits, Skotch Kooler Executive Says 


CuHIcaGo, June 18—Some of the 
best ad campaigns that money 
can’t buy can be had free, asserts 
Myron Piker, v.p. of Hamilton 
Metal Products Co. 

Writing in the July issue of Ad- 
vertising Requirements, Mr. Piker, 
whose company manufactures the 
Skotch Kooler, an insulated bucket 
for keeping food and drinks hot or 
cold, outlines how to put a prod- 
uct “in somebody else’s advertise- 
ment,” tv commercial, contest or 
merchandising program. 

However, he emphasizes, “prod- 
uct tie-ins of all types are run on 
two-way streets; they are not a 
haven for free-loaders.” 


® Tie-ins result from the logical 
association of two products, he 
says, adding: “A man makes sun 
chairs and advertises them in a 
national magazine. Wouldn’t it be 
a logical tie-in to place a bottle 
of your suntan lotion (if you hap- 
pen to be a manufacturer of sun- 
tan lotion) in the hand of that 
pretty girl sitting in the sun chair? 
Certainly. So your suntan lotion 
gets into the picture, which in 
turn gets into a multi-million cir- 
culation magazine.” 

Following this reasoning, Hamil- 
ton Metal Products has worked 
Skotch Koolers into beer, cigaret 
and even auto-rental advertise- 
ments. These products also appear 
in Skotch Kooler ads. 

Three main types of product 
tie-ins can be used, says Mr. Pi- 
ker. They are: 

1. Product tie-ins with other 
manufacturers’ advertising, sales 
incentive, merchandising or pre- 
mium promotions. 

2. Special promotion tie-ins with 
retail stores, public utilities, insti- 
tutions, etc. 

3. Tie-ins with newspapers, 
magazines, radio stations and tv 
stations. These involve getting the 
product into an editorial feature or 
using it as a prop. 


s Commenting on why Skotch 
Kooler tie-ins have been success- 
ful, Mr. Piker says, “Our products 
are bright and colorful...But that 
is only half of the story. We also 
give at every opportunity space 
and time in our advertising pro- 
gram to other manufacturers 
whose products are logical tie-ins 
with ours.” 

The tie-in program began sev- 
eral years ago with conferences 
between Hamilton Metal Products 
executives and the company’s 


the name of Skotch Kooler and a 
mental picture of the insulated 
container itself across the land.” 
Tie-ins were undertaken at spe- 
cific intervals with manufacturers, 
retail stores and institutions. Some 
of the promotions were suggested 
by other companies, some were 
originated by Hamilton. 


a “But,” emphasizes Mr. Piker, 
“no matter who took the initiative, 
the tie-in was developed only be- 
cause it added something to each 
product or firm.” 

During the past few years hun- 
dreds of tie-ins have _ resulted 
from the program. Last July a 
brewery ran an ad in eastern 
newspapers showing a hand pull- 
ing cans of beer from a Skotch 
Kooler. 

“In the not-too-distant future 
there will be an ad or a display or 
a film strip which just happens to 
show cans of beer—no question 
about which brand—packed for 
a picnic in a Skotch Kooler,”’ Mr. 
Piker predicts. “This time it will 
be our ‘party.’ Whenever possible, 
we always try to reciprocate.” 

He also advocates use of prod- 
ucts as premiums, contest awards 
or sales incentives of other manu- 
facturers, because “every contest 
promotes its prizes, so if your 
product is tied in it will get its 
share of attention.” 


= These free rides are no substi- 
tute for advertising, he cautions. 
Where premiums and prizes are 
concerned, “the better known and 
better advertised you are, the 
more desirable your product; it’s 
sad but true—nobody wants a no- 
body.” 

Store promotions also are good 
opportunities for tie-ins, Mr. Pi- 
ker says. Last year a chain of 
candy stores suggested that 
Skotch Koolers be used in a pro- 
motion in which the chain filled 
the coolers with candy, cookies 
and jam. 

“It added up to a solid promo- 
tion for us, and, the candy chain 
later reported, considerable extra 
sales for them. We sold a goodly 
quantity of our wares,” he adds. 

Summing up his opinion of tie- 
ins, Mr. Piker says they are “a 
case of the left hand helping the 
right hand, saleswise, and both 
pulling together for more sales, 
more attention, more publicity.” 

He suggests that the way to 
start is “pick out the type of 


_ products with which yours can 
public relations counsel, Ruder & | logically be tied 


in” and then 


‘Lorr Lab Names Mahoney 
Lorr Laboratories, Paterson, N. 
J., manufacturer of Dura-Gloss| 
nail polish and accessories and 
Milkmaid cosmetics, has named 
David J. Mahoney Inc., New York, | 
to handle all national advertising. 
Lynn Baker Inc. is the previous | 
agency. 


Preston Ela Joins Jenkins Co. 


Preston C. Ela has been named 
sales director for the Lefatex di- 


vision of the George O. Jenkins 
Co., Bridgewater, Mass. He was 
formerly in an executive capacity | 
with William Filene’s Sons Co.,| 
Boston. 


Marketing Chapter Elects 

The Chicago chapter of the, 
American Marketing Assn. has_ 
elected the following new cfficers: 
Seymour Banks, Leo Burnett Co.,' 


| president; Iver M. Olson, Market 
Facts Inc., 1st v.p.; Harold G. Mur- 
phy, Needham, Louis & Brorby, 
2nd v.p.; Barbara Garlough, Chi- 
cago Tribune, secretary, and Rob- 
ert H. Perry, Department of Com- 
merce, treasurer. 


Pavis Joins Fulton, Morrissey 

Jack Pavis, previously assistant 
manager of publicity for the cen- 
tral division of American Broad- 
casting Co., Chicago, has been 
named to the public relations de- 
partment of Fulton, Morrissey Co., 
Chicago. 


Time Inc. Names Curran 


William G. Curran, Detroit 


|salesman for Life since 1946, has| 


been named associate advertising 
manager of Time Inc.’s new sport 


| weekly to be launched in August! 


with the title Sports Illustrated. | 


Parker to Grant & Wadsworth 

Dorothy Parker, formerly with 
Ward Wheelock Co., Philadelphia 
agency which was recently dis- 
solved, has joined Grant & Wads- 
worth, New York, as v.p. and copy 
chief. 


DriAire Appoints Woodward 


DriAire Inc., South Norwalk, 
Conn., maker of moisture vapor 
control devices, has appointed 
Woodward & Byron, Westport, to 
handle its advertising. 


A thought from Martin E. Goldman 


Account Executive 


The Aitkin-Kynett Company 
Philadelphia 


“The timely news, thought-provoking editorials, and construc- 
tive articles in ADVERTISING AGE are both interesting and helpful,” 
writes Mr. Goldman. 
“T have AA sent to my home because I enjoy going through it with- 
out interruptions and want to be free to read and consider care- 
fully articles of special interest.” We like that thought: free to 
consider. AA is edited especially for ‘‘considerers.” Have you 
ever tried reading it at home, thoughtfully and without inter- 
ruptions? Maybe thar’s gold in them thar hills you’ve been 
missing. For a mere $3 (less than 6c a copy ) you may have 
a full year of AA—52 issues—and get with it, FREE a 
copy of “Putting Retail Salesmanship Into National 
Advertising” by Clyde Bedell, former adver- 
tising manager of Marshall Field & Co. 


pPesenseeeeseessseeeeeeeeee 
| Here's your coupon 


Advertising Age, 200 E. Illinois Street 
Chicago 11, Illinois Dept. J21 


Please enter my one year subscription to Advertising Age at the 
regular rate of $3 and send me free a copy of “Putting Retail Sales- 
manship Into National Advertising” by Clyde Bedell. 


Oj 
.  — 


() Company } Address___ 


——- of 


Home 


———— 
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Finn Associates, New York. Goal | make the approach to the manu- | Bi eO 


Bill company [) $3 enclosed [j 
of the campaign was to “spread facturers of those products. 
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This is DAN mae 
President of 


Gerber’s Baby Foods, 
HE IS NOTED only vaguely by 


millions of women for being 
the husband of Mrs. Dan Gerber, 
whose smiling countenance greets 
them in Gerber’s ads. But Dan 
is a father of five! And as such,. 
he offers this cogent comment: 


“The gourmet of tomorrow is the 
glutton of today. Feed your young 
well. This will keep them happy. 
It will keep me happy. And you'll 
get some sleep at night.” ‘ 


Thanks for the fatherly counsel, 
Mr. Gerber. PARENTS’ MAGAZINE 
will pass it along te its 

1,625,000 families with children. 
And we've been proud to have 
carried the Gerber advertising 

for twenty-seven straight years. 


Famous” = 
FATHERS 


FAMOUS FATHERS AGREE: Women are wonderful, 
..- but MOTHERS ARE BEST! 


\Radio-TV Makers Will Protest Proposal to 
Classify Subscription TV as Common Carrier 


| Cuicaco, June 17—In an effort 
'to keep the government from put- 


in areas where there are only v.h.f. 
| stations. 


ting too many fingers in its pie, | 


(the Radio-Electronics-Television 

Manufacturers Assn. prepared 
‘letters this week which were 
jaimed at (1) keeping tv set ad- 
| designations, and (2) preventing 
Congress from passing a proposed 
bill making subscription tv a com- 
mon carrier. 

In answer to a suggestion by 
the Federal! Communications Com- 
mission that manufacturers speci- 
fy in ads and on sets whether they 
will get u.h.f. stations, delegates 
to RETMA’s 30th annual conven- 
tion decided to inform the FCC 
that such action is unwarranted. 

RETMA said no deception has 
been practiced regarding the sale 
‘of u.h.f. and v.h.f. sets, and that 


/such markings on sets and desig- | 
nations in ads would only arouse | 
the suspicion of potential customers | 


|vertising free of u.h.f. and v.h.f. | 


# Regarding proposed legislation 
that Congress term subscription tv 
a common carrier, RETMA plans 
to send a letter to the House of 
Representatives, stating that such 
action is the sole domain of the 
FCC. RETMA contends that only 
the FCC has sufficient understand- 
ing of the subscription tv problem 
to hold adequate hearings and to 
make sensible rulings. 
| Declaring that color tv has laid 
\the groundwork for a gradual up- 
surge in sales, Robert S. Alex- 
ander, Wells-Gardner & Co., Chi- 
cago, chairman of RETMA’s set 
division, pointed out that although 
only a handful of color receivers 
will be made in 1954, there will 
be a rapid acceleration of produc- 
tion in 1955 and 1956. 
“Somewhat to the surprise of 
manufacturers, distributors and 


You a target? 


Let's face it...we're all targets! 


If your plant is not ready with a disaster plan, 
better act now. There’s not a single American 
plant that’s out of range of an intercontinental 
bomber—and fires, floods, tornadoes or explo- 
sions can kill you just as dead as an atom bomb. 


It costs next to nothing to take a few simple 
steps which may save hundreds of lives. Here 
they are. Check them off today. 


() Call your local Civil Defense Director. He’ll help 
you set up a plan for your offices and plant—a plan 
that’s safer, because it’s integrated with commu- 
nity Civil Defense action. 


[] Check contents and locations of first-aid kits. 
Be sure they’re adequate and up to date. Here, 


again, your CD Director can help. 


He’ll advise you 


on supplies needed for injuries due to blast, radi- 


ation, etc. 
C) Encourage personnel to attend 


Red Cross First- 


Aid Training Courses. They may save your life. 


C) Encourage your staff and your community to 
have their homes prepared. Run ads in your plant 
paper, in local newspapers, over TV and radio, on 
bulletin boards. Your CD Director can show you 


ads that you can sponsor locally. 


Set the standard 


of preparedness in your plant city. There’s no 


better way of building prestige 


and good com- 


munity relations—and no greater way of helping 


America. 


Act now... check off these four 


simple points... 


lives are at stake... have you a right to delay? 


A. 
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dealers,” Mr. Alexander said, “the 
advent of color tv apparently had 
little effect on the sale of b&w 
sets. Retail sales of tv receivers 
during the first part of 1954 ac- 
tually equaled sales in 1953 and 
ran ahead of factory production.” 
Mr. Alexander forecast a 
healthy boost in the manufacture 
and sale of tv and radio re- 
ceivers during the fall and early 
winter. 


a “The last 12 months,” he said, 
“have not been a period for the 
establishment of new records in 
production. In fact, it was a pe- 
riod of declining outpvt and high- 
ly competitive merchandising. It 
compared favorably with the rec- 
ord of years prior to 1952-53, and 
the softening of the set market 
was offset by the maintenance of 
a high level of deliveries of mili- 
tary equipment in which set 
manufacturers played an impor- 
tant role. 

“The availability of authorita- 
tive statistics on industry produc- 
tion and sales of radio and tv re- 
ceivers enabled set manufacturers 
to avoid the creation of danger- 
ously high inventories by curtail- 
ing production. As a consequence, 
the industry entered the second 
half of the year with production 
and inventories in balance and 
with prospects for a healthy boost 
in the manufacture and sale of 
tv and radio sets during the fall 
and early winter.” 

According to H. J. Schulman, 
CBS-Columbia, Long Island, 
chairman of RETMA’s service 
committee, the cost of servicing 
tv sets becomes increasingly im- 
portant as the selling price of re- 
ceivers is reduced. 


s Mr. Schulman said there is a 
trend toward better over-all im- 
provement of tv service, adding 
that a program has been estab- 
lished to develop better service 
technicians and _ better-informed 
customers. He reminded RETMA 
that ill-will can be created for 
the industry due to misunder- 
standings of basic economic facts 
on the cost of service. He noted 
that the first pilot class of ad- 
vanced tv service technicians was 
graduated in February from the 
New York Trade School and that 
the second class completed its 
course this month. 

“Today,” he said, “we are pre- 
pared to offer complete course 
material to any of the nation’s 
schools so that they, too, can car- 
ry on this program locally with 
the aid of their local tv set, serv- 
ice and parts industry. Coupled 
with the basic training program 
is a suggested program of com- 
munity cooperation which will 
serve to help identify technically 
competent service technicians for 
the benefit of the industry and set 
owners.” 


® Pointing out that the “record 
of business failures for the 12 
months ending in May, 1954, is 
not a pleasant one,” H. A. Pope, 
National Union Radio Corp., Hat- 
boro, Pa., chairman of the credit 
committee, declared that bank- 
ruptcies of manufacturers of radio- 
tv-electronic equipment and com- 
ponents during the year vere more 
than double that of the previous 
year. 

Mr. Pope said 33 electronic 
equipment and parts manufactur- 
ers went out of business in that 
year, compared with 16 during 
the preceding year. 


Grass Group Names Jacobi 
Frank C. Jacobi has been ap- 
pointed director of information by 
the Merion Bluegrass. Assn., 
Imbler, Ore. This association of 
growers, processors and dealers 
has been formed to establish stand- 
ards and to disseminate informa- 
tion on the new grass. Mr. Jacobi 


has established an information of- 
‘fice at 208 S. LaSalle St., Chicago. 
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How G.M. Plans to Give the Chevvy a Cadillac Touch 


1954 Chevrolet 


THE NEXT CHEVVY is here com- Journal directly from a blueprint sup- 


pared with the current one. Note the 
different styling of windshield, front 
grille, headlamps. Invisible is a new V-% 
engine. The drawing of the 1955 model 
was prepared by The Wall Street 


plied by a responsi 


between original 


CONTROVERSIAL—These drawings 
Street Journal, “how GM plans to 


it assertedly came from General Motors’ 
own drafting boards. The only difference 


drawing ix that the back window has 


been altered to conform with design 
changes reportedly made since the print 
was made. General Motors officials 
were given an opportunity to examine 
this print and to comment, but they de- 
clined to do so. 


ble industry source; 


blueprint and this 


showing, according to the Wall 
give the Chevvy a Cadillac touch” 


helped set off a reaction within General Motors Corp. that brought 
cancelation of all GM ads in the Journal. 


General Motors, Irked by News Story, 
Pulls Ads from ‘Wall Street Journal’ 


(Continued from Page 1) 
issued the same day by Campbell- 
Ewald, Detroit, Foote, Cone & 
Belding, Chicago, and the Kudner 
Agency, New York. 

Kudner canceled two Buick 
insertions totaling 800 lines; 
Campbell-Ewald canceled four 
Chevrolet ads of 672 lines each; 
D. P. Brother & Co_ canceled June 
and July insertions for GM’s New 
Departure division totaling 840 
lines; Foote, 


dropped four ads for the Frigidaire | 


division, all scheduled for June, 
totaling 1,437 lines. Total amount 
of the cancelations was set at 
$11,221.30. 

The Journal, which by now nor- 
mally would have received sched- 
ules for Cadillac and Pontiac ads, 
as well as occasional spot business, 
told AA that no such advertising 
has come in since May 28. 


mw The newspaper’s advertising 
executives told AA they had con- 
tacted the four GM advertising 
agencies and received “evasive” 
answers and “double talk” but no 
explanations of the cancelations. 


Meanwhile, Journal salesmen were 


said to be making their calls on 
GM agencies, just as if nothing 
had happened. 

Total automobile linage for 1953 
in the four editions of the Wall 
Street Journal was more than 500,- 
000 lines. General Motors has been 


a Journal advertiser for at least) 


25 years. The company’s combined 
total linage in all four editions for 


the first five months of 1954 is 
estimated at more than 170,000 


lines. 


There was no apparent reaction 
from other manufacturers of the 
18 cars mentioned in the Journal 


story, and since then the news- 


paper has carried ads for Packard 


and Ford. 


ws General Motors also apparently 
has stricken all Wall Street Journ- 


Cone & Belding | 


|paper has been somewhat heavier 
‘than usual in the past few weeks. 


-s On June 4, the newspaper pub- 
‘lished a front-page story on the 
Frank McLaughlin Pontiac Co., a 
Detroit dealership offering custom- 
,ers a new 1955 Pontiac for the cost 
|of taxes if they buy a 1954 model 
now. 

The Journal said the plan pro- 
|vides for the purchase of a ’54 
Pontiac, with the purchaser receiv- 
ing only the wholesale market val- 
ue of his old car on a trade-in. A 
special sales contract requires him 
to take the car to the dealer for 
regular service. 

The car then would be traded 
back to the dealer for a ’55 Ponti- 
ac within six months after the new 


at that time would pay only the 
federal and state taxes, totaling 
about $50, for the ’55 car. 


a Replying to questions from AA, 
Mr. Kilgore issued the following 
statement: “You will have to ask 
General Motors any questions that 
relate to the public relations and 
advertising policy of the corpora- 
tion. 

“It is true that Wall Street 
Journal reporters have recently 
encountered certain difficulties in 
obtaining routine news releases 
from General Motors. It appears to 
|be true that General Motors has 
withdrawn all advertising from the 
Wall Street Journal. These things 
happened just after the Journal 
published a story on the plans of 
several automobile makers for 1955 
models. 

“I find it hard to believe that 
this represents the policy of Gen- 
eral Motors top management,” Mr. 
|Kilgore said, “because I do not 
think that General Motors would 
use this sort of pressure to express 
disapproval of editorial or news 
policies of any newspaper.” 


models are introduced. The owner 


Last Minute News Flashes 


Rosen, Clements Leaving Pines as Screenland Folds 

New York, June 18—Suspension of its Screenland Unit by Pines 
Publications (see story on Page 3) is resulting in the departure of at 
least 25 employes. William Rosen, v.p. and advertising director of 
Pines, and Mark Clements, director of research and sales development, 


are resigning. Mr. Clements will open his own market research coun- 
seling business. 


Miami Test Campaign for Puerto Rican Rums Starts 


MriaMI, June 18—Four 800-line ads for Puerto Rican rums broke 
here today in the Miami Daily News in a test promotion to run for 
seven days. Sponsored jointly by the Puerto Rican Rum Institute and 
the News in cooperation with distributors of four brands—Carioca, 
Don Q., Maraca and Ron Rico—a total of 10,000 lines of rum advertis- 
ing will appear during the coming week. Similar tests will be run in 
other cities if this week’s showing proves successful. Hewitt, Ogilvy, 
Benson & Mather is agency for the institute. 


Chirurg to Open Philadelphia Office 


PHILADELPHIA, June 18—James Thomas Chirurg Co., New York and 
Boston agency, will open an office here July 1. Albert W. Brownell 
II, who has been associate eastern district sales manager for McGraw- 
Hill Publishing Co., will be in charge of the operation. 


‘U. S. News’ to Boost Rates: Other Late News 


e U. S. News & World Report, Washington, will move its rate base 


from 625,000 to 700,000 Jan. 7, 1955. B&w pages will move from $3,250 
to $3,605. 


e The Centaur-Caldwell division of Sterling Drug has named Comp- 


ton Advertising, New York, to handle Fizrin, a new alkalizer-anal- 
gesic. 


e Calkins & Holden, Carlock, McClinton & Smith, New York, has 
decided, “for practical purposes,” it will be known henceforth simply 
as Calkins & Holden, the name it had between 1902 and 1905. No man- 
agement changes are contemplated. 


e Earl J. Rowland, formerly with Benton & Bowles, has joined Sulli- 
van, Stauffer, Colwell & Bayles, New York, as a copywriter. 


e Eastern Airlines, New York, this week launched a $300,000 news- 
paper drive pushing its “incentive vacation” plan for top salesmen. 
Copy, aimed at business executives, appears in 1,000-line insertions 
in dailies in 22 cities. Fletcher D. Richards Inc. is handling. 


e American Family, store-distributed magazine, has suspended pub- 
lication with the current issue, announcing that a “reorganization” is 
still in progress. Family Publications Inc. expressed the hope that it 
would resume publication of American Family “in the near future.” 


e Thomas F. Ward, formerly a member of the New York sales staff, 


Trendex Finds 
TV Viewers Know 
Their Sponsors 


(Continued from Page 1) 
was the Schlitz “Playhouse of 
Stars” (CBS) with 90.9. 

Other leaders were: “Lux The- 
ater” (CBS), 88.6; “Motorola TV 
Hour” (ABC), 85.7; “This Is Your 
Life” (Hazel Bishop, NBC), 85.1; 
“Colgate Comedy Hour” (NBC), 
84.7; “Talent Scouts” (Lipton, 
CBS), 84.6; “I Love Lucy” (Philip 
Morris, CBS), 84.4; “I’ve Got a 
Secret” (Cavalier, CBS), 82.1; 
“Ford Theater” (NBC), 82; “You 
Asked for It” (Skippy, ABC), 82.9; 
“Groucho Marx Show” (DeSoto- 
Plymouth, NBC), 82.4; “Camel 
News Caravan” (NBC), 82.2; Di- 
nah Shore (Chevrolet, NBC), 
81.8; Pabst Fights (CBS), 81; “TV 
Soundstage” (Campbell, NBC), 
80.7, and “Two for the Money” 
(Old Gold, CBS), 80.5. 


a These Trendex reports give cor- 
rect, misidentification and don't- 
know answers for programs listed. 
They do not include any of the 
multi-sponsored shows such as 
“Show of Shows,” the “Jackie 
Gleason Show,” “Godfrey & His 
Friends” or the Godfrey or Garry 
Moore daytime stanzas, which 
have so many sponsors that even 
a network salesman would prob- 
ably have difficulty reciting them. 

However, the report does give 
some indication as to how well 
alternate-week sponsors and oth- 
ers with a less than once-a-week 
schedule are doing at impressing 
their audiences with the name of 
the company paying for the show. 


ws Sponsor identification scores in 


has been named manager of Time’s new Los Angeles office. 


ings, according to the Journal. 
General Motors and Ford declined 
to look at the sketches; Chrysler 
examined the Dodge drawing, but 
declined comment. 

The story also gave a rundown 
on some of the changes which 
would go into 15 other next year’s 
models. 


Emil Stanley Leaves 
Traffic Service; 


Purchases Subsidiary 


CuHIcaco, June 18—Emil G. 
Stanley, president and treasurer 
of Traffic Service Corp., has re- 
signed to become president of 
Transportation Supply News Pub- 
lishing Co. a 
Traffic Service 
subsidiary, which 
publishes Trans- 
portation Supply 
News. 

He has. dis- 
posed of his in- 
terest in the par- 
ent company and 
has acquired 
ownership of the 
subsidiary. Asso- 
ciated with him 
are W. S. Wade, exec. v.p.; N. C.| 
Hudson, editor, who is v.p. and| 
secretary, and W. J. Mulder, v.p. 

Mr. Stanley succeeded E. F. 
Hamm Jr. as president and treas- 


a Wall Street Journal editorial 
people said that the last time they 
recall sketches of new models be- 
ing publicized so far in advance 
of regular release dates was when 
Ford changed from the Model T 
to the Model A in the late ’20s. 

In its June 16 edition, the 
Journal devoted about one-third 
of its editorial page to eight letters 
from automobile dealers around 
the country under the headline, 
“Auto Dealers Deplore Auto News 
Stories.”’ The Journal defended it- 
self in an editorial against charges 
by the letter writers that it was 
damaging the economy of the auto- 
mobile business by publishing new 
model news so far in advance. 


Ca 
se Re 


a 


Emil Stanley 


al bureaus across the country from | # The story that kicked off the 
its press release mailing lists..GM explosion was written by the 
Journal people told AA that what | 
used to be an almost daily flow|John D. Williams. It was not the 
of information from different GM first new car story of the year, 
offices around the country unex-| but it was the most comprehensive 
plainably dried up a few days and contained drawings of the 1955 
after the automobile story was|Chevrolet, Dodge and Ford. 
published. Officials of General Motors, 
They indicated that coverage of Chrysler and Ford were given the 
General Motors activities by the| opportunity to examine the draw- 


Journal’s Detroit bureau chief, | 


a The editorial concluded: 

“Sometimes what is valuable 
business news to one reader may 
be displeasing to another. But in 
the end the truth about what is 
happening is the only thing that 
is of value to anybody. 

“And when a newspaper begins 
| to suppress that news, whether at 
|the behest of its advertisers or on 
_pleas from special segments of 
| business, it will soon cease to be of 
any service either to its advertisers 
or to business because it will soon 
cease to have readers.” 

Aside from letters similar to the 
dealers’, the Journal has received 
no protest, official or otherwise, 
from General Motors Corp. con- 
cerning its handling of the news. 
|The newspaper has not told its 
'readers about the canceled adver- 
tising and the disappearance of 
|GM press releases. 


urer of Traffic Service Corp. when 
the latter became an executive of 
the Interstate Commerce Commis- 
sion in Washington. Mr. Hamm will 


this category include: “Big Story” 
(NBC), American Tobacco, 71.1, 
and Simoniz, 46.5; “Four Star 


Playhouse” (CBS), Parker, 30.8, 
and Singer, 58.7; “My Favorite 
Husband” (CBS), Simmons, 42, 


and International Silver, 34.4, and 
“Ozzie & Harriet” (ABC), Hot- 
point, 52.6, and Lambert, 44.9. 
Milton Berle, on three weeks out 
of four for Buick (NBC) scored 
79.1, while Jack Benny drew 68 
for his long-time sponsor, Lucky 
Strike (CBS), on the same basis. 


ALFRED A. MORSE 
HASTINGS-ON-HuDSON, N. _ Y., 
June 15—Alfred A. Morse, 56, 


-|president of the New York adver- 
;|tising agency bearing his name, 


died unexpectedly in his home here 
on June 10. 

A native of Troy, N.Y., Mr. 
Morse graduated from New York 
University in 1924. Active in the 
industrial agency field for 30 years, 
he had been president of the Pack- 
age Printing Institute and a mem- 
ber of the National Industrial Ad- 
vertisers Assn. 


JOHN F. SCHILLER 

New York, June 18—John F. 
Schiller, 51, eastern advertising 
manager of Argosy, died yesterday 


now resume these posts. 

Mr. Stanley said the New York | 
office of Transportation Supply | 
News will continue to be managed | 
by Manning Brown, and that new. 
offices will be established in San. 
Francisco and Detroit. 

Transportation Supply News will | 


at Orange Memorial Hospital af- 
ter a short illness. Born in Ruther- 
ford, N. J., he was graduated from 
Rutgers University in 1924. He 
was on the advertising staff of 
Crowell-Collier Publishing Co. for 
several years before becoming 
eastern advertising manager of 


continue to be published at 22 W.|Coronet. Later he became adver- 

Madison St. tising manager of Macfadden 
_Men’s Group, resigning in 1951 to 

Anderson & Cairns Adds One 1°" 479°8u. 

Katzenbach & Warren, wall pa-'| 

per manufacturer, New York, a Moynahan Expands Operation 

division of Kimberly-Ciark Corp.,) John Moynahan & Associates, 

Neenah, Wis., has appointed An-|New York, has completed a staff 

derson & Cairns, New York to expansion program which has 

handle advertising, merchandising representation in Washington, Chi- 


and promotion. The company’s ad- | cago, San Francisco and 12 other 
| vertising was handled direct. ‘cities. 
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wt ADVERTISING MARKET PLACE 


Fates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 
‘ines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $13.50 per 
column inch, Regular card discounts, size and frequency, apply on display. 


HELP WANTED | HELP WANTED 
SALESMAN | PRESS REPRESENTATIVE 
PUBLICATION ADVERTISING Youngish man with media sales or other 


About you: You're young enough (about | advertising or sales experience to repre- 
25 to 30) but seasoned enough at selling| sent several Midwest publications from 
to know you want a bigger opportunity.| Chicago area. Guaranteed income plus 
An unlimited future plus a good starting| commissions and expenses in new field. 
salary. You like to travel to be at least} Willingness to travel five state area and 
50° of your job. Tell us more about you! be own boss essential. Please write for 
in a one page letter. This week, if pos- full details and get same. 


sible. | Box 6909, ADVERTISING AGE 
About us: We've enjoyed steady growth, 200 E. Illinois St. Chicago 11, Ill. 
and excellent trade relations for over 80 

years in agricultural publishing. We'll jun han tee RR ad 
give you plenty of help, a car and liberal 

ent GEORGE WILLIAMS - PLACEMENTS 
ox ee 6903, ADVERTISING AGE 209 S. State Ha 7-1991 Chicago 
ADVERTISING—EDITORIAL | SILK SCREEN PERFECTED 


If you are looking for the best in adver-| Salesman needed to represent a new con- 
tising, editorial, sales promotion, public| cern in 24 sheet posters and sales promo- 
relations or any similar position contact| tion materials. 22 years of research have 
us at once. Prompt, courteous and confi-|one into perfecting this method. Only 
dential service to both employers and em-| competent men with successful selling ex- 
ployees. Openings at all levels. perience in either silk screen or lithog- 

SHAY EMPLOYMENT AGENCY raphy will be considered. Protected ter- 


; ington Chicago 2, Ill.| ritories will be given. 
= w FREE TANCE INDUSTRIAL | Box 6899, ADVERTISING AGE 
COPYWRITER WANTED 200 E. Illinois St., Chicago 11, Ill. 


Growing Advertising Agency located in| Exceptional Midwest opportunity for ad- 
Metropolitan New York wishes to make | vertising space salesman, age 27-35, on 
contact with experienced man_ with) leading building field magazine. Salary 
knowledge of aviation and_ electrical | open. 


POSITIONS WANTED 


CALIFORNIA 
| Stable, midwestern AE with proved cre- 
, ative, copy writing, administrative, new 
| business and client relations ability in in- 
dustrial and consumer advertising (some 
TV) desires opportunity in Southern Cali- 
fornia with going-places agency or as ad 
manager for advertiser who needs more 
SELL. Early forties, excellent health, hap- 
pily married, university grad, 6 ft., 180 
Ibs. Now employed. . .but heart is in Cali- 
fornia. 
Box 6905, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 
OWNER OF 1-MAN AGENCY 
- good copywriter, idea man (but poor 
salesman) needs more work to keep busy. 


Excellent “hard sell’ mail-order back-_| 
ground. Over 15 years exp. Interested in) 


serving larger agency part-time, or acting 
as part-time advertising mgr. for progres- 
sive manufacturer. 

Box 6911, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 

CONSUMER 

MOTIVATION PSYCHOLOGY 
Will apply this new field to produce re- 
sults, not theory, in advertising. Exp'd. 
in applic. to copy, art, TV films. 

Box 6910, ADVERTISING AGE 

801 Second Ave. New York 17, N. Y. 


Editorial Associate - 28, B. A. Boston Uni- 
versity. 4 years experience as feature 
writer, columnist, news summaries, re- 
write for newspaper and magazines. Some 
P.R. food and agriculture. Knows building 
trade, aviation field. Adaptable and rea- 
sonable. Pat Reed, Griffin & Culver Per- 
sonnel, New York phone ORegon 9-2690. 


FREELANCE COPY - competent, effec- 
tive work by Chicago copy chief. 

Box 6912, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING MANAGER (INDUSTRI- 
AL) OR ASSISTANT - 7 yrs. exp. with 
leading 4A agcy as AE-writer handling 
ind. adv. for major oil co. Exp. other 
accts. 1 yr, npp. adv. mgr. 35, married, 
B.S. Ind. Jrn. Engrg. training. Box 6907, 
ADVERTISING AGE, 200 E. Illinois St., 
Chicago 11, Ill. 


\\ fields. Write giving details to Box 6901, Box 6913, ADVERTISING AGE 
PO MDVERTISING AGE, 801 Second Ave., 200 E. Illinois St. Chicago 11, Ill. 
New_York 17, N.Y. FRED J. MASTERSON 
CRAMWELL INSTITUTE ADVERTISING - PUBLISHING 
Educational Testing System All types of positions for men and women. 
College equivalency yy ae! granted | 185 N. Wabash Fr 2-0115 Chicago 
Write for free details. tari 
Adams 17, Massachusetts TECHNICAL COPYWRITER 


. Opportunity with established and grow- 
Trade magazine publisher desires good|ing national manufacturer of electrical 
salesman for Chicago and surrounding | equipment. Must have ability to translate 
territory. Bachelor who can travel and) engineering data into accurate, readable, 
has car preferred. Methodical hard worker | good selling copy. Some engineering train- 
desired. Salary and bonus with ultimate) jing helpful. Salary, bonus, merit increases, 
participation in the firm for a man who| profit sharing retirement plan, group in- 
proves himself. This is a good, enjoyable! surance, paid sick leave, vacations. Pleas- 


job with people noted for their pleasant) ant living and working conditions in small 
treatment of personnel. But it is not an| widwest town. 


easy job and if you do not like to work Box 6898, ADVERTISING AGE 

hard and methodically and — om 200 E. Illinois St., Chicago 11, Il. 

in with pickers ~~ * + ir $3,600 yearly starting salary. Credit Tewel- 
Box 6908, ADVERTISING AGE SF ee ee ee aa 3 


as Assistant to Advertising Manager. El- 
801 Second Ave. New_York 17, N.Y. mira is a lovely spot in Southern New 


MOLENE PERSONNEL York. You'll like our organization. Write 
SPECIALISTS IN GOOD JUDGMENT | fully to E. Freed, c/o Alpert’s, 111 East 
ANdover 3-4424 «| Water Street, Elmira, N. Y. 

BANKERS BLDG. _CHICAGO 3, ILL. BARNARD 


High grade industrial magazine space|A service for employers and applicants 
salesman for East. Buying into company | in the fields of advertising and publishing. 
a possibility. Box 6906, ADVERTISING | Office and Professional CEntral 6-3178 
AGE. 801 Second Ave., New York 17, N.Y. 176 W. Adams Street Chicago 3, Il. 


30-DAY FREE TRIAL 


AN EXCLUSIVE OFFER TO A TOP-FLIGHT AGENCY 
BY AN EXPERIENCED 33-YEAR OLD NATIONAL AD MANAGER 


Through six years of persuasion, I helped my company 
increase its sales by increasing the budget from $100,000 
to $500,000. Recently I created an entire campaign for 
an agency to present to another company which had a 
good agency and was being solicited by others. “Our” 
presentation wrapped up the $135,000 account in one 
afternoon. 


From drawing comic strips and posters and editing the 
school paper as a teenager to planning four color pages 
in SATURDAY EVENING POST and BH&G as na- 
tional advertising manager for the largest firm of its 
kind, I have always considered the challenge to create 
something and then sell others on it the finest challenge 
of all. 


Because—and only because—the opportunity to create 
and sell advertising is usually greater in an agency, I 
am willing to give up my good permanent job, move 
practically anywhere and work 30 days absolutely free 
of charge to prove my ability. 


I am not a genius or a human dynamo and do not have 
any business to bring with me. But over eight years of 
big league advertising experience, two college degrees 
and many other outstanding qualities, including ap- 
pearance, should go a long way toward making me an 
asset to your staff. I am thoroughly—yes, thoroughly, 
familiar with all agency departments and their detailed 
functions. 


If you are a top-flight agency and need a top-flight man 
who is versatile and yet a widely experienced specialist 
in the urban garden supply field and the rural fertilizer, 
feed and seed field, with gainful experience in food 
merchandising, please answer this ad today. I want to 
start on the new job by August 2. 


Résumé, samples and references will be furnished IN 
PERSON ONLY. If you like me AFTER 30 days, my 
salary will be a most reasonable $10,000. 


Box 911 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Til. 


GIVE ME THE FACTS, I'll write your 
copy freelance...hard sell or moonlight 
and roses for any reputable firm. Exp. 
writer, Chicago mail order background. 
Box 6902, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


Wish to work toward responsible position 
with magazine or publishing house. Versa- 
tile writing talents. No know-it-all, eager 
to learn. A.B. Journ., M.A. English; 24, 
single; fluent knowl. of Russian; disch. 
from Army July, no reserve time. No 
fanatic, but anxious to do good for oth- 
ers. R. A. Willis, 1428 Lanier Pl., Atlanta, 
Ga. 
NEED A PRODUCER? Creative, copy, 
layout, art, production. Age 29, vet, B.J., 
family, 5 years agency experience. 

Box 6904, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


MISCELLANEOUS 


FINE AGRICULTURAL ART 
Write for illustrated brochure. 
HN ANDREWS 
7265 No. 36 Omaha, Nebraska 


OFFICE MANAGER — 
PERSONNEL DIRECTOR 
Fourteen years top agency experi- 
ence. Seasoned in every phase of 
agency management and personnel 
operation. Can double in print me- 
dia, outdoor and client contact. 
Early 40’s—salary open—will relo- 

cate. 
Box 914 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


“Our 43rd Year” 
Never Mind The 
RARENESS 

Of a Day in June. 
There is an equal scarcity of good 
copywriters whose sales message, con- 
verted into colorful words, can be 
transmuted into golden coins. If you 
have this skill, our agency clients are 
interested. 


GLADER CORPORATION 


“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


Wanted: 
CREATIVE COPY MAN 


IMMEDIATELY AVAILABLE 
EXPERIENCED AD MANAGER 


Nine years with well known concern. 
Broad ‘“‘blue chip’’ experience. Knows all 
phases of advertising, TV, publicity, pub- 
lic relations. Terrific writer. Ideal ‘‘right 
arm’ for sales V. P. Two degrees. Age 36, 
married. Chicago preferred. 


Box 907, Advertising Age 
200 E. Illinois St. Chicago 11, Il. 


A. E. or ADVERTISING MANAGER 
15 years experience, 8 newspaper adver- 
tising, 7 own general advertising agency. 
Experience ranges from planning and ex- 
ecuting complete campaigns to writing 
and producing State’s lst commercial TV 
show. Have handled client contact, all 
media, production, publicity. Age 36. Pre- 
+ small town Minn. - Wisc. Salary $10- 


Box 909 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


TO A TIME BUYER 


WHO IS LOOKING FOR THE BIGGEST 
OPPORTUNITY IN THE BUSINESS 
Leo Burnett is looking for an up- 
and-coming time buyer to fill an 
opening made possible because we 
are kicking his predecessor upstairs 

to an account handling job. 

You will be working in a close- 
knit department currently handling 
the largest volume of radio and TV 
in the midwest. 

Tell us about yourself in a letter 
addressed to Ray Stultz at the Leo 
Burnett Co., in Chicago. 


PUBLISHERS ATTENTION 

Are you interested in securing 
PROVEN ABILITY as _ advertising 
sales representative? Midwest ter- 
ritory—Chicago headquarters. 

We have established outstanding 
records for ALL publications served. 
These records available to you 
as proof. Recently enlarged staff 
permits addition of one trade or 
consumer magazine of good stand- 
ing. Principals will arrange to meet 
with you during week of July 12th 
wherever you are located. Box 
901, Advertising Age, 200 E. Illinois 
St., Chicago 11, Il. 


ADVERTISING 
SALES PROMOTION MANAGER 


Prominent Chicago manufacturer of elec- 
tro mechanical devices is seeking a tal- 
ented man 30-45 years of age, who thru 
experience has learned to visualize and 
express ideas, plus these qualifications: 
(A) Knowledge of sales thru distributors 
(B) A strong curiosity 
(C) Ability to plan and finalize sales 
promotion campaigns 
(D) Self starter 
This is an unusual opportunity to get in 
on the ‘‘ground floor’’ with a reputable 
A A concern. 
Salary consistent with applicant’s back- 
ground, ability and experience. 
Box 912, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


* 


Personnel Consultant 
to cAdvertising and the Graphic cArts 


OUG SMITH, INC. 


A complete placement service 


of Ad men, for Ad men... by an Ad man 


who has worked in all the jobs himself 


for over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 


FRanklin 2-3280 


LOOKING FOR AN ACCOUNT 
EXECUTIVE WHO HELPED 
CLIENTS DOUBLE THEIR VOLUME? 


Advertising Age, June 21, 1954 


a cdampee 


MRS. CHARLOTTE MONTGOMERY, Tide 

columnist and author, lecturer and 

advertising consultant, has been 

chosen “Advertising Woman of the 

Year” by the Advertising Federa- 
tion of America. 


Technical Ad Assn. Elects 
Ernest C. Clark Jr., v.p. and me- 
dia research director of Henry A. 
Loudon Advertising, Boston, has 
been elected president of the Tech- 
nical Advertising Assn. Other of- 
ficers elected are R. Theo Eilen- 
berg, Fenwell Inc., v.p.; C. Fred- 
erick Sterns, Dickie Raymond Inc., 
secretary; George F. McRoberts, 
Whitin Machine Works, treasurer. 


Leblang Adds Two Accounts 


Mack Leblang Co., New York, 
has been named to handle adver- 
tising for Federal Bearings Co. 
and Schatz Mfg. Co. Both com- 
panies are located in Poughkeep- 
sie, N. Y., and were formerly han- 
dled by Fred Wittner Advertising, 
New York. 


Walter Lowen 


PLACEMENT AGENCY 


Headquarters since 1920 for 
ADVERTISING AND 
MARKETING PERSONNEL 


Executives @ Copy @ Art @ Office 
Public Relations 
Please write briefly outlining yeur 
specific experience or persennel needs. 
420 LEXINGTON AVENUE 
NEW YORK 17, N. Y. 
MU 9-2630 


COULD A MAN LIKE THIS 
HELP YOUR BUSINESS? 


He is interested in either becom- 
ing associated with an established 
business that presents a challenge 
or with a venture that is predicated 
upon a realistic potential. 

He can create hard-hitting mar- 
keting and merchandising programs 
and talk the language of top man- 
agement and somewhere along the 
line he has picked up the “know 
how” that makes additional mer- 
chandise sell at retail level. 

His talents should be of interest 
to a progressive trade of consumer 
magazine publication —a_ talented 
advertising agency seeking new 
business could profit by his well 
balanced background. 

He has drive, imagination, re- 
markable selling talent. Healthy 


by young, fast-growing Chicago | | A ree Semana - ol a 
; ; on | practical ideas, wide experienc 
prvrrd be acini consumer and _ industrial accounts, 
. if yo | 


who keeps clients sold. A merchan- 
original ideas, write hard-sell- diser, who believes advertising cam- 


ing TV copy, and want to grow ||| Paigns must be merchandised to be 
ith tfit its |} successful. A writer of convincing, 
we on ou on : way UP, selling copy. And, incidentally, now 
send age, experience, salary re- operating own agency. Let's arrange to 
quirements immediately to: Box —_ it over. ye perc +~ Pg _ 
ring accounts with you” letters. Box 
910 ADVERTISING AGE, 200 906, ADVERTISING AGE, 200 E. Illi- 
E. Illinois St., Chicago 11, Ill. nois St., Chicago 11, Til. 


from the forse up--attended 

Princeton— . of P. Wharton School 

—happily married—family—can re- 

locate — no objection to travel. 
Box 908, Advertising Age 

801 Second Ave., New York 17, N.Y. 


WANTED: Account Executive 


To join fast-growing agency as a writing, creating, and 
working account executive. Immediate responsibility 
on substantial accounts — industrial and consumer 
durables. Must be a sales-producing writer. Please 
write complete résumé (will be held in strictest confi- 
dence) to 


Wm. A. Marsteller 
Marsteller, Gebhardt and Reed, Inc. 


CREATIVE ADVERTISING 
EXECUTIVE 
NOT HARD TO FIND 


despite recent scarcity stories, all 
you have to do to find a really cre- 
tive ad man is write. 

My experience is heavy in per- 
sonal selling, retail advertising, 
budget planning, market develop- 
ment, research, and media. Because 
of top administrative tient, I’m 
most effective directing and expand- 
ing the work of a staff, but I can 
still write out a copy snarl or de- 
velop a campaign theme myself— 
better than most, too. 

I’m 36, now employed at $20,000 
per year, but I want more challenge 
and scope to use ALL my abilities. 

True executive talent is always in 
demand. If _ have a job that re- 

uires sound creative thinking, and 
the ability to formulate and de- 
velop integrated short and long 
range plans that result in visibl 
increased sales, you could look each 


furth i 
185 North Wabash Av enue urther and not get greater value 
Chi 1. Ilinoi Box 913 ADVERTISING AGE 
lcago 1, llinois 200 E. Illinois St. Chicago 11, Il. 
ae \ = . 
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Advertising Age, June 21, 1954 


Letter from Europe 


By Milton Moskowitz 


LONDON, June 15—‘‘Admen, to 


Man-Made Textiles. More than 2,-| 


your battle stations!” seems to be 000 synthetic-fabric men from all 


a popular cry in Europe these days. | 
it was heard with thumping reg-| 
ularity last month at national ad- | 
vertising conferences in Britain, 
Germany and Ireland. The idea is) 
to sell the public on the merits of! 
advertising. Two of the confer- | 
ences—the German and _ Irish— 
even had the exact same theme, 
word for word: “Advertising Ben- 
efits the Consumer.” 

In Frankfurt, where the German 
meeting was held, this theme real- 
ly got a public airing. Coming in- 
to the city from the airport, we 
saw streamers across the road 
trumpeting the conference slogan. 
And in Frankfurt, there were 
many more streamers and posters 
blazing forth the words: “Adver- 
tising Benefits the Consumer.” 


a Advertising advertising? A psy- 
chiatrist might think this a bit 
self-conscious. But European ad- 
men are worked up about the ad- 
verse criticism continually directed 
at them. They say they are tired 
of being made the whipping boys. 

W. H. Orr, a director of Lever 
Bros. (Ireland) Ltd., had an in- 
teresting suggestion for the Irish 
conference. He said that too much 
attention is paid to the “creative” 
side of advertising, implying that 
the consumer is the passive “vic- 
tim” of ads. Mr. Orr believes more 
stress should be placed on adver- 
tising as a medium of informa- 
tion. 

° + s 

In Frankfurt we met an adman 
with a tough marketing problem 
on his hands. His job is to increase 
milk consumption in Germany. 
And he’s from Bavaria, one of the 
heaviest beer-drinking sections in 
the world. He told us that milk 
consumption has never been very 
high in Germany. However, he 
aims to change all that with his 
campaign, which will use a good 
deal of humorous slogans. He has 
made a start with some clever ad- 
vertising cartoon films which were 
shown at the ad conference. He 
admitted, however, that he still 
has his beer every day. There’s no 
reason why you can’t have both, 
he said. 

; . « * 

Back in Britain, we see where 
several firms are talking about 
the problems of marketing in the 
U.S. Schweppes Ltd. reports that 
“after some initial difficulties the 
first results were decidedly en- 
couraging.” Shareholders were 
warned, however, that “owing to 
the substantial advertising costs 
such an operation requires,” im- 
mediate profits are out of the 
question. But Schweppes expects 
“substantial profits’ from _ the 
American market “in due course.” 
Not so confident is Arthur Guiness 
Son & Co. Ltd., Britain’s leading 
stout brewer. It reports American 
sales as “disappointing.” The high 
operating costs led Guiness to 
write down its original capital 
investment in the New York com- 
pany and it is now only a minority 
shareholder there. 

Unilever Ltd., parent company 
of Lever Bros. Co., has also been 
taking its knocks in America re- 
cently. In their annual report to 
shareholders, Unilever directors 
had to deny “persistent rumors” 
that they planned to dispose of the 
interests in Lever Bros. “There has 
never been any such intention,” 
they said. The directors attributed 
the rumors to Lever’s sale of the 
Harriet Hubbard Ayer business 
last December. 

» * * 


over the world got together and 
talked glowingly about the future, | 
when things like silk, wodol and} 
cotton will be nothing but ana-| 
chronisms. Leo Martinuzzi, v.p. of 
R. H. Macy & Co., New York, made | 
everybody happy by predicting | 
that man-made fibers would ac- 
count for 39% of textile sales in| 
the U.S. by 1975, compared to 
22.9% in 1952. But Mr. Martinuzzi| 
told the delegates to keep on their | 
toes. “I am sure,” he said, “that 
the researchers and technicians | 
who work in cotton, wool and silk | 
are not idle. Perhaps it is they who | 
will produce the next ‘miracle’ 
fabrics.” 
* * 

When you talk about big adver- 
tisers, please include the British | 
government. Britain is today 
spending $28,000,000 a year on its 
overseas information services, sup- 
porting a wide range of political, | 
commercial and cultural programs. | 
This “advertise Britain’ campaign | 
is very largely a postwar develop- 
ment and it keeps on growing. A 
committee set up to examine the 
entire program recently recom- 
mended an additional outlay of 
$5,000,000 a year. It also came up 
with the provocative proposal that 
British information services should 
be directed not “at the many,” but 


Ancona Drake 


MEN WORKING—Evidently absorbed in their chores as 
judges in Industrial Marketing’s 16th annual edi- 
torial competition for business papers are (clock- 
wise) Victor Ancona, advertising manager, Amer- 
ican Machine & Foundry Co.; John Drake, v.p., 
M. Kayne, advertising director, 


Hicks & Greist; Jack 


‘Industrial Marketing’ 


(Continued from Page 3) 


Certificates: Architectural Forum; Fac- 
tory Management & Maintenance, M. J. 
Murphy, editor. 

Best Original Research 

Plaque to Factory Management & Main- 

tenance. ‘‘Predetermined Time Standards.” 


“at the influential few” in foreign 
countries. 

* » ca 
One of the quotable quotes from | 
Britain this month is: “I see no. 
reason why this country cannot be- | 
come the Hollywood of the tele-| 
vision world.” The author is David 
Gammans, Assistant Postmaster 
General, who was defending for 
the umpteenth time the govern- 
ment’s plan to launch commercial 
tv here. Mr. Gammans argued that 
if Britain does not develop its tel- 
evision facilities, it will be unable 
to compete with America when it. 
comes to selling tv films in for-| 
eign markets. 

* * * | 
Because of its liberal policy on 
withdrawal of profits, the Nether- | 
lands is rapidly becoming the fa-| 
vorite European country for Amer-_ 
ican investment. At least 10 major | 
American firms will establish sub-| 
sidiaries there in 1954. Since the 
war, 28 U.S. companies have set | 


and 18 others have made working 
agreements with Dutch firms. 


ABP Names George Tenney 
Chairman of New Coast Group 

Associated Business Publications 
has set up a San Francisco commit- 
tee which will keep ABP’s main 
office in New York advised on 
the needs of western member- 
publishers and their personnel, and 
act as a planning force in staging 
regional ABP-sponsored programs. 
George C. Tenney, editor of Elec- 
trical West, is chairman of the 
committee. 

Members of the group are Wil- 
liam B. Freeman, v.p. of Miller 
Freeman Publications; C. R. Hav- 
ighorst, senior associate editor of 
Food Engineering; Roy M. Mc- 
Donald of McDonald-Thompson 
Co., publishers’ representative; Al- 
lan J. Oppenheim, publisher of 
Western Advertising, and E. B. 
Weinand, publisher of Wines & 
Vines. 


AC Spark Plug Names Johanson 

Robert S. Johanson has been ap- 
pointed public relations director 
of the AC Spark Plug division of 


It had to come, of course, and 
a few weeks ago in Paris it did: 
the first International Congress of 


General Motors Corp., Flint, Mich. 
Mr. Johanson, who joined the 
company last year, succeeds the 
\late M. W. Gotthelf. 


up subsidiaries in the Netherlands| 


Certificates: Architectural Record; Oil 
& Gas Journal, K. B. Barnes, editor; 
Steel. 


MERCHANDISING, TRADE AND EX- 
PORT PAPERS 
Best Series of Articles 

Plaque to Infants & Children’s Review, 
Mrs. Dorothy Stote, editor. ‘‘How to Sell’ 
series of related articles. 

Certificates: Electrical Merchandising, 
Laurence Wray, editor; Plumbing & Heat- 
ing Business, Seth Shepard, editor. 

Best Single Article 

Plaque to Hosiery & Underwear Review, 
Bertram Lebhar, editor. “Hosiery Sales 
Manual.”’ 

Certificates: Jewelry Magazine, Lew 
Schwartz, editor; National Petroleum 
News, Herbert A. Yocom, editor. 

Best Single Issue 

Plaque to Premium Buyers Guide, Val 
A. Jurgell, editor. ‘‘1953 Directory Edi- 
tion.”’ 

Certificates: International Markets, Al- 
exander O. Stanley, editor; Jewelers’ Cir- 
cular-Keystone, Lansford F. King, editor. 

Best Graphic Presentation 

Plaque to Transporte Moderno, Norman 
Green, editor. Issue of August, 1953. 

Certificates: Domestic Engineering, O. 
T. Carson, editor; El Farmaceutico, Rich- 


World Broadcasting Names 3 
As a part of its expansion pro- 


gram, World Broadcasting System, 


/_New York, has added three sales- 
;men to its staff. They are: Gene 
Rahn, who moves from the Fred- 
eric W. Ziv Co.; Garry Fox, for- 
merly co-owner of KROX, Cook- 
ston, Minn., and Herb Gross, 
previously with WCCO, Minnea- 
polis. 


Sugarine Names Fritz 


Jimmy Fritz & Associates Ad- 
vertising Agency, Hollywood, has 
been named to handle advertising 
for Sugarine Distributing Co., Los 
Angeles, distributor of Sugarine, a 
liquid non-calorie sugar substitute. 
Plans call for use of Los Angeles 
newspapers. 


Gilson to Blaine-Thompson 

Edith Gilson, formerly director 
of public relations for Klores & 
Carter, has joined Blaine-Thomp- 
son Co., New York, as director of 
public relations and publicity for 
its commercial division. 


Crown Luggage to Levine 


Crown Luggage Co., Baltimore, 
has appointed Mervin & Jesse Le- 
vine Inc., New York, to handle its 
advertising. Kastor, Farrell, Ches- 
ley & Clifford is the previous 
agency. 


Kayne 


Zlowe Browne 


Necchi Sewing 


Inc. 


Honors Editorial 


Competition Winners at NIAA Convention 


ard T. Turner, editor. 
Best Original Research 

Plaque to National Petroleum News. 
“How Much Dirt Can Hide in an Automo- 
bile Crankcase?”’ 

Certificates: Petroleo Interamericano, O. 
B. Irizarry, editor; Office Appliance, W. S. 
Lennartson, editor. 


CLASS, INSTITUTIONAL AND PROFES- 
SIONAL PAPERS 
Best Series of Articles 
Plaque to GP, Mac F. Cahal, managing 
publisher. Continuing series on ‘Practical 
Therapeutics.” 
Certificates: Hotel Management, Walter 
O. Voegele, editor; Junior Arts & Activ- 
ities, F. Louis Hoover, editor. 


Latham Rosenstiel 


Machine Sales Co.; Irwin Zlowe, 


owner of Zlowe Co.; William R. Browne, Remington 
Rand Inc.; D. E. Latham Jr., advertising manager, 
Cook-Waite Laboratories, and W. H. Von Rosen- 
stiel, account executive, William Douglas McAdams 


Best Single Article 

Plaque to Interiors, Olga Gueft, editor. 
| “Viewing with Alarm,” editorial. 

Certificates: GP; Civil Engineering, 
Walter E. Jessup, editor. 

Best Single Issue 

Plaque to The School Executive, Dr. 
Walter D. Cocking, editor. January, 1953, 
issue, “Schools and Community Improve- 
ment.” 

Certificates: Hotel Management; Pro- 
gressive Architecture, Thomas H. Creigh- 
ton, editor. 

Best Graphic Presentation 
Plaque to Interiors, August, 1953, issue. 
Certificates: Management Methods, Jer- 

ome W. Harris, editor; The School Execu- 
tive. 
Best Original Research 

Plaque to The School Executive. 

Certificates: New Jersey Educational 
Review, Laurence B. Johnson, editor; In- 
teriors. 


COPY 


CHIEF 


for Leading Mid-West Agency 


Prominent advertising agency in middle west, specializ- 
ing in automobile and automotive accessory accounts, is 
seeking talented man to head up national copy depart- 
ment. This individual must have strong agency crea- 
tive background, plus these qualifications: 


) 


craftsman in his own 


2. 


Must be inventive creative man and excellent 


right. 


Must be able judge of creative advertising, in- 


cluding copy, and have ability to extract top- 
quality production from men in his department. 


Must be friendly, stimulating and inspiring leader 


to his writers, be able to counsel with them on 
copy attitudes, techniques, styles and treatments. 


Must be able to train and guide younger men, and 


develop them into writers who make solid con- 


tribution to agency’s 


creative output. 


Man we are seeking may now be copy chief, or assist- 
ant, in reputable AAAA advertising agency—or pos- 
sibly top man in agency’s creative team. Must have 


strong convictions about 


good selling copy, but be 


sufficiently flexible to adapt his or his men’s work to 


needs of various accounts 


. 


in 


in other automotive fields. 


This is excellent opportunity for qualified man to get 
“on ground floor” in youthful, aggressive agency 


and develop into one of top creative executives. Salary 
is consistent with applicant’s background, experience 


and ability. 


Box 905 ADVERTISING AGE 


200 E. Illinois St. 


Chicago 11, Il. 
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BUY-LINES by Nancy Sasser 


A WEEKLY ADVERTISING COLUMN OF THINGS NEW AND INTERESTING 


EXPANDS AGAIN: 


°5 NEW PAPERS ©18,450,000 CIRCULATION 


@ ALBANY @ DENVER 


e FT. WAYNE GRAND RAPIDS © MOBILE @4 NEWSPAPER GROUPS 


baal 


PLUS...’PRODUCT BINGO’ 
Nancy Sasser’s 
NEW AD GAME IN NEW YORK IN SEPTEMBER 


7 13 FULL PAGES 
| de ey | New York World-Telegram 
: fae lll The steam Sun ; 
| | ee een =| 13 DOUBLE PAGE SPREADS 
. DAILY 8 NEWS 
50,000 RETAIL STORES 
in New York Metropolitan Area 
will distribute 
50,000,000 
PRODUCT BINGO CARDS 
p------- ACT. NOW -------; HentHectes 
: | LIMITED TO 100 ADVERTISERS | a 
WRITE OR CALL ay i 
| __ BUY-LINES BY NANCY SASSER 2. 
1 271 MADISON AVENUE, NEW YORK 16,N.Y. 1 - 8, 
L___435.N. MICHIGAN AVE, CHICAGO 11, ILL. esac a 


A SMASHING SUCCESS IN WASHINGTON, D.C 


13 WEEKS IN THE WASHINGTON STAR — 
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